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/VlFRED,  lord  TENNYSON  wrote  it. 
Almost  a  hundred  years  ago  he  put  into  the 
mouth  of  the  Northern  Farmer  this  salty  ad¬ 
vice  to  a  love-lorn  son: 

W’arn't  I  craazed  fur  the  lasses  mysen  when 
I  wur  a  lad?  But  I  knaw'd  a  Qsiodker  feller 
as  often  'as  towd  ma  this:  "Dodnt  thou 
marry  for  munny,  but  god  wheer  munny  is!" 


"Go  where  money  is!” 

It’s  anybody’s  guess  that  the  son, 
summoning  his  self-respea,  re¬ 
sented  this  canny  counsel.  (Ten¬ 
nyson  didn’t  tell.) 


the  four  Chicago  newspapers  to  these  areas 
...  in  terms  of  actual  reader  buying  power. 
And  this  new  series  of  studies  reports  these 
facts  to  the  advertiser: 

Although  the  Chicago  Daily  News  reaches  into 
every  economic  group,  the  greatest  proportion 
of  its  circulation — more  than  any  other  Chicago 
newspaper — is  concentrated  among  the  able-to- 
buy  families  whose  incomes  are  higher  than 
average. 


1^  How  it  Creut  ^ 
r  Home  Sewspiiper  4 


But  it's  everybody’s  conviction 
that  the  manufacturer  or  merchant,  who  has 
things  to  sell,  should  heed  such  mercenary  ad¬ 
vice  and  emblazon  its  words  on  every  adver¬ 
tisement  he  prepares  .  . .  "Go  where  money  is !” 

In  Chicago  there  is  one  sure  way  to  assure  this. 
For  there  is  now  one  standard  report  on  the 
city  and  its  environs  made  up  of  48  separate 
studies — a  thorough  report  that  has  taken  more 
than  two  years  of  interviewing  and  computing 
to  prepare.  It  deals  with  Chicago  and  suburban 
newspaper  home  coverage.  It  classifies  48  major 
areas  with  relation  to  where  goods  sell  best .  .  . 
the  households  "where  money  is.”  It  relates 


This  means  that  your  ad  in  the 
Chicago  Daily  News  "GOES 
WHERE  MONEY  IS!”  — goes 
home  with  the  Chicago  area’s 
families  who  make  the  most  and 
buy  the  most  .  .  .  reaches  the  family  as  a  group 
...  at  home  ...  at  night  .  .  .  when  your  selling 
message  is  most  potent. 

A  summary  of  48  studies  of  average  and  above- 
average  income  areas*  in  Chicago  and  suburbs  shows 
the  Home  Coverage  of  Chicago  daily  newspapers  in 
those  areas  as  follows: 

CHICAGO  DAILY  NEWS  -  -  54% 

Daily  Tribune . 51% 

Daily  American . 25% 

Daily  Sun-Times . 20% 

‘The  median  income  tor  the  families  living  In  the  48  areas 

studied  is  $5.800 — as  compared  with  a  median  income  of 
$4,900  for  the  entire  metropolitan  market. 


For  a  complete  report  of  the  48  studies,  write  the 

CHICAGO  DAILY  NEWS 


Chicago’s  HOME  Newspaper 


John  S.  Knight,  Editor  &  Publisher 


Four-Unit,  Mezzanine-type,  Scott  Extra  High-Speed  Press  installation  at  the  Stamford  Advocate,  Stamford,  Conn. 

(Stamford  Advocate  celebrating  their  12Sth  Anniversary  in  1954.) 


"  —  most  in  performance  per  dollar  expended,” 


Wt 


herever  Scott  Presses  roll,  users  agree  with 
Mr.  Gillespie,  because  for  "Extra  High-Speed” 
production,  dependable  performance  and  eco¬ 
nomical  operation,  Scott  equipment  has  been 
demonstrating  its  superiority  in  daily  service  for 
almost  a  century. 


The  superlative  performance  of  Scott  Presses  is 
due  primarily  to  the  technical  excellence  of  their 
basic  design.  Fully  counterbalanced  cylinders  and 


WROTE  KINGSLEY  GILLESPIE,  PUBLISHER 
OF  THE  STAMFORD  ADVOCATE 


drive  shafts,  ground  and  polished  "SKF"  bearings, 
a  lubricating  system  engineered  to  the  special  re¬ 
quirements  of  high-speed  operation  —  these  and 
many  other  features  account  for  the  smooth  oper¬ 
ation  and  long  life  of  Scott  Presses. 


If  you  are  planning  a  new  pressroom,  or  preparing 
to  modernize  or  expand  present  facilities,  it  will 
pay  you  to  consult  Scott  on  the  latest  and  most 
modern  in  press  design. 


Buy  with  CONFIDENCE  -  -  -  Buy 


SCOTT 


WALTER  SCOTT  &  CO.  INC 


5-53-> 
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NEV/  JERSEY 


THIS  TWIN 
SPENDS  ITS 

MONEY 


ST.  PAUL 
VOTES 


$39 


for  CIVIC 

IMPROVEMENTS 


St.  Paulites  marched  to  the  polls 
recently  and  voted  overwhelm¬ 
ingly  to  raise  their  ow  n  taxes 
to  continue  a  tremendous 
multi-million-dollar  im- 
])rovement  program — new 
streets,  new  schools,  new 
parks,  a  new  municipal 
stadium.  In  the  Big 
Twin  Cities — the  12th 
M  largest  market* — St.  Paul 

,y  has  money  and  spends  it. 

And  you  can  reach 
these  progressive 
families  with  only 
medium — the 
St.  Paul  Dispatch- 
^  Pioneer  Press. 

Want  to  know 
more?  Write 
Dept.  A. 


THIS  TWIN  READS  THE  DISPATCH-PIONEER  PRESS 


ST.  il.PAUL 


DISPATCH 

‘  A  RIDDER  NEWSPAPER. 

PIONEER  PRESS 


*TotRl  Retail  Sales.  Sales  Manaaement  Sar- 
\tj  oi  Biiytna  Power— May.  1993. 
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'Foto'  on  McCarthy  on  her  terminal  leavi 

To  THE  Editor:  It  seems  to  me  Navy.  She  worked  v 
that  the  reporter  of  the  Asbury  ®  mon^s,  a 

Park  Press  who  wrote  the  article  better  han  any  three 
“When  McCarthy  Probe  Becomes  Publicity  staff. 

Local  Story”  (E&P,  Dec.  19.  1953,  . 

page  10)  let  his  imagination  get  _  .  . 

out  of  hand  when  he  claimed  cer-  ,  ^  w 

tQi'n  “firetc  ”  **unt  idea  since  We 

Ae  hoisted  an  elephant  ini 

As  the  staff  reporter  for  the  , 

Dady  Record,  assigned  to  cover 

the  Fort  Monmouth  story,  I  kept  brqoKLYN  BRIDGl 
records  of  all  s  cries  in  both  my  ^  i, 

newspaper  and  the  Press.  I  have  jrt- 

also  kept  a  file  on  important  stories 

in  other  newspapers.  A  compara-  Herfullv  Frank  O’R 
tive  chart  disputes  some  of  the  Ssher  oMhe  Lock  Sm 
claims  made  for  the  Press. 

A  so,  It  is  true  that  the  Press 
PV’J'ibed  an  exclusive  interview  wheeUhair  t 

with  Carl  Greenblum  but  his  iden-  ^er  second  floor  edito 
tity  was  confirmed  a  month  be-  ^ 

fore  by  the  New  York  Daily  News,  t  i,  u  /n 
Since  the  probe  has  ended  nu-  ) 

hTvrL„"'“de  .'vifi.br.:“  ml  ■ll■ll■HMll<■ 

Daily  Record  has  printed  a  series 

of  11  articles  bas^  on  this  ma-  ^ 

terial.  /  # 

The  Daily  Record  has  fulfilled  ^ 

an  obligation  to  the  much-ma¬ 
ligned  suspended  employes  by  Womsn's  Pc[Q6! 
printing  their  side  of  the  story. 

Frank  Lordan 
Long  Branch  (N.  J.) 

Daily  Record 


THAT’S  A  TRANSISTOR,  inrented  at  Bell  Telephone  Laboratorie*. 
This  tiny  electronic  device  can  do  many  things  that  vacuum 
tulles  can  do  and  more  besides.  Though  little  larger  than  a  coffee 
bean,  it  can  ainplih'  electric  signals  100,000  times. 


Story  about  Media  Mothers’ 
Club  in  the  Chester  (Pa.)  Times: 
“Mrs.  Blank  invites  mothers  of 
pre-high  school  age  to  attend.” 


Publisher's  Duty 

To  THE  Editor:  I  think  your 
story  on  the  Chico  (Calif.)  En¬ 
terprise-Record  dropping  free  ra¬ 
dio  and  TV  logs  after  seven  years 
(Jan.  2,  page  29)  is  indicative  of 
the  many  small  newspapers,  and 
possibly  some  large  ones,  who 
shirk  their  responsibility  to  read¬ 
ers. 

In  attempting  to  justify  his  ac¬ 
tion  by  blaming  the  radio  station. 

Publisher  Bramwell  makes  it  all  Household  hint  in  the  San 
the  worse.  He  doesn’t  say  whether  Pedro  (Calif.)  News-Pilot:  "To 
he  asked  his  readers  if  they  would  keep  apples  from  spoiling,  place 
prefer  not  to  be  informed  about  them  in  a  cold  room  in  a  house 
radio  and  TV  programs.  He  doesn’t  occupied  by  eight  children.” 
seem  to  realize  it  is  the  respon¬ 
sibility  of  the  newspaper  to  see 
that  the  logs  are  accurate  once  it 
assumes  the  responsibility  of  pub¬ 
lishing  the  logs  or  any  other  in¬ 
formation. 

Just  because  a  source  of  infor¬ 
mation  is  uncooperative  is  no  ex¬ 
cuse  for  a  newspaper  to  deny  its 
readers  information  or  service. 

Dave  Pickard 

Albert  Lea,  Minn. 


She’s  Holding  a 
Five-year-old  Granddaddy 


Wedding  story  in  the  Scarsdale 
(N.  Y.)  Inquirer:  ‘The  groom’s 
father  was  dressed  in  mauve  lace 
and  a  shell  pink  hat.” 


The  Transistor  was  an¬ 
nounced  only  five  years  ago 
but  it  is  already  the  daddy  and 
granddaddy  of  many  promising 
offspring.  All  of  the  growing 
uses  of  this  tiny  electronic  de¬ 
vice  stem  from  its  invention  at 
Bell  'I’elephone  Laboratories. 

1  he  Reader’s  Digest  calls  it 
"Tlie  I'abulous  Midget”  and 
reprints  these  words  from  the 
.Science  News  Letter; 

‘‘111  less  than  half  a  cen¬ 
tury,  the  electronic  tube  has 
changed  the  world.  ITic  effect 
of  the  transistor  on  our  lives 
mav  be  ec|iuillv  potent.” 


The  Bell  System,  in  ac¬ 
cordance  with  its  estalilished 
policy  of  making  all  of  its  in¬ 
ventions  available  to  others  on 
reasonable  terms,  has  licensed 
forty  companies  to  make  and 
sell  transistors. 

One  of  the  first  uses  of  the 
Transistor  in  telephonv  was  in 
the  new  electronic  eiiuipment 
which  enables  telephone  cus¬ 
tomers  to  dial  Long  Distance 
calls  from  coast  to  coast. 

We  can  alrcadv  see  the  time 
when  it  will  bring  many  other 
impro\  ements  in  lioth  Local 
and  l,ong  Distance  scr\  ice. 


Announcement  in  the  Greens¬ 
boro  (N.  C.)  Daily  News:  “Mrs. 
John  Blank  and  the  late  Mr.  Blank 
announce  the  engagement  of  their 
daughter.” 


Item  in  the  Mount  Clemens 
(Mich.)  Daily  Monitor-Leader: 
“Mrs.  Blank  and  Mrs.  Smith  were 
hostages  at  a  pink  and  blue 
shower.” 


Becky's  Big  Idea  " 

To  THE  Editor:  While  directing  Headline  in  the  E 
publicity  on  the  Eighth  War  (Ala.)  News:  “Mothers 
Bond  drive  for  Greater  New  York  S^r  Role  In  Childbirth. 

Z  r™  ik.!,Kky''Gr?Sw£T,l  ■■■■M 
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Moloney,  Regan  &  Schmitt 

will  continue  their  aggressive  and  persistent 
selling  of  newspaper  General  Advertising,  which  in  past  years 
has  been  commented  on  so  favorably  by 

the  Newspaper  Industry 

We  plan  to  run  a  series  of  advertisements 
once  a  week  for  52  consecutive  weeks  built  around  the  basic  theme 
"to  increase  sales  and  decrease  costs” 

advertise  more  in  NEWSPAPERS  in  1954 

Here  are  two  of  the  ads ..  .we  hope  you  like  them 
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Published  in  the  interest  of  all  newspapers 

boloney,  Reean  &  Schmitt 


Representing  Newspapers  Only 
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representing  Media, 
serving  Advertising 
Agencies  &  Adver¬ 
tisers 

Chicago 


New  York 


Detroit 


Dallas 


Atlanta 


Charlotte 


St.  Louis 


San  Francisco 


Los  Angeles 
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Press  Wizards 


Many  newsmen  of  past  and  present  have  been  or  are  necroman¬ 
cers.  Word  wizardry  as  a  vocation  seems  to  lead  naturally 
into  the  alchemy  and  sorcery  of  magic  as  an  avocation. 

Robert  Lund,  Detroit  bureau  chief  for  the  Journal  of  Commerce, 
New  York,  has  conjured  up  a  beguiling  and  intriguing  piece  about 
“Wizards  of  the  Press”  lor  M-U-M,  monthly  journal  of  the  Society 
of  American  Magicians,  in  which  he  nominates  a  magic-touched 
I  staff  for  a  mythical  newspaper. 

j  “It  was  prompted  by  a  line  in  your  Clippings  Column  of  Oct.  3 
on  Larry  Kettleshake,  staffer  on  the  Springfield  (Ohio)  Sun,  who 
I  practices  hocus-pocus,”  Mr.  Lund  writes  us. 

i  From  the  quick  and  the  dead  of  nevvsdom’s  own  Houdini’s,  Mr. 

1  Lund  created  his  theoretical  news  staff.  He  listed  Carl  W.  Jones, 

1  former  publisher,  Minneapolis  Journal;  A1  Munroe  and  Bob  Unge- 
'  witter,  Detroit  Times;  Ben  Dalgin,  New  YorJ{  Times;  Larry  Arcuri, 
New  Yorl(^  Mirror;  Irving  Desfor,  Associated  Press  Newsfeatures; 
Bill  Mayoh,  Chicago  Tribune;  Luther  Southworth,  Memphis  Press- 
Scimitar;  Robert  Shelton,  formerly  Detroit  Free  Press  and  now 
Automotive  News;  A1  Leach,  United  Press,  ('hicago;  C.  Verne 
Bloch,  Peoria  (111.)  Journal;  Walter  B.  Oibson,  old  Philadelphia 
Evening  Ledger;  the  late  Henry  Ridgely  Evans,  W ashington  Post 
and  Baltimore  Livening  News;  the  late  Charles  A.  I^edy,  Youngs¬ 
town  (Ohio)  Telegram;  Dick  Lee  and  J.  B.  Mussey  (known  to  ma¬ 
gicians  as  Henry  Hay),  Journal  of  Commerce;  the  late  Fulton  Ours- 
ler,  Baltimore  American;  the  late  John  Northern  Hilliard,  Chicago 
Herald  and  New  YorI{^  Telegram;  Jeff  Hayes.  Consolidated  News 
Features,  and  the  above-mentioned  Mr.  Kettleshake. 

Each  of  these  Creats  of  newsdom-magicland  wield  or  once 
wielded  wondrous  wands  as  well  as  potent  [lens  ( poesy  for  wicked 
typewriters). 

Who  says  there’s  no  magic  in  the  nevvsr(M)ms  of  the  laniir 


Hold  The  Press! 

The  Woonsocl{et  (R.  1.)  Call  office  boy,  who  picked  up  a 
Yuletide  package  at  the  post  office  addressed  to  Makeup 
Foreman,  promptly  delivered  it  to  the  Society  Editor.  .  .  .  New 
Mexico  Newspapers,  Inc.,  which  publishes  dailies  in  Farmington, 
Las  Vegas,  Gallup  and  Tucumcari,  is  considering  a  change  in  rules 
for  the  New  Year’s  baby  contests  it  sponsors.  Two  of  the  first-born 
this  Jan.  1  turned  out  to  be  certified  under  the  name  of  the  mother 
only.  In  one  case,  the  happy  boy  friend  entered  into  the  spirit  of 
the  contest  with  a  proposal  of  marriage.  .  .  .  Lance  Zavitz  was  select¬ 
ed  as  one  of  “America’s  Interesting  People”  in  the  January  issue  of 
the  American  magazine  for  his  dual  role  as  chief  rewrite  man  of  the 
Buffalo  Evening  News  and  pastor  of  the  First  Congregational 
C^hurch  of  Ellington,  N.  Y.  .  .  .  .\nd  Coronet  has  a  piece  about 
Sylvia  Porter,  financial  editor.  New  Yor\  Post. 

— Formal  evening  clothes  listed  on  your  expense  account.^  .\us- 
tralian  newspapers  are  granting  special  clothing  allowances  ranging 
from  $225  to  $560  to  reporters  who  cover  formal  functions  during 
Queen  Elizabeth’s  visit.  .  .  .  Good  example  of  a  husband-and-wife 
team  successfully  operating  a  weekly  after  years  of  ilaily  newspaper 
service:  Col.  William  J.  Slator,  editor  and  publisher,  and  Mrs.  Ce¬ 
line  Slator,  associate  editor,  of  the  Addison  Independent,  Middle- 
bury,  Vt.  Col.  Slator  w’as  on  the  Waterbury  (Conn.)  Republican- 
.imerican  for  20  years  (during  which  period  it  won  a  Pulitzer 
Prize)  and  his  wife  was  music  critic  and  (during  the  war)  police 
re^wrter.  They  bought  the  lndep)endent  in  1946  when  it  didn’t  have 
a  plant  to  print  in  and  have  built  it  into  a  community  institution 
that  goes  to  43  States  and  to  servicemen  all  over  the  world  and  was 
judged  one  of  the  10  best  weeklies  in  New  England.  .  .  .  .\rch  Na¬ 
pier,  .\lbuquerque,  N.  .M.,  writes;  “Keep  up  the  good  work.  I  read 
Short  Takes,  your  column,  and  ‘Round  Their  Beats  first  before 
anything  else  in  E&P.  Even  liefore  the  Help  Wanted — Editorial.” 


I  OF  NEARLY 


1 1  '/4  million 

I'  QUAD-CITIANS 

live  on  the 
ILLINOIS  SIDE 
in 

ROCK  ISLAND 
MOLINE 
EAST  MOLINE 


I 


“Zle  ROCK  ISLAND 
TiU  MOLINE 


I 

I 

I 


LOUISVILLE  BELONGS 
ON  ANY 

SUPPLEMENT  SCHEDULE 


DID  YOU  KNOW  ? 


In  the  ten-year  period  from  1942  to 
1962.  the  Louis vlUe  Courler-Joumil 
Sunday  Magazine  rrew  In  advertls- 
inr  linace  from  360.000  lines  an¬ 
nually  to  1.600,000.  This  rrowth 
was  even  above  the  high  average  for  | 
all  the  national  supplements.  Nearest 
in  linage  growth  oomparison  Is  This 
Weeh — from  400.000  lines  in  1942 
to  660.000  in  1962. 


Stud  for  your  frtt  copy  of  a  ntw  factual 
ttudy  of  ntwtpaptr  tuppitmtnis.  Mtritt 
to;  Promotion  Dtparlmtnt,  7ht  Couritr- 
Journal,  louiivillo  2,  Ktnturhy. 


*  THE  LOUISVILLE 

(ffottrier^l^ottrnal 

SUNDAY  MAGAZINE 

‘unday  Couri«r-Journal  Circulation  303,* 
?38  e  Member  of  The  Local  ly*  Edited 
3roup  •  Represented  Nationally  by  Thr 
•fonhom  Companv. 
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A  New  Nigh! 
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1953 

1,475,966  LINES  GAIN 
OVER  PREVIOUS  RECORD  YEAR 

OF  1952 
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How  to  spell  n-e-w-s 


Twenty  years  ago,  while  still  a  cub  reporter,  Sam 
Pope  Brewer  won  a  city-wide  spelling  bee.  He  won  with 
“olibanum.”  It  means  frankincense. 

Since  then  he  has  been  spelling  out  words  all  over  the 
world.  Not  all  of  them  are  as  aromatic  as  the  word  he  won 
with.  Dictators  have  differed  with  him  over  their  meaning. 
But  readers  have  come  to  know  that  the  words  he  puts 
together— currently  as  chief  correspondent  for  The  New 
York  Times  in  South  America— always  spell  news. 

Sam  Pope  Brewer,  fresh  out  of  the  Sorbonne  and  Yale, 
started  his  newspaper  career  in  1933.  After  three  years  of 
covering  the  news  in  New  York,  he  went  to  Paris.  In  1936 
he  joined  the  foreign  staff  of  the  Chicago  Tribune.  For  the 
next  nine  years  he  chased  news  in  England,  Austria,  Spain, 
Italy,  and  the  Balkans.  He  served  as  a  war  correspondent 
with  the  Greek  forces  in  Albania;  the  British  in  Libya, 
Syria,  Iran,  and  India;  the  U.  S.  forces  in  the  Middle  East 
and  the  Balkans. 

In  1945,  Brewer  joined  The  New’  York  Times.  Con¬ 
stantly  on  the  go,  he  covered  the  news  in  the  Middle  East, 
in  Rumania,  Bulgaria,  Yugoslavia,  Turkey,  and  Italy.  He 
.spent  a  year  in  Spain  and  Portugal,  went  back  to  the  Mid¬ 
dle  East  as  chief  correspondent,  worked  in  Palestine  and 
later  in  the  Arab  countries.  He  returned  to  Spain  and 


Portugal  for  two  years  before  taking  up  his  present  as¬ 
signment  in  South  America. 

Brewer  early  discovered  what  every  enterprising 
newsman  knows,  that  one  man’s  news  is  another  man’s 
poison.  In  Yugoslavia  once  he  was  held  for  shooting  as  a 
spy.  The  Red  Ai-my  banned  him  from  Bulgaria.  Spain  took 
his  press  credentials  aw’ay  after  a  story  about  the  country’s 
economic  distress. 

Today,  from  headquarters  in  Rio  de  Janeiro,  he  travels 
some  30,000  miles  a  year,  keeps  in  close  touch  with  the 
news  in  the  ten  South  American  republics.  His  object  is  to 
keep  Times  readers  in  close  and  understanding  touch  with 
that  news.  j 

There  are  hundreds  of  resourceful  reporters  and  edi¬ 
tors  like  Sam  Pope  Brewer  on  The  Times.  They  work  as  • 
a  team,  joining  their  knowledge  and  their  talents  to  pro-  f 
duce  each  day  a  newspaper  that  is  alert  and  vigorous,  in- 
tere.sting  and  informing,  different  from  any  other.  The 
Times  has  the  biggest  staff.  It  publishes  the  most  news. 

That’s  why  so  many  readers  like  it.  They  get  more  out 
of  it.  So  do  advertisers.  Let  us  tell  you  the  whole  story. 

Netir  Jjork 
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Mechanical  Staffs  Urged 
To  Demand  New  Machines 

Dyer  Calls  on  Workers,  Equipment 
Manufacturers  to  Boost  Production 


Indianapolis,  Ind. 

Production  men  can  help  in 
encouraging  development  of  new 
machines  in  the  newspaper  indus¬ 
try,  William  A.  Dyer.  Jr.,  gen- 
end  manager  of  the  Indianapolis 
Suit  and  News,  told  the  ninth 
annual  Great  Lakes  Mechanical 
Conference  here  this  week. 

“You  can  certainly  recommend 
machines  when  they  do  become 
available,”  he  said.  “The  ratio 
between  equipment  prices  and 
wage  rates  is  23  per  cent  lower 
today  than  it  was  in  1940.  Today, 
more  than  ever,  machinery  is  a 
good  buy.” 

‘Relatively  Good’ 

Mr.  Dyer  told  production  exec¬ 
utives  that  the  newspaper  busi¬ 
ness  is  “relatively  good,”  but 
warned  that,  “All  the  smart  boys 
seem  to  agree  that  business  won’t 
be  so  good  in  1954.  It  will  be 
a  good  year  by  the  obsolete 
standards  of  years  back,  but  not 
so  good  in  comparison  with  1953, 
and  we’re  geared  costwise  and 
otherwise  to  last  year.” 

The  conference  drew  more  than 
700  executives  from  the  mechani¬ 
cal  departments  of  109  daily 
newspapers  in  Indiana,  Ohio, 
Michigan  and  Wisconsin.  This 
was  the  largest  number  of  per¬ 
sons  ever  to  attend  a  •  three-day 
Great  Lakes  conference. 

Dassori  New  President 

Frank  Dassori,  Detroit  (Mich.) 
Times,  was  elevated  to  the  presi¬ 
dency  to  succeed  Horace  H.  Par¬ 
ker,  Richmond  (Ind.)  Palladium- 
Item. 

Robert  Nelson,  Detroit  News, 
was  elected  to  one  of  the  vice¬ 
presidency  openings. 

Holdover  officers  for  1954  in¬ 
clude:  Vicepresidents,  Jack  E. 
Innis,  Indianapolis  Newspapers: 
George  Feldt,  Milwaukee  (Wis.) 
Journal,  and  Cecil  Watkins,  Sid¬ 
ney  (Ohio)  Daily  News;  and  sec¬ 
retary-treasurer,  Don  M.  Clark, 
Grand  Rapids  (Mich.)  Pre.ss. 

Mr.  Dyer  told  the  group: 
“Upon  the  skill  and  care  exer¬ 
cised  by  the  journeymen  in  your 
departments  will  depend  whether 
your  newspapers  are  professional 
appearing,  attractive  and  inviting 


to  read.  Upon  the  efficiency  with 
which  your  departments  are  op¬ 
erated  will  depend  to  a  great  de¬ 
gree  the  financial  health  of  your 
organization.” 

He  said  newspaper  circulation 
and  advertising  prices  must  be 
kept  “in  line”  to  meet  the  new 
competition  and  asserted  that  can 
be  done  only  if  newspapers  are 
produced  efficiently  and  econom¬ 
ically. 

Payrolls  and  Newsprint 

“I  don’t  have  to  tell  you  that 
in  the  publishing  of  daily  news¬ 
papers  two  expenses  eclipse  all 
others  —  payrolls  and  newsprint.” 
he  said.  “Of  these  the  payroll  is 


by  far  the  greater  expense.  And 
the  mechanical  departments  head 
the  payroll  parade.  Unless  me¬ 
chanical  department  payrolls  are 
carefully  and  reasonably  con¬ 
trolled  and  unless  they  represent 
value  received  in  the  form  of 
honest,  skilled  work,  red  ink  can 
soon  appear. 

“There  are  just  a  handful  of 
the  men  in  this  room  today  who 
are  not  members  of  one  or  an¬ 
other  of  the  great  newspaper  craft 
unions.  1,  for  one.  respect  the 
union  cards  you  carry  and  I’m 
glad  you  carry  them,  for  it  en¬ 
ables  you  to  be  closer  to  your 
men,  to  know  how  they  feel  and 
what  they  think. 

“The  newspaper  craft  unions 
have  distinguished  histories.  They 
have  done  a  great  deal  for  their 
members — or,  more  exactly,  they 


have  persuaded  publishers  to  dc 
a  great  deal  for  their  members. 
Their  fortunes  in  the  long  run  are 
dependent  upon  the  success  of  the 
newspapers  with  whom  they  have 
contracts. 

“Each  one  of  these  unions  be¬ 
lieves  in  the  principle  of  an  hon¬ 
est  day’s  work  for  an  honest  day’s 
pay.  Most  of  their  members  be¬ 
lieve  in  that,  too.  You  are  serv¬ 
ing  your  publisher  well  and  inci¬ 
dentally,  you  are  also  serving  your 
union  well  when  you  insist  that 
this  principle  be  adhered  to. 

Wage  Scales  High 

“Each  of  these  unions  was 
predicated  upon  and  has  grown 
and  prosper^  under  the  propo¬ 
sition  that  it  would  provide  the 
men  needed  to  perform  the  tasks 
for  which  it  contracted  at  the 
scales  agreed  to.  Devices  which 
produce  unnece.ssary  overtime  and 
unwarranted  premium  days  are 
contrary  to  the  spirit  of  this  un¬ 
ion  relationship  and  place  upon 
newspapers  a  burden  that  many 
are  finding  it  prohibitive  to  bear. 

“Newspaper  mechanical  scales 
are  invariably  near  the  top  ir. 
their  respective  communities.  No¬ 
body  begrudges  the  individual 
newspaper  journeyman  that.  But 
when  these  payrolls  are  artificial¬ 
ly  increased  by  provisions  which 
produce  unneeded  work,  no  one’s 
true  interests  are  served.  For  un¬ 
productive  work  produces  no  rev¬ 
enue  to  meet  today’s  payroll  or 
to  provide  for  tomorrow’s  in¬ 
creased  scale. 

Startling  Contrast 

“Excessive  manning  and  de¬ 
mands  for  still  greater  manning 
are  other  ills  which  threaten  the 
security  of  our  business.  Let  me 
give  you  u  startling  comparison. 
It  takes  approximately  1,350  peo¬ 
ple  to  produce  the  Indianapolis 
Star  and  the  Indianapolis  News. 
Nearly  half  of  these  are  in  the 
mechanical  departments.  Yet  on 
the  top  two  floors  of  our  building 
is  a  radio  station,  which  provides 
a  competing  advertising  service 
with  just  47  employes.  And  an¬ 
other  local  radio  station,  which 
operates  the  only  local  TV  sta¬ 
tion  presently  in  operation,  em¬ 
ploys  only  144  men  and  women. 
What  are  we  doing  to  meet  this 
new  competition — productionwise” 
More  output  per  man — not  less — 
should  be  the  objective  of  news¬ 
paper  managements  and  newspa¬ 
per  unions  alike.  We  should  none 
of  us  be  backward  in  supporting 
and  preaching  this  doctrine.” 

Mr.  Dyer  urged  selection  of  ap¬ 
prentices  on  a  basis  of  high  physi¬ 
cal  and  mental  standards,  then 
(Continued  on  page  48) 


William  A.  Dyer,  Jr.,  Indianapolis  Star  and  News  general  manager, 
addressing  session  of  Great  Lakes  Mechanical  Conference.  At  left  is 
Henry  Manz,  Indianapolis  Times  business  manager. 
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Business  Urged  To  Tell 
Economic  Facts  of  U.S, 


Judge  Says  Movies.  Business  Men  m 
Press  Not  Alike  Told  to  Sell  I 


More  than  200  industrial  and 
communications  leaders,  meeting 
in  Washington,  D.  C.  this  week  for 
the  10th  annual  Washington  Con¬ 
ference  of  The  Advertising  Coun¬ 
cil,  (E&P,  Jan.  9,  page  72)  were 
urged  to  back  a  proposal  that  the 
American  public  be  told  the  eco¬ 
nomic  facts  of  “unprecedented  op¬ 
portunity”  in  this  nation. 

In  the  face  of  predictions  of  a 
minor  recession  by  .some  econo¬ 
mists,  the  businessmen  were  told 
that  the  Council,  a  public  service 
group,  was  considering  a  proposal 
from  the  Joint  Committee  of  the 
Association  of  National  Adver¬ 
tisers  and  the  American  Associa¬ 
tion  of  Advertising  Agencies  to 
present  the  grounds  for  believing 
that  America  faces  another  “Big 
Change”  for  the  better. 

Array  of  Facts 

The  business  leaders,  many  of 
them  chairmen  and  presidents  of 
some  of  the  biggest  corporations 
in  the  U.  S.,  were  shown  an  array 
of  facts,  culled  from  both  gov¬ 
ernmental  and  business  source#, 
that  point  to  an  opportunity  to 
sustain  and  heighten  prosperity  for 
years  to  come.  The  encouraging 
facts  of  vast  needs  for  improve¬ 
ments  in  American  life  and  com¬ 
munity  facilities  will  be  embodied 
in  a  national  public  service  proj¬ 
ect  ..  .  if  the  proposal  is  accept¬ 
ed  by  The  Advertising  Council’s 
Board  of  Directors  and  its  Public 
Policy  Committee. 

In  effect,  the  very  executives 
who  are  responsible  for  the  adver¬ 
tising  and  selling  of  billions  of 
dollars’  worth  of  goods  and  serv¬ 
ices  annually  thus  would  be  dem¬ 
onstrating  their  own  confidence  in 
America’s  future. 

Pending  official  action  by  the 
Council’s  directors  and  its  Public 
Policy  Committee,  the  business 
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leaders  were  shown  the  proposal 
this  week  to  get  their  guidance  as 
to  whether  such  a  campaign  might 
be  effective  in  counteracting  an 
undercurrent  of  pessimism  about 
the  nation’s  future  welfare. 

All  branches  of  the  advertising 
industry,  cooperating  through  the 
Council,  would  contribute  several 
million  dollars’  worth  of  advertis¬ 
ing  space  and  time  to  such  a  cam¬ 
paign,  if  accepted.  The  messages 
to  the  public  would  be  projected 
via  such  mass  communications 
media  as  newspapers,  radio,  tele¬ 
vision,  consumer  and  business  mag¬ 
azines,  company  publications,  out¬ 
door  posters  and  car  cards,  just 
as  is  the  campaign  for  U.  S.  Sav¬ 
ings  Bonds  and  other  Council 
projects. 

Proposal  Presented 

William  C.  McKechan,  Jr.,  as 
chairman  of  the  Joint  Committee 
of  the  ANA  and  the  AAAA,  pre¬ 
sented  the  proposal  at  a  luncheon 
meeting  in  the  Staffer  Hotel.  Mr. 
McKeehan  is  vicepresident  of  J. 
Walter  Thompson  Company. 

“The  number  of  whispering 
campaigns  taking  place  and  the 
gloom  and  doom  being  spilled  in 
many  quarters  defy  both  faith  and 
reason,”  Mr.  McKeehan  stated. 
“But  not  for  one  minute  is  there 
the  slightest  implication  that  these 
forecasts  and  predictions  represent 
anything  but  honest  and  studied 
research. 

"The  fact  remains,  though,  that 
the  negative  factors  have  received 
a  better  press,  and  have  been  more 
highly  publicized,  than  the  positive 
factors.” 

Looking  Ahead 

Looking  ahead,  the  Joint  Com¬ 
mittee  study  finds  hope  for  a  bet¬ 
ter  life  for  Americans  in  the  amaz¬ 
ing  potentials  of  peacetime  atomic 
developments,  and  the  great  prog¬ 
ress  in  new  drugs  and  other  medi¬ 
cal  advances  in  electronics,  etc. 

The  needs  for  vast  improve¬ 
ments  in  roads,  housing,  hospitals, 
schools,  in  industrial  methods  and 
equipment,  and  the  prospects  of 
developing  greater  output  of  raw 
materials  and  electrical  energy  also 
are  cited  as  opportunities  for  bet¬ 
ter  times  ahead. 

To  meet  only  the  “obvious 
needs”  for  improved  family,  indus¬ 
trial  and  community  improvements 
will  take  more  than  500  billion 
dollars’  worth  of  goods  and 
services,  Mr.  McKeehan  stated: 
“Schools  and  hospitals,  $40  bil¬ 
lion;  highways,  $60  billion;  hous¬ 
ing,  $100  billion;  durable  equip¬ 
ment  and  residential  construction. 
$300  billion. 

“These  sweeping  changes,  these 
tremendous  needs  and  vast  poten¬ 
tials  of  the  future  add  up  to 
greater  opportunities  for  practic¬ 
ally  every  person  in  America.” 


Washington 
Counsel  for  a  motion  picture 
company  who  was  contending 
that  movies  are  entitled  to  the 
same  guaranties  that  the  First 
Amendment  gives  to  the  press  was 
stopped  short  by  Supreme  Court 
Justice  Robert  H.  Jackson  with 
the  comment:  “I  don’t  think  that 
a  newspaper  and  a  movie  stand 
on  the  same  basis.” 

Counsel  for  the  producer  con¬ 
tended  that  censorship  in  advance 
of  screening  is  unconstitutional. 

Attorneys  for  the  State  of  Ohio 
suggested  the  motion  picture  in¬ 
dustry  would  not  have  a  code  of 
censorship  if  the  movie  makers 
didn’t  consider  them.selves  in  a 
category  apart  from  the  one  in 
which  newspapers  rest. 


Hard  in  '54 


Editors  Urged 
To  Tell  Truth  of 


'Big  Business' 


Topeka,  Kan. 

Wharton  Hoch  of  the  Marion 
Record-Review  was  elected  presi¬ 
dent  of  the  Kansas  Press  A.ssoci- 
ation  at  its  62nd  annual  conven¬ 
tion  here  Jan.  9.  He  succeeds 
Harry  Valentine,  Clay  Center  Dis¬ 
patch. 

Henry  B.  Jameson,  Abilene  Re¬ 
flector-Chronicle,  was  elected  vice- 
president,  and  McDill  Boyd, 
Phillipxhurg  Review.  treasurer. 
Larry  Miller,  Topeka,  was  reelect¬ 
ed  secretary-manager. 

335  Attend 


This  convention,  attende  I  by  335 
editors  publishers  and  their  wives, 
was  the  largest  ever  held  by  the 
organization,  according  to  Larry 
Miller,  .secretary  -  manager.  Mr. 
Miller  said  KPA  membership  in- 
clude.s  every  eligible  Kansas  news¬ 
paper  except  two.  There  are  52 
daily  and  306  weekly  papers  in 
the  state. 


Paul  R.  Leach,  Jr.,  Chicago,  of 
the  E.  I.  duPont  de  Nemours  Co., 
alerted  editors  to  the  danger  of 
sabotage  of  the  industrial  might 
of  the  United  States  through  mis¬ 
conceptions  about  “big  business.” 

Fight  Sabotage  with  Truth 
He  urged  the  editors  to  fight 
that  sabotage  with  the  truth  that 
“big  busines.s”  averages  about  3V^ 
per  cent  profit,  that  of  all  the  many 
businesses  in  the  United  States, 
only  a  small  per  cent  “big,”  and 
the  story  of  the  research  being 
done  constantly  over  the  years 
by  all  corporations. 

Henry  S.  Blake,  general  mana¬ 
ger  of  Capper  Publications,  was 
host  to  the  men  at  a  dinner,  while 
Mrs.  Blake  was  hostess  to  the 
wives  and  the  Press  Women. 

Kansas  Pres.s  Women  elected 
Mrs.  Frank  Pettit,  Topeka,  as  pres¬ 
ident. 


The  crucial  task  facing  the  team  i 
of  industry  and  advertising  in  1954  | 
is  the  strengthening  and  rebuilding  [ 
of  American  selling  power,  warns  > 
Ed.  C.  Quinn,  president,  Chrysler 
Division,  Chrysler  Corporation. 

Speaking  before  the  Advertising 
Club  of  Baltimore,  Mr.  Quinn 
pointed  out  that  1954  has  been 
widely  billed  as  a  competitive  year, 
but.  he  said,  to  be  realistic  business 
men  must  realize  that  to  be  a  good 
year  it  must  be  a  selling  year. 

“My  conviction  is  that  the  first 
step — the  starting  point — in  build¬ 
ing  greater  sales  power  is  in  ad¬ 
vertising,”  Mr.  Quinn  said.  “For 
this  reason  Chrysler  Division’s  ad¬ 
vertising  budget  and  the  media 
used  for  1954  are  the  greatest  in 
our  history  because  we  are  con¬ 
vinced  that  advertising,  properly 
done,  is  the  initial  move  in  our 
own  efforts  to  go  out  after  our 
share  of  the  market  for  1954.” 

Mr.  Quinn  said  statistics  show 
that  1954  has  a  lot  of  needs  to 
fill  but  it  seems  equally  true  that 
the  big  question  this  year  will  not 
be  can  people  buy,  but,  rather, 
can  business  persuade  them  to  buy. 

“We  agree  that  advertising  has 
a  primary  place  in  building  up  our 
sales  power,”  he  said.  “We  know 
this  job  carries  with  it  a  lot  of 
responsibility.  We  know  that  one 
of  the  vital  ways  to  keep  America 
going  ahead  is  to  make  1954  a 
selling  year.  This  means  the  ad¬ 
vertising  profession  has  an  urgent 
job  of  leadership  to  perform.” 

The  job  of  busine.ss  is  to  keep 
moving  more  and  better  things 
into  the  hands  of  more  people. 
Mr.  Quinn  said,  pointing  out  that 
in  the  face  of  a  tightening  market 
and  more  pronounced  competition, 
that  movement  is  bound  to  be¬ 
come  more  difficult  to  maintain. 

“Industry  and  advertising  must 
develop  even  greater  adroitness  in 
presenting  the  product  from  the 
customer’s  viewpoint,”  Mr.  Quinn 
said,  “by  determining  and  putting 
to  greater  use  the  appeals  that  will 
be  most  effective  in  influencing 
people  in  favor  of  the  product.” 

He  appealed  for  an  increase  in 
believability  and  persuasiveness  of 
sales  and  advertising  appeals.  Such 
advertising  must  be  built  around 
such  basic  virtues  as  honesty, 
sound  thinking  and  sincere  convic¬ 
tion,  he  urged. 

“Confidence  in  our  strength,  in 
our  ability  to  keep  on  making 
progress,  to  continue  to  maintain 
and  still  improve  the  highest  stand¬ 
ard  of  living  in  the  world  is  the 
key  to  continued  biusiness  success," 
Mr.  Quinn  declarad. 

“Confidence  is  one  of  the  strong¬ 
est  forces  we  know  about,”  Mr. 
Quinn  said.  “Yet  confidence  is 
actually  nothing  more  than  a  state 
of  mind.  And  that’s  good  because 
we  can  do  something  about  that." 


EDITOR  &  PUBLISHER  for  lanuary  16,  1954 


newspaper  representatives*  service 


All  Papers  in  Area  Benefit 
When  Promotion  Idea  Is  Sold 


Sam  Papert  Tells  His  Philosophy 
For  Getting  Ads  into  Smaller  Dailies 

By  Julian  W.  Stag 

Dallas,  Tex. 

Sam  W.  Papert,  Jr.,  president  of  the  Texas  Daily  Press  League 
and  of  Arkansas  Dailies,  Inc.,  newspaper  representative  firms,  is 
usually  a  busy  young  man — and  he  was  more  than  usu.Tlly  busy 
at  this  particular  time. 

It  was  8:30  a.m.  He  had  been  at  his  desk  for  about  an  hour. 
There  were  some  publishers  due  in  later  in  the  morning.  There 
was  a  huddle  set  with  his  advertising  agency.  There  was  the 
Chevrolet  Press  party  that  night. 


a  second  desk,  a  big  open  roll-top 
affair.  The  large  office,  in  the 
Texas  Bank  Building — home  of 
TDPL  for  some  25  years  —  in¬ 
cluded  a  green  leather  sofa  and 
club  chairs. 

In  a  row  of  photos  on  the  roll¬ 
top  desk  was  one  of  Mr.  Papert’s 
father,  Sam  W.  Papert,  Sr.,  who 
died  in  1951.  The  younger  Papert 
is  now  33,  and  has  a  striking  re¬ 
semblance  to  his  father. 

“If  I  can  keep  folks  saying  that 
my  operations  produce  newspaper 
linage  as  Dad’s  did.  I'll  be  happy,” 
he  said  smiling. 


And  it  was  also  the  week  of 

“We’ve  iust  accomplished  some¬ 
thing  that  1  want  to  tell  you  about,” 
he  said.  “It  will  give  you  an  idea 
of  our  philosophy  of  representa¬ 
tion. 

“We  think  this  accompli.shment 
Ls  going  to  affect  the  economy  of 
an  entire  area.” 

He  lit  up  a  cigarette  and  blew 
a  cloud  of  smoke  above  the  wide 
top  of  the  pale  oak  desk. 

Freight  Rates  Lowered 

“We  studied  the  freight  rates  of 
a  group  of  manufacturers  from  the 
West  Coast  into  the  Southwest. 
And  we  found  that  while  a  lot  of 
them  wanted  to  come  into  this 
area,  they  couldn’t  because  of  the 
freight  rates  which  seemed  dis¬ 
criminatory. 

“What  we  did  was  this:  We  had 
three  men  cover  the  West  Coast — 
all  the  major  manufacturers  in 
this  group  on  the  West  Coast  and 
discuss  these  problems  with  them. 
Then  we  discussed  the  possibilities 
with  freight  agents  throughout  the 
territory,  and  with  Chambers  of 
Commerce  in  the  area — their  trans¬ 
portation  departments. 

“As  a  result,  there  was  a  meet¬ 
ing  in  Chicago  very  recently,  with 
.several  Chambers  from  the  areas 
represented  there,  and  the  Trans¬ 
continental  Freight  Bureau  Mana¬ 
gers  Association.  And  they  have 
now  lowered  their  freight  rates, 
which  is  going  to  allow  these  man¬ 
ufacturers  to  come  into  the  terri¬ 
tory  and  compete  with  other  folks 
who  ship  from  different  directions. 
We  didn’t  do  it  100  per  cent  our¬ 
selves;  it  couldn’t  be  done.  We 
stirred  it  up.  We  interested  others 
and  We  worked  with  them. 

“You  might  want  to  know  why 
we  do  this.  Why  should  we  go  to 
all  the  expense  of  going  to  the 
West  Coast  and  going  to  Chicago 
and  making  studies? 

Promotion  Helps  Kveryonc 

“Our  thinking  was:  If  these 
manufacturers  come  into  these 
areas,  they’re  going  to  promote. 


his  wedding — three  days  away. 

*  *  * 

And  if  they  promote,  we’re  going 
to  be  damn  sure  they’re  going  to 
promote  in  daily  newspapers,  and 
if  they  promote  in  dailies,  they’re 
going  to  promote  in  our  news¬ 
papers.” 

Mr.  Papert  sat  at  his  desk  in 
shirt  sleeves.  He  wore  a  white 
button-down  shirt,  with  gray  su.s- 
penders  and  woven  silk  tie  with 
light  gray  stripes.  He  had  a  heavy- 
gold  ring  on  his  left  hand.  His 
dark  brown  eyes  looked  intently 
at  you. 

“In  our  work.”  he  went  on,  “we 
sell  an  idea.  In  other  words,  we’ll 
approach  an  advertiser  on  an  idea 
for  an  entire  area.  Within  that 
area  there  might  be  50  dailies.  We 
might  represent  only  10  of  them, 
or  Ie.ss. 

“But  if  we  sell  this  idea,  we’re 
doing  two  things:  (1)  maintaining 
the  constant  battle  in  behalf  of 
daily  newspaper  advertising,  and 
(2)  getting  our  .share  of  it. 

“True,  the  other  40  papers  in 
the  area  might  get  that  advertising, 
too.  But  if  we  sell  the  idea,  our 
papers  will  be  getting  their  .share 
of  it.” 

Figures  on  Liquor  Sales 

He  crushed  his  cigarette. 

“We  had  one  area,  recently,”  he 
continued,  “which  had  not  been 
receiving  any  liquor  advertising.  In 
that  area  there  were  several  dail¬ 
ies.  We  represented  two.  By  an 
area,  I  mean  a  part  of  a  state;  in 
thi.s  case,  a  part  of  Texas. 

“We  developed  figures  that 
showed  that  even  though  the  area 
wasn’t  a  di.stributor-point  area  for 
liquor,  population-wise  it  should 
represent  a  potential  of  ‘X’  gallons 
a  year. 

“As  a  result  of  our  factual 
analysis,  the  entire  area  has  now 
become  a  hot  market  for  liquor 
advertising,  with  our  papers  getting 
their  amount  of  business,  and  the 
other  papers  getting  theirs.” 

Mr.  Papert  sat  with  his  back  to 


Student  and  Soldier 

A  native  Texan,  Sam,  Jr.  worked 
on  a  Dallas  newspaper  the  Sum¬ 
mer  after  getting  out  of  high 
school.  He  took  a  journalism  de¬ 
gree  at  the  University  of  Missouri 
in  1941,  and  a  master’s  in  business 
administration  at  Harvard  Business 
School  in  1943. 

In  World  War  II,  he  was  a  lieu¬ 
tenant  with  the  Quarterm.aster 
Corps  in  New  Guinea,  the  Philip¬ 
pines  and  Japan.  .After  getting  out 
of  the  Army,  he  joined  the  Texas 
Daily  Press  League  in  August. 
1946. 

For  nearly  three  decades,  the 
organization  had  been  synony¬ 
mous  with  the  elder  Papert. 

Over  the  last  10  years  the  firm’s 
volume  has  approximately  tripled, 
with  1953  being  the  biggest  year 
so  far. 

“We’ve  had  wonderful  gains  this 
year,”  Sam,  Jr.  commented.  “Our 
organization  has  grown  as  the 
markets  have  grown.  We  like  to 
feel  that  we’ve  helped  the  growth.” 

Three  new  offices  have  been 
opened  —  Los  Angeles,  New  Or¬ 
leans  and  San  Francisco.  The 
firm’s  other  offices  are:  New  York. 
Chicago,  Detroit,  Kansas  City, 
Memphis,  St.  Louis,  Denver.  Ok¬ 
lahoma  City,  and  Mexico  C  itv. 

He  harked  back  to  the  origins 
of  TDPL  in  1922  and  of  repre¬ 
sentation  in  the  Southwest. 

To  Help  Secondary  Markets 

"The  idea  was.”  he  recalled, 
“that  the  smaller  city  publishers 
had  seen  the  major  metropolitan 
markets  —  the  Dallases,  the  New 
Orleans,  the  Memphises — receiving 
all  of  this  wonderful  newspaper 
advertising. 

“Yet  the  secondary  markets — 
the  markets  that  were  not  “musts’ 
to  the  national  advertiser — weren’t 
getting  any  of  it.  The  Texas  Daily 
Press  League  was  started  with  this 
idea.  Arkansas  Dailie.s  was  pur¬ 
chased  in  1947. 

“For  a  long,  long  time  the  ad¬ 
vertiser  would  say,  ‘For  the  South 
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we’ll  buy  Such-and-Such  city  and 
Sueh-and-Such  and  Such-and-Such, 
naming  the  big  metropolitan  mar¬ 
kets,  and  we’ve  covered  the  entire 
South.’ 

“But  he  was  not  realizing,  for 
instance,  that  J.  Stag,  who  lives  in 
Corpus  Christi.  or  S.  Papert,  who 
lives  in  Laurel,  Miss.,  gets  just  as 
many  headaches,  smokes  just  as 
many  cigarettes,  or  has  just  as 
much  need  for  Seiutan  as  people 
in  the  big  cities.  And  he  spends 
the  same  kind  of  dollars. 

“Take  the  idea  of  travel  adver¬ 
tising:  Go  to  Furope,  go  to  Mex¬ 
ico.  etc.  The  people  who  have  ad¬ 
vertised  travel  have  been  inclined 
to  restrict  their  advertising  to  the 
major  metrop<ilitan  markets  when 
there  is  a  strong  likelihood  that 
people  who  live  in  other  towns 
have  a  greater  desire  to  travel  than 
their  larcer  city  brethren.  Non- 
metropolitan  cities  do  not  have  the 
entertainment  and  diversions  of 
the  largest  population  centers.  For 
instance,  per  capita,  far  more  peo¬ 
ple  go  to  Furope  from  Midland, 
Texas,  than  from  Dallas. 

“We  feel,”  he  explained,  “that 
with  these  largest  metropolitan 
points  it  is  primarily  a  job  of 
media  selection.  A  big  market  is 
not  sold:  it’s  bought. 

“In  our  work,  primarily  it’s 
market  versus  market — not  what 
metlium  within  the  market.” 

.4  Story  .About  Travelers 

Mr.  Papert’s  Mexico  City  office 
was  brought  about  through  a  typi¬ 
cal  piece  of  TDPL  and  Arkansas 
Dailies  market  research  and  pro¬ 
motion. 

His  firm  decided  that  many 
people  from  Southern  markets 
traveled  to  Mexico.  The  re¬ 
searchers  dug  into  it.  got  with  the 
Mexican  officials,  and  said.  “Look, 
here  are  the  facts  and  figures.”  .As 
a  result,  there  are  strong  possibili¬ 
ties  of  ever-increasing  linage  from 
that  source. 

Mr.  Papert  and  his  bride,  the 
former  Ida  Mothner  Kern,  of 
Shreveport,  La.,  went  to  Mexico 
on  a  honeymoon  trip,  following 
their  marriace  in  Shreveport  Dec. 
12. 

TDPL  and  Arkansas  Dailies  rep¬ 
resent  daily  newspapers  only. 

9 


Charity-Sub  Plan 


Debated  in 

In  letters  sent  to  a  large  num¬ 
ber  of  publishers  around  the  coun¬ 
try  this  week,  the  Detroit  (Mich /> 
News  raised  the  question  of  pro¬ 
priety  in  the  newspaper  business 
of  seeking  subscriptions  on  the 
basis  of  donating  some  of  the  pro¬ 
ceeds  to  charity. 

The  News,  alluding  to  the  cur¬ 
rent  controversy  between  itself 
and  the  Detroit  Free  Press,  said 
the  solicitation  of  subscriptions 
with  the  use  of  a  charitable  in¬ 
stitution’s  nanK  “should  be  a  mat¬ 
ter  of  concern  to  all  publishers.” 
(E  &  P,  Jan.  9.  page  72.) 

This  circulation  practice  in  var¬ 
ious  forms  has  been  common  to 
the  newspaper  business  for  more 
than  25  years,  according  to  veteran 
circulators.  A  list  of  papers,  from 
coast  to  coast,  that  have  used  the 
charity  tieup  as  a  method  of  ob¬ 
taining  subscriptions  contains  more 
than  30  names. 

•After  the  Detroit  News  had 
opened  up  the  subject  in  its  col- 
unms  by  references  to  the  tele¬ 
phone  charity  solicitation  under¬ 
taken  five  months  ago  by  the  Free 
Press,  the  latter  annouiKed  that 
it  had  paid  $33,356  to  Children’s 
Hospital,  representing  “contribu¬ 
tions  made  to  the  hospital  on  be¬ 
half  of  new  subscribers.” 

The  Free  Press,  a  John  S. 
Knight  newspaper,  said  its  plan 
had  been  fully  approved  by  local 
community  fund-raising  authori¬ 
ties  and  by  the  BBB. 


Detroit 

The  News  took  the  position  that 
the  public  could  be  mislead  in  such 
campaigns  because  people  have 
different  understandings  as  to  how 
much  of  the  subscription  price  is 
actually  turned  over  to  the 
charity. 

Mr.  Knight  charged  in  an  edi¬ 
torial,  that  Warren  S.  Booth,  presi¬ 
dent  of  the  News,  had  told  oflR- 
cials  of  the  United  Foundation  that 
the  New.s  would  not  support  that 
organization  unless  the  Free  Press 
program  was  stopped. 

Children’s  Hospital,  which  is  an 
agency  of  the  United  Foundation, 
publicly  thanked  the  Free  Press 
for  the  donation  to  provide  capital 
equipment.  The  hospital  president. 
A.  C.  Ledyard.  said  the  solicita¬ 
tion  program  had  been  reviewed 
in  December  and  the  board  voted 
to  continue  its  cooperation  with 
the  Free  Press. 

In  a  statement,  which  the  New's 
has  circulated  around  the  country, 
a  pledge  of  support  to  the  UF’s 
fund  drive  was  given. 

“Meanwhile,”  the  News  stated, 
“we  intend  to  put  it  to  the  Amer¬ 
ican  press  whether  the  use  and 
abuse  of  charity  as  a  circulation 
solicitor’s  come-on  has  any  proper 
place  in  its  practices.  And,  if  it 
does,  whether  the  same  device  i' 
not  open  to  all  dealers  in  goods 
and  services,  to  the  damage  of 
organized  benevolence  in  any  com¬ 
munity  where  it  is  condoned.” 

In  view  of  this  pre.sentment. 


Australian  Papers 
Go  to  11  Columns 

Three  newspapers  in  Australia 
are  changing  to  11-column  make¬ 
up,  with  each  column  nine  picas 
wide  and  the  page  101  Vi  picas 
wide.  Most  Australian  papers 
have  been  on  10-coIumn  format 
a  long  time. 

The  papers  informing  their 
U.  S.  representatives,  Joshua  B. 
Powers,  Inc.,  of  the  change  are 
the  Adelaide  Advertiser,  Sunday 
Advertiser  and  Chronicle.  The 
Advertiser  papers  have  a  page 
depth  of  22  inches;  the  Chronicle, 
17  inches. 

Recently  the  format  of  the  Sun¬ 
day  Advertiser  was  altered  to  in¬ 
troduce  lift-out  tabloid  sports  and 
women’s  sections. 


Editor  &  Publisher  invited  both 
Mr.  Booth  and  Mr.  Knight  to 
make  comment  concerning  the  is¬ 
sue  raised. 

Mr.  Knight  replied: 

“The  Detroit  News,  in  an  out¬ 
burst  of  self-righteousne.ss,  has 
made  a  statement  ‘for  the  record’ 
which  has  been  distributed  to  news¬ 
paper  publishers  throughout  the 
country. 

“In  this  self-serving  declaration, 
the  Detroit  News  says  piously  that 
it  has  always  adhered  to  the  high¬ 
est  principles  of  journalism.  By 
implication,  the  editorial  suggests 
that  other  newspapers  may  be  less 
worthy  of  reader  confidence. 

“It  is  interesting  to  note  that 
although  such  newspapers  as  the 
Chicago  Sun-Times,  the  Cincinnati 
Enquirer,  the  Philadelphia  Bulletin 


and  the  Philadelphia  Inquirer  have  ^ 
been  making  contributions  to  rep¬ 
utable  charities  long  before  the 
Detroit  Free  Press  started  its  soli-  ii 
citation  campaign,  Mr.  Booth  and  < 
the  Detroit  News  took  no  notice 
of  these  activities  until  months 
after  they  began  in  Detroit. 

“It  would  seem,  therefore,  that  : 
Mr.  Booth’s  moral  scruples  over  ! 
'the  use  of  a  charitable  institution’s  f 
good  name’  and  his  warning  ‘that  ; 
this  should  be  a  matter  of  concern  ' 
to  all  publishers’  can  be  properly 
associated  with  the  competitive 
situation  in  EXetroit. 

“In  a  statement  issued  to  News¬ 
week  Magazine,  Mr.  Booth  terms 
the  Free  Press  promotion  ‘a  ne- 
farioiLs  scheme  and  very  unethical.’ 

“Actually,  the  contributions  our 
new  readers  have  made  to  Chil¬ 
dren’s  Hospital  have  been  widely 
acclaimed  by  Augustus  C.  Led¬ 
yard,  the  hospital’s  president  and 
the  board  of  trustees. 

“In  a  recent  letter,  Mr.  Led¬ 
yard  said: 

“  “I  might  say,  personally,  that 
it  has  been  an  inspiring  thing  for 
me  to  work  so  closely  with  the 
Free  Press  in  this  project,  to  see 
the  genuine  interest  expressed  by 
members  of  your  organization  in 
the  problems  of  the  hospital,  and 
to  note  how  painstakingly  you 
have  handled  all  the  details  of 
this  program. 

“  ‘I  hope  for  the  continued  suc¬ 
cess  of  this  undertaking,  which 
has  proved  to  be  so  valuable  in  our 
efforts  to  improve  service  to  the 
sick  and  crippled  children  of  this 
area.’ 

“I  have  no  desire  to  tell  Mr. 

(Continued  on  page  48) 
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ONE  BIG  FAMILY  which  is  grow'ing  constantly — that’s  the  management  group  of  Thomson  New'spapers,  seen  at  the  recent  annual  meetiag 
in  Toronto.  At  the  head  of  the  table  are  Roy  Thomson,  president,  and  his  son,  K.  R.  Thomson,  in  charge  of  Canadian  and  U.  S.  propertki.- 


Left  to  riKht,  st;in(linR:— J.  B.  Lamb.  Orillia  (Ont.)  Packet  &  Times;  St.  Clair 
McCabe,  general  manager  Thomsnn  \ew.spapers,  Toronto;  X.  I).  Hamilton,  Kirk¬ 
land  Lake  rOnt.)  Northern  Daily  News;  Robert  Ilamill,  Guelph  (Ont.l  Daily 
Mercury;  C.  B.  Binder.  Port  Arthur  (Ont.)  News-Chronicle;  Cliff  Pickrem, 
IVoodstock  (Ont.)  Sentinel  Reviete;  \V.  Pinkelhman,  Toronto;  S.  F.  Chapman, 
treasurer,  Toronto;  Pat  Nicolson,  Thomson  News  Bureau,  Ottawa;  E.  J.  Mannion, 
retail  advertising  director,  Toronto;  J.  E.  Slaiglit.  editorial  .supervisor,  Toronto; 
K.  G.  Tippny,  Oshawa  (Ont.)  Times-Gax:ette ;  C.  B.  Floyd,  production  siii>ervisor. 
Toronto;  J.  M.  Davidson,  executive  assistant  and  general  manager  radio  division, 
Toronto;  Julian  Shields,  circulation  director,  Toronto;  II.  G.  Edgar,  national  ad¬ 


vertising  director,  Toronto;  John  Hunter,  assistant  treasurer,  Toronto;  and  Georg*  I 
Burnett,  Charlotteton-n  (P.E.I.)  Guardian.  ® 

Seated — William  Doole,  Brampton  (Ont.)  Conservator;  H.  J.  Foster,  IVelland 
(Ont.)  Tribune;  Keith  Stewart,  Chatham  (Ont.)  Daily  News;  I.ovaI  Philips.  St  LI 
Petersburg)  (Fla.)  Independent;  B.  G.  Shellon,  Timmins  (Ont.)  Daily  Press;  T.  L  u, 
Wilson,  Oshawa  (Ont.)  Times-Gazette;  K.  R.  Thomson,  executive  vicepresident;  _ 
Roy  Thomson;  Margaret  Hamilton,  Galt  (Ont.)  Reporter;  B.  J.  Wood  and  JenT 
Brown,  yancouver  (B.  C.)  News-Herald ;  Tom  Dewan,  Sarnia  (Ont.)  Canadian  Pi 
Observer;  Wm.  Hancox,  Moose  Jaw  (Sask.)  Times-flerald;  and  Ian  Burnett. 
Charlottetown  (P.E.I.)  Guardian. 
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Ike’s  T-H  List  Silent 
On  Newspaper  Issues 


NEVER  UNDERESTIMATE  the  courage  of  a  woman  editor — to 
paraphrase  a  well-known  advertising  slogan.  Miss  Rebecca  F.  Groan, 
editor  of  the  Lock  Haven  (Pa.)  Express,  is  seen  at  work  in  her  hos¬ 
pital  bed  where  she’s  recuperating  after  double  amputation. 


Washington 

PRFSiutNi  Eisenhower’s  15- 
point  program  for  modifying 
the  Labor-Management  Relations 
(Taft-Hartley)  Act  of  1947  re¬ 
mained  silent  on  the  three  sec¬ 
tions  of  the  law  which  have 
formed  the  crux  of  controversy 
between  some  publishers  and  the 
International  Typographical  Un¬ 
ion. 

Presumably  the  new  Adminis¬ 
tration’s  advisers  believed  the 
present  provisions  relating  to  the 
closed  shop,  featherbedding  and 
jurisdictional  disputes  should 
stand. 

The  White  House  proposals 
did,  however,  make  a  few  con¬ 
cessions  to  union  thinking  and 
went  along,  in  varying  degrees, 
with  suggestions  put  forward  by 
spokesmen  for  the  newspaper  in¬ 
dustry  at  hearings  last  Spring  be¬ 
fore  committees  of  Congress. 

Closed  Shop  Stands 

The  No.  1  point  on  the  pro¬ 
gram  advanced  by  Elisha  Hanson, 
general  counsel  of  the  American 
Newspaper  Publishers  As.socia- 
tion.  was  retention  of  the  pro¬ 
hibition  against  the  closed  shop. 
Woodruff  Randolph,  president  of 
the  ITU,  advocated  an  amend¬ 
ment  that  would  permit  the  closed 
shop  in  the  printing  industry. 

Two  propositions  which  the 
.\merican  Newspaper  Guild’s  at¬ 
torney.  Irving  Leuchter,  spon¬ 
sored  with  particular  emphasis 
were  ignored  in  the  Eisenhower 
program.  These  pertained  to  su¬ 
pervisory  exclusions  and  delays 
in  determining  representation  units. 
The  Guild  voiced  objections  to 
several  other  sections  of  the  T-H 
Act  but  offered  no  specific  ideas 
for  amendment. 

In  review  and  analysis  of  the 
.ANP.\  requests  and  the  Admin¬ 
istration  package,  the  following 
can  be  observed: 


1.  Retain  ban  on  closed  shop. 
(No  mention). 

2.  Retain  prohibition  of  voting 
by  strikers  on  bargaining  unit 
representation. 

The  President:  “As  the  act  is 
now  written,  employes  who  are 
engaged  in  an  economic  strike 
are  prohibited  from  voting  in  rep¬ 
resentation  elections.  In  order  to 
make  it  impossible  for  an  em¬ 
ployer  to  use  this  provision  to 
destroy  a  union  of  his  employes, 

I  recommend  that,  in  the  event 
of  an  economic  strike,  the  Na¬ 
tional  Labor  Relations  Board  be 
prohibited  from  considering  a  pe¬ 
tition  on  the  part  of  the  employer 
which  challenges  the  representa¬ 
tion  rights  of  the  striking  union. 

One  Year  Limit  on  Petition 

“I  further  recommend  that  for 
a  period  of  four  months  after 
the  commencement  of  the  strike, 
the  board  be  prohibited  from  con¬ 
sidering  a  petition  on  the  part 
of  any  other  union  which  claims 
to  represent  the  employes.  The 
prohibition  against  considering  a 
petition  by  the  employer  should 
continue  as  long  as  the  strike  con¬ 
tinues,  provided,  however,  that  a 
reasonable  limit  of  time,  which  I 
suggest  be  one  year,  be  stipu¬ 
lated.” 

3.  Simplify  NLRB  procedure. 
(No  mention). 

4.  Retain  state’s  rights  on  labor- 
management  laws. 

The  President:  “The  act  should 
make  clear  that  the  several  states 
and  territories,  when  confronted 
with  emergencies  endangering  the 
health  or  safety  of  their  citizens, 
are  not,  through  any  conflict  with 
the  Federal  law,  actual  or  im¬ 
plied.  deprived  of  the  right  to 
deal  with  such  emergencies.” 

5.  Restrict  picketing. 

(Clarified  for  secondary  boy¬ 
cott;  see  later  mention  under  ITU 
program). 


6.  Free  speech  for  employers. 

The  President:  ‘The  right  of 

free  speech  is  fundamental.  Con¬ 
gress  should  make  clear  that  the 
right  of  free  speech,  as  now  de¬ 
fined  in  the  act,  applies  equally 
to  labor  and  management  in  every 
respect  of  their  relationship.” 

Prohibit  Pay  Demands 

7.  Prohibit  demands  for  pay  for 
work  not  performed  or  not  use¬ 
ful,  and  prohibit  demands  for  re¬ 
strictions  against  the  introduction 
of  new  technological  methods  and 
devices.  (No  mention). 

8.  Leave  decision  as  lo  injunc¬ 
tive  procedure  up  to  a  division 
in  the  Department  of  Justice, 
rather  than  in  NLRB. 

The  President:  “I  recommend 
that  wherever  an  injunction  is 
issued  .  .  .  the  Federal  Media¬ 
tion  and  Conciliation  Service  shall 
empanel  a  special  local  board  to 
meet  with  the  parties  in  an  ef¬ 
fort  to  seek  a  settlement  of  their 
dispute.” 

ITU  Proposals  Checked 

The  ITU  proposals  and  match¬ 
ing  items  in  the  Eisenhower  pro¬ 
gram  follow: 

1.  Closed  shop.  (No  mention). 

2.  Limit  NLRB’s  authority  in 
determining  the  scope  of  subject 
matters  of  collective  bargaining. 
('No  mention). 

3.  Permit  “secondary  action”  to 
prevent  the  farming  out  of  work 
from  a  struck  plant. 

The  President:  “I  recommend 
that  the  act  be  clarified  by  mak¬ 
ing  it  explicit  that  concerted  ac¬ 
tion  against  an  employer  who  has 
performed  ‘farmed-out’  work  for 
the  account  of  another  employer 
whose  employes  are  on  strike  will 
not  be  treated  as  a  secondary  boy¬ 
cott.” 

4.  Provide  that  the  “principal 
object”  rather  “an  object”  of  the 
strike  be  unlawful.  The  T-H  law, 
in  the  view  of  ITU,  can  mean 
that  if  a  single  striker  has  an 
unlawful  purpose  the  whole  body 


of  strikers  and  the  strike  itself 
are  thereby  contaminated. 

The  President:  “Under  the  act 
as  presently  written,  both  unions 
and  employers  are  made  respon¬ 
sible  for  the  actions  of  their 
agents.  In  order  to  make  it  clear 
that  a  union  cannot  be  held  re¬ 
sponsible  for  an  act  of  an  indi¬ 
vidual  member  solely  because  of 
his  membership  in  the  union,  I 
recommend  that  the  act  be  amend¬ 
ed  to  make  the  traditional  com¬ 
mon  law  rules  of  agency  ap¬ 
plicable.” 

5.  Legalize  a  jurisdictional 
strike  when  the  issue  is  between 
union  and  non-union  men  (as  dis¬ 
tinguished  from  competing  labor 
organizations).  (No  mention). 

Discretion  on  Injunctions 

6.  Abolish  injunctive  remedies. 

The  President  said  the  injunc¬ 
tion  has  always  been  a  contro¬ 
versial  process  and  he  agreed  that 
it  often  has  the  effect  of  mak¬ 
ing  settlement  of  the  dispute  more 
difficult.  He  would  provide  for 
local  mediation  panels  (as  men¬ 
tioned  in  ANPA  schedule  above) 
and  would  make  the  application 
for  an  injunction  in  secondary 
boycott  cases  discretionary. 

“The  true  secondary  boycott,” 
he  said,  “is  indefensible  and  must 
not  be  permitted.  The  act  must 
not.  however,  prohibit  legitimate 
concerted  activity  again.st  other 
than  innocent  parties.” 

The  President  would  have  Con¬ 
gress  make  employers,  as  well  as 
unions,  file  Communist-disclaim¬ 
ers  in  order  to  avail  themselves 
of  NLRB  facilities.  The  ITU  has 
refrained  from  filing  such  dis¬ 
claimers  in  order  to  prevent  local 
unions  from  going  directly  to  the 
NLRB. 

The  White  House  favored  a 
provision  that  the  employe’s  dues 
checkoff  authorization  extend  for 
the  life  of  the  contract,  not  be 
limited  to  one  year. 

{Continued  on  page  48) 


light  housekeeping — True  to  his  pledge  to  remain  atop  City 
Hall  until  $10,000  “ransom”  was  donated  to  the  March  of  Dimes, 
Columnist  Paul  Light  turns  out  a  column  for  the  St.  Paul  Pioneer 
Press  while  Publisher  Dan  Ridder  checks  up  on  his  pup  tent  and 
other  accommodations. 
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Drama  and  Propaganda^  Occasionally  Luncheon 
With  a  'Charming'  Vishinsky,  All  in  the  Life  of 


Reporter  at  the  U.  N, 


By  Francis  W.  Carpenter 


the  field  while  others  dictated  the 
text.  Copies  were  rushed  to  the 
U.N.  and  the  U.N.  Department  Of 
Public  Information  rushed  out 


For  real  drama  in  the  United  Nations,  the  nod  from  this 
corner  goes  to  the  Security  Council  meetings  at  the  beginning  of 
the  Korean  war.  True,  there  have  been  Russian  walkouts  from 
meetings  and  there  have  been  dramatic  speeches  but  here  was 
action  at  its  best  in  the  United  Nations.  Here  was  something 
being  done. 

A  telephone  call  from  the  State  ♦  ♦  * 

Department  early  on  the  morning  ust  meetings  and  Malik’s  name  be- 
of  June  25,  1950,  aroused  Ambas-  came  a  by-word  in  America, 
sador  Ernest  A.  Gross,  Deputy  Next  on  the  list  of  dramatic 
Delegate  of  the  United  States,  who  moments  should  be  President  |he  President  that  day.  Every 
was  in  charge  of  the  United  States  Eisenhower’s  speech  to  the  Gen-  media  of  information  got  into  the 
Mission  while  Ambassador  War-  eral  Assembly  Dec.  8,  195.J.  He  the  result  was  an  astound- 

ren  R.  Austin  was  on  vacation,  showed  a  way  for  a  new  start  on  'tig  display  of  headlines  from  the 
Gross  was  told  of  the  aggression  the  atomic  energy  problem  and  President  from  Nairobi  to  Reyk- 
and  was  instructed  to  ask  for  an  one  could  almost  see  the  wave  of  ji*vik  and  around  the  globe, 
urgent  meeting  of  the  Security  hope  that  swept  over  the  Assem-  The  Russians  were  slow  to  re- 


PARTH 

This  is  the  second  of  three 
articles  which  Mr.  Carpenter,  . 
a  longtime  observer  of  the  IJ. 
N.  has  written  specially  for 
EDITOR  &  PUBLISHER.  He 
works  on  the  Associated  Press 
staff  at  U.N.  and  is  also  a  lec¬ 
turer  and  author  (“Men  in 
Glass  Houses.”) 
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fairly  open  press  policy.  But  those 
hopes  were  dashed  quickly.  Not 
niore  copiw  on  the  mass  produc-  long  after  Lodge  took  over  with 


tion  facilities  of  the  U.N 

It  was  just  about  the  smoothest 
job  of  coordination  and  production 
yet  seen  in  the  U.N.  on  the  press 
.side. 

Everything  seemed  to  go  right 


Council. 

Kids  and  All 

Grosi^  telephoned  Secretary 
General  Lie  immediately.  The 
Council  was  called  to  meet  that 
afternoon.  It  was  a  large  order 


kind  words  for  the  press,  a  re¬ 
porter  was  trying  to  determine 
some  background  information  for 
the  February  part  of  the  General 
Assembly  dealing  with  Korea. 
After  a  lot  of  questions,  the  re¬ 
porter  asked  a  U.S.  press  officer 
about  a  simple  point  on  the  agen¬ 
da  and  the  press  officer  replied 
he  was  not  authorized  to  comment 
in  any  way  on  any  part  of  the 
agenda. 

It  is  an  old  saying  that  there 
are  more  ways  than  one  to  skin  a 


bly,  which  long  ago  despaired  of  spond.  There  was  no  initial  cov- 
any  agreement  on  that  problem.  erage.  On  Dec.  11  the  Russians  cat  so  the  reporters  simply  tapped 

The  stage  had  been  carefully  picked  up  comment  from  the  west-  other  sources  for  the  American 


set.  There  had  been  the  announce-  ern  press.  Then  they  put  out  a 
ment  from  Bermuda  that  the  partial  text  along  with  the  note 
President  was  coming.  There  had  saying  they  would  talk  about  the 
for  the  U.N.  to  prepare"  for  the  ‘‘  bp  here  that  he  would  new  idea, 

meeting.  It  was  Sunday.  The  U.N.  m^ke  sensational  new  proposals, 
was  closed  tight.  Interpreters  were  "The  hall  was  packed  and  there 
called  in  from  beaches  and  vaca-  ‘^ven  standing  room  when 

tion  spots.  Staff  people  were  as-  be  rose  to  speak.  He  stood 
sembled  quickly.  Some  delegates  straight,  delivered  his  .speech  in  a 


Our  Own  Press  Policy 

In  the  last  year  the  Americans 
have  not  always  had  such  a  good 
break  in  the  press,  mainly  because 


showed  up  with  their  children,  simple  and  forceful  style,  and  sat  for  a  long  time  the  reporters  did 


They  had  been  baby-sitting  and  bown  as  the  applause  swelled 
did  not  have  time  to  get  someone  through  the  chamber, 
before  reporting  to  the  meeting.  There  was  action  in  the  press 


not  have  the  necessary  information 
on  which  to  write  stories.  There 
was  a  freeze  on  news  soon  after 


position.  They  disliked  having  to  | 
go  to  foreign  delegations  to  find 
out  what  the  United  States  would  L 
do  or  was  doing  but  there  was  no  f 
other  way.  [ 

From  Foreign  Sources  / 
The  situation  became  really  ) 
tough  in  August  when  Lodge  was  , 
trying  to  persuade  delegates  that  )' 
India  should  not  be  in  the  Korean  | 
peace  conference.  That  story  1 
broke  from  foreign  sources  to  f 
such  an  extent  that  the  Americans 


The  public  flocked  in  by  car,  bi-  '‘^’^m  too.  The  speech  was  put  to-  President  Eisenhower  took  office  such  an  extent  that  the  America 
cycle  and  afoot.  ’  gether  on  the  President’s  plane  and  Amba-ssador  Henry  Cabot  were  forced  to  give  news  on  it. 

Gross  outlined  the  situation  to  ready  for  reporters  at  the  I.odge  Jr.  came  here  to  head  the  During  the  General  Assembly 

the  Council.  Lie  made  his  fateful  uirport.  The  newsmen  grabbed  Mission.  The  press  corps  had  last  fall  the  temper  of  the  press 


speech.  Others  said  the  aggression  copies.  Some  dictated  leads  from  hoped  for  a  continuation  of  a  corps  grew  hotter  and  hotter, 
must  stOD  and  the  Cnnneil  Lodge  was  carrying  a  temfic  loa^J 


must  stop  and  the  Council  put 
through  a  re.solution  calling  on  the 
North  Koreans  to  return  to  their 
territory.  The  Russians  were  ab¬ 
sent,  boycotting  the  Council  on 
the  issue  of  Chinese  representation. 

Next  came  the  meeting  of  June 
27  when  Austin  told  the  Council 
American  soldiers  were  committed 
to  the  fight  and  urged  the  U.N.  to 
rally  to  meet  aggression.  The 
Council  rece.ssed  while  Sir  Benegal 
Rau,  India,  tried  to  get  instructions 
from  Prime  Minister  Nehru  by 
telephone  and  Mahmoud  Fawzi, 
Egypt,  tried  to  contact  his  Foreign 
Minister.  Hours  dragged.  Rau  was 
reported  to  have  reached  Nehru 
only  to  have  the  connection  break 
after  he  said  “Hello.”  Fawzi  was 
not  able  to  reach  his  chief  and 
the  Council  acted  without  their 
votes.  The  Soviet  Union  again  was 
absent. 

Malik  in  Limelight 

Then  came  the  performance  of 
Soviet  Delegate  Jacob  A.  Malik, 
who  returned  to  become  President 
of  the  Council  in  August  and 
stymied  its  work  for  a  full  month. 
Television  got  its  first  big  work¬ 
out  at  the  U.N.  during  those  Aug- 


( Rosenthal  photo.) 

Ambassador  .4hmed  S.  Bokhari,  Pakistan,  president  of  the 
Security  Council  in  March,  1953,  is  shown  reading  a  communi¬ 
que  to  correspondents  announcing  selection  of  the  new  Sec¬ 
retary-General.  This  is  a  small  part  of  the  U.N.  press  corps. 


a.s  Chief  Delegate.  His  press  offi¬ 
cers  tried  to  be  helpful  to  the  press 
but  frequently  did  not  have  the 
answers. 

Texts  of  the  speech  were  held 
until  he  began  to  speak  Instead  of 
being  distributed  so  that  the  vet¬ 
eran  newsmen  could  prepare  a 
proper  story  for  use  when  Lodge 
began  speaking.  j 

‘Black  Tuesday’  ^ 

This  really  was  the  last  straw  } 
for  it  is  what  the  Russians  do  all  i 
the  time.  Protests  became  so  loud  | 
that  Lodge  arranged  a  luncheon 
with  some  of  the  American  veteran  ) 
correspondents.  The  occasion 
came  to  be  known  as  “Black  Tues-  ; 
day.”  The  pent-up  indignation  of  j 
the  reporters  was  expressed  frank-  ^ 
ly  and  quite  freely  and  it  was  al-  , 
most  unanimous.  Lodge  had  been 
ill  of  a  heavy  cold  and  had  come  ] 
to  the  luncheon  from  his  hotel 
room.  He  went  back  and  remained 
in  bed  a  couple  of  days  recovering 
from  his  cold.  I 

During  that  time  he  must  have  i 
done  a  bit  of  thinking  about  the 
comments  for  a  loosening  of  the 
(Continued  on  page  45) 
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WAR  SCENES  AND  THOUGHTS  KEEP  CROPPING  UP  ON  DRAWING  BOARDS 


AP  Pay  Rise 
Is  Awarded 
By  Arbitrator 

Impartial  Arbitrator  William  E. 
Simkin  on  Jan.  1 1  awarded  a  gen¬ 
eral  increase  of  from  $2.50  to 
$4.50  weekly  to  employes  of  the 
.Associated  Press  covered  by  con¬ 
tracts  with  the  American  Newspa¬ 
per  Guild. 

The  arbitration  grew  out  of 
negotiations  in  which  the  Guild 
and  the  .AP  were  unable  to  agree. 
Mr.  Simkin  was  joined  in  his  wage 
award  by  the  Guild  members  of 
the  arbitration  board.  The  AP 
members  dissented. 

An  arbitration  board  dismissed 
a  Guild  request  for  changing  cur¬ 
rent  geographical  differentials  in 
scales  among  Associated  Press  bu¬ 
reaus. 

The  board  heard  Guild  demands 
for  wage  increases,  including  a 
$165  top  minimum  and  other  con¬ 
tract  changes  submitted  to  it  fol¬ 
lowing  negotiations  under  a  con¬ 
tract  reopening.  The  increases 
granted  will  be  retroactive  to  last 
Nov.  5,  and  will  be  effective  for 
the  remainder  of  the  contract 
period  through  Nov.  4.  1954. 

The  increases  awarded  are 
scaled  from  $2.50  for  those  earn¬ 
ing  up  to  $70  weekly,  to  $4.50 
for  those  earning  $1.^0  or  more. 

The  board  was  composed  of 
two  representatives  each  from  the 
Associated  Press  and  the  Guild 
and  Mr.  Shimkin  of  Philadelphia 
as  impartial  chairman. 

In  November.  1952,  the  AP  and 
the  Guild  agreed  on  a  contract 
providing  for  general  increases  of 
$2  to  $4  weekly.  New  York  City 
newspapers  agreed  a  few  days 
later  to  increases  ranging  from  $4 
to  $6.  In  February.  195.^.  the 
United  Press  closed  a  Guild  con- 
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tract  calling  for  general  increases 
of  $2  to  $6  weekly. 

One  of  the  Guild's  arguments 
was  that  the  increase  was  neces¬ 
sary  to  bring  AP  wages  up  to 
those  already  in  effect  on  news¬ 
papers  locally. 

■ 

Printing  Contract 
Award  in  Dispute 

Jamestown,  N.  Y. 

Jamestown’s  new  City  Council 
has  awarded  the  official  printing 
contract  for  1954  to  the  James¬ 
town  Sun  but  its  validity  is  being 
questioned  because  two  members 
of  Council  are  employed  by  that 
newspaper. 

The  other  bidder  is  the  Post- 
Journal,  which  held  the  contract 
in  1953. 

Corporation  Counsel  Milton  K. 
Sigworth  ruled  the  contract  could 
legally  be  made  to  the  Sun  despite 
the  fact  that  two  of  its  employes 
held  seats  on  Council.  A  City 
Charter  provision  states  that  no 
city  official  shall  be  interested  in 
organizations  seeking  city  con¬ 
tracts. 

Mr.  Sigworth  said  the  Sun’s  bid 
was  “substantially  lower  and 
would  result  in  savings  for  the 
taxpayers.”  This,  he  said,  he  felt 
should  be  “the  primary  consider¬ 
ation.” 

Samuel  Price,  representing  the 
publisher  of  the  Post-Journal, 
filed  a  letter  with  the  City  Clerk 
relative  to  the  legal  aspects  of  the 
award. 

■ 

$95  in  Charlotte 

Chariotte,  N.  C. 

A  new  one-year  contract  be¬ 
tween  the  Charlotte  News  and  the 
Newspaper  Guild  covers  editorial 
and  news  department  employes 
with  a  scale  which  runs  up  to  $95 
a  week  for  reporters  and  copy 
readers  in  the  sixth  year. 

3r  January  16,  1954 


Ike  Wishes  Press 
Happy  Pay  Rise 

Washington 

President  Eisenhower  had  a  spe¬ 
cial  New  Year’s  wish  for  reporters 
attending  his  first  news  conference 
of  1954,  held  on  Jan.  13. 

“I  hope  each  of  you  gets  the 
salary  raise  that’s  been  so  long 
overdue,”  he  said  in  greeting  them. 

President  Eisenhower  told  the 
reporters  they  could  quote  him  if 
they  thought  it  would  help  influ¬ 
ence  their  bosses,  the  publisher.s. 

The  news  conference  was  the 
President’s  first  since  Dec.  16. 

13  Strikes  in  1953; 

4  Caused  Shutdo-wn 

CHtCAGO 

Thirteen  strikes  were  started 
against  22  daily  newspapers  in 
1953,  with  only  four  of  them  con¬ 
tinuing  at  the  year’s  end,  accord¬ 
ing  to  a  report  compiled  by  the 
AN  PA  Special  Standing  Commit¬ 
tee.  Four  resulted  in  suspended 
publication. 

Two  of  the  continuing  strikes 
were  by  International  Typographi¬ 
cal  Union  locals  in  Waukegan,  111. 
and  Lake  Worth,  Fla.,  and  the 
other  two  were  by  stereotypers  in 
Atlantic  City,  N.  J.  and  Richmond, 
Ind. 

The  ANPA  pointed  out  that  in 
1952,  unions  started  strikes  in  12 
cities  against  17  newspapers,  while 
in  ’5 1  the  total  was  three  strikes. 

■ 

Drivers  Aid  Fund 

Chicago 

Delivery  truck  drivers  of  the 
ChiiUfio  American  took  up  a  col¬ 
lection  for  the  firemen’s  fund  and 
netted  $220.  bringing  the  total  to 
$31,700  collected  by  the  Ameri¬ 
can  for  families  of  five  firemen 
killed  in  a  Chicago  hotel  fire. 


Standard  News 
In  Bankruptcy; 

13  Claim  Pay 

The  death  certificate  of  a  news 
agency  that  flourished  in  New 
York  City  for  more  than  half  a 
century  went  into  the  record  bo«ks 
of  the  Federal  Court  this  week. 

A  petition  in  bankruptcy  filed  by 
Jonathan  Eddy,  as  president  and 
treasurer,  told  succinctly  that  Stan¬ 
dard  News  Association,  founded  in 
1885,  suspended  business  in  Aug¬ 
ust,  1953,  with  virtually  no  assets. 

Set  forth  as  liabilities  were  un¬ 
secured  claims  totalling  $21,- 
705.26,  which  13  of  the  agency’s 
last  employees  seek  to  collect  as 
holiday,  vacation  and  severance 
pay.  The  Newspaper  Guild  of 
New  York  took  the  claims  to  ar¬ 
bitration  and  a  hearing  was  sched¬ 
uled  in  the  next  week. 

Mr.  Eddy,  who  was  the  secre¬ 
tary  of  the  American  Newspaper 
Guild  in  its  early  years,  .stated  in 
the  bankruptcy  plea  that  “a  type¬ 
writer,  teletype  machines,  office 
furniture  and  a  power  boat  con¬ 
stituting  all  of  the  corporation’s 
assets”  had  been  sold.  He  now 
lives  in  Avalon,  Md. 

The  claims  listed  for  13  per.sons 
amounted  to  $24,143.70  but  this 
amount  was  reduced  by  $2,438.44 
which.  Mr.  Eddy  said  in  the  peti¬ 
tion,  was  paid  to  the  guild  “in  full 
settlement  ...  for  pro  rata  distri¬ 
bution.” 

■ 

1773  Paper  Found 

Clevm  and,  Ohio 

■A  copy  of  the  MarylamI  Journal 
A  Advertiser,  dated  July  15,  1773, 
and  published  in  Baltimore,  Md., 
was  uncovered  last  week  in  a  trash 
barrel  at  the  National  Copper  k 
Smelting  Co.  here. 
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2  from  Canada 
loin  Publisher 


Mayor  Drops  Plan 
For  'Clearing'  News 


Seminar  at  API 


Fort  Dodge,  Iowa 
HLs  announced  plan  to  act  as 
Twenty-four  newspapers  in  va-  ^  clearing  houM  for  city  hall 
rious  sections  of  the  United  States,  was  dropped  by  Mayor  Mar- 

and  two  in  Canada,  will  be  rep-  after  it  met  stro>^ 

resented  at  a  two-week  program  opposition  by  the  press.  (E&P, 
for  publishers  and  editors  to  be  9,  page  10). 
held  bv  the  American  Press  Insti- 

tute  starting  Jan.  18  at  Columbia  s‘and  fully  behind  the  right  of  the 
Universitv  New  York  Citv  P*"^***  PuW>c  affairs,  and 

The  seminar,  one  of'  seven  explained  his  plan  to  check  news 
scheduled  by  the  Institute  during  *lori«  was  more  in  the  spirit  of 
1953-1954,  is  limited  to  newspa-  helping  reporters  than  to  censor 

pers  of  not  more  than  50,000  cir-  ine  news. _ 

culation.  The  editors  will  hear  15 


guest  speakers  and  will  take  part  ^ 

in  round-table  discussions. 

Ben  Reese,  former  managing  Republican. 


editor  of  the  St.  Louis  (Mo.)  Post- 


Clifford  a.  Thomas,  editor. 


Dispatch  and  co-chairman'  of  the  (Pa.)  Gazette  and 

Institute  Advisory  Board,  will  lead 


a  session  on  methods  of  increas¬ 
ing  the  newspaper’s  service  to  its 
community.  The  program  was 
planned  and  will  be  conducted  by 
J.  Montgomery  Curtis,  Institute 
director. 

Members  of  the  seminar  are; 

D.  Stuart  Awbrey,  editor  and 
publisher.  Garden  City  (Kan.) 
Telegram. 


Kenneih  R.  Thomson,  manag¬ 
ing  director,  Thomson  Company 
Limited,  Toronto. 

C.  Bernard  Watts,  assistant 
editor,  Ocala  (Fla.)  Star-Banner. 

MacLeod  Williams,  news  edi¬ 
tor,  Dunkirk  (N.  Y.)  Evening  Ob¬ 
server. 

Charles  E.  Wise,  assistant  to 
publisher,  Bloomington  (  1  n  d  .  ) 


William  K.  Babel,  editor,  Herald-Telephone 

Plattsburgh  Press-Republican.  = 

John  F.  Bertram,  treasurer  and  Vincent  S.  Jones,  director,  news 
general  manager,  Geneva  (N.  Y.)  editorial  office,  Gannett  News- 
Daily  Times.  papers,  Rochester,  N.  Y.;  Harry 

Edgar  H.  de  Lessees,  managing  Mauck,  Jr.,  managing  editor, 
editor,  Opelousas  (La.)  Daily  Council  Bluffs  (Iowa)  Nonpareil; 
World.  Joseph  Costa,  photo  .supervisor. 

John  F.  Dille,  Jr.,  editor  and  King  Features  Syndicate;  Jasper  E. 
publisher,  Elkhart  (Ind.)  Truth.  Kison,  circulation  director,  Louis 


Joseph  J.  Dromgoole,  assistant 
editor,  Alton  (III.)  Evening  Tele¬ 
graph 


ville  (Ky.)  Courier-Journal  and 
Times;  Shields  Johnson,  general 
manager,  Roanoke  (Va.)  Times 


James  G.  Edward,  managing  «nd  World-News;  Harry  Lee  Wad- 


editor,  Newport  Daily  News. 


dell,  assistant  publisher.  National 


Elwin  G.  Greening,  city  edi-  Petroleum  Publications. 


tor,  Michigan  City  (Ind.)  News- 
Dispatch. 

Ben  Haden,  assistant  to  pub¬ 
lisher,  Kingsport  Times-News. 
Mrs.  Marion  L.  Hollendon- 


Also  Willard  Worcester,  general 
manager.  Central  Newspapers  of 
Indiana.  Indianapolis;  Charles  J. 
Young,  sports  editor,  Buffalo 
(N.  Y. )  Evening  News;  Marj  Hey- 


NER,  managing  editor,  Jeannette  duck,  women  s  editor,  Dayton 
(Pa.)  News-Dispatch.  (Ohio)  Journal  Herald;  Richard 

John  S.  Hooper,  editor.  Brattle-  Peters,  editor,  editorial  page, 
boro  (Vt.)  Daily  Reformer.  Cleveland  (Ohio)  Press;  E.  Doug- 

Ernest  W.  Johnson,  publisher  Hamilton  of  the  law  firm  of 
and  editor,  Chanute  Tribune.  P^own,  Cross  and  Hamilton,  New 
Adras  P.  LaBorde,  managing  Y^rk;  Garrett  D.  Byrnes,  produc- 
editor,  Alexandria  (La.)  Daily  editor.  Providence  (R.  1.) 

Town  Talk.  Journal;  James  H.  Couey,  Jr., 

Philip  F.  Miller,  assistant  pub-  Sunday  editor,  Birmingham  (Ala.) 
lisher.  Royal  Oak  (Mich.)  Daily  biews;  Edward  H.  Burgeson,  di- 


Tribune. 

John  E.  Motz,  publisher,  Kitch- 
ener-Waterloo  (Ont.)  Record. 

Frank  R.  Myers,  editor  and 
general  manager,  Piqua  (Ohio) 
Daily  Call. 

John  H.  O’Dowd,  executive 
editor,  Florence  Morning  News. 

Floyd  A.  Powell,  managing 
editor.  Hickory  (N.  C.)  Daily 
Record. 

Clyde  M.  Reed,  Jr.,  publisher 
and  editor.  Parsons  (Kan.)  Sun. 

Robert  W.  Rhoades,  vicepresi¬ 
dent  and  assistant  to  publisher. 
Oil  City  (Pa.)  Derrick  and  Bliz- 


Awhrey 


Babel 


Bertram 


Dille 


Motz 


Myers 


s] 


rector  of  Retail  Division,  and 
Allen  Sikes,  service  manager.  Bu¬ 
reau  of  Advertising,  AN  PA. 
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The  Advertiser  and  The  Newspaper 


I 


I 


Shun  TV,  Stick  to  Dailies, 
Gimbel  Ad  Chief  Advises 


Fitz-Gibbon  Dubs  Commercials 
'Outrageous  Interruption' 


Department  stores  were  criti¬ 
cized  this  week  for  “dipping  a 
tentative  toe  into  television”  by 
Bernice  Fitz-Gibbon,  advertising 
director  of  Gimbels  New  York, 
who  urged  stores  to  put  all  their 
“retail  eggs  in  the  newspaper 
basket.” 

Speaking  before  the  43rd  an¬ 
nual  convention  of  the  National 
Retail  Dry  Goods  Association  in 
New  York  City,  Miss  Fitz-Gibbon 
called  the  newspaper  “the  best  ad¬ 
vertising  medium  on  earth  or  in 
the  air,”  and  declared  that  “any 
newspaper,  good  or  bad,  is  the 
store’s  best  bet.” 

“The  newspaper  is  the  only  con¬ 
stant  medium  that  will  bring  daily 
traffic  and  sales  to  a  store,”  she 
asserted.  “True,  a  newspaper  is 
short-lived,  but  the  paper’s  being 
so  very  dead  when  it  is  dead  is 
a  reasonable  result  of  its  intense 
vitality  and  liveliness  when  it’s 
alive,”  she  added. 


are  actually  sneaking  a  few  eggs 
into  the  baskets  of  radio,  maga¬ 
zines,  direct  mail,  billboards,  car 
cards,  house-to-house  throwaways, 
sky  writing,  telephone  solicita¬ 
tions,  sandwich  men,  sound  trucks 
that  tour  the  town,  and  what  have 
you.  I  believe  that  all  advertis¬ 
ing  toes  and  eggs  (to  mix  the 
metaphor)  should  go  into  the 
newspaper  basket.” 

Strike  Taught  Millions 

Referring  to  the  December 
strike  that  suspended  New  York’s 
major  dailies.  Miss  Fitz-Gibbon 
said:  “The  strike  certainly  taught 
millions  of  news  -  starved  New 
Yorkers  that  a  newspaper  was  a 
living,  throbbing  part  of  their 
daily  lives,  that  the  daily  habit 
of  reading  a  paper  is  a  hard  one 
to  break,  that  radio  and  televi¬ 
sion  newscasts  just  can’t  fill  the 
gap.” 

Retail  merchants  themselves 


caught  a  broadside  from  Miss 
Fitz-Gibbon.  “You  may  think 
that  merchandise  is  no  concern  of 
the  paper  which  runs  the  ads. 
That,  you  may  say,  is  wholly  the 
merchant’s  affair.  But  I  feel  about 
merchandise  the  way  Clemenceau 
did  about  war.  ‘War,’  he  said, 
‘is  much  too  important  a  thing 
to  be  left  in  the  hands  of  the 
generals’.” 

Miss  Fitz-Gibbon  was  but  one 
among  a  number  of  speakers  who 
discussed  the  subject  of  making 
newspaper  advertising  more  ef¬ 
fective  at  a  sales  promotion  ses¬ 
sion:  Laurence  T.  Knott,  adver¬ 
tising  director,  the  Chicago  (Ill.) 
Sun-Times  and  head  of  the  News¬ 
paper  Advertising  Executives  As¬ 
sociation,  opened  the  session 
with  an  address  of  welcome  to 
NRDGA  convention  delegates. 

Louis  B.  Seltzer,  editor  in  chief, 
the  Cleveland  (Ohio)  Press,  in 
reviewing  how  America  has  be¬ 
come  “a  nation  of  specialists,”  de¬ 
clared:  “Nowadays  the  successful 
newspaper  is  the  one  which  has 
represented  in  its  organization 


specialists  in  most  or  all  of  the 
fields  in  which  the  population  of 
the  country  or  its  community  is 
composed. 

“Tlie  successful  editing  of  a 
newspaper  cannot  be  done,  as  I 
am  afraid  it  once  was,  from  the 
so-called  ‘ivory  tower,’  or,  to  put 
it  another  way,  a  stationary  po¬ 
sition.  In  too  many  instances.” 
he  added,  “it  is  still  being  done 
that  way.” 

Color  Came  of  Age 

Irwin  Maier,  publisher  of 
Milwaukee  (Wis.)  Journal  and  a 
member  of  the  board  of  directors 
of  the  Bureau  of  Advertising. 
ANPA,  told  the  sales  promotion 
session  that  ROP  color  in  newspa¬ 
pers  came  of  age  in  1953  with 
more  than  30,000,000  lines  run 
on  standard  newsprint. 

‘This  application  of  color  is  an 
important  factor  in  the  sale  and 
distribution  of  products  of  all 
kinds  and  particularly  in  connec¬ 
tion  with  consumer  goods,”  Mr. 
Maier  declared.  “A  store’s  show 
windows,  counters  and  interior  ar¬ 
rangements  give  evidence  of  the 
importance  of  color. 

“Magazines  have  stepped  up 
their  proportion  of  color  content 
and  now  newspapers  are  produc¬ 
ing  ROP  color  service  for  the  ad¬ 
vertisers’  use.  Naturally,”  Mr. 

(Continued  on  page  16) 


‘Commercials  an  Intrusion' 

Lashing  out  at  the  selling  cli¬ 
mate  of  television.  Miss  Fitz- 
Gibbon  declared:  “The  com¬ 
mercials  are  an  intrusion,  an  out¬ 
rageous  interruption  in  the  enter¬ 
tainment  which  is  the  primary 
business  of  television.  The  com¬ 
mercial  is  a  grim  penalty.” 

Miss  Fitz-Gibbon  noted  that 
commercials  in  the  newspaper’s 
advertising  columns  “are  under¬ 
stood,  accepted,  and  welcomed. 
Indeed,”  she  said,  “the  reader 
would  be  furious  if  the  ads  were 
not  there.  For,  remember,  her 
number  two  reason  for  buying  the 
paper  in  the  first  place  was  just 
to  read  the  ads.”  (Number  one 
reason  was  to  get  the  news). 

Tortured  Air* 

The  department  store  advertis¬ 
ing  executive  told  retailers:  “See 
how  much  better  a  climate  your 
selling  message  finds  in  a  news¬ 
paper  than  on  the  tortured  air. 
The  obvious  weakness  of  these 
commercials  is  proved  by  the  fact 
that  the  sponsor  feels  it’s  neces¬ 
sary  to  force  the  star  performer 
in  his  show  to  go  into  rhapso¬ 
dical  eulogies  over  the  product.” 

Pointing  out  that  “every  store 
already  knows  that  the  newspa¬ 
per  is  its  best  advertising  medi¬ 
um,”  Miss  Fitz-Gibbon  went  on 
to  note  that  “many  stores,  right 
now,  seem  to  be  dipping  a  ten¬ 
tative  toe  into  television.  Others 
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LINAGE  LEADER: 


'Nothing  Compares  with  Newspapers  for  Telling  Ad  Sfory* 


As  chairman  of  the  Newspa¬ 
per  Committee  of  the  Associa¬ 
tion  of  National  Advertisers 
and  advertising  manager.  Block 
Drug  Company,  Jersey  City,  N. 
J.,  George  J.  Abrams  maintains 
close  contact  with  both  the  buy¬ 
ing  and  selling  sides  of  the 
newspaper  advertising  business. 

He  presides  at  joint  meetings 
of  the  ANA  and  the  Newspa¬ 
per  Advertising  Executives  As¬ 
sociation  at  least  twice  a  year. 
Handling  the  advertising  of 
Block  Drug  Co.  enables  him  to 
utilize  newspaper  advertising 
for  a  variety  of  drug  and  toil¬ 
etry  products. 

$2-Million  in  Papers 

And  utilize  the  medium  he 
has.  In  1953  Block  Drug  spent 
more  than  $2,000,000  of  a  to¬ 
tal  $5,500,000  appropriation  in 
newspaper  space;  ranked  among 
the  top  10  advertisers  in  Sun¬ 
day  supplements.  Lion’s  share 
of  this  $2,000,000  expenditure 
came  from  Amm-i-dent  tooth 
paste  and  tooth  powder.  Other 
Block  Drug  products  whacked 
up  the  balance. 

George,  a  graduate  of  New 
York  University’s  School  of 


Business  Administration,  orig¬ 
inally  started  out  to  be  a  news¬ 
paperman.  Even  put  in  two 
years  of  reporting  for  the 


George  J.  Abrams 
Hlovk  Drug  Company 

Orange  (N.  J.)  Daily  Courier, 
later  known  as  the  Evening 
Transcript.  But  greener  past¬ 
ures  in  the  advertising  field 
called.  George  answered  and 
hasn’t  returned  to  newspapering 
since. 
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No. 


In  1936  he  entered  the  ad  de¬ 
partment  of  National  Biscuit 
Co.  where  he  remained  four 
years  as  assistant  ad  manager. 
He  left  in  1941  to  join  White¬ 
hall  Pharmacal  Co.,  a  division 
of  American  Home  Products 
Corp.,  as  product  advertising 
manager.  Five  years  later  he 
signed  with  Eversharp  Corp.  as 
merchandising  manager  and  di¬ 
rector  of  research  during  the 
ball-point  pen  era.  Final  move 
in  George’s  fast-  and  oft-mov¬ 
ing  career  came  in  1947  when 
he  became  ad  manager  of  Block 
Drug. 

What  He  Thinks 
What  does  George  Abrams 
think  of  newspapers  as  an  ad 
medium?  Now  hear  this:  “No¬ 
thing  compares  with  newspa¬ 
pers  for  telling  a  newsworthy 
advertising  story  quickly  and  ef¬ 
fectively.  In  every  case  where 
we  have  launched  a  new  Block 
Drug  product,  the  introduction 
was  accomplished  through 
newspaper  advertising  and  with 
substantial  sales  volume  direct¬ 
ly  traceable  to  this  newspaper 
advertising.” — R.  B.  McI. 
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Parking  Meter 
Ad  Plan  Void 
In  Philadelphia 


Advertiser  •  Newspaper 


Phoenix  Papers 
Celebrate  30% 
Gain  in  National 


newspapers  contained  no  advertis¬ 
ing  “because  there  Ls  no  competi¬ 
tion  in  Russia  or  its  satellite  coun¬ 
tries.  And  anyway,  they  would 
not  want  to  stimulate  Ivan  to 
yearn  and  strive  for  a  hat  as  good 
as  the  one  worn  by  a  bureaucrat.” 


Meeting  the  Mediamen 


HARRY  PARNAS 

Cecil  &  Presbrey 


continued  from  page  15 


Parnas,  son  of  a 


Harry  = 

butcher,  had  to  quit  school  af-  1 

ter  second-year  high  to  go  1 

work.  Now,  he  | 

pre.sident  and  the  media  direc-  Q 

tor  of  Cecil  &  Presbrey,  adver-  ■HHHHIk  HHHHi 

tising  agency.  J: 

He  started  with  Frank  Presbrey  Co.,  C&P’s  predecessor,  in  his  g 
teens  as  an  errand  boy,  joining  media  a  year  and  a  half  later  in  a  1 
clerical  capacity,  becoming  as.sistant  buyer  two  years  afterwards  W, 
and  heading  the  department  in  1936.  His  hobby  is  classical  music,  i 
With  more  than  30  years’  experience  in  the  business,  Mr.  Par-  i 
nas  believes  there  never  was  a  time  when  the  media  buyer  occu-  | 
pied  as  important  a  place  in  media  planning  as  he  does  today.  | 
He  says:  | 

“The  sudden  emergence  of  TV  as  a  major  advertising  medium  | 
intensified  the  already  keen  competition  for  the  advertising  dollar  | 
and  spurred  the  other  media  to  greater  efforts.  This  has  created  a  | 
greater  need  for  careful,  intelligent  media  evaluation.  Agency  | 
management  is  becoming  increasingly  aware  of  the  media  buyer’s  I 
importance  and  is  delegating  greater  responsibility  to  him.  The  | 
trend  is  toward  the  all-mediaman  and  away  from  the  media  | 
specialist.” — J.  L.  Collings.  I 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 


Evening  and  Sunday 


Advertising  Offices:  Philadelphia.  Filbert  and  Juniper  Streets  •  .\ew  l  or*.  285  Madison  Avenue  •  Chieato,  520  North  Michigan  Avenue 
Representatives;  Sawyer  Ferguson  Walker  Company  in  Detroit  •  Atlanta  •  l.os  Angeles  •  San  Francisco 
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30%  more 
pages  of 
newspaper 
advertising- 
top  gains 
in  the 
advertising 


press 


*  Advertising 

•  Agency 

+30% 

•  Advertising  Age 

+  15% 

•  Printers'  Ink 

+'/2% 

•  Tide 

-29% 

Advertiser  •  Newspaper — RETAIL  SURVEY 

Cupid  Draws  Valentine 
Bow  on  Ad  Linage 


A  whopping  85  page  gain 
(’53  over  ’52)  marks  Ad¬ 
vertising  Agency  Maga¬ 
zine’s  fourth  consecutive 
annual  gain  since  it  was 
originated — the  only  mag¬ 
azine  in  this  field  to  gain 
every  year  since  1949! 

Advertising 

Agency 

Magazine 

•■■■  i  48  West  38  St 

^  New  York  18,  N.  Y. 


Local  newspapers  can  partici¬ 
pate  in  Valentine’s  Day  promo¬ 
tions  with  special  supplements  and 
by  playing  up  the  local  spirit  of 
the  occasion,  according  to  the  Na¬ 
tional  Valentine’s  Day  Council, 
which  this  week  pointed  out  that 
retailers  and  manufacturers  have 
indicated  that  the  VD  selling  peri¬ 
od  from  February  1  through  the 
14th  will  receive  extra  emphasis 
because  “current  business  condi¬ 
tions  point  to  a  special  evaluation 
of  this  and  any  other  potential  for 
extra  sales.” 

Since  Valentine’s  Day  fills  a 
very  important  gap  between 
Christmas  and  Easter,  it  is  first  on 
the  list  for  careful  scrutiny;  also 
it  Ls  a  period  which  has  never  been 
completely  saturated. 

The  NVDC  said  it  based  this 
outlook  on  a  joint  survey  conduc¬ 
ted  by  the  Sales  Promotion  Divi¬ 
sion  of  the  National  Retail  Dry 
Goods  Association  and  its  own 
Sales  Promotion  Committee. 

In  announcing  results  of  the 
survey  and  outlining  the  Council’s 
plans  for  1954,  Jo.seph  Broslaw, 
executive  vicepresident  of  the 
Council,  said:  “Naturally  the 
Council  as  well  as  NRDGA  and 
the  many  other  participating  or¬ 
ganizations  are  very  happy  at  the 
constant  growth  of  this  period. 
We  are  also  gratified  to  know  that 
all  signs  point  to  the  biggest  and 
most  resultful  one  yet.  Among 
other  signs  this  is  based  on  the  fact 
that  more  retailers  and  manufac¬ 
turers  plan  to  promote  in  1954 
than  have  ever  in  the  pa.st.  At  the 
same  time  the  ones  who  have  par¬ 
ticipated  in  the  past  continue  to  do 
so  again.” 

The  reason  most  frequently  giv¬ 
en.  according  to  Mr.  Broslaw,  that 
they  want  to  be  in  a  position  to 
use  every  promotional  tool  to  help 
meet  even  the  slightest  consumer 
resistance  should  it  develop. 


Everything  in 
BALTIMORE 
revolves 
around 


MORKING'EVENINGSUND&Y 


“In  this  respect,  they  consider 
the  14-day  Valentine’s  Day  period 
as  ideal  because  it  has  not  even 
begun  to  reach  its  saturation  point, 
and  produces  excellent  returns  on 
the  promotion  dollar  invested.” 

A  brochure  illustrating  Valen¬ 
tine’s  Day  materials  is  available  at 
no  charge  from  the  Council,  350 
Fifth  Avenue,  New  York  1,  N.  Y. 

'Errors  and  Terrors'  Draw 
Buyers  to  New  York  Store 

Page  ads  laid  out  like  classified 
advertising  pages,  were  used  re¬ 
cently  by  Hechts  department  store 
in  the  New  York  Sunday  News 
and  the  New  York  Sunday  Mirror 
to  sell  items  such  as  an  innerspring 
mattress  “guaranteed  to  make  your 
mother-in-law  go  back  home.” 

Headed,  “Errors  and  terrors  we 
want  to  forget,”  the  copy  admitted 
that  “Everybody  makes  mistakes, 
and  we’re  willing  to  pay  for  ours.” 
Items  offered  at  prices  close  to  the 
original  cost  to  the  store  included 
“dreary  dolls”  and  refrigerators, 
topcoats,  all-wool  suits  and  top¬ 
coats  and  velvet  carriage  boots 
with  “an  aged  look.” 

Examples  of  the  ad  copy: 
“Noiseless  as  a  trumpet.  Reming¬ 
ton  noiseless  typewriters;  also 
Woodstock  and  Underwoods.  All 
reconditioned  and  retarded.  Orig. 
$79.95.  Now  $34.88.” 

“A  lamb  would  groan  if  he  saw 
these  dyed  mouton-processed  lamb 
coats.  Orig.  $69.  Now  $49  plus 
20%  Federal  tax.” 

Arthur  Lyons,  Hechts  advertis¬ 
ing  manager,  admits  the  idea  of 
running  “white  elephant”  ads  is 
not  original,  but  so  far  Hechts  has 
been  the  only  New  York  store  to 
try  it. 

He  reported  that  the  ads  had 
created  a  rush  of  customers  trying 
to  buy  goods  that  nobody  hereto¬ 
fore  had  wanted  at  regular  prices. 

Second  White  Elephant 
Festival  Announced 

Chicago 

Plans  for  the  .second  annual 
White  Elephant  Festival,  Jan.  23- 
30,  were  announced  by  the  Chi- 
ca/jo  Daily  News.  The  promotion 
event  is  designed  to  help  retailers 
trim  their  inventories. 

The  festival  involves  business  at 
all  levels — from  housewives  sell¬ 
ing  “white  elephants”  through  clas¬ 
sified  ads  to  the  city’s  bigge.st 
department  stores  using  large  dis¬ 
play  ads. 

New  London  Day  Publishes 
Booklet  on  Local  Advertising 

The  New  London  (Conn.)  Day 
has  published  a  24-page  booklet, 
“Cheaper  by  The  Day,”  for  distri¬ 
bution  to  local  advertisers  only. 


Seed  Catalogue 
Run  As  Section 

Louisville,  Ky.  | 
Two  special  sections,  one  of  I 
them  a  large  rotogravure  section,  ; 
were  included  in  the  Jan.  3  issue 
of  the  Courier-Journal. 

For  the  second  year,  the  Bun- 
ton  Seed  Company  distributed  its 
annual  catalogue  as  a  part  of  the 
newspaper.  Eighteen  of  the  cata-  1 
logue’s  48  pages,  of  half-tabloid  f 
page  size,  were  in  color. 

The  other  special  section  was 
the  Business  Review  and  Forecast, 
running  12  pages.  ■ 


Booklet  tells  the  why,  where.  * 
when,  what  and  how  of  Day  ad¬ 
vertising,  listing  copy  deadlines, 
policies  governing  content  and 
style  of  ads,  rate  classifications, 
and  credit  and  billing  procedures. 

Reasons  for  policies  and  rules 
are  explained.  State  laws.  U.  S. 
postal  regulations  and  Federal 
Trade  Commission  rulings  affect¬ 
ing  ad  copy  are  included.  Ex¬ 
amples  of  mats,  cuts,  borders,  non¬ 
pareil  type,  etc.,  are  used  as  illus¬ 
trations. 

Divided  into  seven  sections  cov¬ 
ering  95  topics,  the  Day’s  book¬ 
let  is  indexed  for  quick  reference. 
Fourth  cover  contains  tips  on  ef¬ 
fective  ad  writing. 

Macy's  Bingham  Heads  Dept. 
Store  Dad's  Day  Committee 

The  Father’s  Day  Council  ha.s  ) 
announced  that  Ward  H.  Bingham, 
president  of  Macy’s,  New  York, 
has  been  named  chairman  of  the 
Department  Store  Division  of  the 
Council. 

In  assuming  the  chairmanship 
Mr.  Bingham  said:  “I  feel  that  the 
public  relations  program  of  the 
Father’s  Day  Council  must  be  ex¬ 
panded  for  1954  with  greater  em¬ 
phasis  on  the  sentimental  reasons 
for  honoring  fathers.  Our  pro¬ 
posed  budget  will  permit  consid¬ 
erably  greater  efforts  along  these 
lines.” 

■ 

U.  S.  Steel  Appoints 
Fairless  Works  PR  Man 

Frank  A.  Burns  who  entered 
public  relations  from  San  Fran¬ 
cisco  (Calif.)  Call-Bulletin  and 
San  Francisco  news  staff  duties. 
1931-39,  has  been  named  public 
relations  representative  for  U.  S- 
Steel’s  new  Fairless  Works  in 
Morrisville,  Pa.  / 

He  is  succeeded  at  Los  Angeles  I 
by  Joseph  H.  Jordan,  formerly 
representative  at  Duluth,  Minn. 
Mr.  Jordan  was  once  publisher  of 
the  Duluth  Herald  and  News  '< 
Tribune,  1936-41. 

■ 

Newark  News  Appoints 

The  Newark  (N.  J.)  News  has 
appointed  the  Leonard  Company. 
Miami  Beach,  Fla.,  as  its  exclusive 
resort  and  travel  representative 
for  the  State  of  Florida,  Mexico, 
and  the  Caribbean  area. 
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LOS  ANGELES  Couniy  is  second  in  the  nation 
in  total  drug  store  sales — second  only  to  New  York  City's  five 
counties  and  surpassing  Chicago  (Cook  County),  Detroit  (Wayne  County) 
and  Philadelphia  (Philadelphia  County)  in  that  order.  The  Los  Angeles 
market  accounts  for  almost  $200,000,000  in  drug  store 
sales  volume  annually  in  an  area  populated  by  more  than  four  million 
people.  The  Los  Angeles  Times  is  the  leading  newspaper  in  this 
market — first  in  advertising,  first  in  circulation. 


Here  are  the  pertinent  Firsts  registered  by  The  Times  in 
its  field:  IN  ADVERTISING:  Drugs,  Cosmetics  and  similar 
categories;  Total  advertising.  Retail,  Display,  General  and 
Classified — 93  out  of  114  Media  Records  Classifications. 

IN  CIRCULATION:  Daily,  Sunday  and 
number  of  home-delivered  subscribers. 


LOS  ANGELES 


Represented  by 

CRSSMER  AND  WOODWARD,  NEW  YORK, 
CHICAGO,  DETROIT,  ATLANTA 
AND  SAN  FRANCISCO 
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Advertiser  •  Newspaper — CAMPAIGNS 


Bendix  Schedules  Tie-in 

*  w  ^  w  ^  M  ^  nation-wide  newspaper  ad-  j 

/XffQ  rrk'y*  vertismg  campaign  stressing  safer! 

t%JM  %J^  driving  standards  on  the  highways  i 
in  affiliation  with  the  U.  S.  Safety 

Tie-in  newspaper  ads  for  dealer  has  been  developed  for  the  1954  Crusade, 
use  at  local  levels  will  bring  Ben-  Lenten  season,  reports  Canned  The  Crusade  is  headed  by  Wil- 
dix  Home  Appliances’  1954  cam-  Salmon  Inc.,  industry  publicity  and  lard  G.  Cole,  1953  Pulitzer  Prize 
paign  (via  Earle  Ludgin  &  Co.,  merchandising  organization.  If  winner  for  “meritorious  public 
Chicago)  “right  to  the  dealer  city,”  will  break  in  February  in  time  for  service,”  and  editor  of  the  White- 
according  to  E.  C.  Herbert,  laun-  the  Lenten  season.  ville  (N.  C.)  News  Reporter.  < 

dry  advertising  manager  for  Avco  Five  “promotion  partners”  are  - ^ 

Manufacturing  Corp.’s  Crosley  signed  to  pool  their  efforts  with  Frlr»#^  "Rnvc 

and  Bendix  Home  Appliances  Di-  the  salmon  industry.  They  will  ad- 

visions.  vertise  a  salmon-macaroni  casser-  Dun  Froni  PluSDUry 

In  revealing  the  1954  ad  pro-  ole  through  daily  and  weekly  Purchase  of  the  Duff  Cake  Mix! 
gram,  Mr.  Herbert  .said  the  broad-  newspapers,  Sunday  supplements.  Division  of  Pillsbury  Mills  was  an- 
est  national  magazine  advertising  radio-TV,  magazines  and  other  lo-  nounced  this  week  by  a  syndicate 
coverage,  embracing  38  publica-  cal  and  regional  media.  headed  by  Edward  J.  Baker,  Fred- 

tions,  in  the  division’s  16-year  his-  Pet  Milk  Co.,  Campbell  Soup  erick  J.  Briefer  and  J.  D.  Silber- i 
tory  will  blanket  the  nation  during  Co.,  the  Macaroni  Institute,  U.  S.  man,  for  an  undisclosed  sum.  The 
the  next  four  months.  Steel  Corp.  and  the  Can  Manufac-  new  company  has  been  incorpo- 

“Bendix  has  been  the  leading  turers  Institute  are  the  “promotion  rated  under  the  name  of  Duff  Bak- 


The  Crusade  is  headed  by  Wil- 


newspaper  advertiser  among  all  partners.” 
washer  manufacturers  for  seven 

years  and  we  expect  to  continue  Canned  Meats  to  Get 
this  record  in  1954,”  Mr.  Herbert  Heavy  '54  Promotion 
declared. 

He  said  the  increased  use  of  ^  ' 

Sunday  supplements  (American  ,  meats  will  lx 


Chicago 


ing  Mix  Corporation,  with  offices 
in  Newark,  N.  J. 

Plans  are  now  under  discussion  i 
for  a  tremendous  step-up  of  all  ad-  j 
vertising  and  promotion  (via  j 


^  M  Harry  B.  Cohen  Advertising  Co.).  1 

Canned  meats  will  be  heavily  |  | 


Weekly,  Parade,  and  the  Metro  promoted  in  1954  powerful  premium  and  sales' 

Group)  recently  announced  for  ‘"dustry-wide  pro-  promotions  for  the  consumer  and  j 

the  1954  Crosley  refrigerators  by  special  deals  for  chain  stores  and 

Avco  will  be  carried  into  the  Ben-  ^  National  vvholesalers.  In  addition,  merchan- 

dix  laundry  equipment  ad  pro-  Canners  Association.  advertising  will  be 


gram.  “This,”  he  emphasized,  “en-  ^  progr 

ables  dealers  to  get  double  ex-  around  Summi 
posure  in  specific  Sunday  newspa- 
pers  by  placing  their  own  ads.”  ^  advertis 
Mr.  Herbert  added  that  many  dis-  industries 

tributors  are  planning  multiple  industry 

dealer  listing  ads  to  run  in  those  w  .  *t 
issues  carrying  Bendix  national  ad-  Hsi 

vertising.  Newspapers 


The  program  will  be  built 
around  Summer  advertising  in  Life  ^  , 

and  Look  magazines,  supplement- 
ed  by  advertising  from  companies 


dising  and  advertising  will  be  i 
greatly  expanded  utilizing  heavy 
newspaper,  radio  and  television ! 


issiies  carrying  Bendix  national  ad-  „  tion  in  the  rapidly  growing  baking 

vertising.  Newspapers  on  Oil  mix  field. 

Chicago  Sales  will  be  conducted  on  a 
Wildroot  Campaign  Features  ^  large  display  ad  is  scheduled  nationwide  basis  by  prominent 
'Fearless  Fosdick'  Strin  ^PPcar  in  351  newspapers  in  food  brokers  throughout  the  coun- 

“Fearlfss  pKdick”  th?intre-  ^2 1  cities,  coa.st  to  coast,  announc-  try,  many  of  whom  will  be  ap- 
pid  detective  character  created  by  premium  of  Jolly  pointed  at  the  Canners  Convention 

A1  Capp,  comic  strip  artist,  is  to  ^.P  '"“’’a.  «  in  Atlantic  City, 

hp  thp  ppntrni  fim.rP  tn  thp  Pvfpn-  O'';  are  being  placed 


be  the  central  figure  in  the  exten-  „■  ,, _  ,  .  „  -  . 

sive  advertising  campaign  (via  ,  .  ‘  '  ^  rorby, 

BBD&O)  undertaken  by  Wildroot  ..  'nc’nJe  radio 

/-A _ rN'i  inc>i  and  TV  commercials. 


Cream  Oil  in  1954.  •  il  •  j 

Fosdick  will  be  telling  consum- 

ers  to  “Get  Wildroot  Cream  Oil.  ‘  Co.,  and  Amer-  advertising  agency 

Charlie.”  every  week  in  the  year  “  J  &stabli.shment  of  the  John  Shrager 

in  hundreds  of  daily  newspapers  "'"''’'nat.on  premium  offer.  Annual  Award  for  advertisements 

across  the  country.  “We  teLd  ,  producing  the  greatest  number  of 

the  strips  in  many  markets,”  J.  Wllson  Appoints  visible  returns,  directly  from  the 

Ward  Maurer,  director  of  adver-  ScCOnd  Ad  Agency  "'‘^lJnhke”most  advertisinu  awards 

tising,  stated,  “and  the  phenomenal  ^  Unlike  most  advertising  awaras, 

returns  actually  made  our  decision  .  .  ,  ,  ,  .,u  Chicago  which  are  based  on  artrstic  ap- 

about  a  1954  campaign  for  us.”  Ap^mtment  of  N^dham,  Louis  peals,  layouts  or  typography  en- 
The  new.spaper  ad  schedules  ""d  Brorby,  Inc.,  to  handle  a  large  tries  for  the  Shrager  award  are 


Agency  Award  Based 
On  Results  from  Ads 

John  Shrager,  Inc.,  New  York 


Wilson  Appoints 


have  been  so  arranged  that  the  Pai-t  of  the  advertising  for  Wilson  based  solely  on  the  amount  of 

Fosdick  strip  will  appear  on  the  ?  i 

same  day  of  each  week  in  the  """ounced  here  by  Mark  Cox  ad  actual  revenue  derived  therefrom, 
same  space,  as  is  done  with  a  regu-  The  products  include  Applicants  are  invited  to  submit 

lar  comic  strip  o''‘'on.  sausages,  smoked  their  entries  during  the  year  1954. 


ever  planned  for  canned  salmon  counts. 


of  published  or  broadcast  copy. 


^.i  ^  companies  aggressive  advertising 

meat  industry.  ^  ^  ^  j  Corporation  anticipates 

tTo...  OQI  greatly  enhancing  its  major  posi- 

to  use  dol  rapidly  growing  baking  ! 

Newspapers  on  Oil  mix  field. 

Chicago  Sales  will  be  conducted  on  a  i 


.\  large  display  ad  is  scheduled  nationwide  basis  by  prominent  j 
to  appear  in  351  newspapers  in  food  brokers  throughout  the  coun- 1 


SERVICE 

ELIMINATES 

OBSOLESCENCE 


A  Scon-o-grover  instal¬ 
lation  never  becomes 
obsolete  because  Fair¬ 
child's  Customer  Engi¬ 
neering  Service,  in¬ 
cluded  as  part  of  the 
lease  agreement,  pro¬ 
vides: 


Four-times-a-year  inspection. 

Approximately  every  90  days  a 
Fairchild  Customer  Engineer 
makes  a  thorough  overhaul  of 
each  Scan-a-graver  installation  at 
no  cost  to  the  customer. 

Latest  model  modifications. 

During  periodic  inspections,  the 
Customer  Engineer,  at  no  charge, 
makes  such  modifications  as  nec¬ 
essary  to  bring  the  Scan-a-gravei 
up  to  date  with  current  produc¬ 
tion  models. 

Exchange  for  newer  models. 

As  new  model  Scan-a-gravers  are 
announced,  the  Fairchild  lease 
gives  the  customer  the  option  of 
exchanging  his  present  machine 
for  the  newer  model  at  an  ad¬ 
justed  rental  rate. 


Awards  will  be  granted  at  the 


Mr.  Maurer  said  Fosdick  will  ^ 

also  be  used  in  national  magazines,  is  being  made  in  the  end  of  the  year,  wiffi  plaques  for 

car  cards  outdoor  costers  comic  '’^"^'.‘^8  of  Wilson  product  ad-  the  top  10  .submitted  and  a  cash 
books  and  college  n^spapers.  now  placed  by  Ewell  &  award  of  $500  to  the  cop^nter 

I  nurber  Associates,  Chicago  agen-  producing  the  most  successful  ad- 

vertisement. 

Maurice  H.  Needham,  president  Included  will  be  awards  for  di- 
Sign  Up  To  Push  Salmon  of  NL&B,  said  this  agency  is  re-  rect  mail,  television  and  radio 


Largest  sales  promotion  event  signing  all  Swift  &  Company  ac-  commercials  and  all  other  forms 
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J.  R.  Meakes  of  the  SUDBURY  (Ont)  STAR  tells, 

WHY  IT  IS  SOUND  BUSINESS 
TO  LEASE  A  SCAN-A-GRAVER 


“Let  me  tell  you  why  the  STAR  decided  to  lease  a  Fairchild 
Scan-a-graver*,  two  Sean-a-gravers  in  fact.  First,  our  edi¬ 
torial  policy  calls  for  pictures,  lots  of  pictures— so  we  needed 
a  low-cost  way  to  produce  halftones.  The  points  we  con¬ 
sidered  were  cost,  utility,  and  quality  of  reproduction. 

There  are  no  hidden  costs 

“We  know  what  our  Scan-a-gravers  cost  us.  There  are  no 
hidden  costs  like  tied-up  capital,  interest,  insurance,  or  de¬ 
preciation.  We’re  particularly  conscious  of  how  fast  elec¬ 
tronic  equipment  depreciates,  both  technologically  and 
physically,  because  of  the  STAR’S  association  with  its  local 
radio  and  television  station  affiliates.  Taxwise,  the  rental 
qualifies  as  a  current  operating  expense,  of  course. 

Wo  havo  a  continuing  source  of  engravings 
"We  know  that  oiu:  Scan-a-gravers  will  always  be  up-to-date, 

*The  Fairchild  Scan-a-graver  is  an  electronic  machine 
that  mokes  low-cost  plastic  halftones  right  in  your  own 
plant.  For  complete  information  write  to  Fairchild  Camera 
and  Instrument  Corporation,  Robbins  Lane,  Syosset,  Long 
Island,  New  York,  Department  100-67A. 


because  of  the  assurance  that  Fairchild  will  modify  or  re¬ 
place  them  whenever  new  developments  come  along.  And 
we  know  they  11  always  be  workable  because  the  lease  rela¬ 
tionship  assures  us  of  regular  preventive  maintenance  and 
quick  emergency  service.  Parts  will  always  be  available,  too, 
because  the  source  of  supply  is  so  close. 

Reproduction  actually  improves  over  the  years 

“Another  thing— because  our  machines  are  continually  reno¬ 
vated  and  improved,  instead  of  gradually  wearing  out,  we 
always  get  top-quality  reproduction.  And  that’s  particularly 
important  today,  now  that  we’re  competing  for  the  public’s 
time  with  media  like  TV  that  offer  better  and  better  visual 
quality.” 

James  R.  Meakes,  Publisher  and  General  Manager 
THE  SVDBURY  DAILY  STAR,  Sudbury,  Ontario 


SCAN-A-GRAVER 
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Advertiser  •  Newspaper 


Nielsen  To  Make  Food 
Panel  for  Plain  Dealer 


A.  C.  Nielsen  Company  will, 
for  the  first  time,  compose  and 
conduct  a  food  store  panel  for 
a  metropolitan  newspaper  —  the 
Cleveland  (Ohio)  Plain  Dealer. 
Bimonthly  reports  will  be  initiated 
with  the  period  of  December- 


This  continuing  study  will  be  a 
comprehensive  report,  from  an 
adequate  sample,  of  sales  and  sales 
influence  details  of  a  good  variety 
of  products. 

The  Nielsen  reports  will  reveal 
share  of  sales,  on  selected  prod- 


be  frozen  foods,  cake  mixes, 
coffee,  tea,  margarine,  butter, 
packaged  powdered  milk,  deter¬ 
gents,  soap  powders,  dog  foods 
and  cat  foods.  Most  of  these  are 
detailed  by  “leading  brands  and 
all  other.” 

“This  penetrating  expression  of 
the  market  activity  will  be  of  great 
value  to  all  who  sell  through  food 
stores,  even  though  their  particu¬ 
lar  product  group  may  not  now  be 
among  those  reported.  To  them 
this  will  bring  a  directional  influ¬ 
ence  for  the  planning  of  sales  and 
advertising,”  Mr.  Murphy  said. 


Furniture  Ad  ~ ! 
Event  Slated  i 
For  S.  F.  Show  | 

San  Francisco 
Retail  furniture  advertising  ia 
newspapers  will  be  exhibited  and  : 
judged  in  a  competition  arranged 
in  conjunction  with  the  annuti 
Western  Merchandise  Mart’s  Win¬ 
ter  Market  here  Feb.  8-12.  < 

Entries  are  open  to  all  furniture  * 
dealers  and  all  newspapers  in  the 
1 1  Western  states  with  the  entrv 


January  1954. 

The  Nielsen  Co.  was  approached 
by  the  Plain  Dealer  to  conduct 
a  store  panel  which  would  express 
total  County  sales  of  selected 
commodity  clas.ses  in  Cuyahoga 
County,  Greater  Cleveland. 

That  there  was  a  great  need  for 
a  reporting  of  the  area  food  store 
sales,  from  an  adequate  sample, 
has  been  sen,sed  by  the  Plain 
Dealer  for  some  time,  according 
to  Thomas  M.  Murphy,  director 
of  market  research  for  the  news¬ 
paper. 

The  panel  contains  appropriate 
representation  of  corporate  chain, 
voluntary  group  and  independent 
units.  They  will  be  at  locations 
chosen  by  Niel.sen  to  provide  a 
true  cross  section  of  the  total 
county.  Authoritative  accuracy  will 
be  assured  through  full  control 
and  handling  by  Nielsen  of  store 
selection,  the  audit  of  invoices  and 
inventories  and  all  related  details. 


uct  classes,  by  corporate  chain  vs. 
all  other  stores,  and  sales  by  these 
product  groups,  within  the  two 
major  economic  halves  of  the 
County. 

Among  the  details  to  be  report¬ 
ed  are  consumer  purchase,  dis¬ 
tribution,  retail  stoclcs  and  retail 
out-of-stock,  number  of  months’ 
supply,  average  retailer  buying 
price,  retail  selling  price,  inde¬ 
pendent  retailers’  gross  profit,  and 
the  extent  of  dealer  push  in  dis¬ 
plays,  feature  prices  and  coupon 
redemption — all  by  type  of  store 
and  economic  area. 

The  combining  of  invoice  and 
inventory  audit  reflects  consumer 
sales,  relation  of  sales  to  distri¬ 
bution  by  economic  area  and  by 
store  type,  reveals  stock  turn,  sales 
volume  trends,  and  other  factors 
vital  to  adequate  expression  of  the 
market  and  so  to  planning  of  sales 
and  advertising. 

Commodity  groups  included  will 


Bimonthly  reports  will  be  avail¬ 
able  as  a  service  to  advertisers. 

■ 

Revamped  Ad  Slant 
Makes  Fur  Sales  Fly 

Buffalo,  N.  Y. 

The  William  Hengerer  Co.  re¬ 
vamped  its  advertising  approach 
in  promoting  fur  service  business 
in  1953  and  came  out  with  some 
gratifying  plus  figures. 

Harry  A.  Kroll,  fur  buyer  for 
the  department  store,  said  all 
phases  of  the  service  operation, 
including  storage,  cleaning,  re¬ 
pairs,  remodeling  and  conversion, 
showed  an  increase  over  the  pre¬ 
ceding  year.  He  credited  the 
store’s  newspaper  advertising  cam¬ 
paign  for  this  improvement. 

In  1952,  Hengerer’s  used  news¬ 
paper  ads  of  varying  size  and  fre¬ 
quency  to  promote  fur  service. 
There  was  no  central  theme  or 
continuity  of  art  and  copy. 

But  in  1953  the  store  set  up 


deadline  Jan.  20,  it  is  announced. 

The  event  is  expected  to  pro¬ 
duce  a  display  of  1200  strong, 
basic  furniture  merchandising 
ideas,  reports  Ed  Korn  of  Westeni 
■Admats,  Inc.,  and  a  member  of 
the  exhibit  committee.  The  last 
Winter  market  drew  some  15,000 
buyers,  he  advises. 

Tenned  First  of  Kind 

Exhibits  featuring  tear  sheets  of 
successful  advertising  will  be  dis¬ 
played  on  four  floors  of  the  market 
building  in  what  Mr.  Korn  de¬ 
scribes  as  the  first  event  of  its 
kind  in  he  annals  of  furniture 
marts. 

Tear  sheets,  together  with  suc- 
ce.ss  stories  should  be  .submitted 
to  the  Retail  Home  Furnishings 
Advertising  Exhibit  and  Awards 
Committee,  1355  Market  St.,  San 
Francisco.  The  exhibit  is  spon 
sored  by  Westerin  Merchandiser 
Magazine,  Western  Merchandise! 
Mart  and  Western  Admats. 


Can  yoa  identify  it 


This  spectacular  falls 

figured  in  the  early  history  of  Wyoming 
A  complete  history,  from  raw  materials  to  finished 
product,  is  kept  on  every  batch  of  burgess  mats. 
Should  a  user  have  cause  to  complain,  a  complete  rec¬ 
ord  of  his  shipment  is  available.  This  not  only  enables 
prompt  adjustment,  but  provides  a  means  of  checking 
manufacture  with  performance. . . 


assisting  Burgess  research  tech¬ 
nicians  in  their  constant  efforts 
to  further  improve  burgess  mats. 

( Yellowstone  Falls') 

BURGESS  CEILULOSE  COMPANY 

Manufocturers  and  Distributors 
of  Burgess  Chrome  and  Tone>Tex  Mats 
Broopert,  Illinois 


a  single  format  for  newspaper  ads  Entries  .should  be  accompanied 
and  employed  it  right  through  the  by  as  many  tear  sheets  as  follows, 
service  season.  All  ads  were  the  Information  .should  include  store. 


same  size — two  columns  wide  by  location,  owner,  manager,  adman, 
five  inches  deep.  Each  was  con-  date,  media  used  and  circulation, 
centrated  on  one  phase  of  the  position  in  paper,  source  of  art  and 
service  operation  and  each  car-  copy,  a  report  on  general  and 
ried  an  eye-catching  sketch.  volume  re.sults  and  weather  con- 

Frequently  used  was  the  face  ditions. 
of  a  telephone  dial  to  suggest  that  ■ 

customers  merely  call  the  store  McDevitt  Appoints 
for  any  type  of  fur  service.  Copy  ^  „  .  t/, 

was  brief  and  to  the  point  and  ^rOW©ll  m  W©St 
white  space  was  used  liberally  to  The  George  A.  McDevitt  Coin- 
give  the  ads  character  and  dis-  pany,  Inc.,  this  week  announced 
tinction.  appointment  of  F.  J.  Crowell  as 

“The  idea  behind  the  single  Western  manager.  He  has  been 
format,  said  Mr.  Kroll,  “was  to  associated  with  McDevitt  in  the 
give  the  program  continuity  so  Chicago  office  for  a  number  of 
that  readers  would  immediately  years.  J.  J.  McCarthy  was  named 
recognize  the  ads  as  promoting  sales  manager  of  the  Chicago  ter- 
Hengerer’s  fur  service.”  ritory. 

The  advertising  campaign  was  ■ 

started  early  in  April  on  a  once 

a  week  basis  and  in  May  fre-  MlllSf  JOUIS  a  O&D 


quency  of  ads  increased  to  once 
a  day.  After  Decoration  Day,  the 
advertising  effort  began  to  taper 
off  and  ended  mid-July. 

Hengerer’s  sought  no  special  po¬ 
sition  for  its  newspaper  ads  in 
1953  but  let  them  run  wild. 

■ 

Daily  Nam©s  MH&F 

The  Gaffney  (S.  C.)  Ledger  ha.s 
appointed  Moran,  Hedekin  & 
Fischer,  Inc.,  its  national  advertis¬ 
ing  representatives.  At  the  same 
time,  the  newspaper  announced  a 
new  national  rate  of  .05  per  line, 
effective  January  1. 

EDITOR  (S  PU 


Chicago 

Franklin  Miller,  formerly  Wes¬ 
tern  advertising  manager  of  Amer-  . 
ican  Weekly  and  for  21  years 
with  Hear.st  Enterprises,  has  joined  s 
Foote,  Cone  &  Belding  as  a  mem-  .■ 
her  of  the  Plans  Gorup.  He  is  a  * 
vicepresident  in  the  agency  and  a  ( 
member  of  the  management  staff  \ 
■ 

H©aly  Mad©  V©©p 

John  F.  Healy,  director  of 
printed  advertising,  has  been 
named  vicepresident  of  the  Ralph 
H.  Jones  Co.,  Cincinnati  and  New 
York  advertising  agency. 
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NORTH  AMERICAN  HAS  BUILT  MORE  AIRPLANES  THAN  ANY  OTHER  COMPANY  IN  THE  WORLD 


First  of  the  true  tri-sonic  fighters,  the  new  F-lOO  Super  Sabre  exceeds 
Mach  1  in  normal,  level  flight . . .  flying  faster  than  the  speed  of  sound. 

MACH  (pronounced  “mock”)  is  a  term  you’ll  be  seeing  more  and  more 

since  it  is  the  only  really  accurate  way  of  evaluating  jet  plane  speeds. 

The  need  for  this  special  standard  of  measurement  is  due  to  the 

fact  that  the  speed  of  sound  varies  with  changes  in  temperature  and  altitude. 
At  sea  level,  for  instance,  sound  travels  at  speeds  ranging  from 
735  M  PH  at  an  air  temperature  of  60°  to  800  M  PH  at  100°. 

However,  using  the  Mach  numbers,  a  jet  traveling  at  Mach  1  is  flying 

at  the  speed  of  sound,  no  matter  at  what  altitude  or  temperature. 

Far  advanced  beyond  any  fighter  now  in  production,  the  F-lOO  Super  Sabre 
was  designed  and  built  by  North  American  to  meet  our  nation’s  need. 

Engineers  of  vision  . . .  men  who  appreciate  a  challenge,  are  wanted 
at  North  American.  If  you  are  an  engineer  looking  to  the  future, 
write  North  American,  Los  Angeles  45,  California. 


Organization^  Facilities  and  Experience  Keep 


North  American  Aviation,  Inc. 

Years  Ahead  in  aircraft ...  guided  missiles ...  electronics ...  atomic  energy ...  research  and  development 
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CLASSIFIED  CLINIC 


Western  CAMs  Give 
Linage  Estimate  for  Year 


By  Daniel  L.  Lionel  tin,  Jr.  in  the  House  of  Repre- 

CAM.  New  York  Herald-Tribune  s^entatives  on  the  day  President  Too  Late  to  Classiiy 

Eisenhower  delivered  his  State  of  Lester  J.  Cummings, 

“At  the  present  time,”  advises  the  ample  funds  available  for  fi-  the  Union  address.  _  ANCAM  president  an 


11  classified  advertising  as  a  media 

S  pea  jeer  Martin  S  for  selling  new,  full  markup  mer- 

r*ii£xcti  in  r*r\-nrrrac!C!  chandise.  As  the  general  retail 
\jrUGSl  111  K^OnyiGSb  lines  get  more  competitive  .  . 

Washington  and  as  newspapers’  retail  rates  con- 
Frank  L.  Miller,  president  of  tinue  to  rise,  I’m  convinced  that 
Kelly-Smith  Company,  newspaper  niore  and  more  of  the  retailers 
representatives,  was  a  front  row  "'iii  classified  for  mer- 

guest  of  Speaker  Joseph  W.  Mar-  chandising.” 


Lester  J.  Cummings,  a  former 
ANCAM  president  and  CAM, 


Ralph  M.  Rosenberg,  CAM,  Ta-  nancing,  the  prices  have  stabilized  Speaker  Martin,  who  publishes  Vancouver  (B.C.)  Daily  Province, 
coma  (Wash.)  News  Tribune  and  and  should  maintain  the  current  two  dailies  in  Massachusetts,  goes  to  Display  after  a  long  and 
president  of  the  Western  Classified  price  level  during  1954.  This  all  where  Mr.  Miller  also  has  news-  outstanding  classified  career.  .  .  . 
Association,  “there  is  nothing  on  means  that  buyers  of  homes  in  paper  interests,  gave  Mr.  Miller  Deadline  for  National  Want  Ad 
the  horizon  to  indicate  a  marked  the  coming  year  can  be  assured  the  gavel  with  which  he  opened  Week  Promotion  Contest  entries 
decline  in  business  —  neither  is  they  are  making  a  good  invest-  the  83rd  Session  of  Congress.  A  has  been  extended  to  Feb.  27,  ac- 


there  any  evidence  of  a  boom  .  .  . 
just  a  continued  steady  growth  of 


‘Aggressive  real  estate  firms  graved  for  it. 


special  momento  plate  is  being  en-  cording  to  Carl  Lehman,  NWA 


classified  for  most  papers  on  the  with  a  well  planned  sales  cam- 
Pacific  Coast.”  paign,  backed  with  ample  adver-  year  an  active  real  estate  and  ren-  d  /  ' 

Mr.  Rosenberg  was  one  of  three  tising,  should  make  sales  gains  tal  market  could  tend  to  offset  em-  "alter  C.  bchmidt,  CAM,  Baity 

members  of  the  E&P  Classified  during  the  first  six  months  of  1954.  ployment  losses.  more  (Md.)  Sun,  general  chair- 

Clinic  Round  Table  Panel  polled  “The  wave  of  price  cuts  that  “jhe  auto  market  should  re-  CAMs  COTfer- 

to  get  a  close-up  prediction  on  the  struck  the  used  car  market  late  main  good,  and  with  a  return  to  schedulM  for  Jan.  24-25-26, 

outlook  for  linage  for  the  first  in  1953  may  not  in  the  opinion  competitive  selling  in  the  new  and  hopes  to  top  last  year  s  attendance, 

six  months  of  1954.  Carl  R.  of  most  dealers  level  off  until  used  car  market,  the  auto  picture 

Lehman,  Jr.,  CAM,  Santa  Rosa  early  in  the  Spring  of  1954.  As  could  be  a  pretty  one  indeed.  The  Griffin,  of  B.  K.  Davis  &  Brm., 

(Calif.)  Press  Democrat,  and  the  seasonably  greater  demand  for  merchandise  classification  should  ^  authority  on  Employi^t  Ad- 

Charles  H.  Holmes,  CAM,  San  used  cars  develops,  buyers  will  remain  g.»d.  rfSnS 

Francisco  (Calif.)  News,  were  the  tend  to  stabilize  themselves  in  the  consensus  of  Iftadin®  eoon  experts  who  have  in- 

other  members  oiieried  Snrine  of  1954  Used  car  selline  i  ne  consensus  ot  lading  econ-  jicated  they  will  attend.  ...  Ed 

oiner  memoers  queried.  apring  oi  used  c^  sen  mg  omists,  scholars,  and  businessmen  Ooodale  CAM  V/  Peterchun, 

Population  Growth  will  1^  highly  competitive  and  j^at  1954  will  turn  out  to  be  ?^)\Znendent  tZ 

u  •  u  n  I  u  u  well  planned  advertising  based  on  „  fi..iri  fr,r  maepenaent,  advises  mat 

Here  is  how  Ralph  Rosenberg  advertisine  budeets  will  ‘*u  competitive  field  for  additional  members  who  will 

siz^  up  the  picture:  be  a  requLl  fo?  the  the  first  time  since  1950,  in  2l'  serve  on  his  ‘Transient  Advertis- 

“Signs  of  both  strength  and  J®'  most  every  sales  line.  Real  estate  j^e  SCAM  A  Con- 


Chairman.  Exhibits  must  be  sent 
to  Hu  Stephens,  CAM,  Times- 


other  members  queried. 

Population  Growth 


weakness  show  in  the  business  out-  '  “Th<- nirturc  for  annlianre  deal-  vention  in  Birmingham,  Jan.  24- 

look  for  the  Pacific  Coast  In  1954.  ^he  ^  all  expect  stiff  competition  in  1954,  25-26,  are  Julie  Rosenthal,  CAM, 

“A  continued  population  growth  automSrdeakrs  Ann  iance  l^a^tona  Beach  (Fla.)  News  Jour- 

points  to  growing  activity  in  the  iaWs  mo  will  hSe  to  deS  classified  advertising.”  and  Ted  MacDonald,  Mac- 

oftre^^mereSn.  of  ei-onom’’’^  on  classified  to  move  tmde  Auto  Linage  Up  Donald  &  Sons,  Want  Ad  Builders, 

of  the  predictions  of  economists  .  Carl  Lehman  sees  an  increa.se  ■ 


operation  of  new  car  agencies. 


mosi  every  saies  line.  Keai  estate  jng-  panel  at  the  SCAM  A  Con- 
men,  auto  men,  merchandise  men  vention  in  Birmingham,  Jan.  24- 


The  merchandise  classifica- 


Auto  Linage  Up 

Carl  Lehman  sees  an  increa.se 


nal  and  Ted  MacDonald,  Mac¬ 
Donald  &  Sons,  Want  Ad  Builders. 


. me  iiiciwiiaJiui^e  -  — . —  .  . . . . 

for  m  to  15  per  cent  fewer  hous-  newspapers  should  in  Automotive,  Real  Estate  and 


.v,^.  .V,  V..MX  ivwvi  Iiuus-  .  gains  in  1954”  Merchandi.se  for  sale  as  increas-  Single  CE  Setup 

Lli?.'!'"  A!  i  iSf.,'"'™.':  oteT'HX  •»  On  Tennessean  Now 


aging  side,  David  C.  Steel,  presi¬ 
dent  of  the  Tacoma  real  estate 
board,  states  that  for  home  buy- 


Offset  ‘Help’  Decline 
Also  striking  an  optimistic  note 
for  ’54  is  CAM  Holmes  who 


the  Want  Ad  columns.  He  says: 
“As  you  know,  we  are  not  a 


Nashville,  Tcnn. 
The  appointment  of  Edward 


Doara,  states  mat  tor  nome  nuy-  tor  is  noimes  wno  ^.ajor  labor  market  here  ...  our  p  ‘i::,  th, 

ers  the  financial  picture  has  great-  writes:  wanted  does  not  amount  to  ;vnWivi7/<.  Tpniilxx^nn  anH  the 

ly  improved  and  at  the  present  A  recent  story  that  appeared  niuch  total  linaee  Nashville  Tennessean  and  the 


resignation  of 


mere  are  practically  uniimitea  in  our  paper  staieo  me  most  ^hat  automotive  linage 

funds  available  for  home  mortga-  prosperous  year  in  U.  S.  history  ^n]  yp  ^i^  Jact  aeiters  as 

ges.  For  the  past  two  years  many  ends  today,  and  tomorrow  begins  months  j  looj^  an  even  more  “  ^  ^  editor 

^ople  have  held  off  buying  a  the  year  that  most  economists  competitive  year  than  the  past  one  v 

home  because  they  felt  prices  think  will  turn  out  second  best.  automotive  business.  Un-  a 

would  be  lower.  This  has  been  true  “My  opinion  is  that  classified  in  joubtedly  some  of  the  marginal  I'f 

in  existing  homes  and  the  point  this  area  will  hold  up  pretty  well,  dealers,  and  those  with  insufficient  a’ii 

has  now  been  reached  where  with  Sure,  the  help  wanted  classifip-  will  go  out  of  business. 

the  mcreased  supply  of  homes  and  tion  is  off.  However,  in  the  coming  However  those  that  are  left  will  ousincss 

.  .  j  .  J  1  II  editor,  has  been 

_ have  to  do  a  great  deal  more  sell- 

ing  AND  ADVERTISING  in  :!!!,•  f 

A  KANSAS  JOURNALIST  SAYS:  Sar  Suor 


“The  Keister  ‘Support  the  Church’  series 
tops  all  records  for  continuous  run  in  our 
newspapers.  As  the  second  paper  in  Kan¬ 
sas  to  launch  this  feature,  we  are  now 
ending  our  seventh  year.  Public  accep¬ 
tance  has  made  it  easy  to  renew  on  a 
semi-annual  basis.  Many  original  spon¬ 
sors  are  still  listed.  We  find  it  profitable 

4  and  recommend  it  highly.” 

Sun,  Pittsburg,  Kan. 

Let  US  6ond  you  proofs  and  full  information  about  America's  No.  1 
reliirtous  feature.  Beautiful  art-work  and  apoealins:  copy.  Now  runninir 
weekly  in  over  760  newspapers.  Write  Dept.  MU.  Keister  Advertising 
Service.  Strasburgr.  Virginia. 


iiij;  rxixij  /-lu  V  larv  1  loiisvj  iii  -f 

J  .  .  ,1.  1  new  position  ot 

order  to  come  out  on  the  black 

side  of  the  ledger  during  this  next  • 

SIX  months.  .u.  u. 


Real  Estate  Constant 
‘I  think  that,  here  in  Califor- 


He  has  been  sue-  Freeman 
ceeded  on  the  business  round  by 
Albert  Cason. 

Mr.  Freeman,  a  native  of  Ar- 


nia,  the  real  estate  situation  will  kansas,  joined  the  Tennessean 
continue  to  be  good.  With  the  staff  in  1940  as  a  reporter.  He 
amount  of  people  daily  coming  has  been  night  city  editor  since 
into  the  state,  there  seems  to  be  1946.  With  his  appointment.  The 
no  good  reason  why  it  should  Tennessean  shifted  from  a  dual 
slack  off.  Possibly  there  won’t  be  city  editorship  with  a  day  and  a 
the  tremendous  gains  of  the  past  night  man,  to  one  city  editor  and 
few  years,  and  the  realtors  will  an  assistant, 
have  to  dig  a  little  harder  to  close  Mr.  Setters  resigned  to  become 
those  sales.  I’m  confident  that  this  Tennessee-Kcntucky  representative 
situation  will  result  in  a  continued  for  Dell  Publishing  Co.  He  has 
upswing  in  real  estate  advertising,  contributed  more  than  200  detec- 
“It  seems  that  more  and  more  tive  stories  to  magazines  published 
retailers  are  finding  the  value  of  by  Dell  and  others. 
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^parn  oj  genius 


'Tlie  •ireal  ohjtM-live . . . 

is  lo  open  the  avenue  of  seienlifie  knowledge  to  youth”'' 


Franklin...Fulton...Liricoln...Bell...\\  illanl— ‘loniusos? 
Yes,  ill  the  sense  lliat  they  hatl  the  creative  spark  and 
the  altility.  coiira>:e.  and  leadership  to  see  and  speed  to 
us  inventions  and  ideas  heyond  tlie  horizon  (d  their  day. 

FUTURE  IN  TODAY'S  YOUTH -The  scientists,  states¬ 
men,  inventors,  and  humanitarians  (d  tomorrow  are 
among  our  youth  ol  today. The  future  depends  upon  our 
discovering,  fostering  and  using  their  creative  genius. 

OPPORTUNITIES  ABOUND  for  all  of  us  ^‘to  direct  the 
genius  ami  resources  of  our  country  to  useful  iinprove- 
mc'iits,  to  the  sciences,  the  arts,  education  . . 


SCHOLARSHIPS  AND  FELLOWSHIPS -To  hel|*  meet 
this  need.  Union  Carbide  has  estahlislu'd  umh'rgraduate 
scholarship  and  fellowship  programs  in  a  iiundH'r  (d 


liberal  arts  colleges  and  technical  institutions  to  assist 
ih*ser\ing  students  who  are  interested  in  business  and 
seientilic  careers. 

THE  PEOPLE  OF  UCC  hope  you,  too,  will  do  everything 
in  your  power  to  discover  and  encourage  the  creative 
talent  (d  our  American  youth.  In  them  is  our  greatest 
assurance  of  an  ever  InMter  tomorrow. 

TO  l^hJ  iR\  MORE  alnml  the  Tninn  Carhide  scholnrsliifnt  and 
Jclloii.diifis.  their  fmrfn>ses.  mid  the  cidlefies  and  iinii  vrsilies  in  u  hirli 
they  have  in-en  esiahlished,  nrile  far  (nMiklvl  ./. 

*rroin  I'ulilets  in  tht*  Hall  <if  Fani<*«  ^  urk  I  iiiver-ity. 

IJ\  1  ()  -\  (  /A  U  B  1 1)  E 


>  I  «  >  U  K  k  I 


t.INDK  Oxypen 
I’HIST-O-I.ITE  Acftylrne 
SYNTHKTit  Organic  Chemicals 


lias  estaDlislieil  umtergraduate  A  XU  CARBON  CORPORA  TION 
p  programs  in  a  numher  (d  jo  >. a?t  42nu  stke.et  ner  eokr  i:.  n.  v. 

_  UCCs  Tnutr'inarkril  I'niihicls  inrlmla  _ _ 

Kl.EtlROME  I  Alloy- anil  Mrtjl,  llAVNES  Si  ELI.ITE  Alloys  I'KESTONE  Anti-t  rer/e  .N’  VI  ION AL  Carbons 

I’VKCil  AX  (ia-  DvnEL  TiNtilr  IiIkts  I’MON  Carbnie  I.ISUE  Silicones 

Km  REAUV  Flasliliphts  and  Batteries  BxKELirE,  VlsVLITE,  and  Krenl  Plastics 
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THE  BUYERS 
ISPEROUS 


^  €LK.INS 
INTfiVMOUNTAlN 


FAIKMONT- 
_  TIMES  - 

-FAIKMONT- 
WEST  VIKI^INIAN 


MAKTINS^U^a 
—  JOURNAL  " 

PARKEI^SSURa 
NEWS 


TARKERSEURG 

SENTINEL-% 


POINT  PLEASAIilT- 
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Buffalo  Daily's 
Tabloid  Ad  Unit 
Proves  Popular 

Buffai  o,  N.  Y. 

Tabloid  newspaper  supplements 
assumed  new  stature  as  a  depart¬ 
ment  store  promotional  medium 
here  during  1953,  swelling  linage 
of  the  Buffalo  Courier-Express. 

A  spokesman  for  the  Courier- 
F.xpress  pointed  out  that  the  news¬ 
paper  has  set  up  tabloid  supple¬ 
ments  for  retailers  on  and  off 
for  the  past  three  years  but  that 
in  1953  the  medium  really  began 
•o  capture  the  fancy  of  big  de¬ 
partment  Stores  here. 

Executives  of  stores  which  have 
employed  tabloid  inserts  to  pro¬ 
mote  merchandise  report  results 
a^  consistently  good.  This  is  borne 
cut  by  the  fact  that  more  stores 
entered  the  tabloid  insert  field 
luring  the  past  year,  and  stores 
already  employing  this  medium 
stepped  up  its  frequency. 

Use  of  tabloid  inserts  in  the 
C  ourier-Express  reached  a  peak 
during  the  recent  Christmas  shop¬ 
ping  season.  One  large  store  had 
a  48-page  tabloid  section  with  59,- 
136  lines  of  advertising  at  the 
start  of  the  Christmas  shopping 
season. 

Stays  Around  Longer 

Department  stores  like  the  tab¬ 
loid  supplement  medium  for  sev¬ 
eral  reasons.  In  the  first  place 
it  provides  a  concentrated,  pack¬ 
age  type  advertising  vehicle  in 
which  a  store  can  hammer  home 
a  certain  theme  or  specific  cate¬ 
gory  of  merchandise. 

Secondly,  the  tabloid  insert 
usually  has  more  lasting  value  as 
an  advertising  medium  than  a  run 
of  the  paper  ad.  A  tabloid  is 
convenient  to  keep  around  the 
house  after  the  regular  paper  has 
been  disposed  of.  Shoppers  are 
more  inclined  to  hold  on  to  it. 

This  point  is  proven  by  the  fact 
that  stores  often  get  response  from 
a  tabloid  insert  over  a  period  of 
several  weeks. 

Tabloid  sections  are  good  for 
mail  and  phone  order  business,  as 
well  as  floor  action.  Most  stores 
insert  a  mail  order  coupon  on 
the  back  cover  of  their  tabloid 
supplements  and  these  are  used  by 
many  shoppers,  especially  those  in 
the  suburban  and  rural  areas 
where  the  paper  circulates. 

Department  stores  have  em¬ 
ployed  tabloid  inserts  at  various 
seasons  of  the  year  to  promote 
specific  merchandise  categories, 
and  results  have  been  very  grati¬ 
fying. 

In  addition  to  the  department 
stores,  the  Courier-Express  has  set 
up  tabloid  inserts  for  trade  as¬ 
sociations  and  community  mer¬ 
chants’  groups  in  connection  with 
promotions  of  special  events. 

Mechanical  production  of  the 
tabloid  inserts  in  regular  black 
and  white  press  run  dovetails  in 
nicely  with  the  newspaper’s  regu¬ 
lar  printing  operation. 


Auction  of  'Loot' 
Helps  Medical  Fund 

Cincinnati,  Ohio 

Hal  Metzger,  Jr.,  chairman  of 
the  Enquirer  Employees  .Advisory 
Board  looked  at  a  long  table  in 
the  editorial  room,  loaded  with 
Christmas  "loot,”  and  had  an 
idea. 

He  asked  the  staffer-,  if  they 
would  part  with  some  of  their 
gifts  to  raffle  off  for  the  benefit 
of  the  employes’  medical  funJ. 
Donation-,  included  everything 
from  a  pair  of  men's  sox  to  a  $20 
bottle  of  imported  brandy.  The 
sale  netted  $250. 


Lima  Ne-ws  Names 
Barton  to  Be  Editor 


Barton  Rochester 

Lima,  Ohio 

Robert  C.  Barton  has  been 
named  editor  of  the  Lima  News 
by  Wayne  W.  Galvin,  manager. 
Mr.  Barton  formerly  was  manag¬ 
ing  editor. 

New  Managing  Editor 

Robert  S.  Rochester,  former  as 
sistant  managing  editor,  was  pro¬ 
moted  to  managing  editor  The  as¬ 
sistant’s  post  was  left  vacant. 

The  editor’s  post  has  been  va¬ 
cant  since  the  death  of  L.  S.  Galvin 
on  March  1,  1952. 

Mr.  Barton  has  been  with  the 
New.s  since  1936.  Mr.  Rochester 
has  been  employed  by  the  Galvin 
newspapers  since  1931,  when  he 
went  to  work  for  the  Lo^an  Daily 
News.  He  came  to  Lima  in  1946 
as  a  reporter. 

■ 

Agency  to  Distribute 
Reuter  Service  in  Brazil 

Distribution  of  the  Reuter  new.s 
service  in  Brazil  has  been  taken 
over  by  the  Agenda  Periodistica 
Latino  Americana,  South  Amer¬ 
ican  operating  affiliate  of  the 
Transworld  Feature  Syndicate,  Inc., 
of  New  York  City.  The  Reuter- 
APLA  contract  was  signed  recent¬ 
ly  in  London  by  Ida  Landau,  gen¬ 
eral  manager  of  Traasworld  and 
APLA,  and  Sir  Christopher  Chan¬ 
cellor,  managing  director  of 
Reuter. 

Mrs.  Landau,  who  was  subse¬ 
quently  severely  injured  in  an 
automobile  accident  in  Holland, 
was  flown  back  to  New  York  on 
Christmas  Eve  and  is  now  in 
New  York  Hospital  where  she  was 
reported  this  week  to  be  making 
a  steady  recovery  from  her  in¬ 
juries. 


Deadlines  Near 
For  Entries  in  * 

Many  Contests  ; 

Deadlines  are  closing  in  on  a 
number  of  competitions  open  to 
newspapermen. 

Among  notices  that  wcni  oiH 
this  week  was  one  from  Dean  Carl 
W.  Ackerman  that  entrie.s  for  the 
Pulitzer  Prizes  are  due  by  Feb.  I  . 
at  the  latest  at  501  journalism 
Building.  Columbia  University. 
New  York  27.  N.  Y. 

The  Broun  .Award  Committee 
extended  the  deadline  from  Feb.  1 
to  Feb.  15  and  announced  that  the 
first  entry  consisted  of  a  series  of 
articles  from  the  Greenville  (S.  C.| 
News  urging  the  abolition  of  chain 
gang.s.  Entries  should  be  sent  to 
the  committee,  care  of  American 
New.spaper  Guild.  99  University 
Place,  New  York  3.  Membership 
in  the  guild  is  not  a  requisite. 

Entries  in  the  Fdiior  &  Plb- 
i  ISHER  Spot  News  Pictures  contest 
will  be  received  until  Jan.  31.  (See 
Page  47,  Dec.  19,  1953.)  Promo¬ 
tion  contest  errtries  are  due  by 
Feb.  15.  (See  Page  49,  Dec.  5, 
1953.) 

Some  other  date.s: 

Feb.  1  —  Sigma  Delta  Chi 
awards  for  distinguished  achieve¬ 
ment  in  journalism  in  1953;  send 
entries  to  SDX  executive  offices. 

35  E.  Wacker  Drive,  Chicago  1,  111. 

Feb.  15 — Gold  medal  awards  ol  ) 
the  National  Board  of  Fire  Under 
writers,  85  John  St.,  New  York  38. 

N.  Y.,  for  fire  safety  and  fire  pre¬ 
vention  programs. 

Feb.  1 — American  Political  Sci¬ 
ence  As.sociation,  1785  Massachu¬ 
setts  Ave.,  Washington,  D.  C.;  a 
nine-months  internship  for  news¬ 
men,  25-30  years  of  age,  in  con¬ 
gressional  committee  offices. 

Feb.  15 — Sidney  Hillman  Found¬ 
ation,  15  Union  New  York  3; 
articles  dealing  with  race  relations, 
labor  movement,  social  welfare. 

Jan.  31 — Central  Feature  News 
Service.  1475  Broadway,  New  York 
36;  Mayer  award  for  editorial 
feature  on  “How  Can  an  Individu¬ 
al  Citizen  Contribute  to  World 
Peace.” 

Feb.  I — Supple  Memorial 
Award,  care  of  R.  D.  Whitaker. 
Providence  (R.  I.)  Journal;  news 
of  religion. 

Feb.  1- — Polk  Memorial  Awards. 
Long  Island  University,  Brooklyn 
1,  N.  Y.;  reporting  and  photog¬ 
raphy. 

■ 

Bennett  Succeeds 
Meegon  in  Buffalo 

Buffalo,  N.  Y. 

.A.  Gordon  Bennett  is  the  new 
secretary  of  the  Buffalo  Courier- 
Express.  Inc.,  succeeding  John  J. 
Meegan,  who  died  Dec.  7. 

An  employe  of  the  morning 
newspaper  since  1928,  Mr.  Ben¬ 
nett  was  the  Courier-Express’  first 
credit  manager.  In  1942,  he  was 
appointed  business  manager,  and 
Jan.  1  he  became  its  secretary. 


EDITOR  d  PUBLISHER  for  January  16,  1954 


25 


Meet  a  few  of  your  good  neighbors 


The  turn  of  the  year  seems  a  very  good  time  to  have  you 
meet  a  few  of  your  good  neighbors  in  the  countries  of 
Middle  America. 

Here  is  a  representative  group  of  the  many  thousands 
who  have  found  personal  fulfilment  in  United  Fruit's 
varied  activities  ...  its  radio  communication  system  .  .  . 
railroads  .  .  .  schools  .  .  .  palm  oil  plants  that  furnish 
cooking  oils  for  the  region  .  .  .  banana  cultivation  and 
crop  diversification  projects  . . .  parks  . . .  utilities. 

Of  these  good  neighbors  the  majority  has  been  asso¬ 
ciated  with  United  Fruit  for  many  years.  Some  have 
received  training  for  the  positions  they  hold  by  acquir¬ 
ing  skills  from  experience.  Others  have  attended  grade 
schools  founded  and  maintained  by  the  Company  and 
have  advanced  by  combining  scholarship  with  industry. 

We  are  proud  of  their  ability  and  of  the  valuable  con¬ 
tributions  they  are  making  to  the  economic  development 
of  their  Countries  in  the  Caribbean  region. 
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General  Offices:  80  Federal  Street,  Boston  10 


British  Honduras  •  Colombia  *  Costa  Rica  •  Cuba 
Dominican  Republic  •  Ecuador  •  El  Salvador 
Guatemala  •  Honduras  •  Jamaica,  B.  W.  I. 
Nicaragua  •  Panama  •  Panama  Canal  Zone 


GUATEMALA 
fl  SAIV4 


costa  tKA 


(CUAOOft 


INDEPENDENT-INTERDEPENDENT 

The  good  lands  of  Middle  America  pro¬ 
duce  in  abundance.  The  free  markets  of 
North  America  purchase  in  abundance. 
Each  hcli»  the  other.  United  Fruit  has 
been  serving  the  Americas  usefully  for 
over  fifty  years— employing  and  devel¬ 
oping  human  skills,  cultivating  the  soil, 
transporting  and  selling  crops,  and  expe¬ 
diting  communications. 
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Package  Colors  for  TV 
Can  Revive  Ink  Problem 


Newspaper  production  execu¬ 
tives  may  have  reason  to  damn 
color  television  before  many  more 
months  pass.  Their  problems  of 
matching  colors  for  products  ad¬ 
vertised  in  the  comics  or  R.O.P. 
will  be  minor  ones  once  the  trend 
toward  new  package  designs  de¬ 
velops  among  advertisers  using 
color  video. 

Both  the  broadcasting  and  the 
advertising  industries  are  buzzing 
with  the  results  of  tests  to  date 
in  the  field  of  color  reception.  Old 
conceptions  of  package  design 
based  on  flat  black-and-white  pho¬ 
tography  have  been  shattered. 

One  important  tobacco  mer¬ 
chant  declared  openly  at  a  meet¬ 
ing  of  his  advertising  consultants 
that  they  had  better  start  thinking 
about  a  new  package  because  one 
that  is  predominantly  white  suffers 
terribly  on  color  screens. 

NBC  and  Container  Corp. 

Ben  Duffy  of  BBD&O  said  color 
will  not  only  magnify  the  adver¬ 
tiser's  problems  but  emphasize  cer¬ 
tain  needs.  Undoubtedly,  in  his 
view,  it  will  be  responsible  for 
changing  many  package  designs. 

“Any  manufacturer  who  de¬ 
signs  new  packages  without  hav¬ 
ing  color  television  in  mind  is  not 
looking  to  the  future,”  said  Mr. 
Duffy. 

NBC-TV’s  director  of  color  TV 
art  and  design,  Norman  Grant,  has 
been  at  work  for  some  time  with 
the  Container  Corp.  of  America 
on  a  plan  to  establish  visual  stand¬ 
ards  and  develop  a  basic  color 
yardstick. 

For  several  years  the  newspa¬ 
per  industry  has  relied  on  a  chart 
of  standard  ink  colors  to  meet  ad¬ 
vertisers’  demands.  The  ANPA- 
AAAA  Joint  Committee  on  News¬ 
paper  Printing  has  done  much  to 
keep  products  advertised  in  news¬ 
paper  color  looking  like  the  prod¬ 
uct  on  the  store  shelves.  This  is 


Breakfasl  Briefs 


a  most  important  element  in  an 
agency’s  selection  of  newspapers 
for  color  copy. 

In  one  of  the  committee’s  recent 
reports  it  was  stated  that  “the 
standard  colors  have  been  de¬ 
scribed  by  modern  scientific  proc- 
es.ses.  so  that  they  may  be  repro¬ 
duced  faithfully  in  years  to  come.” 

These  colors  have  been  press- 
tested  and  ink  manufacturers  have 
subjected  them  to  laboratory 
proofing.  All  this,  and  more  (such 
as  research  and  experimentation  by 
individual  papers),  have  been  done 
to  satisfy  the  needs  of  the  adver- 
ti.ser  to  present  his  package  color¬ 
ing  with  full  fidelity. 

Now  the  day  has  arrived  when 
advertisers  will  want  to  take  every 
advantage  possible  with  the  range 
of  hues  that  can  emanate  from  a 
TV  screen — even  pastels. 


ods  had  helped  the  Republicans? 
He  didn't  know,  he  said,  adding: 
“But  they  won.” 

At  one  point  he  described  him¬ 
self  as  a  public  relations  man — 
“a  politician,  in  other  words.” 

His  main  theme  was  a  plea  for 
respect  of  the  presidency — the  of¬ 
fice  and  the  man  holding  it — and 
he  expressed  the  hope  that  radio 
and  television  would  never  become 
mud-slinging  organs.  “I  don’t 
think  they  will,”  he  concluded. 


Town  Features 


1 


Tied  to  TV  Show 


Help  Circulation 


Washington  Democrats  are  re¬ 
portedly  bemoaning  the  absence  of 
any  big  issues  for  the  coming  con¬ 
gressional  campaign.  That  darn 
general  in  the  White  House  doesn't 
even  write  letters  to  music  critics. 


Fred  Fuddle  says  he's  going  to 
see  if  it  will  do  any  good  to  look 
at  his  bank  account  through  a  pair 
of  these  3-D  glasses. 


From  The  Clei-chtiui  Phtiii  Dealer 


Truman's  Remarks 
About  Presidency 

Does  the  former  President  of  the 
United  States  think  that  presiden¬ 
tial  news  conferences  should  be 
televised? 

“That,”  said  Harry  S.  Truman, 
“should  be  decided  by  the  Presi¬ 
dent.” 

Should  sessions  of  Congress  be 
televised? 

“Did  you  ever  sit  in  the  gal¬ 
lery  and  watch  Congress  work?” 
(Laughter)  “You  have  answered 
the  question  yourselves.” 

Mr.  Truman  was  taking  up 
questions  asked  by  members  of 
the  Radio  and  Television  Execu¬ 
tives  Society  at  a  luncheon  in  his 
honor  this  week  in  New  York  City. 
Behind  the  scenes  there  was  a 
hassle  among  radio  and  TV  news¬ 
men  and  Matt  Connelly,  the  for¬ 
mer  President’s  advisor,  over  a 
ruling  by  Mr.  Truman  that  there 
should  be  neither  pictures  nor  tape 
during  his  off-the-cuff  talk. 

But  Mr.  Connelly  ironed  out 
the  irony  of  the  situation  by  per¬ 
suading  Mr.  Truman  to  consent  to 
a  few  moments  of  television  and 
taping.  The  ex-President  would 
signal  the  start .  and  the  end  of 
that  period  of  his  remarks.  He  did. 
by  holding  up  a  finger  adorned 
with  a  ring  that  sparkled. 

Mr.  Truman's  informal  talk  was 
on  the  record  as  far  as  the  printed 
media  were  concerned  and  there 
were  more  than  1.000  persons  at 
the  affair.  All  radio  and  TV 
wanted  was  equal  coverage  rights, 
said  Syd  H.  Eiges.  NBC’s  vice- 
president  for  press  relations. 

Someone  asked  if  Mr.  Truman 
would  do  any  more  television 
shows.  He  replied:  “I’m  open  to 
offers.” 

Did  he  believe  that  the  use  of 
modern  advertising  :kgency  meth- 


$8,500,000  Deal 

The  biggest  deal  in  many  a  day 
was  concluded  this  week  by  How¬ 
ard  Stark,  New  York  broker, 
when  he  arranged  purchase  of  the 
Empire  Coil  Company  by  the 
Storer  Broadcasting  Company  for 
$8,500,000. 

Empire’s  two  television  stations 
— a  vhf  at  Cleveland  and  a  uhf 
at  Portland,  Ore. — are  included  in 
the  transaction,  pending  FCC  ap¬ 
proval.  Also  in  the  package  are 
Empire’s  manufacturing  plants. 
Empire  recently  turned  back  two 
uhf  permits  and  sold  another  for 
$1. 

Besides  owning  a  steel  tubing 
company,  Storer  ha.s  several  radio 
and  TV  stations  and  one  newspa¬ 
per,  the  Florida  Sun  at  Miami 
Beach. 


2  for  the  Price  oi  One 

Dr.  Allen  B.  DuMont  gave  a 
preview  this  week  of  a  television 
receiver  which  shows  two  pro¬ 
grams  on  one  screen.  Viewers  us¬ 
ing  Polaroid  glasses  can  watch 
each  show  separately.  While  the 
adults  get  Roy  Rogers’  message 
about  a  breakfast  cereal  the  kid¬ 
dies  can  catch  “Dragnet”  and  the 
urge  to  smoke,  or  vice  versa. 


Dallas.  Tex. 

“This  Is  My  Town,”  a  series  of 
newspaper  features  and  television 
programs  about  13  nearby  towns, 
has  paid  off  for  the  Dallas  Morn¬ 
ing  News  in  subscribers  and  for 
WFAA-TV  in  lively  programs. 

A  News  reporter  and  photogra¬ 
pher  .scoured  each  town  for  a  lead 
story  for  the  New.s’  Sunday  feature 
page.  At  the  same  time  the 
WFAA-TV  master-of-ceremonies 
for  the  series  was  lining  up  local 
VIP's  for  live  interviews  and  a 
cameraman  was  .shooting  film  for  a 
30-minute  Sunday  program. 

Before  the  story  and  program  on 
each  town  was  to  run,  the  News 
distributor  in  the  town  beat  the 
bushes  for  subscribers,  leaving  in 
his  wake  the  16-page  quatroid,  “.A 
Souvenir  of  Your  Visit  to  t’ne 
Dallas  Morning  News.”  that  is 
handed  visitors  to  the  News  build¬ 


ing. 


Ted  Barrett,  News  promotion  di¬ 
rector.  said  the  series  averted  a 
seasonal  November-December  cir¬ 
culation  drouth  for  the  News,  and 
got  good  will  for  WFAA-TV 
(which  gave  the  time  free)  in  its 
60-mile  telecast  range. 


Special  Realty  Section 
Sent  to  Fla.  Prospects 

Miami,  Fla. 

A  special  December  real  estate 
section  in  the  Miami  Daily  News 
contained  24  pages  with  a  four- 
color  front  cover,  two  full  page 
color  ads  and  42,532  lines  of  paid 
advertising. 

The  supplement  was  developed 
by  Ben  Schneider,  real  estate  edi¬ 
tor,  who  received  from  Chambers 
of  Commerce  in  towns  in  Dade 
and  Broward  counties  the  name.s 
and  addresses  of  all  persons  who 
had  sent'  inquiries  during  the  year 
pertaining  to  real  estate. 

A  week  before  the  section  went 
to  press,  the  News’  circulation  de¬ 
partment  forwarded  letters  to  those 
persons  informing  them  they 
would  receive  a  complimentary 
copy  of  the  Daily  News  and  to 
watch  for  the  special  real  estate 
section. 

The  number  of  free  copies  has 
run  into  the  thousands  and  have 
been  dispatched  to  points  in  al¬ 
most  every  state.  Collaborating 
with  Mr.  Schneider  in  the  promo¬ 
tion  deal  were  1.  B.  Dillard,  cir¬ 
culation  director,  and  R.  C.  O'Don¬ 
nell.  classified  manager. 


Harlan  Logan  Heads 
U.  S.  Press  Service 

Washington 

Harlan  Logan  became  chief  of 
the  International  Press  Service  of 
the  U.  S.  Information  Agency  re¬ 
cently. 

In  making  the  appointment,  Theo¬ 
dore  C.  Streibert,  director  of  the 
agency,  said. 

“Mr,  Logan  brings  to  his  new 
assignment  vast  experience  in  pub¬ 
licity  and  advertising  techniques 
which  will  benefit  the  Information 
Agency  greatly  in  its  mission  of 
making  U.  S.  foreign  policy  better 
known  and  understood  throughout 
the  world.  This  country  has  de¬ 
veloped  a  high  degree  of  skill  in 
information  techniques  and  we  be¬ 
lieve  maximum  ase  should  be  made 
of  such  technical  knowledge  in  our 
information  program.” 

Mr.  Logan  was  editor  and  pub¬ 
lisher  of  Scribner’s  magazine  from 
1936  to  ’39  and  editor  and  gen¬ 
eral  manager  of  Look  magazine 
from  1940  through  ’46.  He  owned 
and  managed  Visual  Enterprises. 
Inc.  from  1947  to  ’52. 


Color  in  Headlines 
Dress  Up  'Outlook' 

Duluth,  Minn. 

Two  -  tone  headlines  and  pic¬ 
tures  featured  the  makeup  of  the 
Duluth  News  -  Tribune’s  44-page 
“Outlook  for  Tomorrow”  section 
Jan.  3.  Key  words  in  the  head¬ 
ings  were  emphasized  by  use  of 
different  colors. 
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1  KW  UHF  TRANSMITTER:  Features  new 
air  cooled  ceramic  seal  tubes.  Devel¬ 
oped  especially  for  UHF  television, 
they  are  employed  in  both  visual  and 
aural  output  amplifiers.  Also  offers:  in¬ 
dependent  operation  of  driver  unit; 
stability  controlled  by  a  single  crystal; 
a  complete  factory  test  before  shipment. 


TYPE  n-20-A 


UHF  HEUCAL  ANTENNA:  Features 

outstanding  simplicity  of 
construction;  unusually  high  power 
gain  of  5  per  bay;  low  installation 
cost;  current  for  deicing— fed 
through  helical  radiator;  provision 
for  beam-tilting;  uniform  close-in  r 
coverage;  special  hurricane  design.  ' 


-=j^The  important  thing  for  broadcasters  to  remember  is  that 
General  Electric  can  provide  the  ideal  transmitter  unit  for  low 
...intermediate... or  high  power  operations... If  your 
market  currently  demands  intermediate  power,  then  start  with 
this  powerful  General  Electric  UHF  combination— the  IKW 
Transmitter  and  the  High  Gain  Helical  Antenna.  With  this 
equipment... and  General  Elearic  studio  gear... you’ll  get 
outstanding  dependability  and  power  now  and  you’ll  be  on 
the  sure  road  to  higher  power  when  you  want  it! 

Central  EItttrit  C*.,  Stetian  X64I4-I6,  Elttirtnks  Park,  Syratnst,  N.  Y, 


GENERAL 


ELECTRIC 


PHOTOGRAPHY 


Vetter  Passes  Along 
Thoughts  and  Tips 

By  lames  L  Collings 


Rudolph  Vetter,  chief  pho¬ 
tographer  of  the  Memphis  (Tenn.) 
Commercial  Appeal,  got  every¬ 
thing  off  his  chest  but  the  lens  cap 
in  the  current  issue  of  the  Scripps- 
Hnward  News. 

His  philosophy,  and  its  applica¬ 
tion,  as  a  photographer  is  predi¬ 
cated  on  the  belief  that  it’s  the 
man  behind  the  camera,  not  the 
camera  itself,  who  makes  the  pic¬ 
ture,  conceding,  of  course,  that 
the  lensman  has  the  right  camera 
to  work  with.  You  don’t  shoot 
baseball  from  the  bleachers  with 
a  short  focal-length  lens. 

At  any  rate,  Mr.  Vetter  has 


proved  him.self  quite  a  man  behind 
the  camera.  The  article  he  wrote 
for  the  News  is  illustrated  with 
12  of  his  pictures,  each  an  ex¬ 
cellent  one,  each  a  tale-teller. 

Imagination  Does  It 

A  description  of  every  one  of 
them  is  warranted,  it’s  believed 
here,  to  support  the  argumetits 
advanced  at  all  photographers’ 
get-togethers  that  the  humdrum 
can  be  made  lively,  stimulating  and 
interesting  with  a  good  healthy 
belt  of  imagination  and  enterprise. 

No.  1  shows  the  bridegroom 
tweaking  the  no.se  of  his  bride.  Mr. 


INCREASE  YOUR  SUNDAY  SALES 

Immediately  With  .  .  . 

“KLONDIKE  GOLD” 

Fairest  Contest  in  the  World  „ 

This  unique  coupon  contest  is  designed  to  give  readers  and 
potential  readers  an  EXTRA  SPECIAL  REASON  TO  BUY 
YOUR  SUNDAY  NEWSPAPER  for  from  SIX  to  TEN  WEEKS 
in  a  row,  giving  you  an  excellent  opportunity  to  obtain  many 
more  permanent  readers.  People  will  buy  YOUR  NEWSPAPER 
to  get  coupons  to  enter  the  contest. 

A  brand  new  contest  with  a  37  year  backing,  it  gives  every 
reader  an  equal  opportunity  to  win  a  Grand  Prize  given  by  the 
publication. 

KLONDIKE  GOLD  is  based  on  the  exact  time  of  the  annual 
break-up  of  the  ice  on  the  famous  Nenana  River  in  Alaska. 
This  event  has  had  international  publicity  since  1916.  Over 
1,600,000  different  time  possibilities. 

Only  one  newspaper  in  each  75-mile  radius  will  receive  con¬ 
tract  for  this  completely  copyrighted  contest. 

Handling  of  coupons  has  been  made  an  accurate  and  simple 
detail  with  plans  furnished  for  the  Klondike  Gold  coupon  box. 
Less  than  6%  of  the  entries  need  to  be  checked  to  determine 
winner  or  winners. 

You  should  start  this  contest  the  1st  or  2nd  Sunday  in  MARCH 
to  gain  maximum  circulation  benefit.  Coupons  are  published 
only  once  each  week. 

Cost  of  the  Klondike  Gold  program  is  reasonable,  based 
on  circulation. 

PHONE,  WRITE  OR  WIRE  IMMEDIATELY 
FOR  COMPLETE  INFORMATION 

Peterman  Promotional  Programs 

AL.  A.  Peterman,  Manager 
938  N,  Idaho  Street,  San  Mateo,  California 
Phone  Diamond  4-8844 


'Case  of  Snobbery' 
At  Fancy  Ball 

Ottawa 

Much  has  been  written  in  Can¬ 
adian  newspapers  of  the  incident 
last  month  when  Ottawa  press 
photographers  were  asked  to  take 
a  back  seat  at  one  of  the  social 
highlights  of  Canada’s  Capital — 
the  Garrison  Ball. 

The  rea.son  was  so  that  the  cen¬ 
tral  proceedings  might  be  recorded 
in  full  color  by  a  battery  of  cam¬ 
eramen  from  Life  magazine.  The 
Ottawa  Citizen  termed  it  a  flag¬ 
rant  case  of  snobbery. 


Vetter  caught  an  amusing  and 
natural  scene  by  being  fast  on  the 
draw  during  one  of  the  couple’s 
unguarded  moments.  No  reader 
would  have  missed  the  caption  on 
this  one.  One  look  at  it  and  you 
had  to  know  what  was  going  on. 

Picture  No.  2  also  deals  with  a 
couple  about  to  launch  a  marital- 
martial  career.  On  an  assignment 
of  this  .sort,  where  the  idea  is  to 
show  what  they  look  like,  too  often 
the  man-and-wife-to-be  become  as 
self-conscious  as  a  teenager.  To 
prevent  this  freezing,  the  Appeal 
photographer  has  a  clever  trick: 
He  has  the  bride  whisper  some¬ 
thing  very  personal  to  the  bride¬ 
groom.  This  inevitably  brings  a 
smile  to  his  face,  thereby  adding 
warmth  and  candor  to  the  picture. 

Suppo.se  an  old  saloon  were 
being  closed  up.  How  would  you 
tell  the  story  with  a  picture?  Well, 
in  picture  No.  3  Mr.  Vetter  did 
it  by  conveying  memories  to  the 
reader.  He  persuaded  the  bar¬ 
tender  to  surprise  an  elderly, 
slightly  seedy  patron  with  a  free 
glass  of  beer.  There  the  old  guy 
sits,  beer  in  front  of  him,  staring 
into  the  years,  remembering.  Actu¬ 
ally — not  to  spoil  an  illusion  but 
rather  to  explain  how  an  effect 
can  be  created — the  customer  is 
probably  only  looking  up  at  the 
bartender,  who  has  been  cropped 
out. 

Proper  Mood 

A  man  and  a  woman  have  been 
involved  in  wartime  underground 
activity.  Side  or  back  or  head-on 
lighting  wouldn’t  have  meant  a 
thing.  Mr.  Vetter  gave  the  picture 
proper  mood  by  placing  his  light 
below  their  faces.  Picture  No.  4 
has  hidden  guns  in  it,  and  secret 
maps  and  disguises  and  out-of-the- 
way  basements. 

Rudolph  Vetter  is  always  try¬ 
ing  for  a  new  angle.  When  he  had 
to  get  picture  No.  5  of  a  man 
who  makes  his  living  in  a  circus 
by  standing  on  his  right  index 
finger,  he  decided  not  to  do  the 
routine  by  having  said  man  stand 
on  said  finger.  Everyone  had  giv¬ 
en  it  that  treatment.  Instead,  he 
had  the  performer  pose  so  as  to 
show  the  strength  in  that  finger. 
A  pony — always  an  eye-catcher, 
and  certainly  a  natural  prop — has 
his  nose  right  up  against  the  man’s 
left  clenched  fist.  How  did  the 


photographer  get  the  pony  to  do  ' 
it?  Simple.  Mr.  Vetter  had  the  |' 
man  hold  oats  in  that  hand. 

Mr.  Vetter  says  animals  are  just  ■ 
like  people.  True  or  not,  he  seems 
to  have  the  same  ability  to  work 
with  them  that  he  has  with  hu¬ 
mans.  Take  three  of  his  zoo 
assignments  and  you’ll  see  what 
I  mean. 

The  first  (picture  No.  6)  shows 
two  giraffes  in  what  looks  like  a 
love  scene.  Mr.  Vetter  created 
this  “necking”  shot  by  giving  one 
of  the  animals  a  sprig  of  goodies,  * 
knowing  as  he  did  that  one  gir-  ! 
affe  usually  tries  to  take  food  from  j 
another’s  mouth.  Such  a  kiss!  I 

Hot- Weather  I’ix  ! 

The  seventh  job  concerns  Mr. 
Hippo.  He’s  asleep  at  water’s 
edge  with  what  appears  to  be  a 
smile  on  his  ugly  puss.  The  cam¬ 
eraman  caught  this  picture  while 
doing  another  assignment,  then 
saved  it  till  the  desk  asked  him  to 
go  out  and  make  a  hot-weather 
photo. 

Picture  No.  8  is  probably  the 
best  of  the  three  in  this  group. 

It  says  to  the  reader:  “Spring  is 
here.”  The  picture  shows  a  mon¬ 
key  leaning  down  from  a  diving  I 
board  to  touch  the  water.  For  all  1 
the  monkeys  in  a  zoo,  it  seems 
as  though  the  animal  is  actually 
testing  the  water  to  see  if  it’s 
warm  enough  for  a  dip.  Taint 
so.  Friend  simian  is  really  reach¬ 
ing  for  peanuts  that  Mr.  Vetter 
tossed  into  the  water,  hoping  the  » 
creature  would  do  just  what  he 
did. 

Now  for  No.  9.  This  is  a  pic¬ 
ture  the  photographer  has  shown 
to  quite  a  few  people,  asking  them 
to  guess  its  meaning.  Everyone 
has,  and  it’s  no  wonder.  The  pic¬ 
torial  effort  proves  —  if  proofs 
ever  needed  —  that  the  right  ap¬ 
proach  can  eliminate  the  need  for 
a  caption.  The  picture  has  four 
serious-faced  young  men  in  it, 
each  of  whom  has  a  hand  on  the 
Holy  Bible.  They  are  staring  di¬ 
rectly  at  the  camera.  What  else 
could  they  be  but  four  newly- 
ordained  clergymen? 

’Shrouding  Effect' 

The  tenth  shot  depicts  the  mys¬ 
tery  and  dignity  of  death.  A 
child’s  passing  was  big  news  to 
Mr.  Vetter’s  paper  and,  in  record¬ 
ing  the  atmosphere  of  the  funeral 
parlor,  he  wanted  a  “shrouding 
effect.”  This  he  got  by  darkroom 
burning  in. 

How  do  you  illustrate  a  train- 
crew  strike?  Do  you  have  men 
standing  idly  by  deserted  trains? 
Not  Mr.  Vetter.  He  wanted  to 
tell  his  readers  they  might  be  in 
for  a  “long  wait.”  So  he  picked 
an  attractive  girl  and  had  her  sit, 
head  in  hands,  on  the  steps  of  the 
last  car  of  a  train.  She  is  in  the 
left  foreground,  seated  sideways 
to  the  viewer,  and  in  the  right 
background  you  can  see  the  strik¬ 
ing  crewmen.  No.  1 1  has  every¬ 
thing  but  the  details  of  the  strike. 

(Continued  on  page  44) 
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Look  ivhat  a  Clean  Sweep  can  do 


0\K  thing  we’ve  learned  from 
many  years  of  building  the  most 
|>o|)ular  car  in  America,  outside  the 
"low-price  three.” 

When  |>eople  want  something  new. 
you’d  better  come  up  with  what’s 
wanted— and  |)ronto. 

A  ml  people  have  clearly  show  n  in 
recent  months  that  it’s  time  for  a 
change  in  automobile  styling— time 
for  standard-production  automo¬ 
biles  to  take  on  tbe  sleek,  swift,  low 
and  glamorous  look  that  has  found 
pttpularity  in  the  sports-car  field. 

It  took  a  clean  sweep  to  do  it  — 


MILTON  BERLE 
STARS  FOR  BUICK 

See  the 

6uicli*6erie  Show 
Tuesday  Evenings 


because  completely  new  bodies  had 
to  be  built  for  the  Sl'KClAL.  Cf.M  I  KY. 
St  PER.  Uoau.master  and  Skylark. 

So  we  stepped  up  to  the  challenge— 
and  you  can  see  the  result  toilay  in 
every  1951-  Buick,  now  on  display. 

But  there’s  more  —  much  more  — 
than  a  "new  look”  to  these  great 
automobiles. 

There’s  brand-new  power— new  V‘» 
power— in  the  Spkcivl. 

There’s  increased  power  in  the  \ !» 
engines  of  tbe  St  I'ER.  Boadmaster 
and  Skylark. 

And  there’s  a  cyclonic  power  pack¬ 
age  in  Buick’s  Centi  ry.  with  its 
sensational  horsepower  per  dollar 
and  |>er  poun«l  of  weight.  It’s  the 
hottest  performer  in  Buick  history— 
and  is  priced  substantially  below  the 
highly-popular  St  per. 


There  are  lengtheneil  wheelbases,  a 
better  ride,  a  new  front  suspension, 
new  fuel  economy,  a  10' <  increase 
in  windsliield  visibility,  new  ventila¬ 
tion.  new  w  itie-sw  inging  doors,  new 
instrument  panels,  aiul  a  host  of 
other  advancements  that  add  to  com¬ 
fort,  convenience  and  safety. 

These  new  1051  Buicks  are  now  on 
ilisplay  at  your  Buick  dealer’s,  and 
we  urge  that  you  see  them,  try  them, 
jirice  them— to  know  what  beautiful 
buys  they  are  in  every  way. 

lU  R  K  /A.iMon  o/'(;E.NKKAI.  MOTORS 


BUICK 

The  Beautiful  Buy^ 


WHEN  ItnEI  AUTOMOIIIES  LIE  lUIlT  lUKK  Will  lUIlD  THEM 
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Safety  Drives' 
Effect  Is  Seen 
In  Lower  Toll 


St.  Lol'is.  Mo. 

Traffic 

and  St.  Louis  County,  the  scene 
MIk  intensive  traffic  safety  drive 

by  the  Glohc-DfUKHrol,  took  16 
Seism  Hillman  fewer  lives  in  1953  than  in  1952. 

according  to  year-c  id  figures  Ihe 
et  m  T>  ■  ■  national  total  shows  no  such  de 

Seism  Retires  crease. 

_  .  a--  Deaths  in  the  city  and  count\ 

in  Evansville?  period  from  July  19,  when 

the  newspaper's  drive  started,  to 

Hillman  Named  ‘o^^iied  i? 

X  UIAlllVAXX  XlUliACVX 

Evansvili.k,  Ind.  responding  period  last  year. 

Don  Seism  has  retired  as  edi-  The  death  toll  in  St.  Louis 
tor  of  the  Evansville  Courier  and  was  107,  which  was  12  below  the 
has  been  replaced  by  John  W.  1952  figure  of  119.  In  St.  Louis 
Hillman,  executive  editor  for  the  County,  78  persons  died  in  traffic 
last  year.  accidents  last  year.  This  was  four 

Mr.  Seism’s  retirement  was  an-  below  the  1952  figure  of  82. 
nounced  Jan.  2  after  he  completed  Getting  motorists  safety -con- 
50  years  with  the  morning  news-  scious  and  keeping  them  that  way 
paper.  His  tenure  was  the  long-  has  been  a  major  factor  in  the 
est  of  any  editor  in  the  108-ye.ar  Globe-Democrat  drive.  This  was 
history  of  the  paper.  accomplished,  in  part,  through  the 

“The  Courier’s  stature  as  an  in-  distribution  of  more  than  270,000 
fluential  independent  newspaper  safe  driver  stickers  for  car  win- 
assumed  its  greatest  growth  and  dows  which  went  to  motorists 
development  during  Seism’s  ten-  who  signed  a  pledge  to  drive  safe- 
ure  as  editor,”  said  Publisher  Rob-  ly.  The  pledge  has  been  published 
ert  C.  Enlow.  daily. 

Mr.  Sci.sm  is  a  member  of  the  Special  articles  on  traffic  haz- 
■American  Society  of  Newspaper  ards  and  accident  causes  written 
Editors.  by  Carl  Major  have  appeared 

The  new  editor  joined  the  paper  with  great  frequency,  as  have  car- 
Dec.  15.  1952.  coming  from  Indi-  toons  by  Don  Hesse  and  both  pro- 
anapolis.  where  he  was  editorial  motional  and  news  photographs, 
director  of  the  Indianapolis  News  Accident  coverage  has  been  in  the 
for  five  years.  form  of  round-up  stories  on  page 

Tn  1946  he  won  the  Sigma  one.  and  has  been  played  up  gen- 

Delta  Chi  award  for  the  best  ed-  erally. 

itorial  writing  of  the  year  and  in  As  part  of  the  drive,  3,500  mo- 
1947  he  received  the  Walace’s  torists  tested  their  skill  on  a 
Farmer  Blue  Ribbon  award,  car-  “Roadmeter,”  supplied  by  Aetna 
rying  a  cash  prize  of  $250.  Casualty  and  Surety  Company.  A 

Before  joining  the  Indianapolis  total  of  7.700  took  themselves 
News  as  associate  editor  in  Julv.  and  their  autos  through  a  “safety 
1945,  he  was  for  three  years  edi-  checkup  lane"  for  both  car  and 

torial  writer  and  columnist  for  driver.  It  was  presented  in  con 

the  Indianapolis  Times.  Prior  to  junction  with  the  Transit  Casually 
that,  he  was  a  member  of  the  Company. 

Indianapolis  Star  staff  for  14  More  than  20.000  jaywalker 
vears.  He  has  also  been  a  re-  received  warning  “tickets”  fron 
norter  for  the  Boston  fMass.)  Boy  Scouts,  during  separate  city 
Herald  and  city  editor  of  the  Indi-  and  county  anti-jaywalking  cam 
anola  (Iowa)  Record  and  Tribune,  paigns  presented  by  the  Globe 
I  Mr.  Hillman  is  a  member  of  Democrat  in  conjunction  with  th; 
,'\SNE,  the  National  Conference  junior  chamber  of  commerce. 

:  of  Editorial  Writers.  Sigma  Delta  Many  civic  organizations  hav( 

;  Chi.  and  a  past  president  of  the  cooperated  in  the  drive,  as  hav< 

Indianaoolis  Press  Club.  oiitstate  newspapers  and  commun 

Mr.  Seism,  who  said  he  intends  ity  newspapers  in  areas  where  thi 
'o  take  a  long  rest  in  Florida,  drive  has  been  pushed  by  citizens 
•oined  the  Courier  staff  as  a  court-  groups, 
house  reporter  and  was  made  citv  ■ 

I  editor  in  1923.  On  Jan.  3,  1924 

!  he  succeeded  W.  H.  Robertson  and  EducatOr  On  Stofl 
I  Secame  the  Courier’s  youngest  edi¬ 
tor.  He  was  then  30  years  old.  ^  Waycross,  Oii 


SLASH  COMPENSATION 
INSURANCE  PREMIUMS  with 


ALGRIP 


^  .slippery  floors  in  pressrooms 

that  keep  aeeident  rates  up. 
prorluction  down  and  in- 
.suranee  preniiiiins  out  of 
line  can  he  made  safe  quickly  and 
easily  hy  installing  .4lgrip  .4brasive 
Rolled  Steel  Floor  Plate. 

In  countless  plants,  laying  Alcrip 
in  slippery  areas  has  stopped  acci- 
ilents  and  pared  insurance  premiums 
down  to  pocket  size. 

Hundreds  of  tiny  abrasive  particles 
impregnat<‘d  to  a  controlled  depth  of 
penetration — an  exclusive  .4lgrip  fea¬ 
ture — into  tough,  lightweight  steel 
plate  gives  every  square  foot  of  .4lgrip 
an  abrasive  "grinding- wheel”  grain 
surface  that  takes  a  firm  grip  at 
every  footstep.  And  .Algrip’s  surface 
never  becomes  smooth  because  wear 
only  exposes  new  particles. 

I  .4lgrip  foot  safety  pays  for  itself 
^  in  savings  of  insuranee  premiums. 

Vi  rite  tcMiay  for  full  details  on  how 
3g  .4lgrip  can  cut  costs 

B  for  von  no 


A.W.  ALGRIP  Abrasive  Rolled  Floor  Plate 
ALAN  WOOD  STEEL  COMPANY 

CONSHOHOCKEN.  Po. 


Please  send  Booklet  At- 18  on  cutting  costs  with  ALGRIP. 


Nome 


Address. 


State 
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NEWSPAPER  LAW 

Libel  Damages  Defined 
Under  Retraction  Law 

By  Albert  Woodruff  Gray 


A  Florida  attorney  was  photo¬ 
graphed  with  a  man  known  as 
the  “Lottery  King.”  The  print  was 
cut  in  two  and  through  some  in¬ 
advertence  on  the  part  of  the 
Miami  Herald  the  picture  of  this 
attorney  was  filed  by  the  news¬ 
paper  under  the  name  of  this  Lot¬ 
tery  King.  (66  So.  2d  679). 

Subsequently  the  picture  of  the 
attorney  was  publish^  by  the  Her¬ 
ald  with  an  article  relating  to  di¬ 
vorce  litigation  involving  the  Lot¬ 
tery  King. 

A  Florida  statute  provides  that 
where  an  honest  mistake  has  been 
made  and  the  retraction  is  pub¬ 
lished  within  10  days  after  no¬ 
tice,  “the  plaintiff  in  such  case 
shall  recover  only  nominal  dam¬ 
ages.” 

The  newspaper  promptly  pub¬ 
lished  a  retraction  but  in  the  libel 
action,  the  attorney  recovered  a 
judgment  for  $1,500.  This  was  re- j 
versed  recently  by  the  Supreme  i 
Court  of  that  state  with  the  com¬ 
ment; 

“From  the  simple  facts  we  can 
come  to  only  one  conclusion,  that 
the  libelous  article  was  actionable 
and  that  in  the  action  based  on 
it  the  subject  of  the  libel  wholly 
failed  to  show  more  than  nominal 
damages.  How  can  it  be  said  that 
his  reputation  suffered  when  the 
witnesses  of  his  choice  swore  it 
was  good  before  and  afterwards? 
How  can  it  be  said  that  his  sus¬ 
ceptibilities  were  shocked  when  he 
knew  nothing  about  the  article  for 
a  month  and  then  the  most  em¬ 
phatic  reaction  he  could  express 
was,  ‘I  didn’t  like  it.’  ” 

A  case  involving  the  Ft.  Lauder¬ 
dale  Daily  News  a  few  years  ago 
settled  the  constitutionality  of  the 
retraction  statute  in  its  denial  of 
punitive  damages.  The  court  then 
declared  that  the  term  “actual 
damages”  was  synonymous  with 
“compensatory  damages.” 

“We  conceive,”  the  court  said, 
“that  the  statute  was  enacted  not 
only  to  insure  that  the  newspa¬ 
pers  and  periodicals  would  be  re¬ 
lieved,  under  the  circumstances 
therein  enumerated,  of  punitive 
damages  but  also  to  afford  to  news¬ 
papers  and  periodicals  an  oppor¬ 
tunity  in  every  case  to  make  a 
full  and  fair  retraction  in  mitiga¬ 
tion  of  damages  which  a  person 
may  have  suffered  by  reason  of 
the  publication. 

“This  object  is  a  salutary  one 
and  we  do  not  think  it  constitutes 
unjust  discrimination  in  favor  of 
newspapers  and  periodicals.” 

Following  the  law  laid  down  in 
that  previous  decision,  the  court 
said  in  this  recent  case  against  the 


Miami  Herald  that  in  effect,  the 
only  element  eliminated  by  com¬ 
pliance  with  the  statute  is  “puni¬ 
tive  damages”  and  to  this  extent 
only  is  the  common  law  changed. 

In  conclusion,  the  Supreme 
Court  added,  “We  do  not  hold 
that  in  such  circumstances  the  vic¬ 
tim  of  a  libel  need  prove  special 
damages  and  we  are  fully  aware 
of  the  inaccuracy  in  fixing  general 
damages  for  injury  to  reputation, 
feelings  and  the  like  because  the 
jury  must,  from  the  very  nature 


of  these  elements,  engage  in  spec¬ 
ulation. 

“But  we  do  say  that  an  award 
of  substantial,  compensatory  dam¬ 
ages  must  be  based  on  proof.” 

Pleading  of  Truth  Can  Be 
Basis  for  Malice,  Judge  Rules 
Providence,  R.  1. 

Truth  as  a  defense  in  a  libel 
action  reaffirms  the  original  libel 
and  opens  up  the  question  of  mal¬ 
ice  if  a  jury  fails  to  believe  the 
defense,  a  judge  ruled  in  a  case 
which  the  Providence  Journal 
Company  will  appeal. 

Superior  Court  Judge  Thomas 
H.  Roberts  reduced  from  $40,000 
to  $25,000  a  verdict  against  the 
Journal  Company  which  had  been 
awarded  to  Arthur  E.  Marley,  for¬ 
mer  superintendent  of  Rhode  Is¬ 
land  Training  School  for  Boys. 

Mr.  Marley  was  dismissed  from 
the  state  service  after  newspaper 
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articles  concerning  conditions  at 
the  school. 

Judge  Roberts,  acting  on  a  mo¬ 
tion  for  a  new  trial,  found  that 
the  newspaper  was  not  motivated 
by  any  ill  will  toward  Mr.  Marley 
and  he  agreed  with  the  company 
attorneys  that  damages  of  $40,000 
awarded  by  a  jury  were  “grossly 
excessive.” 

The  jury  was  justified  in  award¬ 
ing  punitive  as  well  as  compen¬ 
satory  damages  under  a  Rhode  Is¬ 
land  rule.  Judge  Roberts  found. 

In  pleading  the  truth  of  the 
articles  as  a  defense,  he  said,  the 
newspaper  in  effect  reaffirmed  the 
original  libel.  When  the  newspa¬ 
per  failed  to  satisfy  the  jury  of 
the  truth  of  the  articles,  he  de¬ 
clared,  they  could  be  held  to  have 
aggravated  the  original  wrong  and 
in  this  way  to  have  shown  “actual 
malice”  toward  the  plaintiff  in  a 
legal  sense. 
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TRAINING  PRESSMEN 

IN  A  LETTER  to  all  locals  from  President 

Thos.  E.  Dunwody,  and  in  an  editorial 
in  the  official  journal,  The  American  Press¬ 
men,  the  International  Printing  Pressmen  and 
Assistant’s  Union  has  acknowledged  the  grow¬ 
ing  manpower  problem,  overtime,  and  training 
of  apprentices  in  newspaper  press  rooms. 
Editor  &  Publisher’s  story  from  the  SNPA 
convention  Nov.  14,  reporting  development 
of  a  training  program  in  which  qualified 
pressmen  operated  a  press  after  22  days  of 
instruction,  was  quoted  by  IPP&AU. 

To  his  credit,  Mr.  Dunwody  noted  the 
“serious  shortage  of  manpower  in  many  of 
the  press  rooms  of  newspapers”  and  criticized 
some  locals  for  discouraging  other  union  men 
from  other  localities  coming  to  their  city.  He 
noted,  also,  that  management  was  concerned 
over  the  cost  of  overtime.  After  quoting 
E  &  P’s  story,  he  said:  "Some  may  be  in¬ 
clined  to  brush  this  aside  as  ridiculous  but 
no  one  will  do  so  who  Ls  interested  in  the 
future  welfare  of  the  union  ...  It  may  be 
one  of  those  dangerous  trends  and  it  may  be 
brought  on  largely  by  the  excessive  overtime 
problem  and  one  or  two  other  conditions 
that  have  existed.” 

That’s  sound  thinking  in  part,  but  it  isn’t 
a  “dangerous  trend”  and  it  was  brought  on 
by  the  union’s  requirement  of  a  five-year  ap¬ 
prenticeship.  Both  the  union  and  its  mem¬ 
bership  would  profit  by  the  le.ssons  of  that 
22-day  training  experiment  if  they  would 
relax  the  apprenticeship  requirement  which 
would  bring  more  men  into  the  union  making 
it  stronger  and  saving  employers  excessive 
overtime. 

The  editorial  in  The  Pressmen  also  noted 
E  &  P’s  story  but  commented: 

“In  the  past,  three  things  have  stood  in 
the  way  of  short  cuts  in  training  printing 
pressmen : 

“First — the  selection  of  men.  You  don’t 
get  the  cream  of  the  universities  for  the  start¬ 
ing  wage  of  a  beginner  in  a  print  shop. 

“Second — the  cost.  Apprentices  must  earn 
their  pay  while  they  learn. 

“Third — experience.  There  is  no  substitute 
for  experience.  You  can  have  a  training  pro¬ 
gram  that  will  reduce  the  time  required  to 
gain  certain  basic  experiences  but  you  can’t 
crowd  into  a  few  weeks  the  experience  gained 
through  years  of  working  on  a  press.  We 
wonder  how  many  printers  and  publishers 
would  want  to  turn  over  a  $10,000  press  or 
one  costing  over  $1,000,000  to  a  man  who 
had  only  22  days  training.” 

It  seems,  to  us  that  IPP&AU  has  missed 
the  point  of  the  training  program.  1.  No  one 
expects  to  get  university  trained  men  to  run 
their  presses  —  probably  very  few  pressmen 
today  ever  went  to  college.  2.  Apprentices 
can  still  “earn  their  pay  while  they  learn” 
but  it  has  been  demonstrated  they  can  learn 
faster  than  the  union  will  admit.  3.  Experi¬ 
ence  is  a  wonderful  thing — but  the  demon¬ 
stration  proved  that  it  doesn’t  take  five  years 
of  it  to  turn  out  a  pressman.  .And  the  fact 
remains  that  the  three  men  with  22  days 
training  did  operate  a  press  worth  hundreds 
of  thousands  of  dollars  under  the  supervision 
of  one  experienced  man  and  performed  some 
operations  faster  than  so-called  experienced 
pressmen. 

Mr.  Dunwody  admitted  there  is  a  manpower 
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1  rejoice  therefore  that  1  have  confidence  in 
you  in  all  things. — II.  Corinthians,  VIII;  1. 


shortage.  This  is  caused  by  restrictive  ap¬ 
prenticeship  rules  forcing  high  overtime  costs. 

It  can  all  be  alleviated  by  training  more 
pressmen  which  can  be  done  at  a  faster  rate 
as  has  been  proven.  It’s  as  simple  at  that. 

BEST  OF  ALL  MEDIA 

“THE  newspaper  is  the  best  of  all  media." 

“Let’s  pat  all  oar  retail  eggs  in  the  news¬ 
paper  basket.” 

These  are  the  comments  of  Bernice  Fitz- 
Gibbon,  well-known  advertising  director  of 
Gimbels  New  York,  who  has  had  a  lot  of 
experience  with  newspaper  advertising,  has 
tried  other  media  including  radio  and  tele¬ 
vision,  and  should  know  whereof  she  speaks. 

■Addressing  the  National  Retail  Dry  Goods 
•Association  convention  in  New  York,  Miss 
Fitz-Gibbon  called  “the  newspaper  the  best 
advertising  medium  on  earth  or  in  the  air” 
because  “something  seems  more  credible, 
more  believable,  when  you  see  it  in  a  news¬ 
paper  than  when  you  read  or  hear  it  from 
any  other  source.” 

Quite  a  few  department  stores  across  the 
country  have  experimented  with  radio  and 
television  and  most  of  them  discontinued  it 
after  a  trial  period.  There  are  other  stores 
that  do  not  use  as  much  newspaper  space  as 
they  should.  Miss  Fitz-Gibbon’s  testimonial 
should  be  of  great  value  to  newspaper  sales¬ 
men  in  situations  like  these. 

“I  believe  that  the  newspaper  is  the  only 
constant  medium  that  will  bring  daily  traffic 
and  sales  to  a  store;  it’s  foolish  for  a  store 
to  dissipate  its  budget  and  diffuse  its  selling 
message  by  spending  appreciable  sums  in 
these  other  frail  and  (to  a  department  store) 
feeble  areas,”  she  said. 

These  are  not  “buttering  up”  platitudes  to 
a  group  of  newspapermen.  These  are  words 
of  experience  to  a  group  of  retailers  from 
one  who  knows. 


GOOD  DECISION 

A  PHILADELPHIA  judge  has  nullified  a 
city  ordinance  which  authorized  attach¬ 
ment  of  advertising  devices  on  parking 
meters. 

“The  city’s  fire  plugs,  fire  alarm  boxes, 
police  call  boxes,  and  traffic  light  standards 
could  be  utilized  by  the  city  for  commercial 
advertising,  if  the  principle  for  which  the 
defendants  (the  city  and  an  ad  company) 
are  here  contending  is  valid,”  the  judge  said. 

This  decision  will  be  a  boon  to  many 
newspapers  that  have  been  fighting  similar 
proposals  in  their  own  communities. 


GLOOM  AND  DOOM 

I  HE  Advertising  Council  is  considering  a  i 
campaign  to  offset  the  undercurrent  of  I 
pessimism,  the  gloom  and  doom  philosophy,  ' 
which  has  beset  some  of  our  business  com¬ 
munity  since  the  prediction  of  some  econo-  | 
mists  for  a  5%  drop  in  the  gross  national  { 
product  during  1954. 

This  is  right  in  line  with  our  editorial 
comment  of  January  2  calling  for  a  little 
accent  on  the  positive,  the  bright  side  of  the 
picture.  At  that  time  we  noted  the  qualifying 
Statements  of  the  economists  and  their  ob¬ 
servation  that  even  with  the  anticipated  drop 
the  present  year  would  be  the  second  best  I 
business  year  in  our  history.  Isn’t  that  some-  ! 
thing  to  be  happy  about? 

The  Ad  Council  campaign  would  tell  the 
.American  people  the  economic  facts  about 
the  “unprecedented  opportunity”  in  this  na¬ 
tion.  We’re  all  for  it! 

“The  number  of  whispering  campaigns 
taking  place  and  the  gloom  and  doom  being 
spilled  in  many  quarters  defy  both  faith  and 
reason,”  the  Council  was  told.  “But  not  for 
one  minute  is  there  the  slightest  implication 
that  these  forecasts  and  predictions  repre¬ 
sent  anything  but  honest  and  studied  re¬ 
search.  The  fact  remains  though,  that  the 
negative  factors  have  received  a  better  press 
and  have  been  more  highly  publicized  than 
the  positive  factors.” 

That’s  exactly  what  we  said  two  weeks 
ago — and  it  shouldn’t  be.  American  business¬ 
men  can  talk  themselves  right  into  a  period 
of  recession — and  the  press  can  help  them 
do  it  —  by  an  overactive  pessimism.  The 
figures  of  the  forecasters  indicate  a  good 
business  year,  even  with  a  “readjustment.” 
And  with  a  little  imagination,  faith,  and 
hard  work,  American  businessmen  can  re¬ 
adjust  the  readjustment. 

How  can  they  make  plans?  We’ll  tell  you. 
The  Editor  &  Publisher  Market  Guide 
contains  1954  estimates  for  population,  in¬ 
dividual  incomes,  and  retail  sales  for  every 
county  and  every  newspaper  city  in  the  coun¬ 
try.  E&P  is  the  only  publication  estimating 
such  figures  for  the  current  year  1954. 

The  figures  were  compiled  last  Fall  and 
the  Market  Guide  was  published  early  in 
December — weeks  before  the  National  In¬ 
dustrial  Conference  Board  came  out  with  its 
predictions. 

And  the  E&P  Market  Guide  estimates, 
on  the  average,  forecast  about  the  same  level 
ot  business  for  '54  as  the  economists  did. 

Here  is  a  guide  for  the  current  year.  Any 
business  man,  advertising  agent,  or  adver¬ 
tiser,  knowing  what  his  sales  or  share  of  the 
market  was  last  year  in  a  given  location,  can 
fairly  accurately  estimate  what  they  will  be 
in  1954  on  the  same  ratio.  Better  yet,  he 
can  estimate  how  much  more  selling  effort 
he  should  expend  in  that  market  to  increase 
his  share  of  the  business  there. 

After  all,  if  they  will  refuse  to  ride  with 
the  doom  and  gloom  theorists,  American  ad¬ 
vertising  men  can  keep  the  sales  wheels  turn¬ 
ing  at  a  high  rate  of  speed  if  they  have  faith 
in  their  own  product  and  our  economy. 
Newspapers  can  help  if  they  report  the  posi¬ 
tive  aspects  of  the  business  outlook,  as  prom¬ 
inently  as  the  negative,  and  repulse  the  wave 
of  pessimism.  The  most  dangerous  thing  we 
have  to  guard  against  is  a  fear  complex  lead¬ 
ing  to  retrenchment,  cut-backs,  etc. 
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UNITED  FEATURES 


A.  Frank  Ballentine  has  re¬ 
tired  as  circulation  manager  of 
the  Greenville  (S.  C.)  News  and 
Piedmont  after  nearly  40  years  of 
service,  it  was  announced  by 
Roger  C.  Peace,  publisher,  at  a 
dinner  honoring  Mr.  Ballentine. 
He  will  be  associated  with  the 
papers  in  a  consulting  capacity. 


PERSONAL 

MENTION 


Lyle  L.  Erb  is  resigning  as 
treasurer  and  controller  of  the 
Federated  Publi-  _ 

Battle  Creek, 

Mich.,  about  ^ 

March  1  to  ac- 
cept  the  position 
of  controller  of 
Copley  Press, 

quarters  in  Los 
Angeles.  An- 
nouncement  o  f 

Sevellon  Brown,  publisher  Jon  with^"The 

■t"'"  t'oP'ey  newspaper  and  broadcast- 
nal  and  B«//e//n.^e.ved  an  hon-  ing'^jn'lerests  wL  made  by  James 
orary  degree  of  ^tor  of  Letters  s  ^opley,  chairman, 
on  Jan.  11  at  a  Bicentennial  Con-  ■' 

vocation  of  Columbia  University.  •  *  ♦ 

*  •  *  Joseph  R.  Chema  has  been  ap- 

Richard  H.  Amberg.  publish-  pointed  by  Robert  B.  Miller,  pres- 

er  of  the  Syracuse  (N.  Y.)  Post-  ident,  as  execu-  _ 

Standard,  has  been  appointed  by  tive  accountant 
Governor  Dewey  to  the  Special  of  Federated 
Legislative  Committee  on  Inte-  P  u  b  1  i  c  a-  s 

grity  and  Ethical  Standards  in  tions,  Inc.,  which 
Government.  publishes  three 

Michigan  dailies 
and  operates  a 
radio  station.  Mr. 

Chema.  onetime 


Thomas  R.  Underwood,  editor 
of  the  Lexington  (Ky.)  Herald 
and  former  United  States  Senator, 
is  serving  as  clerk  of  the  Kentucky 
House  of  Representatives  at  the 
current  legislative  session. 


Stanley  Johnson,  who  has 
been  associate  automotive  editor, 
has  been  appointed  retail  adver¬ 
tising  manager  of  the  Los  Ange¬ 
les  (Calif.)  Mirror. 


Pierre  Lazareff,  director  gen¬ 
eral  of  France-Soir,  Paris  even¬ 
ing  newspaper,  has  been  promoted 
from  Knight  to  Officer  of  the 
Legion  of  Honor. 


Laurence  E.  Nyland.  with  the 
newspaper  seven  years,  has  been 
made  retail  advertising  manager 
of  the  Schenectady  (N.  Y.)  Un¬ 
ion-Star  to  succeed  Clark  Bort. 
resigned.  Wade  Presnell  was 
named  to  succeed  Mr.  Nyland  as 
manager  of  general  advertising. 
Leslie  Davies  has  taken  over  au¬ 
tomotive  accounts. 


That's  the  record  of  the 


C.  B.  Crittenden,  on  the  staff 
five  years,  has  been  made  adver¬ 
tising  manager  of  the  Denison 
(Texas)  Herald. 


INEZ  ROBB 
COLUMN 


Ralph  De  Mottf.  former  Pa¬ 
cific  Coast  manager.  Reynolds- 
Fitzgerald.  Inc.,  is  now  on  the  na¬ 
tional  advertising  staff  of  the  San 
Francisco  News. 


George  C.  Biggers.  Sr.,  presi¬ 
dent  of  the  Atlanta  Newspapers. 
Inc.  has  been  named  a  director  of 
the  Atlanta  Chamber  of  Com¬ 
merce. 


C.  Glenn  .Adcox,  sales  director 
of  Post-Hall  Syndicate,  was  mar¬ 
ried  Dec.  29  to  Miss  LaNell  Fieth 
in  Galveston.  Texas. 


Chema 


Since  joining  the  UNITED 
FEATURES  line-up  last  Nov- 
ember,  Mrs.  Robb’s 


Oay  Harris  has  joined  the  Richard  Pollock,  business 
Dallas  ^  (Texas)  Morning  News  manager  of  the  Lebanon  (Ore.) 
promotion  department  as  an  ar-  Express,  was  installed  as  presi- 

dent  of  the  Lebanon  Junior  Cham- 
*  ber  of  Commerce  Jan.  II. 

C.  F.  Dronseield,  formerly  ♦  *  ♦ 

advertising  director  of  the  Beaver  Kent  Diehl  has  joined  the  San 
Valley  (Pa.)  Times,  has  been  ap-  Franci.sco  Chronicle  as  manager 
pointed  national  advertising  man-  of  feature  advertising, 
ager  of  the  Wheeling  (W.  Va.)  ♦  *  * 

Intelligencer  and  Wheeling  New.s-  Jack  B.  Hagedorn  of  the  Cin- 
Register.  cinnati  (Ohio)  Enquirer's  general 

♦  *  *  advertising  staff  has  been  elected 

R.  S.  Barshears.  advertising  treasurer  of  the  Cincinnati  Gro- 
manager.  Midland  (Texas)  Re-  eery  Manufacturers  Representa- 
porter-Telegram,  has  been  elected  tives. 
president  of  the  Texas  Newspa-  ♦  *  ♦ 

per  Advertising  Managers  Associ-  Mrs.  Roselie  Pompel  has  been 
ation.  succeeding  J.  T.  Laroque.  named  secretary  of  the  DeLake 
Walter  G.  Gisselbrecht,  edi-  Reporter  News.  (Continued  on  page  36) 

tor  and  business  manager  of  the 
Torrington  (Conn.)  Register,  has 
been  named  chairman  of  the  vo¬ 
cational  guidance  committee  of 
the  Torrington  Kiwanis  Club. 


five-times-a-iveek 

column 


Raymond  C.  Dobson  has  been 
designated  as  co-publisher,  with 
Hal  S.  Davies,  in  the  masthead 
of  the  Minot  (N.  Dak.)  Daily 
News.  Mr.  Dobson  joined  the  pa¬ 
per  32  years  ago  as  a  reporter. 
He  has  since  served  as  city  editor, 
news  editor,  advertising  manager 
and  business  manager. 


bas  added  better  than  one  new 
paper  to  its  list  every  day — 
seven  days  a  week! 


Sagacioutt 

Spirited 


Photographically  Illustrated 

HOW-TO 


Sparkling 


Richard  D.  Layman  has  been 
named  editor  of  the  Siskiyou 
Daily  News,  Yreka.  Calif.,  suc¬ 
ceeding  John  Guernsey,  who  has 
resigned.  Mr.  Layman  has  been 
news  editor  of  the  Hemet  (Calif.) 
iVru-.v. 


As  selected  and  Compiled  by  the  Editors  of 


BETTER  HOMES  AND  GARDENS 


'or  sam, 


Onci  -a-wcPk  paf-kare  ronsistinir  of  two  complete  picture  stories  ami 
three  imiividiial  photos  on  “How-To  Tips.”  this  brami  new  feature  has 
reader  apiieal  and  should  help  you  tap  new  advertisinir  revenue  on  the 
home  and  buildinir  paee.  or  feature  section. 


Brig.-Gen.  (reserve)  .Albert 
H.  Stackpole.  editorial  writer 
and  executive  editor  of  the  Harris¬ 
burg  (Pa.)  Patriot,  has  been  ap¬ 
pointed  commanding  general  of 
Pennsylvania’s  79th  U.  S.  Army 
Res.  Inf.  Division. 
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Josef  K.  Schmidt,  state  editor, 
Cleveland  (Ohio)  Plain  Dealer, 
has  been  elected  president  of  the 
Cleveland  Newspaper  Guild.  He 
succeeds  Howard  Beaufait, 


THE  FOURTH  ESTATE  ...  By  Trent 


(Ore.)  News-Guard,  replacing  the  Cleveland  News  reporter, 
late  Mrs.  Jill  Claire  Bollman.  *  *  * 


Kenneth  M.  Carter,  national 
advertising  manager  of  the  fVater- 

bury  (Conn.)  Republican  and  _ _  _ _ 

American,  Ims  been  appointed  to  Chapter  of  Sigma  Delta  Chi. 
Waterbury  Board  of  Health.  *  ♦  * 


Murray  Moler,  Intermountain 
manager  for  the  United  Press  at 
Salt  Lake  City,  has  been  elected 
president  of  the  Utah  Headliners 


In  the  Editorial  Rooms 

Walter  O’Hearn,  New  York 
and  United  Nations  correspondent 
for  the  Montreal  (Que.)  Star  for 
the  last  eight  years,  has  been  made 
literary  and  drama  editor.  Mr. 

O’Hearn,  a  former  managing  ed¬ 
itor  of  the  Montreal  Herald,  sue-  first  Annual  Critics  Award,  which 
ceeds  S.  Morgan  -  Powell,  who  be  presented  to  him  in  Los 


Harold  Judy,  a  member  of  the 
editorial  staff  for  four  years,  has 
been  named  sports  editor  of  the 
Danville  (Ill.)  Commercial-News. 
*  * 

Bosley  Crowther.  film  critic. 
New  York  Times,  has  been  named 
by  the  Screen  Directors  Guild. 
Hollywood,  as  the  winner  of  the 


retired  Jan.  1. 


Angeles  Jan.  24. 
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Gordon,  formerly  a  Galveston 
News  staffer,  is  now  on  leave  from 
the  New  Orleans  Times-Picavune. 


James  C.  Waldrop.  Jr.,  has 
been  made  amusement  editor  of 
the  Atlanta  (Ga.)  Journal  to  suc¬ 
ceed  Davenport  Steward,  who 


GtnrrdI  Public alion  Ofices: 

^venteenth  Floor,  Timea  Toirer 
43nd  Sl  and  Broadway,  New  York  36,  N.  V, 
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Rorert  B.  McIkttre.  Advertisim  Newt)  the  woman  s  department,  has  been 
i^suB  B.  Reene  ,  Marketing  and  Risearck  made  executive  editor  of  the  sports 

_  department  and  Ray  Shockley. 

Jb.,  formerly  assistant  Sunday  editor. 

Jdvertijtnt  Manager;  Bernadette  Borries,  nOW  heads  the  woman’s  depart- 
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^retdiuion  Manaicr;  Eveltr  Z,  Kolojat, 

Oattt/ied  Manager. 


Gerald  Lee  has  moved  over 
from  the  post  of  assistant  sports 
editor  on  the  Montgomery  (Ala.) 
Advertiser  to  the  copy  rim. 

*  *  * 

CosMAN  Eisenrath.  co-manag- 
ing  editor  of  the  Gulfport-Biloxi 
(Miss.)  Daily  Herald,  received 
the  Lions  Club  cup  for  outstand¬ 
ing  citizenship  at  a  New  Year’s 
Eve  Ball. 

*  ♦  * 

Charles  D.  Wood,  labor  news 
reporter  for  the  San  Diego  (Cal¬ 
if.)  Evening  Tribune,  has  resigned 


Register.  A  former  Register  re¬ 
porter,  J.  L.  (Dixie)  Smith,  now 
is  with  the  Miami  (Fla.)  Herald. 

*  *  * 

Joseph  V.  Connolly,  Jr.,  has 
resigned  as  editor  of  the  weekly 
New  Milford  (Conn.)  Times,  a 
post  he  has  held  since  Nov.  7. 

an* 

Dick  Lewis,  University  of  Ore¬ 
gon  journalism  student,  has  been 
working  on  the  news  staff  of  the 
Lebanon  (Ore.)  Express. 

*  B  B 

Mrs.  Mel  Jacobsen  has  joined 


to  become  managing  editor  of  the  news  staff  of  the  Independence 
Point,  San  Diego  weekly  news-  (Ore.)  Enterprise. 
magazine.  He  succeeds  Tom  b  b  b 

Gwynne,  who  has  joined  the  ed-  Mrs.  Robert  Haney  has  been 
itorial  staff  of  the  Los  Angeles  named  reporter  for  the  Richland, 


to  Sunday  Editor  George  Hatch¬ 
er. 

B  B  B 

Loy  L.  Edge,  until  recently 
with  the  Ottawa  (Kan.)  Herald, 
has  been  made  sports  editor  of 
the  Burlington  (Iowa)  Hawk-Eye 
Gazette  to  replace  John  L.  Lund- 
gren,  deceased. 

B  B  B 

Charles  Rand-Steele.  former¬ 
ly  with  the  INS  in  Spain,  the 
Van  Nuys  (Calif.)  News  and  the 


(Calif.)  Daily  News. 

B  B  B 

Alfred  Sidney  Lanier,  AP 
staffer  in  Montgomery,  Ala.,  was 
married  to  Miss  Lanier  Jones 
on  Dec.  27  in  Savannah,  Ga. 

B  B  B 

Fletcher  Martin,  Chicago 
Sun-Times  staff,  is  the  author  of 
a  book,  “Our  Great  Americans.” 

B  B  B 

Burnell  Heinecke  has  been 
assigned  to  the  Chicago  Sun-Times 


Los  Angeles  Times,  has  joined  the  Washington  bureau  during  Janu- 


Wuhinpon  d,  D.  C.  Bureau,  Jamea  I.  Butlee, 
wc?  JV<aio*aI  Press  BUg.,  Tdephonet, 

MEtropolitAn  0823,  08M,  0R26. 

Chicago  Bureau,  703  Lotidon  Guarantee  W 
Accident  Bldg.,  360  North  Michigan  Ave.,  Chi¬ 
cago  I,  lU.  Tel.  STmte  2-4898-99.  Geoege  A. 

^AHOENBUEG.  HaEET  B.  MuLLINIX, 

^ estern  Advertising  Manager. 

^iadeiphia  Bureau,  1046  Commercial  Trust 
^g.,JSth  and  Market  Sts  ,  Philadelphia  3. 

Tel.  Rlttenhouse  6-4582.  Joseph  W, 

Dragowetti. 

Coast  Editor,  Caupbell  Watson,  MtUs 
Wr-E  San  Francisco  4.  Tel.  GArfield  1-7950. 
racxfic  Coast  Adoertisinf.  Representative:  Dun- 
^N  A.  Scott,  Suite  2,  Penthouse,  MiUs  Bide., 

San  Francisco  4.  Tel.  GArfield  1-79.50;  2978 
H  Usktre  Bird.,  Los  Aneeles  S  Tel.  DUnkirk 
6-4151. 

London,  England  Ofice.  Allan  Delaeons, 

Manager,  19  Dorchester  Court,  Musweil  HBl,  B  B  B 

iMdm.  N.  to.  - ^ -  Paul  Jasper  and  his  wife.  Reca 

rorxs,  trance.  Editor,  G.  LaAnoelaan.  48a  ¥  a.  e  a.^  r 

Avenue  de  Paris,  Fincennes  (Seine).  Copies  JaSPER,  reporters  for  the  Ga!\CS-  ^  r  i 

of  Editor  a  Publisher  are  avsiUble  at  the  ton  (Texas)  Tribune,  are  return-  mg  editor  of  the  CeaartoM'n  (Oa.) 

'"g  lo  Monroe,  La.,  where  Mr.  Standard. 

ChArter  Member  Audit  Bureau  of  Grculationt.  JXSPER  will  WOrk  for  the  Monroc 

Member  A.iociited  Buiineii  Publications.  News  Star  World,  of  which  his 

6mo.averagenetpaidtojune.30, 1953 — 19,136  fofhir  W  H  Iaspfr  is  editor 
(El  Bled  with  A.B.C.,  subject  to  audit),  ‘atner,  W.  U.  JASPER,  IS  COIIOr. 

Aver^  ^  . .  78 .67% 

W.  Clifford  Thurman  has 


Ore.,  area  for  the  Nyssa  (Ore.) 
Gate  City  Journal. 

B  B  B 

Beecher  Kellogg  has  been 
named  executive  sports  editor, 
San  Francisco  News,  with  Bud 
Spencer  remaining  sports  editor. 
Bill  Steif  has  been  advanced 
from  the  city  side  to  fill  the  as¬ 
sistant  news  editor  post  vacated 
by  Mr.  Kellogg’s  promotion. 

B  B  B 

James  C.  Taylor,  former  news 
editor  of  the  Elkin  (N.  C.)  Trib- 


Galveston  (Texas)  Tribune.  Mrs.  ary  to  help  cover  the  opening  of  "/h*.  has  joined  the  news  staff  of 

Congress.  Mr.  Heinecke  is  the  the  Statesville  (N.  C.)  Daily  Rec- 
Sun-Times  staffer  at  Springfield 
when  the  Illinois  legislature  is  in 


Rand-Steele  formerly  was  a  so¬ 
ciety  editor  of  the  News  and 
Times. 


ord. 


Charles  Brock  is  now  manag- 


Henry  J.  Connor,  who  has 
been  associated  with  the  Chippe¬ 
wa  Falls  (Wis.)  Herald-Telegram 
since  1946  as  a  reporter  and  fea¬ 
ture  writer,  has  been  appointed 
managing  editor. 


Miss  Carol  Liddle  has  been 
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Frederick  C.  Painton,  a  mem¬ 
ber  of  the  International  News 

Services  staff  in  Europe,  and  Pat-  named  society  editor  of  the  Daily 

. . . .  .  RiciA  High  were  married  Jan.  2  Jefferson  County  Union,  Fort  At- 

been  named  managing  editor  of  at  Noroton,  Conn.  The  bride  is  kinson,  Wis..  to  succeed  Miss  Val 
the  Pikeville  (Ky.)  Daily  News  on  the  editorial  staff  of  Fortune.  Dumond,  who  resigned  to  follow 
in  a  staff  reorganization  which  b  b  b  newspaper  work  in  the  East. 

John  M.  Ward,  general  manager,  Fred  Michener,  formerly  a  re-  b  b  b 

said  was  made  on  the  basis  of  jjorter  for  the  Clinton  (Iowa)  Ray  Maumus  and  Cloe  Hunt 
recommendations  by  a  firm  of  Herald,  now  is  covering  the  police  have  joined  the  New  Orleans  (La.) 
management  engineers.  beat  for  the  Des  Moines  (Iowa)  Item  as  reporters. 
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Brig.  General  David  Sarnoff,  Chairman  of  the  Board,  Radio  Corporation  of  America 


Sees  iSo.  1  w  ish  come  line! 


You  can  imagine  the  future  importance  of 


this  development  to  television  hroadcasting. 


to  motion  pictures,  education,  industry  and 


national  defense.  And  you  can  see  its  enter 


tainment  value  to  you,  ii>  your  own  home. 


There  the  tape  e<piipment  could  be  used  for 


home  movies,  and  — by  connecting  it  to  your 


television  set— you  could  make  personal  re 
cordings  of  your  favorite  TV  progr 


Television  Tape  Recording 


by  RCA  Opens  New  Era  of 


Electronic  Photography 


III  1956,  RCA  s  General  Sanioff  will  cele 


hrate  his  .50th  vear  in  the  field  of  radio. 


Looking  ahead  to  that  occasion,  three 
years  ago,  he  asked  his  family  of  scientists 


and  researchers  for  three  gifts  to  mark 


that  anniversary:  (1)  A  television  tape  re 


corder,  (2)  An  electronic  air  conditioner, 


(3)  A  true  amplifier  of  light. 


E.xpressing  his  gratitude  for  this  “gift. 


General  Sarnoff  said  it  was  only  a  matter  of 


time,  perhaps  two  years,  before  the  finishing 


touches  would  bring  this  recording  system  to 


commercial  reality.  He  described  this  RC.\ 


achievement  as  the  first  major  step  into  an 


era  of  “electronic  photography. 


Gift  No.  1— the  video  taixj  recorder— has 


already  Ireen  successfully  demonstrated,  two 


years  ahead  of  time!  Both  color  and  black 
and-whiteT\'  pictures  were  instantly  recorded 


on  magnetic  tape  without  any  photographic 


development  or  processing. 


Such  achievements  as  this,  stemming  from 


continiHHis  pioneering  in  research  and  engi 


neering,  make  “RCA”  an  emblem  of  quality, 


dependability  and  progress. 


Radio  Coupohation  of  Am  erica 


World  leafier  in  ratlio — fiml  in  lelei'imon 
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New  Release 
One-Purpose 

By  Mather  Wallis 

With  the  release  of  “Channel 
Chuckles”  on  Feb.  15,  the  Reg¬ 
ister  AND  Tribune  Syndicate 
will  be  following  a  possible  trend 
in  the  syndicate  field — a  trend  it 
helped  to  create  with  the  intro¬ 
duction  of  cartoons  by  Frank  In- 
terlandi  last  October  (F  &  P  Oct. 
31,  1953,  page  44). 

“Channel  Chuckles”  is  a  one- 
column  panel  cartoon  by  Bil 
Keane  dealing  strictly  with  tele¬ 
vision  and  the  foibles  and  antics 
of  those  who  are  its  devotees. 
The  syndicate  is  promoting  it  for 
use  on  radio-television  pages  just 
as  it  promotes  Interlandi  for  edi¬ 
torial  pages  as  a  suggestion  for 
lightening  up  otherwise  rather 
ponderous  sections. 

The  idea  of  putting  a  cartoon 
or  strip  on  a  departmental  page 
is  by  no  means  new,  but  the  Reg¬ 
ister  and  Tribune  Syndicate  is 
giving  this  practice  a  new  slant 
by  actually  calling  editors’  atten¬ 
tion  to  its  possibilities  and  by 
distributing  two  features  actually 
created  for  this  purpose. 

Nor  is  R&T  the  only  syndi¬ 
cate  attempting  to  get  newspapers 
to  enliven  their  sections  with  hu¬ 
mor.  Others  have  done  so  in  the 
past  and  their  activities  along 
that  line  have  been  reported  in 
these  pages. 

It’s  anybody’s  guess  how  far 
this  business  of  bringing  out  fea¬ 
tures  for  a  certain  section  or 
page  of  a  newspaper  will  go,  and 
likewise  it's  hard  to  ascertain 
how  many  editors  spot  their  fea¬ 
tures  in  different  sections  of  their 


Follows 

Pattern 

papers  without  being  told  that 
such  practice  is  possible  and  some¬ 
times  worthwhile  in  order  to  bol¬ 
ster  readership  and  perhaps  in¬ 
crease  it.  One  thing  is  certain.  By 
having  a  feature  which  lends  it¬ 
self  to  a  certain  section  of  a 
newspaper  the  syndicate  has  an¬ 
other  sales  pitch. 

“Channel  Chuckles”  is  for  re¬ 
lease  six  times  weekly.  Bil  Keane 
for  the  past  three  years  has  been 
doing  caricatures  and  spots  for 
the  radio  and  television  columns 
of  the  Philadelphia  (Pa.)  Bulletin. 

Born  in  1922,  he  did  a  daily 
cartoon  panel  “At  Ease  with  the 
Japanese”  during  World  War  II 
when  he  was  a  staff  sergeant  on 
Star.^  and  Stripes  in  Tokyo. 

In  1946  Mr.  Keane  joined  the 
Bulletin  as  a  staff  artist  and 
created  two  comics  pages  which 
still  appear  in  color  in  the  Sunday 
Bulletin,  “Silly  Philly”  and‘“Mirth- 
quakers.” 

In  1948  Mr.  Keane  flew  to 
Australia  to  marry  his  wartime 
sweetheart.  They  settled  in  Ros- 
lyn.  Pa.,  and  now  have  two  chil¬ 
dren. 

“The  ideas  for  the  feature  come 
easily,”  said  Mr.  Keane  of  “Chan¬ 
nel  Chuckles.”  “At  present  1  am 
doing  my  own  gags.  I  have  no 
doubts  that  there  will  be  continu¬ 
ous  flow  of  fresh  ideas  as  long  as 
there  are  TV  shows  appearing  on 
that  wonderful  little  monster  in 
the  living  room,  and  as  long  as 
there  are  viewers  to  sit  and  stare. 
I  intend  to  use  caricatures  of  show 


Howls  from  jowls. 


The  capsule  comics  get  maximum  mileage  from 
minimum  space ...  set  new  highs  in  eye  appeal 
per  square  inch  of  newsprint . . .  ring  up  delirious 
decibels  of  laughter. . .  are  equally  popular  with 


i  publishers  and  the  public 


Panel  cartoons... 

the  pick  of  U.S.  panel  humor... give  every  editor  a  wide  choice 
of  whimsey,  slapstick,  and  homely  human  comedy!  Drawn  by 
the  nation’s  best  funnyhone  ticklers,  the  CT-NYN  panels 
contribute  to  the  growth  of  America’s  largest  newspaper  and  the 
largest  standard-size  newspaper— have  to  be  good  enough 
for  us,  before  they’re  offered  to  you!  For  full  facts,  sample  proofs 
and  prices,  phone,  wire,  or  write  Mollie  Slott.  Manager . . . 

Chicago  Tribunc~INew  York  JSctrtt 

Bulldinti,  York 

^gnUmw.  USV  Tribunv  Toirrr.  Cklraao 


Bil  Keane 


personalities  wherever  they  fit 
easily  into  a  gag.” 

A  Second  Feature 
Aids  the  Handyman 

A  HOW-TO-DO-iT  feature  marks 
further  R&T  activity  for  the  new 
year.  Called  “How  To,”  it  is  for 
weekend  release  beginning  Feb. 
6-7. 

Each  package  contains  five 
separate  releases  —  three  one-col¬ 
umn  pictures  with  captions,  each 
of  which  offers  the  home  work¬ 
man  a  hint,  and  two  two-column 
releases,  each  of  which  is  a  pro¬ 
fusely  illustrated  project  for  the 
handyman.  These  five  may  be 
split  up  and  run  in  any  way  an 
editor  sees  fit. 

The  syndicate  has  gotten  its 
material  from  Better  Homes  and 
Gardens.  Most  of  it  has  run  in 
that  magazine  over  a  period  of 
10  years  or  so  in  the  section 
called  the  “Handyman’s  Corner.” 
However,  according  to  the  Reg¬ 
ister  and  Tribune,  the  material 
has  been  shortened,  rewritten  and 
updated.  Any  that  are  presented 
through  syndication  will  not  be 
seen  currently  in  the  magazine. 

Mats  or  glossies  accompany 
each  release. 

Features  on  One  Page; 
Readers'  Comment  Asked 

Readers  of  the  Boston  (Mass.) 
Traveler  were  invited  to  comment 
■  this  week  on  a  new  special  fea- 
i  tures  page  that  combines  many  of 
the  Traveler’s  features  on  one 
page  of  the  paper. 

In  calling  for  comment  from 
readers,  the  Traveler  pointed  out 
that  the  special  page  was  part  of 
a  program  to  make  the  paper 
easier  to  read,  with  a  greater  em¬ 
phasis  on  clarity,  neatness  and 
I  simplicity  of  arrangement. 

I  One  of  the  changes  made  in 
(Traveler  makeup  finds  most  page 
'  one  stories  completed  on  that 
:  page. 

1  Otherwise,  the  Traveler  now 
I  carries  its  radio-TV  listings  and 
I  columns  on  the  same  page  every 
I  day.  All  comics  are  together  on 
the  same  pages  every  day. 

I  ■ 

I  Benefit  Hobby  Show 

Cleveland,  Ohio 
1  The  Cleveland  Press  will  sf)on- 
sor  a  Home  Makers  and  Hobby 
Show  in  October.  All  proceed.s  are 
turned  over  to  Helping  Hand  Fund. 


Salem  Papers 
In  Joint  Plant 
On  50-50  Basis 

Salem,  Ore. 

New  articles  of  incorporation 
were  filed  recently  for  the  States¬ 
man  -  Journal  Company  which 
s  arted  on  Jan.  3  publishing  both 
of  Salem’s  daily  newspapers,  the 
Oregon  Statesman  and  the  Capital 
Journal,  in  the  former’s  plant. 

Capital  stock  is  $100,000  and 
incorporators  are  listed  as  Charles 
A.  Sprague,  Bernard  Mainwaring 
and  Robert  Sprague.  The  capital 
stock  is  divided  into  10,000  shares 
to  be  owned  equally  by  the  States¬ 
man  Publishing  Company  and  the 
Capital  Journal  Company.  These 
are  wholly  owned  by  the  Sprague 
and  Mainwaring  families. 

Directors  of  the  new  company 
will  be  Charles  A.  and  Robert 
Sprague,  Bernard  and  Jennie 
Mainwaring.  Officers  will  be 
Charles  A.  Sprague,  president; 
Bernard  Mainwaring,  vicepresident 
and  treasurer,  and  Robert  Sprague, 
secretary.  An  agreement  provides 
that  Mr.  Sprague  shall  retain  com¬ 
plete  editorial  control  of  the 
Statesman  and  Mr.  Mainwaring 
complete  editorial  control  of  the 
Capital  Journal. 

News  departments  will  remain 
completely  separate  under  present 
direction. 

Advertising  will  be  sold  by  an 
organization  headed  by  E.  A. 
Brown  as  director  and  Robert 
Sprague  as  associate  director.  Cir¬ 
culation  will  be  sold  by  an  organ¬ 
ization  headed  by  Hunt  Clark  as 
manager  and  Che.ster  Dreezen  as 
his  association.  Wendell  Wilmarth 
is  comptroller. 

■ 

2  Ex-Broadwayites 
Write  S.  F.  Column 

San  Francisco 

Ted  and  Dorothy  Friend  are  col¬ 
umn-writing  again,  this  time  a 
nation’s  breadth  from  Broadway 
where  the  husband  and  wife  team 
originated  and  conducted  the  night 
life  column  of  the  New  York 
Mirror. 

The  Friends,  who  forsook  New 
York  to  publish  a  weekly  news¬ 
paper  at  Susanville,  Calif.,  are 
writing  their  new  column  for  the 
San  Francisco  Call-Bulletin. 

■ 

Retired  Group  Feted 

Springfield,  Mass. 

Thirty-five  retired  employes  of 
the  Springfield  Newspaper  group 
were  guests  at  the  annual  Christ¬ 
mas  party.  The  afternoon  dinner- 
dance  event  attracted  about  700 
employes  and  guests. 

■ 

Basketball  Spread 

Indianapolis,  Ind. 

The  Indianapolis  News  features 
a  two-page  spread  of  pictures 
from  basketball  games  played  by 
high  school  teams  during  the  week. 
The  feature  runs  each  Saturday. 
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CIRCULATION 


P.O.  Abandons  Charges 
in  Giveaway  Program 


Copy  Boy  Helps 
In  Liquor  Probe 

San  Francisco 
Probing  into  the  problem  of 
liquor  sales  to  minors  with 
identification  cards  showing  they 


News  Media 
Have  3-1  Ratio 
Over  Congress 


Washington 
Congress  is  back  in  session  with 


By  George  A.  Brandenburg 


A  TRADE  expansion  program, 
sanctioned  by  the  laws  of  Okla¬ 
homa  and  upheld  by  the  Supreme 
Court  in  1931,  resulted  in 
Post  Office  authorities  dismiss¬ 
ing  charges  against  the  Stillwater 
(Okla.)  News-Press  regarding  a 
lottery. 

The  News-Press  had  previously 
been  charged  with  conducting  a 
lottery  in  connection  with  a  sub¬ 
scription  offer  in  which  a  new  car 
was  to  be  awarded  to  a  subscriber. 
The  drawing,  held  on  Christmas 
Eve,  was  part  of  the  Stillwater 
trade  expansion  program,  spon¬ 
sored  by  local  merchants  and  the 
Chamber  of  Commerce. 


Rule  Out  Mail 

The  newspaper’s  ads,  announc¬ 
ing  the  subscription  offer  and 
drawing  for  the  car,  had  not  ap¬ 
peared  in  the  mail  edition  of  the 
News-Press,  according  to  Law¬ 
rence  F.  Bellatti,  advertising  man¬ 
ager.  But  in  the  home  delivery 
edition,  the  ads  told  of  the  offer 
and  suggested  three  ways  in  which 
subscribers  could  renew  or  enter 
their  subscriptions,  namely  by  ( 1 ) 


Print  it  in 
the  Westv 


5  WiSTlRN 


DISTRIBUTION 


Save  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news¬ 
print.  Black,  color  or  process 
colors.  Fast,  modern  rotary 
presses.  Fly  us  the  copy  and  lay¬ 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 


Rodgers  & 


McDonald 


PUBIISHERS,  INC. 
Rotary  Printing  SpociolitU 
Exclusively  on  Newsprint 


^  2621  Weft  54lh  Street 

Los  Angeles  43,  Californio 
- - 


mail;  (2)  in  person  at  the  office; 
or  (3)  to  those  taking  subscrip¬ 
tions  on  street  where  the  car  was 
on  display. 

The  Post  Office  ruled  the  News- 
Press  could  not  advertise  that 
subscriptions  could  be  received 
through  the  mail  as  long  as  there 
was  a  drawing  of  a  car  involved, 
.^t  a  hearing  on  Dec.  2 1 ,  the  News- 
Press  agreed  not  to  accept  sub¬ 
scriptions  through  the  mail  for  the 
annual  Stillwater  trade  expansion 
program.  The  paper  did  not  ac¬ 
cept  checks,  cash  or  money  orders 
coming  through  the  mail  for  any 
type  of  subscription  from  Dec.  21 
through  Dec.  24. 

All  such  subscriptions  were  re¬ 
turned  to  the  .sender  with  the  no¬ 
tice  that  the  order  could  not  be 
accepted  for  the  drawing  of  either 
the  gifts  from  merchants  or  the 
new  car.  This  meant  that  senders 
had  to  find  another  way  to  get 
their  subscriptions  to  the  News- 
Press  in  order  to  be  eligible  for 
the  drawing. 

Ads  Are  Changed 

All  charges  against  the  News- 
Press  were  dismissed  when  postal 
officials  were  advised  of  the  trade 
expansion  plan,  used  annually  by 
Stillwater  merchants,  the  Chamber 
of  Commerce  and  the  News-Press, 
and  considered  legal  under  Okla¬ 
homa  law. 


were  21  years  old,  the  Fran-  53  j  representatives 

CISCO  Call-Bulletin  sent  a  copy  boy 

more  than  1,500  reporters 
out  on  available  to  cover  it — a  ratio  of 

Kenneth  Kitcher  18.  found  the  three-to-one  for  press,  re- 

only  requirement  for  an  ID  card  jy 

“I  payment  Capitol  Hill 

of  a  $7.50  fee.  The  photographer- 

reporter  team  accompanymg  him  accredited  correspondents  if 
supplied  a  pap  one  ^ory  with  a  ^ 

^quence  of  photos.  Officials  prom-  Congress.  That  goes  for 

ised  that  something  wiU  be  done,  j^e  facilities:  daily  press, 

periodical,  and  broadcasters  at  the 


LET’S  DISCUSS  IT  . 
samples  and  prices. 


write  for  I 


I  NAME  . .  I 

[  ADDRESS .  I 

I - 1 


FU>YD  L.  BOCKENHCLl, 
Prttident 


^OHN  YKAGER 
T^iee  President 


Circulatioii  Development 
Service,  Inc. 


Circulation  Specialists 


53  Weet  Jackson  Bonleeard 
<^eaco  4,  Illinois 
Telephone  WAbash  S-0007 


Correspondence  invited 

(Btrtetlr  Confidential) 


Counsel  •  Research 

Circulation  Campaigns 
Administration 

Complete  Circnlation 
Development 


Newspapers  -  Maamalne  -  Bnainess 
Tapers  •  Farm  Papers 


Mr.  Bellatti  told  E&P  that  under  Capitol,  and  White  House  Pho- 
the  ruling  obtained  from  the  Post  tographers  Association  at  the  Ex- 
Office,  the  annual  trade  expansion  ecutive  Mansion, 
plan  can  be  continued  in  accord-  News  camera  and  newsreel  cov- 
ance  with  Oklahoma  law.  Mer-  erage  of  committee  meetings  is  ex¬ 
chants  and  the  newspaper  said  pected  to  be  a  much-debated  topic, 
they  would  continue  such  a  pro-  There  will  be  an  attempt — which 
gram  prior  to  Christmas.  won’t  succeed  —  to  get  carte 

blanche  for  camera  and  micro- 
Dean  Praises  Carriers  phone  coverage  of  daily  sessions  of 

Dean  Ralph  E.  Dunford  of  the  both  houses. 

University  of  Tennessee  told  more  ll  is  expected  that  the  lensmen 
than  500  persoas  assembled  for  and  “mike”  handlers  will  be  al- 
the  15th  annual  Knoxville  (Tenn.)  'owed  to  work  at  committee  meet- 
News- Sentinel  carrier  Christmas  '"gs  only  by  committee  vote, 
party  that  if  all  boys  were  as  busy  Many  witnesses  have  protested 
as  N-S  carriers  “those  of  us  in  making  a  “Roman  holiday”  of 
the  educational  field  wouldn’t  have  their  presence  at  meetings.  Some 
10  worry  about  one  of  the  major  congressmen  have  been  averse  to 
problems  facing  this  nation  today  giving  up  the  extra  publicity, 
—juvenile  delinquency.”  The  fact  that  there  will  be  twice 

EXean  Dunford  also  pointed  out  as  many  reporters  who  may  cover 
that  boys  who  have  won  News-  the  legislative  activity  as  there  are 
Sentinel  scholarships  in  the  past  persons  elected^  to  engage  in  its 
and  entered  the  university  have  processes  doesn’t  begin  to  tell  the 
also  invariably  won  additional  story  of  Washington  news  cover- 
honors.  He  attributed  this  to  the  age.  In  addition  to  almost  500 
methods  of  selection  and  training  newspapers  and  press  associations 


The  agreement  between  the  Post 
Office  Department  and  the  News- 
Pre.ss  stated  that  in  all  newspa 
per  advertising  regarding  the  trade 
expansion  program  the  News-Press 
would  not  use  the  word  “mail” 
in  a.sking  subscribers  to  participate. 
It  was  also  agreed  that  the  News- 
Press  would  not  advertise  the  re- 
que.st  that  subscriptions  be  paid 
by  money  order  during  the  trade 
expansion  program. 


adopted  by  the  paper. 


Circulation  School 


having  repre.sentation  ranging 
from  part-time  of  one  correspond¬ 
ent,  to  a  bureau  of  89  members 


The  University  of  Kansas  a^redited  to  the  galleries  (Al^, 
-  -  -  -  -  -  there  are  about  a  score  of  labor 


Schooll  of  Journalism  has  set  May  ...  , . 

7-8  for  its  second  circulation  ^nd  business  week  les  and  many 

trade  as.sociation  letters  for 


school  to  be  held  at  Lawrence,  it 


was  announced  by  Dean  Burton  reportei^.  These  cor- 

Marvin.  The  two-day  course  is  respondents  do  not  have  press  gal- 


open  to  circulation  executives  in 
the  Midwest  area. 


"New  Mayor'  Edition 
Effects  Civic  Boost 


lery  privileges,  cannot  attend  the 
major  conferences.  They  have  the 
same  rights  as  other  members  of 
the  public  at  committee  sessions. 

Newspapers  in  a  dozen  foreign 
countries  are  regularly  represented 
Ames,  Iowa  by  their  own  staff  members,  many 
The  Ames  Daily  Tribune  recent-  of  whom  transmit  copy  in  the  lan- 
ly  took  full  advantage  of  a  local  guage  of  the  homeland, 
election  to  issue  an  Inaugural  Edi-  Only  one  of  the  accredited  ra¬ 
tion  which  boosted  the  City.  dio-TV  reporters  has  the  privilege 
When  I.  P.  Lawlor,  president  of  of  going  on  the  floors  of  the  Sen- 
the  General  Filter  Company  was  ate  and  Hou.se.  He’s  the  former 
elected  Mayor,  he  was  dubbed  the  “Veep”  —  Alben  W.  Barkley 
“Water  Mayor  of  America”  since  (NBC-TV).  whose  right  springs 
his  firm  is  in  the  water  treatment  from  the  fact  that  he’s  a  former 
business.  member  of  Congress. 

A  special  edition  called  atten-  ■ 

tion  to  the  outstanding  background  Orion  Now  ’Rnromi 
of  the  new  mayor,  his  business  and  '-'Pen  l^ew  oureau 
the  employes  behind  him.  In  ad-  Newport  News,  Va. 

dition,  comments  from  local  com-  The  Daily  Press  and  Times- 
munity  leaders  regarding  the  new  Herald  have  ojiened  a  bureau  in 
mayor  were  used.  Thousands  of  Warwick,  Va.,  with  J.  Vann  Dun- 
copies  were  mailed  to  civic  and  ford  as  manager  and  Warren  H. 
business  leaders.  Strother  assistant  manager. 
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JOURNALISM  EDUCATION 


MEA  Group  Offers  Plan 
To  Attract  J-Students 


By  Dwight  Bentel 

A  FIVE-POINT  PROGRAM  to  coun¬ 
teract  the  drop  in  number  of 
young  persons  interested  in  news¬ 
paper  careers  has  been  recom¬ 
mended  to  the  newspapers  of  Min¬ 
nesota  by  the  school  of  journalism 
committee  of  the  Minnesota  Edi¬ 
torial  Association. 

Asserting  that  “members  of 
the  MHA  must  .share  part  of  the 
blame”  for  the  situation  because 
they  have  not  sufficiently  engaged 
in  activities  which  would  encour¬ 
age  young  men  and  women  to 
prepare  for  journalism,  an  “in¬ 
terim  report”  of  the  committee  de¬ 
clares; 

Measures  Proposed 

“Our  association  can  become  a 
leader  throughout  the  nation  by 
taking  the  initiative  to  correct  the 
situation.”  It  continues  by  propos¬ 
ing  measures  which  would  be  wel¬ 
comed  by  .schools  and  departments 
of  journalism  in  every  state: 

“1.  The  MEA  should  consider 
a  .scholarship  in  journalism. 

“2.  Newspapers  of  Minnesota 
should  be  encouraged  to  offer  in¬ 
dividual  journalLsm  scholarships  in 
the  name  of  their  papers. 

“3.  Newspaper  people  through¬ 
out  Minnesota  .should  make  more 
appearances  at  high  school  convo¬ 
cations  and  on  special  occasions 
to  impress  upon  high  school  stu¬ 
dents  the  benefits  of  entering  the 
field  of  journalism. 

“4.  The  MEA  should  take  steps 
to  encourage  more  students  to  get 
practical  experience  during  the 
Summer  vacation  period  by  on- 
the-job  training. 

“5.  The  MEA  should  institute 
active  promotion  at  the  university 
and  other  colleges  to  induce  stu¬ 
dents  to  enter  the  weekly  and  small 
daily  field.  The  school  of  jour¬ 
nalism  would  welcome  speakers 
from  our  group  to  talk  to  jour¬ 
nalism  students.” 

Preliminary  Report 

The  committee  de.scribes  its  re¬ 
port  as  “preliminary,”  and  a.sserts 
that  some  significant  changes  may 
^  be  made  before  its  final  report  at 
the  Feb.  19-20  MEA  convention 

I  in  St.  Paul.  It  says,  in  a  statement 
that  pretty  well  .summarizes  the 
situation  in  journalism  education 
nation-wide: 

(  “The  demand  for  journalism 
■  graduates  is  far  greater  than  the 
supply  and  the  University  of  Min¬ 
nesota  school  of  journalism  needs 
a  bigger  flow  of  potential  gradu¬ 
ates.  High  .school  students  obvi¬ 
ously  are  uninformed  and  misin- 

I  formed  about  the  advantages  of 
journalism  as  a  career. 

“Minnesota  editors  and  pub¬ 


lishers.  through  personal  contact 
and  in  cooperation  with  high 
.school  administrators,  should  en¬ 
courage  more  students  to  enter  the 
school  of  journalism  and  weekly 
newspapers,  especially  those  in  the 
relatively  small  communities,  must 
rai.se  salary  levels  to  meet  the 
highly  competitive  manpower  situ¬ 
ation. 

“A  case  undoubtedly  should  be 
made  to  the  State  Department  of 
Education  to  do  more  in  the 
way  of  offering  better  journalism 
course.s  in  the  high  schools  for  that 
is  where  the  first  incentive  to  enter 
our  profe.ssion  gets  its  start.” 

1,000  Requests  a  Year 

Documenting  its  “shortage  of 
graduates”  a.ssertion  with  place¬ 
ment  figures  at  the  University  of 
Minnesota,  the  report  says:  “The 
university  ha.s  about  1,000  requests 
annually  for  employment  whereas 
the  enrollment  is  slightly  more 
than  300.”  However,  the  report 
continues,  “this  situation  exists 
throughout  the  nation,  pointing  to 
the  vital  need  of  greater  enroll¬ 
ments.  A  recent  survey  of  58 
.schools  of  journalism  showed  that 
52  had  more  requests  for  gradu¬ 
ates  and  more  job  openings  than 
there  were  students.  In  two  there 
were  more  students  than  requests 
and  in  four  the  supply  and  demand 
were  in  balance.” 

New.spaper  scholarships  “de¬ 
signed  specially  for  the  school  ot 
journalism  should  be  a  part  of  the 
campaign,  the  committee  proposed. 
“Individual  newspapers  should  se¬ 
riously  consider  offering  scholar¬ 
ships  in  the  names  of  their  papers 
on  an  annual  basis,  granting  $150 
per  year  in  sums  of  $50  per  quar¬ 
ter  for  each  of  the  three  quarters, 
thus  paying  the  student’s  tuition.” 

Pres.  Morrill  Praises 
Dean  Casey's  School 

Remembering  a  time  not  so 
long  ago  when  journalism  educa¬ 
tion  was  struggling  for  status  on 
the  college  and  university  cam¬ 
pus,  the  statement  by  Minnesota’s 
president  J.  L.  Morrill,  about  Dean 
Ralph  Casey’s  school  of  journal¬ 
ism  offered  an  interesting  sidelight 
to  the  MEA  committee’s  meeting. 

Said  Dr.  Morrill:  “We  would  be 
happy  indeed  if  the  calibre  of  all 
departments  of  the  University  of 
Minnesota  would  rank  with  that 
of  our  school  of  journalism.  We 
are  very  proud  of  some  aspects  of 
our  university  and  journalism  is 
one. 

“We  feel  that  we  arc  at  a 
pretty  high  level  of  integrity  and 
distinction  in  that  department.” 
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Use  of  Newspapers 
In  Education  Eyed 

Spot  surveys  directed  at  measur¬ 
ing  the  extent  to  which  magazines 
and  newspapers  are  used  for  edu¬ 
cational  purposes  have  been  ini¬ 
tiated  by  the  Magazine  Publishers 
Association  as  basis  for  possible 
further  application  of  periodicals 
to  teaching. 

The  surveys  are  part  of  a  pro¬ 
gram  being  developed  by  the  pub¬ 
lic  relations  committee  of  the  pub¬ 
lishers  as.sociation,  one  of  the 
major  objectives  of  which  is  to 
further  cooperative  efforts  between 
the  publishing  industry  and  edu¬ 
cators,  especially  in  helping  to 
meet  adult  education  needs. 


Wisconsin  Inaugurates 
Extension  Progrcun 

■A  DEPARTMENT  of  extension 
journalism  has  been  established  at 
the  University  of  Wisconsin.  Un¬ 
der  the  chairmanship  of  Assistant 
Professor  Clarence  A.  Schoenfeld, 
who  also  teaches  courses  in  fea¬ 
ture  and  science  writing  in  the 
school  of  journalism,  the  new  de¬ 
partment  is  responsible  for  five 
primary  programs: 

Correspondence  study,  including 
credit  and  non<redit  courses  in 
community  journalism,  reporting 
and  feature  writing;  special  classes 
for  adults,  without  credit,  in  va¬ 
rious  aspects  of  journalism  includ¬ 
ing  feature  writing,  public  rela¬ 
tions.  and  “the  newspaper  and 
you”;  extension  center  instruction, 
including  basic  credit  undergradu¬ 
ate  journalism  courses  at  Milwau¬ 
kee  and  Racine;  institutes  offering 
professional  conference.s.  short 
courses,  seminars  in  such  areas  as 
circulation,  house -organ  editing, 
editorial  writing,  photography, 
conservation  coverage,  law  of  the 
press,  retail  advertising,  and  public 
relations. 

■ 

Diller  Record  Quits 

Fairbury,  Neb. 

The  Diller  Record,  which  re¬ 
sumed  publication  three  years  ago. 
suspended  Jan.  8  and  its  circula¬ 
tion  list  was  merged  with  that  of 
the  Fairbury  Journal. 


Jameson  Tells  Students. 
Small-Town  Career  Best 

Most  young  persons  entering  a 
program  of  training  for  editorial 
journalism  have  their  hearts  set 
on  chasing  fire  engines  and  ambu¬ 
lances  for  the  metropolitan  press. 
It  take.s  a  lot  of  talking  to  con¬ 
vince  .some  of  them  that  the  small 
community  has  .something  good  to 
offer  the  aspiring  young  newspa¬ 
perman — and  many  won’t  convince 
at  all,  even  though  the  likelihood 
is  that  they’ll  start  their  careers 
on  small-town  papers. 

Henry  Jame.son,  busine-ss  man¬ 
ager  of  the  Abilene  (Kan.)  Re- 
fleclor-Chronicle,  recently  had  a 
try  at  selling  the  sm.^!!  community 
newspaper  to  a  group  of  journal¬ 
ism  students  at  Kansas  State  Col¬ 
lege.  He  told  them: 

“I  don’t  believe  there  is  any  job 
in  the  world  which  offers  so  much 
happine.ss  and  real  good  living  as 
a  newspaper  job  in  a  small  town. 

.  .  .  The  small  town  field  still  of¬ 
fers  a  great  future — and  there  is 
money  to  be  made.” 

Mr.  Jameson,  who  left  the  As¬ 
sociated  Press  after  12  years  of 
service  including  three  as  a  war 
correspondent  in  Europe,  told  the 
students: 

“Competition  in  the  big  cities 
is  pretty  rough.  Those  of  you 
who  have  your  hearts  set  on  a 
big  city  career,  try  it  awhile. 
Then  return  to  the  smaller  com¬ 
munities.” 


J-Student  Receives 
Scholarship  for  Script 

Ray  Gibson,  Jr.,  of  Detroit, 
Mich.,  27-year-old  ex-Navy  man, 
is  the  winner  of  a  tuition  scholar¬ 
ship  to  the  Columbia  University 
Graduate  School  of  Journalism, 
presented  by  the  Columbia  Broad¬ 
casting  System. 

The  scholarship,  one  of  the  first 
to  be  pre.sented  during  the  Uni¬ 
versity’s  Bicentennial  year,  was 
awarded  as  a  prize  for  a  script 
competition  for  the  CBS  Radio 
“Rogers  of  the  Gazette”  program, 
starring  Will  Rogers,  Jr. 

Mr.  Gibson  was  a  reporter  on 
the  Cadillac  (Mich.)  Neves  before 
coming  to  Columbia. 
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PROMOTION 


Clever  and  Amusing  Idea 
On  Your  1954  Calendar 


Mass.  Daily  Mailing 
Lithograph  Portraits 


By  T.  S.  Irvin 


Although  calendars  are  among 
the  finest  forms  of  promotion, 
they  are  so  widely  used  and  so 
standard  a  promotion  that  they 
£an  too  easily  fall  into  a  rut. 
Probably  as  many  calendars  hit 
the  wastebasket  as  are  saved  to 
serve  through  the  year. 

This  is  not  intended  to  discour¬ 
age  you  from  using  a  calendar 
for  promotion.  It  is  intended  to 
^oose  you  into  doing  something 
different  with  your  calendar  if 
you  want  it  to  be  effective  as  pro¬ 
motion. 

You  might  do  something,  for 
instance,  as  clever  and  amusing 
as  the  Chicago  Sun  -  Times  has 
done  with  its  calendar.  This  not 
only  gives  you  the  months  of  the 
year,  it  serves  also  as  “a  handy 
manual  to  help  you  recognize 
some  of  the  queer  fish  who  buy, 
•sell  and  service  advertising.”  The 
manual  part  of  the  calendar  is 
so  engaging,  this  calendar  might 
•even  hang  around  the  shop  if 
they  had  left  the  months  off  it. 

Somebody  in  Promotion  Man¬ 
ager  Mel  Barker’s  shop  pecks  a 
mighty  clever  typewriter.  Team¬ 
ing  up  with  somebody  name  of 
■Merrick  who  plies  a  mighty  clever 
•sketch  pad,  the  two  of  them  have 
come  up  with  a  real  contribu¬ 
tion  to  the  gayety  of  our  business 
in  ’54. 

Just  to  give  you  an  idea  —  in 
January,  for  instance,  you  learn 
.about  “The  Florida  Basking  (Big 
Agency)  Shark.”  Florida  natives, 
the  copy  under  Merrick’s  excel¬ 
lent  drawing  tells  you,  shorten 
this  name  to  “basker,”  as  in  “Hey, 
■Elmer,  lookit  the  fat  old  basker 
with  the  gorgeous  babe!” 

In  February,  you  meet  ‘The 
Cross  -  Indexed  File  Fish;”  in 
March,  “The  Affirmative  Grunt;” 
and  so  on  through  a  delightful  year 
of  angles,  anglers  and  angling.  The 


promotion’s  there,  too,  of  course. 
Every  page  reminds  you  that  “in 
Chicago,  it  fakes  two.” 


NEWSPAPER 
Nominations  Invited 


Deadline  Feb.  I,  1954 


Send  entries  toi 
Victor  E.  Bluadorn,  DIrecter 
Sigma  Delta  Chi 
35  E.  Waclier  Dr.,  Chicago  I. 

Additional  details  an  request 


Buffalo  Fashion 

If  you’ve  ever  wondered  what 
they  call  a  person  who  lives  in 
Buffalo,  N.  Y.,  it’s  “Buffalonian.” 
That’s  one  little  item  of  infor¬ 
mation  you  can  glean  from  a 
booklet  the  Buffalo  Evening  News 
has  just  published.  It’s  the  very 
last  piece  of  information  in  the 
booklet  and,  frankly,  the  least 
important. 

Because  what  this  booklet  is 
really  designed  to  tell  you  is 
where  Buffalonians  get  their  fash¬ 
ion  news.  That's  why  it’s  titled 
“Fashion  in  the  news.”  Through 
pictures  and  very  brief  copy,  this 
booklet  shows  you  the  broad  cov¬ 
erage  of  fashion  news  readers  get 
in  the  News,  both  women  and 
men  readers.  It  makes  a  most 
impressive  showing,  which  makes 
this  a  most  effective  little  promo¬ 
tion. 


New  Bedford,  Mass. 

Basil  Brewer,  publisher  of  the 
Standard-Times,  is  sending  to  edi¬ 
tors  and  publishers  of  United 
States  dailies,  national  advertisers, 
agencies  and  representatives  as 
well  as  members  of  Congress  and 
the  Massachusetts  State  Legisla¬ 
ture  a  color  lithograph  and  creed. 
Measuring  about  25  by  21  inches, 
it  contains  five  portraits,  hand- 
painted  from  photographs,  of  Gen¬ 
eral  E>ouglas  Mac  Arthur,  George 
Washington,  Herbert  Hoover,  Win¬ 
ston  Churchill  and  Abraham 
Lincoln. 

In  the  center  of  the  sheet  is 
General  Mac  Arthur’s  Credo  be¬ 
ginning,  “Youth  is  not  a  time  of 
life.  It’s  a  state  of  mind.  .  .  .” 
The  printing  amounted  to  12,000 
and  the  lithographing  and  art  work 
was  done  by  the  Grinnen  Litho¬ 
graphic  Co. 


Titus  Heads  Larger 
Promotion  Dept. 

Washington 
George  R.  Titus  has  been  ap¬ 
pointed  promotion  director  of  the 
Times  -  Herald,  W.  Frank  Gate- 
wood,  business 


lOOM’S  WCJWtS 


UNITED  PRESS 


Pittsburgh  (Pa.)  Press.  When  the 
Press  published,  last  Dec.  13,  a 
magnificent  color  section  on 
“Pittsburgh’s  Renaissance.”  telling 
the  story  of  16  years  of  progress, 
much  of  the  editorial  material 
it  contained  was  based  on  re¬ 
search  done  by  Miss  Gibson. 


manager,  an¬ 
nounced. 

Mr.  Titus,  who 
has  been  assis- 
t  a  n  t  advertising 
manager  in 
charge  of  sales 
promotion,  will 
head  an  enlarged 
general  promo¬ 
tion  department, 
which  will  em¬ 
brace  editorial  as  Titus 

well  as  advertising  promotion. 
These  two  phases  of  Times-HeraW 
promotion  will  be  administered  re¬ 
spectively  by  Walter  S.  J.  Swan¬ 
son,  former  financial  editor  of  the 
Times  -  Herald,  and  Joseph  Rutt- 
kay,  a  veteran  of  many  years’  ex¬ 
perience  with  the  advertising  pro¬ 
motion  department. 


In  the  Bag 

“Nobody’s  crabbing  about  the 
steady  growth  of  the  Lafayette 
La.,  market,”  says  the  Lafayette 
(La.)  Advertiser  in  a  new  market 
brochure  describing  that  steady 
growth.  Contains  complete  new 
market  statistics.  Copies  available 
from  Ad  Manager  Frank  C. 
Brown. 

Pittsburgh  (Pa.)  Post  -  Gazette 
out  with  a  simple  folder  show¬ 
ing  “8  simple  charts  that  tell  the 
exciting  ‘something  is  happening 
in  Pittsburgh’  story.”  Despite  be¬ 
ing  competitive,  this  is  as  force¬ 
ful  and  effective  a  promotion  as 
it  is  simple.  Gets  its  story  over  1, 
2,  3,  4,  5,  6,  7,  8. 

If  anyb^y  ever  wonders  what 
keeps  a  promotion  manager  busy, 
just  ask  Bettie  Gibson  of  the 


Local  People  Write 
Views  of  Communism 

Orlando,  Fla. 

Local  business  men  are  writing 
a  series  of  articles  titled  “Com¬ 
munism  As  I  See  It”  which  are 
run  in  Florida  Magazine,  Sunday 
feature  section  of  the  Orlando 
Sentinel  published  by  Martin  An¬ 
dersen. 

The  articles  are  arranged  by  the 
Committee  on  Americanism  of  the 
Junior  Chamber  of  Commerce,  as¬ 
sisted  by  a  non-member  advisory 
committee.  Points  regulating  the 
program  are: 

1.  Names  of  men  and  women 
are  .screened  by  the  committee  be- 
more  they  are  invited  to  write  an 
article. 

2.  Articles  are  limited  to  300 
words. 

3.  Articles  are  submitted  to  ad¬ 
visory  committee  for  approval. 

4.  Authors  are  select^  who  rep¬ 
resent  various  fields  of  community 
interest  and  endeavor. 

5.  Picture  of  author  is  run  with 
I  each  story. 


Story  Brings  Help 
For  Korean  Orphans 

Cincinnati.  Ohio 
On  Christmas  Day  the  Times- 
Star  printed  a  letter  from  T-Sgt. 
Creed  Harris,  telling  how  he  and 
his  buddies  found  80  Korean  or¬ 
phans  living  in  a  cave  and  suffer¬ 
ing  from  malnutrition. 

The  story  brought  gifts  from  17 
states,  including  nearly  $1,000 
cash,  and  the  Times-Star  has  ar¬ 
ranged  to  forward  gifts  directly 
to  the  squadron. 


W.  Va.  Daily  First 
To  Enter  Contest 

The  Huntington  (W.  Va.)  Her¬ 
ald-Dispatch  and  Advertiser  was 
the  first  newspaper  entry  received 
in  the  1953  awards  competition  of 
the  match  industry,  the  Match  In¬ 
dustry  Information  Bureau  has  an¬ 
nounced. 

The  Huntington  dailies  submit¬ 
ted  an  entry  on  behalf  of  the 
unique,  glossy-stock  black-and- 
white  match  books  used  promo- 
tionally  in  connection  with  ad¬ 
vertising  accounts  and  prospects. 
Approximately  250,000  match 
books  were  used  in  mailings  and 
personal  distribution  according  to 
Norman  T.  Rogers,  Jr.,  promotion 
manager. 

Newspapers  which  used  match 
books  promotionally,  to  build  ad¬ 
vertising  or  circulation,  were  one 
of  60  industry  classifications  set  up 
in  the  match  industry  competition. 
Last  year,  the  San  Diego  (Calif.) 
Union  and  Tribune  won  first 
award  in  the  newspaper  classifica¬ 
tion  for  a  match  book  promoting 
the  newspaper’s  advertising  cover¬ 
age  of  its  market.  The  New  York 
(N.  Y.)  Herald-Tribune  was  run¬ 
ner-up,  for  a  circulation  promo¬ 
tion  match  book. 

Entry  forms  are  available  from 
the  Match  Industry  Informatkni 
Bureau,  One  East  43  Street,  New 
York  17.  Entries  will  be  accepted 
through  February  15. 


Utah  Health  Forum 


Salt  Lake  City,  Utah 
A  discussion  of  poliomyelitis  by 
six  physicians  led  off  a  series  of  12 
weekly  forums  entitled  “Your  Doc¬ 
tor  and  Your  Health”  being  spon¬ 
sored  by  the  Salt  Lake  Tribune 
and  the  Utah  State  Medical  Asso¬ 
ciation.  A  total  of  80  Utah  physi¬ 
cians  have  been  selected  to  parti¬ 
cipate  on  panels. 
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^Living  on  Our  Capital,  *  Los  Angeles 

^  ^  V  V  7  Priced  for  street  sale  at  30c  a 

Conservatwmst  Warns  ia7ts".Jt^rry^^ 

Ian.  2. 

By  ProL  Roscoe  Ellard.  Cover  page  for  the  main  news 

Graduate  School  of  loumalism,  Columbia  University.  N.  Y.  section  of  74  pages  was  a  color 

L  t  u  i  photo  of  the  Queen  of  the  Tourna- 

JSOURCES  AND  THE  AMERICAN  “’’the  Sohabiliti^T’^bout 

DREAM.  By  Samuel  H.  Ordway,  ”hat  arc  the  probabilities  about  wrapped  a  164-page  magazine,  pro- 
Ir.  New  YP*^**’  Ronald  Press  the  availability  of  resources  to  juced  on  the  18-unit  press  of  Paci- 

Company.  55  pp.  S- _  support  an  ever  higher  standard  of  ^eo  Gravure  Co.,  a  Cuneo 

„  .  living  for  more  and  more  people?  «uhsidiarv 

Theodore  Roosevelt,  half  a  2.  How  valid  are  the  optimistic  contained 

ntury  ago,  warned  against  squan-  claims  of  scientists  on  one  hand  * eaition  contained 

,,:na  onr  raw  materials  Refer-  ^  >8  Sections  portraying  pha.ses  of 


L.  A.  Times  Issues 
30-Cent  Edition 


By  ProL  Roscoe  Ellard. 

Graduate  School  of  loumalism,  Columbia  University.  N.  Y. 


resources  and  the  AMERICAN  ,  .  nr„haWiii,ie«  -bout  . 

DREAM.  By  Samuel  H.  Ordway,  What  arc  the  probaoilities  about  wrapped  a  164-page  magaz 

Jr.  New  York:  The  Ronald  Press  the  availability  of  resources  to  duced  on  the  18-unit  press 
Company.  55  pp.  $2. _  support  an  ever  higher  standard  of  Gravure  Co.,  a 


century  ago,  warned  against  squan¬ 


dering  our  raw  materials.  Refer-  .u-  predictions  of  doom  on  the  .if  ^  ” 

„«„io«waso„eofl,l3gr.a.cOB-  „  j^^devdopman.  of  Th.  South 


tributions  to  our  national  ^licy;  economic  and  industrial  ‘ 

and  the  reclamation  of  land  was  orowth*^  4  And  above  all  what  %.t  •  _• 

quickened  after  the  drought  of  the  thespiritual  values  of  oir  ma-  Kevins  suggests,  is  connected 

late  ’20’s.  Yet  despite  technologi-  Sal  faUr  ^  JoSif  progrT^^^ 

cal  progress  of  the  sanie  half  cen-  \he  spiritual  consequencL  of  cTisirevoS  The  ASan 

tury,  warns  SamudH.  Ordway,  Jr.,  possible  collapse  of  our  cherished  Revolution  presented  a  crisis  that 

wartime  naval  officer  and  prom-  f-:.!,  -_j  dream‘>  Kevoiution  presenteo  a  cr«is  tnai 

inent  conservationist,  “we  are  cut-  Ordway  who  has  lectured  ^  ca  led  forth  all  the  ener- 

ting  more  trees  of  saw  timber  size  ^  (},e  University  of  Southern  Cali-  and  talents  our  ^Ple  could 

than  we  grow,  we  consume  more  fo^nia  and  at  New  York  Univer-  could  oasf  imo  ^5’ 

and  more  raw  materials  each  year,  substantiates  his  areuments  ‘‘"‘‘y.*®  it  could  pass  into  con- 

underfed  mouths  demand  more  suostaniia  es  ,  g  structive  action  and  threw  open  its 

unocrieo  .  mouins  uemanu  more  graphs  and  statistics.  He  con-  ^ 

gram  and  protein  than  the  earth  .u-.  we  need  to  nrenare  “  bright  new  future, 

nroduces  and  millions  of  oersons  ‘^  “des  that  e  n  ed  o  p  p  leaders  of  the  .American 

proauces,  ana  millions  or  persons  ourselves  and  our  children  to  f-iti,  tEa.  .w 

are  undernourished  in  spite  of  sur-  -r-ate  rather  than  to  use  un-  to  ''*''°'“hon  had  faith  that  they 

pluses  in  a  few  places.”  nurfuVour'soSfor^^ts.^fnd^iV^^^^^  r^'^n all’’^^2 

Subsurface  waterlines  have  supply,  our  independence  and  our  peoples  Very  dXrent  was  Sur 

SeTffi  someTrSs  of  the  UniS  -If-deperidence,  and  to  work  for  SvnWar,  thJ  author  igues.  Z 

teet  in  some  parts  or  trie  uniteo  (},g  security  that  exists  when  men  „  Li  „  r.,:i 

States.  Water  shortages  in  crowd-  work  with  nature  to  produce  more  ^  great  degree  it  represented  a  fail¬ 
ed  nlaces  mount  Mr  Ordwav  .u  .u  nature  to  p  oauce  mo  American  institutions,  a 

writers  in  this  soniewhat  frighten  consume.  American  life, 

ingly  factual  book.  Populations  p,,i:*_or  Hleinrlnn  ^  crisis,  not  to  open  a  new 

still  increase  and  we.  are  nearly  P"^®  ™stonan  chapter  in  human  ideals  of  living. 

at  the  end  of  our  unused  produc-  L^ompares  btatesmen _  but  an  effort  to  keep  that  chapter 

tive  land.  Even  the  Coulee  Dam  ?  clapped  shut.  The 


lire  of  American  institutions,  a 
deeper  failure  of  American  life. 
It  was  a  crisis,  not  to  open  a  new 
chapter  in  human  ideals  of  living, 
but  an  effort  to  keep  that  chapter 
from  being  clapped  shut.  The 


M  .  oko  •  THE  STATE.SMANSHIP  OF  THE  rivi]  War  Mr  Nevins  concludes 

with  1,000  miles  of  canals  and  civil  war.  By  Allan  Nevina.  r^evins  conciuaes. 

laterals  is  expected  to  bring  only  a  York:  TTie  Macmillan  Company,  was  in  great  degree  a  record  of  the 


laterals  is  expected  to  bring  only  a 
million  acres  more  under  cultiva¬ 
tion. 


«2  no.  12  2S. 


England’s  Lord  Chatham  de¬ 


penalties  of  folly,  incompetence, 
and  pride. 

•Allan  Nevins.  once  on  the  staff 


“We  shall  still  lack  by  1975,”  -la-eH  that  no  hodv  of  men  in  ,  "  Nevins.  once  on  the  staH 

Mr.  Ordway  predicts,  “millions  of  history  could  stand  ahead  of  Amer-  York  Evening  Post, 

acres  of  crooland  to  maintain  even  P'^'O'YCOUia  stand  ahead  ot  Airier-  york  Sun.  and  the  New 

the  I935-T939  diS  Tevd  S  York  World,  has  written  in  this 

me  ivja-ivjy  aiei  levci  or  our  met  at  Philadelphia.  He  cited  their 

people.  Without  a  technological  “solidarity  of  reasoning  force  of  ^  discerning  piece 

miracle,  we  shall  not  by  another  wSn  of  cotcIu-  historical  interpretation  of  war- 

quarter  century  be  self-sustaining  ston  ’’  Of  that  sSme  Loup  of  statesmanship  but  he  suggests 
at  the  diet  level  of  15  years  ago—  Srican  datesiSn  E^nd’s  “  perspective  on  the  inspira- 
and  vet  we  are  striving  to  raise  ,  statesmen,  t  gia  tional  versus  the  depressive  quail- 

liviii/  standards  not  onl?  at  home  if’t^  tte"™'? ■vWibJ’us'  o' 

bat  all  o«.r  the  world  ..  .  It  we  S  'it  men  tSltTem  tStfor  ""  '■‘"'“racy, 
are  to  survive  as  a  race  we  must  will  meet  together  in  this 

begin  to  return  to  the  earth  the  world.”  I 

equivalent  of  organic  and  mineral  this  new  publication  of  his  | 

nutrients  we  take  from  it  eacii  Page-.Barbour  lectures  at  the  Uni-  ^ 

versity  of  Virginia,  Allan  Nevins,  ' 

Mr.  Ordway  rwognizes  —  and  professor  of  history  at  Columbia 
questions — the  scientists  contrary  University,  twice  awarded  Pulitzer  HjyUMi 

optimism — that  the  earth  is  a  nev-  Prices,  suggests  that  “apart  from 
er-ending  storehouse  of  raw  ma-  i  incoln  the  Civil  War  nrodueed 

terials  Optimists  envision  substi-  no  commanding  governmental  fig-  CHne-WeStittghOUSe 
lutes  for  materials  that  become  ijres.”  Whatever  encomia  we  just-  DRIVE  EQUIPMENT 
scarce,  steaks  from  sawdust,  cook-  jy  p^y  ^  Seward,  Stanton.  Jeffer-  u_:,  ..j  CrouD  Pre«  Drive 


$80,000  Given 
To  Agencies 
By  Foundation 

New  London,  Conn. 

More  than  $80,000  of  the  profits 
from  the  New  London  Day  has 
b^n  distributed  to  agencies  and 
institutions  in  Southeastern  Con¬ 
necticut  since  the  newspaper  was 
set  up  as  a  trust  following  the 
death  of  its  Publisher,  Theodore 
Bodenwein,  in  1939. 

The  Day  reported  on  the  opera¬ 
tions  of  the  Theodore  Bodenwein 
Public  Benevolent  Foundation  on 
Jan.  12,  anniversary  of  his  death. 

Mr.  Bodenwein,  who  became 
owner  and  publisher  in  1891,  pro¬ 
vided  in  his  will  that  profits  from 
the  newspaper  go  into  the  Found¬ 
ation  after  his  heirs  received  their 
share.  Eventually  all  the  paper’s 
profits  will  go  to  the  Foundation. 

Fifteen  grants  were  made  dur¬ 
ing  1953,  totaling  $18,010.  Pre¬ 
viously,  78  grants  total^  $62,239. 
Of  this,  $25,100  went  to  the  Com¬ 
munity  Cheat,  $21,175  to  hospitals, 
$5,647.55  to  schools  for  special 
equipment,  and  $2,624  to  churches. 
Two  TV  sets  were  purchased  for 
the  Norwich  State  hospital  (men¬ 
tal)  and  one  for  Hillside  Home 
(aged). 

■ 

Wyatt  Has  Forest 
Project  Near  Mill 

Nashville,  Tenn. 

Wilson  W.  Wyatt,  a  Louisville, 
Ky.,  attorney  and  former  federal 
housing  administrator,  has  started 
[  a  big  timber-growing  project  in 
Tennessee  near  the  Bowater  South- 
:  ern  Paper  Corp.  at  Charleston. 

Mr.  Wyatt  has  purchased  21,500 
acres  of  land  in  the  area,  and  has 
I  placed  an  order  with  the  Tennessee 
forestry  division  for  500,000  pine 
seedlings  for  planting  next  fall  and 
i  55,000  yellow  poplar  seedlings  for 
;  immediate  planting. 

Mr.  Wyatt  said  a  minimum  of 
>  12  years  will  elapse  before  the 
■  lumber  is  ready  to  market;  but 

-  the  existence  of  the  Bowaters  mill 

-  was  a  factor  in  his  decision  to 
grow  timber  in  the  region. 


les  from  kelp,  and  vitamins  from  ,;oj,  Davis,  and  Alexander  H.  Ste- 
algae  in  the  sea.  There  is  a  faith  phens,  Profes.sor  Nevins  declares,  1 
in  ever  higher  levels  of  living  cannot  lift  them  to  the  plane  1 

with  less  labor  and  more  leisure  gf  greater  Revolutionary  lead-  | 
for  all  mankind.  Mr.  Ordway  urges  ^^5  “  ! 
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Star  Gazers  Take  Peep 
At  Newspapers  in  ’54 

By  Mather  Wallis 


Thkre’s  been  a  lot  of  talk  about 
what  the  year  1954  has  in  store 
for  those  of  us  who  hope  to  stick 
around  to  see  it.  Most  of  this  has 
come  from  highly  respected  per¬ 
sons  who  operate  with  slide  rule 
and  trend  formulas. 

In  an  effort  to  present  some 
prognostications  based  on  the  find¬ 
ings  of  an  instrument  that  truly 
was  designed  for  seeing  long  dis¬ 
tances — the  telescope — Editor  & 
Publisher  asked  three  astrologers 
who  write  for  King  Fe:aturf,s 
Syndicate  what  they  think  will 
happen  of  interest  to  the  news¬ 
paper  industry  during  the  next  12 
months. 

The  three  offer  somewhat  dif¬ 
ferent  approaches  from  each  other. 
The  first,  Frances  Drake,  conducts 
the  column,  “Individual  Horo¬ 
scope.” 

Says  she,  “The  year  1954  has 
promising  and  encouraging  plane¬ 
tary  configurations  that  forecast 
advantages  individually  and  col¬ 
lectively  .  .  . 

“It  should  be  a  year  more  fa¬ 
vorable  than  anticipated  for  news¬ 
papers  and  publishing  in  general. 
In  our  overall  picture  advertising 
should  be  a  surprisingly  good 
phase. 

“Some  businesses  will  have  a 
more  ‘off  than  ‘on’  year  and  mer¬ 
chants  and  industry  will  have  to 
push  their  wares  harder.  Unusual 
strides  will  be  made  in  science 
and  in  perfecting  military  imple¬ 
ments,  rnachinery  and  tools.  New 
discoveries  in  medicine  are  spon¬ 
sored  by  Saturn's  and  Mercury’s 
favorable  positioas.  May,  June 
and  November  loom  as  exciting 
months  for  news  events  .  .  . 

“There  are  signs  of  many  gath¬ 
erings,  conferences,  public  de¬ 
mands  regarding  everyday  com¬ 
modities  and  matters  necessary  to 
daily  living.  Unre.st  may  mount 
because  of  even  greater  increases 
in  the  cost  of  living.  The  news- 
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papers  can  be  of  great  service 
here.  It  is  possible  and  probable 
some  paper  will  take  a  stand  on 
this  vital  issue  that  will  have  a 
long-range  effect.  Editorials  and 
their  writers  should  be  particularly 
careful.  Mercury’s  aspect  and 
Uranus’  position,  regarding  U.  S. 
interests,  favors  awareness,  alert¬ 
ness  generally  .  .  . 

“Caution,  keen  understanding 
of  situations  is  stressed  in  starting 
new  businesses.  There  will  be  for¬ 
ward  strides  in  business  employ¬ 
ing  new  and  improved  scientific 
inventions  and  means.  There  may 
be  strikes  in  certain  area.s.” 

Sounding  more  like  a  business 
man  with  a  copy  of  “Dun’s  Re¬ 
view”  in  one  hand  than  an  astrol¬ 
oger  with  both  eyes  on  the  firma¬ 
ment,  P.  T.  Hines,  who  is  head  of 
Publishers’  Service,  counsel  to 
newspaper  management,  and  who 
was  general  manager  of  the 
Greensboro  (N.  C.)  News,  deals 
with  the  subject  at  hand  with  a 
practical  eye.  He  reports:  “Ir^ 
volume  of  advertising,  quality  of 
product  and  service  to  the  public, 
newspapers  will  have  their  best 
year  in  1954.  Profit  wise,  the 
squeeze  will  still  be  on  in  the  high 
cost  of  .supplies  and  the  demands 
of  labor.  Modernization  and  effi¬ 
ciency  is  the  only  answer.” 

Adding  that  1954  will  be  a  year 
of  big  events  of  public  interest,  he 
goes  on,  “The  battle  of  words  and 
phrases  and  propaganda  will  be 
stepped  up  .  .  . 

“The  cost  of  living  will  show  a 
slight  decline  in  1954,  especially 
for  the  e.ssentials — food,  clothing, 
shelter  .  .  . 

“This  will  be  a  good  year  for 
starting  new  businesses  that  are 
soundly  conceived  and  adequately 
financed  and  managed  by  people 
with  ‘know-ihow.’  Outside  these 
fundamentals,  there  has  never 
been  a  good  year  for  starting  a 
new  business.” 

Asked  if  he  had  any  comment 
on  world  or  U.  S.  Affairs  that 
would,  could  or  will  affect  news¬ 
papers.  Mr.  Hines,  who  writes 
“Fortune  Finders,”  said,  “One  of 
the  great  difficulties  faced  by  this 
nation  is  at  the  same  time  its 
great  .strength — that  is  freedom  of 
speech  which  has  been  exerci.sed  by 
one  and  all,  especially  our  political 
big-wigs.  The  result  has  been  so 
many  statements  that  do  not  jibe 
that  many  of  our  foreign  friends 
simply  do  not  know  where  we 
stand.  There  is.  therefore,  need 
for  a  proclamation  of  policy — a 
Monroe  Doctrine  of  the  world,  if 
you  please — that  will  settle  once 
and  for  all  our  course,  attitude 
and  action.s  toward  peace  and 
world  development.  Such  a  state¬ 
ment  of  policy  could  be  of  im- 


Copy  Girl  Turns 
In  an  Exclusive 

Chicago 

A  17-year-oId  freshman  girl  at 
DcPaul  University,  Connie  Ban- 
ash,  who  serves  as  a  copygirl  at 
the  Chicago  Tribune,  recently 
turned  in  an  exclusive  story  that 
not  only  made  page  one  in  the 
Tribune,  but  was  picked  up  by 
the  wire  services. 

Her  story,  for  which  she  re¬ 
ceived  a  $15  bonus  from  the  man¬ 
aging  editor,  dealt  with  the  De- 
Paul  University  professor  who 
married  one  of  his  students. 


mense  value  from  a  propaganda 
standpoint  and  would  help  clarify 
the  thinking  of  our  own  politicians 
and  common  citizens.” 

Calling  his  column,  “Wishing 
Well,”  an  inspirational  feature, 
William  J.  Miller  predicts  a  good 
year  for  syndicates  and  newspa¬ 
pers  in  1954.  He  goes  on:  “And 
business  will  be  good,  but  people 
want  more.  People  want  and  hun¬ 
ger  for  the  old  fashioned  virtues 
of  truth,  honesty  and  justice  which 
have  almost  disappeared  from 
much  of  the  world  in  the  past  few 
decades,  and  newspapers  and  syn¬ 
dicates,  just  as  people  and  nations 
who  utilize  their  creative  efforts 
toward  applying  these  goals  which 
have  made  this  country  the  great¬ 
est  country  in  the  world,  are 
bound  to  grow  with  our  just  na¬ 
tion.” 

■ 

Chile  Going  Ahead 
With  Newsprint  Mills 

Ottawa 

Canada  will  face  the  loss  of  a 
market  for  newsprint  and  chemi¬ 
cal  pullp  if  present  plans  for  the 
expansion  of  Chile’s  pulp  and  pa¬ 
per  industry  are  carried  out.  says 
M.  R.  M.  Dale,  Commercial  Sec¬ 
retary  for  Canada,  who  is  sta¬ 
tioned  in  Santiago. 

According  to  recent  surveys,  Mr. 
Dale  reports,  forest  resources  in 
the  .southern  half  of  the  country 
are  sufficient  to  supply  a  market 
10  times  larger  than  the  present 
domestic  one.  Steps  are  now  be¬ 
ing  taken  toward  a  fuller  utiliza¬ 
tion  of  thc.se  reserves. 

At  present  Chile  consumes  24.- 
000  tons  of  newsprint  a  year,  of 
which  46  per  cent  is  produced  lo- 
callv.  Canadian  exporters  sell  to 
Chile  about  $1,500,000  worth  of 
newsprint  and  chemical  pulp  a 
year. 

The  Development  Corporation, 
a  Chilean  government  agency,  has 
negotiated  with  the  International 
Bank  a  loan  of  $20,000,000  to  be 
used  by  the  local  newsprint  com¬ 
pany  to  .set  up  an  additional  mill 
and  kraft  pulp  plant.  This  devel¬ 
opment  should  eventually  provide 
50,000  tons  of  newsprint  and  40.- 
000  tons  of  pulp  a  year.  In  addi¬ 
tion,  the  Development  Corpora¬ 
tion  has  announced  that  in  1954 
it  will  inaugurate  a  project  for 
seven  pulp  mills. 


Photography 

continued  from  page  30 


The  final  illustration  has  a  story 
behind  it  you  might  like  to  hear. 

“At  the  end  of  a  railroad  strike," 
Mr.  Vetter  says,  “I  was  instructed 
to  picture  a  railroad  man  giving 
a  highball  signal  from  the  side  of 
a  box  car. 

“That  picture  had  been  made 
every  time  a  railroad  strike  end¬ 
ed.  I  began  visualizing  a  picture  of 
a  locomotive  shooting  out  steam. 

“When  I  arrived  at  the  railroad 
yards  and  found  the  yard  foreman, 

I  asked  him  to  place  a  boxcar  in 
front  of  an  engine.  I  was  to  stand 
on  the  car.  After  this  had  been 
done,  1  told  the  engineer  of  the 
hot  engine  to  give  me  .steam 
through  the  smokestack  and  out 
the  two  piston  chamber  valves  at 
the  same  time. 

“He  said  he  couldn’t.  I  knew 
I  could.  When  1  explained  how  it 
was  done — as  if  he  didn’t  know — 
he  .said,  O.K.,  and  did  it.  (Ed. — 
Mr.  Vetter  once  worked  for  a  rail¬ 
road.) 

“It  was  9  p.m.  I  made  a  flash- 
shot,  and  steam  was  shooting  out 
both  sides  of  the  engine  and  out 
the  smokestack.” 

As  for  some  of  Mr.  Vetter’s 
thoughts,  in  quote.s: 

“If  there  is  anyone  who  should 
be  a  student  of  Emily  Post,  it  is 
the  photographer  .  .  .  When  re¬ 
ceiving  an  assignment.  I  deserve 
to  be  given  all  known  facts  of  the 
story  .  .  .  Wouldn’t  it  be  more  in¬ 
telligent  and  add  dignity  to  the 
paper  if  the  photographer  were 
briefed  before  leaving  the  office  on 
what  was  wanted  by  his  editors, 
not  by  the  press  agent? 

“Instead  of  having  a  club’s  new 
president  receiving  the  gavel,  why 
not  a  good  character  study  of  him 
by  a  photographer  who  is  an  artist 
with  his  camera  and  knows  human 
beings?  ...  I  think  the  newspaper 
could  help  itself  if  more  staff 
members  knew  what  stories  were 
in  the  mill. 

“It  is  said  the  camera  does  not 
lie.  That  may  be  true,  but  the 
photographer  can.  He  can  em¬ 
phasize  or  play  down  whatever 
pleases  a  biased  mind  ...  By  hav¬ 
ing  news  subjects  exaggerate  a 
situation,  I  often  illustrate  a  story 
and  at  the  same  time  obtain  a 
picture  that  looks  quite  normal. 
Try  exaggerating  .  .  .  Never  pho¬ 
tograph  people  shaking  hands  un¬ 
less  it  is  real,  and  never  let  any 
one  point  with  his  finger  unless 
this.  too.  is  real. 

“Never  hesitate  to  attempt  to 
copy  another  fellow’s  idea  ...  I 
think  every  newspaperman  and 
especially  every  photographer 
should  be  a  Jack-of-all-trades.  .A 
good  newspaperman  should  under¬ 
stand.  for  instance,  the  fundamen¬ 
tals  of  medicine  and  the  principle 
of  the  .A-bomb,  without  pretend¬ 
ing  to  attempt  surgery  or  to  make 
explosives.” 


EDITOR  &  PUBLISHER  for  January  16,  1954 


44 


Reporter  at  U.N. 

continued  from  page  12 

American  news  policy  became  evi¬ 
dent  when  he  returned  to  his  of¬ 
fice.  He  said  frankly  that  he  felt 
the  correspondents  should  have 
every  bit  of  information  that  he 
could  legitimately  furnish.  In  the 
last  few  weeks,  the  policy  has  been 
much  easier.  Everyone  hopes  the 
American  delegation  is  on  the 
right  track  once  more  as  regards 
press  relations. 

The  Russians  rock  along  mer¬ 
rily  on  their  old  ways  of  telling 
nothing  until  they  get  ready  and 
that  usually  is  after  they  have 
made  a  public  statement  in  a  meet¬ 
ing.  It  appears  they  actually  enjoy 
being  secretive  and  jousting  with 
the  press. 

Mshinsky  Has  Lunch 

A  slight  easing  of  press  tensions 
was  noticed  this  last  Fall.  Soviet 
Delegate  .Andrei  Y.  Vishinsky  ac¬ 
cepted  for  the  first  time  an  invita¬ 
tion  from  the  United  Nations  Cor¬ 
respondents  Association  to  a 
luncheon  in  his  honor.  The  Asso¬ 
ciation  since  1948  has  had  these 
lunches  and  they  often  have 
turned  out  good  news  breaks.  The 
Association  is  made  up  of  corre¬ 
spondents  regularly  accredited  to 
the  U.N. 

Vishinsky  passed  around  word 
that  he  would  be  glad  to  eat  but 
would  say  nothing.  Having  heard 
that  one  before,  the  UNCA 
agreed.  The  fateful  day  came  and 
the  largest  crowd  ever  to  turn  out 
for  such  a  lunch  was  on  hand  at 
the  UNCA  room  of  an  East  Side 
restaurant  for  the  festivitie.s,  even 
if  Vishinsky  would  be  silent. 

On  the  Record 

Vishinsky  marched  in  with  his 
deputy  delegate,  Malik,  and  an  in¬ 
terpreter  and  took  his  place  at  the 
table.  Then  he  did  what  the  re¬ 
porters  expected.  He  reached  for 
the  microphone,  and  said  he 
wanted  to  make  a  .statement  right 
now — and  on  the  record. 

The  food  cooled  while  the  re¬ 
porters  took  notes.  It  turned  out 
to  be  politics  along  the  Soviet  line 
but  Vishinsky  did  inject  a  new 
angle.  He  said  there  were  Five 
Big  Powers  in  politics  and  he  felt 
that  the  press  should  be  raised  to 
the  Sixth  Power.  The  reporters 
then  managed  to  eat  while  Vishin¬ 
sky  ate — and  he  was  off  again. 
The  rest  of  his  speech  and  answers 
to  questions  did  not  deviate  from 
^  the  Malenkov  line.  He  said,  for 

j  the  first  time,  that  the  Russians 

did  not  believe  they  had  to  dem¬ 
onstrate  peaceful  deeds  before  be¬ 
ginning  peace  talks  with  the  West. 
They  did  not  feel  such  conditions 
were  necessary. 

That  was  Moscow’s  answer  to 
President  Eisenhower’s  demand  for 
the  Russians  to  contribute  peace¬ 
ful  deeds  instead  of  words  to  a 
world  settlement.  As  usual,  Vish¬ 
insky  knew  what  he  was  doing  and 
delivered  his  little  tid-bit  where  it 
would  get  the  widest  play. 


Vishinsky  gets  the  award  for  de¬ 
livering  the  longest  speeches  con¬ 
sistently,  year  in  and  year  out,  in 
the  U.N.  But  he  says  that  his 
speeches  here  are  not  his  longest. 
The  champion  speech  in  the 
Vishinsky  books  was  a  12-hour  ef¬ 
fort  made  in  two  parts  of  six  hours 
each,  while  he  was  a  prosecutor 
in  the  Soviet  Union. 

Propaganda  Pouch 

There  have  been  some  com¬ 
ments  that  the  Russians  use  the 
U.N.  for  propaganda.  This  does 
not  always  take  place  on  the  podi¬ 
um.  Periodically,  a  large  envelope 
is  delivered  in  the  press  area  by 
special  Soviet  courier  for  virtually 
all  of  the  correspondents  here  and 
it  contains  such  material  as  New 
Times.  Soviet  Woman,  texts  of 
speeches  and  articles,  reports  of 
haopy  achievements  and  often  a 
color  magazine  giving  views  of 
work  in  the  Soviet  Union.  Recently 
one  such  bundle  of  Soviet  joy 
tipped  the  scales  at  VA  pounds. 

Vishinsky  also  has  introduced  a 
new  turn  in  his  social  relation.s.  In 
the  old  days,  invitations  to  the  So¬ 
viet  receptions  were  extremely  lim¬ 
ited.  Few  pre.ss  people  were  able 
to  eat  the  caviar  imported  from 
Moscow  and  down  it  with  liberal 
shots  of  vodka. 

But  with  a  policy  of  relaxation 
last  Fall.  Vishinsky  introduced  a 
movie  party.  In  a  return  gesture 
for  the  hospitality  of  the  luncheon, 
he  invited  members  of  UNCA  to 
see  films  in  the  5>oviet  delegation 
buildins.  There  was  a  color  film 
of  music  and  art  in  the  Ukraine 
and  this  was  followed  by  a  bounti¬ 
ful  buffet  in  an  adjoining  room. 
This  time  he  had  his  wife  and 
daughter  with  him  and  he  spent 
most  of  the  evening  going  from 
group  to  group  to  see  that  his 
cuests  had  enough  food  and  drink. 
He  can  be  a  genial  host  when  he 
wishes. 

But  when  the  .As.sembly  ended 
and  the  last  vote  had  been  cast 
aaainst  the  long-standing  Russian 
peace  plan.  Vishin.sky  said  from 
the  speaker’s  stand  that  he  saw 
little  good  in  what  the  Assembly 
had  done.  He  still  insisted  the 
Soviet  Union  had  the  right  ro.ad  to 
peace  and  the  majority  was  wrong. 
It  .sounded  like  the  old  Vishinsky 
the  U.N.  has  known  .so  long. 

Next:  flow  the  press  conference 
wstem  is  abused. 

m 

Tan.  20  Deadline 
For  'Big  4'  Cards 

Washington 

The  State  Department  last  week 
r.'quested  that  editors  of  American 
wire  services,  newspapers,  maga¬ 
zines.  radio  and  television  net¬ 
works.  and  news  photo  agencies, 
desiring  accreditation  of  corres¬ 
pondents  to  the  U.  S.  Delegation 
at  the  Big  Four  meeting  of  foreign 
ministers  at  Berlin  on  Jan.  25,  im¬ 
mediately  notify  the  Department. 

Communications  should  be  in 
writing  by  Jan.  20  at  the  latest, 
giving  the  names  of  representatives 
to  be  assigned. 


Florida  Daily  Gives 
Citizenship  Medal 

Ft.  Lauderdale,  Fla. 

James  S.  Hunt,  local  real  estate 
developer,  has  been  selected  to  re¬ 
ceive  the  first  Ft.  Lauderdale  Daily 
News  citizen’s  medal  of  honor  for 
“distinguished  contributions  to  the 
betterment  of  his  community.’’ 

R.  H.  Gore,  chairman  of  the 
board  of  Gore  Publishing  Co.,  an¬ 
nounced  the  establishment  of  the 
new  honor  medal. 

■ 

Copy  Boys  Go  Ahead 

Miami,  Fla. 

Two  Miami  Daily  News  copy 
boys  have  been  promoted  to  staff 
positions.  Keith  Sherouse,  former 
chief  copy  boy,  has  been  promoted 
to  the  sports  staff  under  sports  ed¬ 
itor  Stanley  Woodward,  and  Don 
Wright  has  been  made  a  cub  pho¬ 
tographer. 


Motion  to  Investigate 
Newspaper  Expunged 

Milford.  Conn. 

The  Milford  representative  town 
meeting  rejected  a  motion  on  Jan. 
7  for  an  investigation  of  the  Mil¬ 
ford  Citizen,  a  weekly  newspaper, 
and  voted  further  to  expunge  the 
motion  from  its  records. 

The  motion  had  been  made  by 
the  late  Ephraim  Sinn,  who  was 
frequently  at  odds  with  the  town’s 
officials  and  various  organizations 
in  the  area.  He  suffered  a  stroke 
the  night  he  introduced  a  motion 
for  an  investigation  of  the  news¬ 
paper.  He  died  on  Nov.  10. 

The  motion  called  for  appoint¬ 
ment  of  a  committee  to  make  a 
study  “of  the  editorial  and  news 
policies  of  the  Milford  Citizen  to 
determine  whether  its  public  re¬ 
sponsibility  measures  up  to  its 
freedom  to  publish  without  fear 
and  without  favor.’’ 


.lust  I  o  Milke  Sure  i\n(l  I  o  Clive 
^  our  \\  ishes  A  IWost 
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minted  ad". 

Success  is  yours,  too.  with  a  papi'r  of  your  own  and  the 
Hrokers  in  the  Classified  .Section  or  your  "wanted  to 
buy"  ad  is  your  answer  there, 

JU.ST  A  FEW  IDEAS  FOR  SI CCESS  IN  ’54. 
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FOTOGS 

News 
Picture 
Contest 


Select  your  best  1953  pictures  for  inclusion  in 
Editor  &  Publisher  15th  News  Picture  Contest 


THREE  CASH  PRIZES  will  be  awarded  by  EDITOR  &  PUBLISHER  for  the  best  SPOT 
NEWS  photographs  made  by  newspaper  or  news  service  empolyes,  and  published  in 
DAILY  AND  WEEKLY  NEWSPAPERS  of  general  circulation  during  the  calendar  year 
1953.  Entries  will  be  received  at  the  address  given  below  until  January  31.  1954. 

Winning  photographer  in  the  E.  &  P.  contest  will  receive  the  ANNUAL  AWARD  of 
Kent  State  University,  Kent,  Ohio,  for  his  contribution  to  pictorial  journalism,  and 
the  winning  photo  will  be  hung  in  Kent  State’s  HALL  OF  FAME. 


Conditions  of  the  Contest 

1.  Pictures  taken  by  photographers  employed  by  a  newspaper,  a  syndicate, 
a  news  service  or  by  an  accredited  free  lance  in  tbe  U.  S.  and  its  posses¬ 
sions,  in  Canada  or  in  Mexico,  are  eligible.  No  stills  from  newsreels 
are  eligible. 

2.  There  is  no  limit  on  number  of  pictures  which  may  be  submitted  by  an 
individual.  Pictures  must  have  oeen  published  in  a  newspaper  during 
the  CALENDAR  YEAR  OF  1953.  Attach  as  proof  of  puolication  a 
clipping-  or  tear  sheet'  bearing  date  line,  or  a  statement  from  your 
editor  or  chief  of  photo  staff  verifying  publication.  A  descriptive 
caption  on  the  back  of  each  picture  should  tell  the  circumstances  under 
which  it  was  made,  and  with  what  make  of  camera;  also  the  type  of 
film  and  bulb  employed,  shutter  speed  and  lens  stop.  Publication  of 
a  picture  in  a  magazine  or  other  periodical  does  not  qualify  it  for  this 
contest. 

3.  All  photos  will  be  judged  in  one  class:  SPOT  NEWS  PHOTOS. 
Cameramen  in  small  communities  have  an  e^ual  opportunity  with  the 
photographers  of  large  cities  to  win  recognition.  I^e  point  system  de¬ 
vised  by  the  National  Press  Photographers  Association  will  be  followed 
in  the  judging.  This  provides:  4  possible  points  for  dramatic  quali^ 
achieved  while  covering  spot  news  story  where  unrehearsed  action  is 
obvious;  3  possible  points  for  difficulties  encountered  and  competitive 
conditions  under  which  photographer  worked;  2  possible  points  for 
importance  of  story;  1  possible  point  for  technical  quality. 

4.  Pictures  must  be  submitted  in  8x10  size.  Prints  must  be  glossy  and- 
should  be  mounted  on  board  (size  of  mounting  is  not  to  exceed  16x20) 
to  protect  the  print  and  show  it  effectively  to  the  judges.  A  flexible 
non-curling  board  is  best  for  exhibition  purposes.  EACH  PICTURE 
MUST  CARRY  A  TITLE  WRITTEN  OR  LETTERED  UNDER  IT. 
NO  NAMES  OR  OTHER  IDENTIFICATION  SHOULD  APPEAR  ON 
THE  FRONT  OF  THE  PICTURE. 

5.  Pictures  will  not  be  returned  unless  requested  at  time  of  entry.  All 
copyrights  will  be  carefully  respected  in  reproduction  for  news  purposes 
in  EDITOR  &  PUBLISHER. 


5  Honorable  Mentions  of  $15 

Certificates  of  award  will  also  be  made 
to  newspapers  or  news  services  em¬ 
ploying  the  winning  photographers. 


HURRY!  HURRY!  HURRY!  TIME  IS  SHORT - 

ENTRIES  MUST  BE  IN  BY  JANUARY  31. 


IMPORTANT 

All  entries  should  be  mounted,  on  board, 
size  not  exceeding  16  x  20. 

SUBMIT  ALL  MATERIAL,  CARE- 
FULLY  PACKED  TO  PREVENT  DAM¬ 
AGE,  ON  OR  BEFORE  JANUARY  31, 
1954. 


News  Picture  Contest 

Editor  &  Publisher 

1700  Times  Tower  New  York  36,  N.  Y. 
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I  Fred  S.  Arnott,  47,  columnist  | 
I  for  the  London  (Ont.)  Free  Press 
and  formerly  for  16  years  with  the  i 
POT  Kitchener-Waterloo  Record,  Jan. 
i  9. 

din  ;  *  •  * 

WaLiAM  W.  Patterson,  40, 
if®®  member  of  the  Atlanta,  Ga.,  staff  , 
of  the  Associated  Press  since 
1945,  formerly  with  the  Jackson- 
.r  ville  (Fla.)  Journal  and  once  man- 
®  I  ager  of  the  United  Press  bureau 
and  Jacksonville,  Jan.  6. 

I 

'*  Mrs.  Marjorie  Dorman  Riv¬ 
ers,  69,  who  formerly  served  for 
20  years  on  the  news  staff  of  the 
Brooklyn  (N.  Y.)  Eagle.  Jan.  3. 

Henri  Danjou,  54,  Paris  news¬ 
paperman  and  former  war  corres¬ 
pondent,  Jan.  10. 

«  •  ♦ 

Dudley  R.  Rollinson,  47,  ad¬ 
vertising  executive  of  the  Amer¬ 
ican  Weekly  magazine.  New  York, 
Jan.  7. 

*  *  * 

Joseph  Fennelli,  57,  staffer  of 
the  San  Francisco  (Calif.)  News 

and  formerly  with  the  New  York 

World-Telegram,  New  York  Tele¬ 
gram,  New  York  Tribune,  New 
York  Evening  Mail  and  New  York 
Globe,  Jan.  3. 

*  *  * 

Mrs.  JaL  Claire  Bollman,  33, 
secretary  of  the  De  Lake  (Ore.) 
Sews-Guard.  recently. 

*  *  • 

Frederick  James  Wilson,  68, 
Montreal  advertising  manager  of 
the  Toronto  (Ont.)  Globe  &  Mail 
for  the  last  28  years,  Jan.  7. 

*  *  * 

Lt.-Col.  John  R.  Hess,  Jr.,  59, 
former  sports  editor  of  the  Provi¬ 
dence  (R.  I.)  Journal-Bulletin, 
Ian.  7. 

0  0  0 

Henry  Edward  Rood,  86,  who 
had  held  editorial  posts  on  the 
New  York  Herald,  New  York 
Times,  New  York  Sun,  New  York 
;  Tribune  and  Philadelphia  Press, 

at  Greensboro,  N.  C.,  Jan.  3. 

«  *  * 

I  Ben  Bloodworth,  57,  editor 

r  of  the  Decatur  (Ala.)  Daily  for 

*  I  nearly  30  years,  Jan.  4. 

*  «  * 

Jack  D.  Webb,  59,  a  copy  edi¬ 
tor  of  the  American  Weekly  mag¬ 
azine  for  the  last  10  years  and 
formerly  with  the  New  York 
World  and  New  York  World- 

•  Telegram,  at  Newark,  N.  J.,  Jan. 
3.  His  brother,  Fraivk  Webb,  is 
a  member  of  the  New  York  Her¬ 
ald  Tribune  staff. 

*  *  * 

Curtis  A.  Hodges,  74,  former 
general  manager  .and  managing 
editor  of  the  Indianapolis  (Ind.) 
News  and  a  copyreader  for  the 
9  Indianapolis  Star  for  the  last  five 

^  /  years,  Jan.  1. 

'  «  *  « 

y  Gene  Morgan,  66,  veteran 
,  N.  T.  Chicago  Daily  News  staff  member 


and  former  foreign  correspondent, 
Dec.  29. 

0*0 

Loren  B.  Hall,  45,  adminis¬ 
trative  assistant  to  ^nator  George 
D.  Aiken  (R. -Vt.)  and  former 
staff  member  of  the  Washington 
(D.C.)  Post,  Jan.  3. 

•  «  « 

Christopher  J.  Finnegan,  69, 
formerly  on  the  Milwaukee  (Wis.) 
Journal,  Milwaukee  Sentinel,  the 
Evening  Wisconsin,  Milwaukee 
Daily  News  and  Milwaukee  Free 
Press  and  more  recently  a  public 
relations  man,  Jan.  3, 

*  *  * 

William  Rutherford  Hunt¬ 
ington,  76,  a  financial  writer  and 
statistician  for  the  New  York 
Times  for  40  years  until  his  re¬ 
tirement  in  1937,  at  Plainfield, 
N.  J.,  Jan.  1.  One  of  his  sons, 
Howard  W.  Huntington,  is  now 
a  member  of  the  Times  financial 
news  staff. 

«  *  * 

John  W.  Blackstone,  83,  who 
served  on  the  Freeport  (Ill.)  Jour¬ 
nal-Standard  from  1920  until  his 
retirement  in  1938  and  who  for¬ 
merly  published  weekly  newspa¬ 
pers  in  Shullsburg  and  Frederic, 
Wis.,  and  Monticello,  Ill.,  in  Free¬ 
port,  Dec.  28. 

0  0  0 

James  E.  Lawler,  62,  manag¬ 
ing  editor  of  the  Tamaqua  (Pa.) 
Evening  Courier,  Jan.  2.  He  had 
been  an  editor  on  the  Courier 
since  1936  and  previously  was  a 
reporter  on  the  same  paper  from 
1916  to  1920. 

«  *  « 

Edward  S.  (Ted)  Casey,  44, 
for  24  years  a  Boston  (Mass.) 
Globe  artist,  recently, 

•  *  « 

Rudolph  Benson,  67,  former 
Cincinnati  (Ohio)  Times-Star  and 
Cincinnati  Enquirer  city  hall  re¬ 
porter,  later  for  30  years  a  pub¬ 
lic  relations  representative,  Dec. 
31. 

0  0  0 

Emmet  F.  Rooney,  53,  editor 
of  the  weekly  Ludlow  (Vt.)  Reg¬ 
ister  and  a  former  correspondent 
for  the  Springfield  (Mass.)  Union, 
Dec.  29. 

•  •  « 

Claude  L.  Upham,  79,  for 
more  than  30  years  before  his  re¬ 
tirement,  reporter  for  the  Pendle¬ 
ton  (Ore.)  East  Oregonian,  in 
Portland,  Ore.,  recently.  He  had 
worked  for  the  Chicago  Daily 
News  and  the  Hermiston  (Ore.) 
Herald. 

0  0  0 

H.  H.  Fanz,  49,  research  man¬ 
ager,  Philadelphia  (Pa.)  Inquirer, 
Jan.  1.  He  had  been  with  the 
newspaper’s  promotion  depart¬ 
ment  for  the  last  11  years. 

«  *  * 

Francis  J.  Campbell,  47,  one 
time  editor  of  the  Darien  (Conn.) 
Review,  a  weekly,  and  staffer  on 

numerous  dailies,  including  the 

Norwalk  Hour,  South  Norwalk 
Sentinel,  New  London  Day,  and 
New  Haven  Journal  -  Courier,  all 
in  Connecticut,  Dec.  31. 


Albert  Girard,  73,  advertising 
manager  of  the  French-language 
daily  La  Patrie,  Montreal,  Que., 
Jan.  5. 

*00 

Edgar  M.  Swasey,  79,  member 
of  the  sales  department  of  the 
American  Weekly  magazine  and 
for  the  last  33  years  associated 
with  the  Hearst  Newspapers,  in 
New  York,  Jan.  1. 

0  0  0 

Kenlen  Bates  Crannell,  60, 
national  advertising  man  for  the 
Dallas  (Tex.)  Morning  News,  Jan. 
1.  He  began  work  for  the  News 
as  a  carrier  boy  in  1910  and  worked 
there  altogether  37  years. 

0*0 

Mrs.  Mary  Stroud  Cammack, 
75,  for  many  years  a  reporter  for 
the  Salem  (Ore.)  Statesman,  at 
her  home  at  Rosedale,  Ore.,  Dec. 
24. 


Joseph  Givondo  Dies; 
Editor  at  Fort  Dodge 

Fort  Dodge,  Iowa 

Joseph  Givando,  36,  managing 
editor  of  the  Fort  Dodge  Messen¬ 
ger  and  a  Nieman  fellow  at  Har¬ 
vard  in  1951-52,  died  Jan.  11  after 
being  stricken  with  a  heart  attack. 

Editor  &  Publisher,  (Jan.  9, 
page  10)  reported  Mr.  Givando’s 
fight  with  the  mayor  of  Fort 
Dodge  over  a  restrictive  news 
policy.  It  was  the  most  recent 
occasion  on  which  Mr.  Givando 
had  been  outspoken  in  defending 
press  freedom. 

He  resigned  as  managing  editor 
of  the  Colorado  Springs  Free 
Press  in  December,  1950,  after 
three  years’  service,  charging  the 
Colorado  Springs  Chamber  of 
Commerce  and  the  International 
Typographical  Union,  then  owner 
of  the  paper,  with  attempting  to 
censor  the  news. 

He  then  joined  the  staff  of  the 
Denver  Post  and  later  became  an 
editorial  writer.  He  resigned  Dec. 
17,  1953,  to  become  managing 
editor  of  the  Messenger. 

■ 

F.  J.  Gainsway 
Dies  in  Jersey  City 

Jersey  City,  N.  J. 

Frederic  J.  Gainsway,  70,  execu¬ 
tive  editor  of  the  Jersey  Journal 
and  a  member  of  the  news  staff 
since  1907,  died  Jan.  8  after  col¬ 
lapsing  in  the  doorway  of  the 
Journal  Building  the  night  before. 

Mr.  Gainsway  worked  on  the 
Utica  (N.  Y.)  Press  and  the  Bay¬ 
onne  (N.  J.)  Times  before  he 
joined  the  Journal  as  a  reporter. 
He  became  city  editor,  was  made 
managing  editor  in  1928  and  ex¬ 
ecutive  editor  in  1951,  when  S.  I. 
Newhouse  bought  the  newspaper. 
He  served  as  president  of  the  New 
Jersey  Associated  Press  in  1946. 

His  wife,  the  former  Mabel 
Butler,  who  was  woman’s  editor 
of  the  Journal  at  the  time  of  their 
marriage  in  1911,  died  last  Oct. 
16. 


Veteran  Oklahoma 
Editor  Succumbs 

Chickasha.  Okla. 
George  H.  Evans,  80,  editor  of 
the  Chickasha  Daily  Express  since 
1903,  died  Jan.  7  after  having  suf¬ 
fered  a  stroke  of  paralysis  in  1952. 

He  bought  a  half  interest  in  the 
newspaper  when  this  was  still  In¬ 
dian  Territory  and  three  years 
later  bought  his  partner’s  interest. 
The  paper’s  circulation  grew  from 
400  to  more  than  6,000  at  present. 

In  1934,  Mr.  Evans  sold  a  half 
interest  in  the  paper  to  Dave  Van- 
divier.  Mrs.  Evans  will  remain  a 
silent  partner.  Mr.  Evans  was  a 
former  president  of  the  Chickasha 
Chamber  of  Commerce  and  Lions 
Club  and  was  active  in  many  civic 
enterprises. 

■ 

Comet  Crash  Victim 

Bloomington,  Ill. 
Howard  E.  Schuchmann,  29, 
former  night  state  editor  of  the 
Pantagraph,  was  one  of  two 
Americans  listed  among  35  miss¬ 
ing  and  feared  dead  in  the  crash 
of  a  British  Comet  jetliner  Jan.  10 
in  the  Tyrrhenian  Sea.  He  was 
enroute  to  this  country  after  serv¬ 
ing  six  months  as  Far  Eastern 
representative  of  Macmillan  Com¬ 
pany,  publishers. 

■ 

'Bulldog'  Taylor  Dies 

C2HARLESTON,  W.  Va. 
Auburn  (“BuHdog”)  Taylor,  61, 
an  expert  in  newspaper  production 
methods  and  inventor  of  several 
devices  now  widely  used,  died  here 
Jan.  8.  He  retir^  recently  after 
serving  as  foreman  of  the  Charles¬ 
ton  Gazette  pressroom.  He  was 
active  in  the  ANPA  Mechanical 
Conference  for  many  years. 

■ 

Dr.  Ayers  Dies 

Atlanta,  Ga. 
Dr.  Thomas  W.  Ayers,  95,  once 
publisher  of  the  Anniston  (Ala.) 
Daily  Hot  Blast,  predecessor  of 
the  Anniston  Star,  now  published 
by  his  son.  Col.  H.  H.  Ayers,  died 
here  Jan.  5.  Dr.  Ayers  was  the 
first  Southern  Baptist  missionary 
to  China. 

■ 

Record  Circulation, 

Big  Year  in  Texas 

Dallas,  Texas 
An  all-time  record  Texas  daily 
circulation  of  nearly  2,750,000 
copies  is  reported  by  Ray  L.  Pow¬ 
ers,  president  of  the  Texas  Daily 
Newspaper  Association. 

Texas  newspapers — 100  dailies 
and  576  weeklies — see  a  big  year 
ahead,  according  to  Mr.  Powers, 
who  is  also  business  manager  of 
the  Houston  Press. 

m 

INS  Tape  in  Indiana 

Indianapolis,  Ind. 
An  Indiana  tape  circuit  has 
been  opened  by  International 
News  Service  from  Indianapolis. 
It  is  under  the  direction  of  E.  J. 
Cadou,  Sr.,  Indiana  state  manager. 
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Next  Move  For  Jones 


To  Be  Equity  Suit 


New  Machines 

continued  from  page  7 


The  pressing  of  an  equity  suit 
in  Supreme  Court,  New  York 
County,  will  be  the  next  step  taken 
by  Duane  Jones  Co.  against  the 
advertising  agency  of  Scheideler, 
Beck  &  Werner,  according  to 
Jones’  attorney  Thomas  F.  Boyle. 
This  action,  he  said,  will  involve 
an  accounting  of  SB&W  profits  and 
the  impressing  of  a  trust  on  all 
stock  held  by  the  three  principals 
of  the  new  agency. 

No  Time  Limit 

The  move  has  not.  as  yet,  been 
made.  There  is  no  time  limit, 
however,  because  the  complaint 
was  filed  with  the  original  suit 
but  was  separated  as  a  different 
cause  of  action. 

That  original  suit  was  concluded 
late  last  week  with  the  sustaining 
of  a  $300,000  jury  judgment  by 
the  Court  of  Appeals  against  eight 
former  employes  of  Duane  Jones 
for  “Piracy”  of  accounts  and  per¬ 
sonnel  from  the  Jones  agency 
(F  &  P,  Jan.  9,  page  9.) 

Objectives  of  Suit 

The  two  objectives  of  the  equity 
suit  will  be,  according  to  Mr. 
Boyle,  1 )  an  accounting  of  profits 
and  2)  impressing  of  trust  on  the 
stock. 

Under  the  first  of  these,  Mr. 
Boyle  went  on,  it  will  be  up  to  the 
court  to  determine  the  extent  of 
SB&W  profits  since  it  started  oper¬ 
ations  and  whether  or  not  Duane 
Jones  is  entitled  to  any  of  this. 
Since  Duane  Jones  contends  that 
his  whole  business  was  taken  away 
from  him,  an  accounting  of  total 
agency  profits,  above  and  beyond 
the  pre.sent  $300,000  judgment, 
will  ^  sought  rather  than  just  the 
profits  on  the  accounts  that  were 
formerly  with  the  Jones  agency. 

At  the  time  the  new  agency  was 
set  up  it  had  a  number  of  accounts 
that  had  been  handled  through 
the  Jones  firm.  These  were:  Man¬ 
hattan  Soap  Co..  G.  F.  Heublein, 
International  Salt,  Wesson  Oil, 
C.  F.  Mueller  Co.,  the  Borden  Co., 


WITH 
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Marlin  Fire  Arms,  Mcllhenny 
Corp.,  Haskins  Bros,  and  Conti¬ 
nental  Briar  Pipe. 

Any  time  limit  on  the  total 
profits  sought,  if  an  accounting  is 
granted,  is  up  to  the  discretion  of 
the  court. 

The  impressing  of  trust  means 
that,  should  it  be  carried  out  by 
the  court,  all  dividends  on  stock 
held  by  the  Messrs.  Scheideler, 
Beck  and  Werner  as  individuals 
will  accrue  to  Duane  Jones.  The 
reason  that  only  the  three  are 
mentioned  at  the  present  time  is 
that  in  the  original  complaint  only 
those  three  were  named.  As  a  mat¬ 
ter  of  fact.  80  per  cent  of  the  equity 
in  SB&W,  along  with  a  bond  of 
$2.50,000.  has  already  been  posted 
as  security  for  the  $300,000  ver¬ 
dict  already  rendered. 

The  Court  of  Appeals,  on  Janu¬ 
ary  7,  sustained  that  judgment. 
However.  Robert  Hayes,  who  had 
been  released  from  his  part  of  the 
verdict  in  an  appeal  before  the 
Appellate  Division,  was  found 
answerable  in  the  opinion  deliv¬ 
ered  by  the  Court  of  Appeals.  The 
corporation  itself,  Scheideler, 
Beck  &  Werner,  was,  in  the  last 
appeal,  exonerated. 


Ike's  T-H  List 

continu'd  from  page  1 1 


he  addressed  remarks  to  suppliers 
and  manufacturers  of  equipment 
for  the  newspaper  industry.  He 
said: 

“Newspaper  presses  run  faster 
than  they  did  40  years  ago  but 
can  we  honestly  say  that  today’s 
newspapers  are  very  much  bet¬ 
ter  printed  than  those  of  1914? 
Have  you  in  fact  provided  us 
with  all  the  new  equipment  pos¬ 
sible  to  cut  down  on  the  hand¬ 
work  so  characteristic  of  our  pro¬ 
duction,  to  speed  up  the  manu¬ 
facture  of  our  product,  and  to 
help  us  solve  our  present  high 
manning? 

“More  machines  that  do  these 
things  are  needed  in  our  indus¬ 
try — they  should  be  welcomed  by 
publishers  and  by  unions  alike, 
for  it’s  possible  to  pay  men  more 
when  machines  do  more  of  the 
work  and  do  it  better.  The  type¬ 
setting  machine  proved  that — way 
back  in  the  19th  Century.” 

■As  one  example,  Mr.  Dyer  de¬ 
scribed  the  Sheridan  stuffing  ma¬ 
chine  which  was  installed  by  the 
Indianapolis  newspapers  after  ob¬ 
taining  a  pledge  of  cooperation 
by  the  mailers’  union. 

“It  has  paid  off  in  increased 
production  and  it  has  increased 
the  value  to  us  of  our  journey¬ 
men  mailers,”  he  commented.  “We 
hope  there  will  be  more  machines 
like  this  available.” 


VPA  Asks  Records 
On  Juvenile  Cases 

Richmond,  Va. 

The  Virginia  Press  Association 
adopted  a  resolution  at  its  Win¬ 
ter  meeting  here  Jan.  9  urging 
the  General  Assembly  to  make 
the  records  of  juvenile  offenders 
available  to  the  public  through 
the  press. 

The  association  said  secrecy  of 
arrest  and  trial  of  juvenile  of¬ 
fenders  has  served  to  encourage 
delinquency,  rather  than  to  pro¬ 
tect  the  good  name  of  the  ac¬ 
cused  in  many  instances. 


■Another  recommendation  was 
protection  for  both  parties  against 
being  required  to  negotiate  dur¬ 
ing  the  term  of  the  contract  un¬ 
less  it  so  authorizes  or  both  parties 
mutually  consent. 

Gerhard  Van  Arkel,  counsel  for 
n  U.  viewed  the  President’s  pro¬ 
posals  as  “grossly  inadequate”  and 
in  some  respects  more  restrictive 
than  the  present  law;  for  example, 
state  injunctions,  “even  where  the 
subject  is  covered  by  the  T-H 
law.” 

Mr.  Fisenhower’s  plan  for  gov¬ 
ernment-supervised  polls  among 
strikers— he  didn’t  specify  whether 
the  vote  should  be  taken  before 
or  after  the  strike  begins  —  was 
termed  “an  old  chestnut”  by  the 
union  lawyer. 

“It  was  tried  out  in  the  Smith- 
Connally  Act.”  said  Mr.  Van 
Arkel,  a  onetime  NLRB  mem¬ 
ber.  “After  a  year’s  experience 
with  it,  both  employers  and  em¬ 
ployes  found  it  was  a  stupid  de¬ 
vice.  and  Congress,  agreeing,  made 
no  appropriation  for  its  enforce¬ 
ment.  When  tried,  it  was  found 
that  from  95  to  97  per  cent  of 
the  affected  employes  voted  af¬ 
firmatively  to  strike.” 

The  bill  submitted  by  Senator 
H.  Alexander  Smith,  embracing 
the  White  House  program,  speci¬ 
fied  that  the  government-super¬ 
vised  secret  poll  be  taken  after 
the  strike  has  begun. 


He  cited  technological  advances 
made  in  other  industries  and  con¬ 
cluded  with  the  expression  of  a 
hope  that  “the  fine  manufacturing 
firms  whose  know-how  has  con¬ 
tributed  so  much  to  making  to¬ 
day's  newspaper  possible  will 
come  up  with  some  of  the  an¬ 
swers”  for  improving  production 
processes. 

In  individual  department  ses¬ 
sions.  .Arthur  Czech,  art  director 
of  the  Detroit  News,  told  the  en¬ 
gravers  that  television  is  driving 
newspapers  to  greater  efforts  to 
produce  belter  photographs. 

Newspaper  readers  learn  about 
contrast  through  their  television 
sets  and  can  correct  by  turning 
the  knobs,  he  said.  In  this  man¬ 
ner  the  reader  is  more  critical 
and  more  picture-conscious  and 
he  wants  good  news  photos,  he 
added. 


Charity-Subs  Debated 

continued  from  page  10 


Booth  how  to  run  his  newspaper 
but  I  do  not  intend  to  let  him  tell 
me  how  to  run  mine. 

“When  1  bought  the  Detroit 
Free  Press  in  1940,  I  said  at  a 
civic  meeting  given  in  my  honor 
that  while  J  had  never  started  a 
newspaper  fight,  the  record  would 
show’  that  neither  had  I  ever  run 
away  from  one. 

“The  Detroit  News,  not  the  Free 
Press,  started  this  argument.  We 
propose  to  finish  it.” 

Mr.  Booth  told  F  &  P: 

“About  the  u.se  of  charity  as  an 
inducement  in  a  phone  solicitation 
to  sell  newspapers,  it  seems  to  me 
there  is  a  principle  that  can  be 
pul  in  a  few  words.  What  follows 
applies  only  to  such  a  solicitation 
in  Detroit.  I  know  nothing  about 
solicitations  that  may  be  going  on 
elsewhere,  how  they  are  beine 
conducted  or  on  what  terms. 


‘Most  Wanted'  Picture 
Bags  Another  Bad  Man 


The  effectiveness  of  the  Inter¬ 
national  News  Service  scries  on 
the  FBI  list  of  “Ten  Most  Wanted” 
fugitives  was  highlighted  anew 
with  the  capture  of  the  Oklahoma 
bad  man,  Chester  Lee  Davenport, 
at  Dixon,  Calif. 

Davenport  was  arrested  Jan.  8 
after  a  veterinarian  saw  an  INS 
story  and  picture  in  the  Vallejo 
News-Chronicle,  announcing  the 
Oklahoman’s  addition  to  the 
“Most  Wanted”  roster. 


“If  the  pres.s  is  to  condemn  five- 
percenters.  welfare  chislers  and  the 
kind  of  charity  r:\ckets  exposed 
the  other  day  in  New  York,  it 
ought  to  approach  its  subject  with 
clean  hands. 

“If  a  phone  solicitation  for  new 
subscriptions  opens  with:  ‘The 
reason  I  am  calling  you  is  because 
the  X  hospital  is  desperately  in 
need  of  equipment — ’  and  goes  on 
into  a  sales  talk  for  subscriptions, 
the  newspaper  ought  in  ordinary 
decency  to  be  willing  to  say  what 
part  of  the  subscription  price  is 
to  be  handed  on  to  the  hospital. 

“If  it  refuses  to  say,  it  can  only 
mean  the  donation  is  so  .small  that 
the  solicitation  would  fail. 

“.A  while  ago  the  News  in  its 
periodical  reader  surveys  asked 
Detroiters  who  had  been  solicited 
in  the  local  circulation  campaign 
what,  in  their  understanding,  was 
to  be  given  to  a  hospital.  About 
one  in  four  had  been  given  the 
impre.ssion,  in  one  way  or  another, 
that  the  whole  90-day  subscription 
cast  w  o  u  1  d  go  to  the  hospital 
named  in  the  phone  .solicitation. 
About  half  thought  the  donation 
would  be  one-half  or  more  of  the 
subscription  paid. 

“The  actual  donation  is  a  matter 
of  cents,  not  of  dollars. 

“If  this  were  revealed,  the  soli¬ 
citation  would  collapse.” 
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APME  Names 
Study  Leaders 
For  This  Year 

Membership  of  the  1954  con¬ 
tinuing  study  committee  of  the 
Associated  Press  Managing  Ed¬ 
itors  Association  was  announced 
this  week  by  Wallace  Lomoe, 
president  of  the  association  and 
Milwaukee  (Wis.)  Journal,  m.e., 
and  Frank  Eyerly,  general  chair¬ 
man  of  continuing  studies  and 
managing  editor  of  the  Des  Moines 
(Iowa)  Register  and  Tribune. 

The  studies  will  be  directed  by 
Mr.  Eyerly  and  Coleman  Harwell, 
editor  of  the  Nashville  Tennessean, 
general  vicechairman. 

The  streamlined  pattern  of  the 
1953  studies  will  be  followed  this 
year,  with  the  five  major  news 
committees  grouped  under  a  gen¬ 
eral  news  coverage  and  writing 
committee.  Business  news  this  year 
has  been  made  a  sub-division  un¬ 
der  domestic  news.  The  number 
of  committee  members  has  been 
increased. 

A  writing  committee  has  been 
revived  and  a  new  study  covering 
technical  progress  in  the  newspa¬ 
per  field  has  been  introduced  in 
response  to  membership  requests. 
President  Lomoe  announced  that 
special  project  committees  might 
be  set  up  during  the  year  as  occa¬ 
sions  demand. 

The  committee  chairmen  are  as 
follows: 

General  News  Coverage — John 
Cauley.  Kansas  (Mo.)  Star. 

Washington  and  Elections — 
Michael  J.  Ogden.  Providence  (R. 

1. )  Journal  and  Bulletin. 

Domestic  and  Business  News — 

William  J.  Foote,  ff  a  r  t  f  o  r  d 
(Conn.)  Courant. 

Foreign  News — Wallace  Carroll. 
Winston-Salem  (N.C.)  Journal- 
Sentinel. 

Newsphotos  —  Walter  Lister, 
Philadelphia  (Pa.)  Bulletin. 

Sports — Paul  Neville.  South 
Bend  (Ind.)  Tribune. 

Newsfeatures — Roderick  J. 
Watts,  Houston  (Texas)  Chron¬ 
icle. 

State  Circuits — Miles  H.  Wolff, 
Greensboro  (N.  C.)  News. 

Writing — Charles  H.  Hamilton, 
Richmond  (Va.)  News  Leader. 

Technical  Progress  in  the  News¬ 
paper  Field  —  John  Colburn. 
Richmond  (Va.)  Times-Dispatch. 

Freedom  of  Information — Nor¬ 
man  Isaacs,  Louisville  (Ky.) 
Times. 

m 

Linage  Correction 

Media  Records  has  corrected 
an  error  in  the  November  linage 
figures  for  St.  Ixjuis  (E&P.  Jan. 

2,  page  41).  The  correct  figures 
follow: 

ST.  LOUIS,  MO. 

This  Last 

Moirmhcr  Year  Year 

Gl.^)e-neni.)cmt  (MI  1.091,778  1.066.001 
Globe  Democrat  (S)  .  .  728.796  785,356 

I|"st-nisp.ntcli  (Kt  ..1,949,741  1,814.021 
P<Kt.Di.ip.itch  rS)  ..1.243.149  1,242.704 
Grand  Total  5.013,464  4,908,08'2 


Chisholm  Is  Manager 
N.  Y.  Linotype  Agency 

Mergenthaler  Linotype  Com¬ 
pany  has  appointed  Paul  S.  Chis¬ 
holm  as  manager  of  the  New 
York  Agency. 

Mr.  Chisholm 
comes  to  his  new 
post  from  Toron¬ 
to,  where  he  was 
manager  and  a 
vicepresident  o  f 
Canadian  L  i  n  o- 
type.  Limited. 

Mr.  Chisholm’s 
experience  began 
at  the  Greenwell- 
Chisholm  Print¬ 
ing  Company  in 
Owensboro,  Ky., 


Chisholm 


and 


he  then 

joined  the  Owensboro  Inquirer. 
While  in  the  Army,  he  supervised 
the  letterpress  and  composing  sec¬ 
tions  of  the  Reproduction  Depart¬ 
ment  at  Fort  Knox. 

Following  his  discharge  in  1945, 
he  became  a  I.inotype  representa¬ 
tive  in  Kentucky,  Tennes.see  and 
a  portion  of  Virginia.  In  1950  he 
was  transferred  to  Brooklyn  head¬ 
quarters,  and  in  1952  went  to 
Toronto. 


Harrv  Black  Retires 
As  E&P's  Ad  ‘Rep' 

Chicago 

Harry  K.  Black,  Editor  &  Pub¬ 
lisher’s  western  advertising  rep¬ 
resentative  for  nearly  20  years,  re¬ 
tired  as  of  Dec.  31. 

Mr.  Black  has  been  active  in 
advertising  work  for  nearly  40 
years.  He  entered  newspaper 
work  on  the  Omaha  (Neb.) 
World-Herald  and  later  was  in  the 
national  advertising  department  of 
the  old  Omaha  (Neb.)  News.  He 
was  formerly  associated  with  C. 
D.  Bertolet  &  Co.,  publishers’  rep¬ 
resentatives  of  the  old  Clover  Leaf 
Newspapers. 

He  later  worked  for  New  York 
newspapers  as  an  advertising  sales¬ 
man  and  was  associated  with  John 
Budd  Co.,  in  New  York,  prior  to 
joining  E&P  late  in  1934.  He  has 
covered  the  Midwest  territory  for 
E&P,  with  his  headquarters  in 
Chicago.  He  and  Mrs.  Black  are 
planning  an  extended  motor  trip 
through  the  Southwe.st,  Mexico 
and  along  the  Pacific  Coast  later 
this  Winter. 

Harry  B.  Mullinix,  a  member 
of  E&P’s  New  York  sales  staff 
since  1947,  was  named  Western 
advertising  manager,  effective  last 
May  1. 


Thanks  from  FBI 

St.  Louis.  Mo. 

J.  Edgar  Hoover,  director  of  the 
FBI.  has  expressed  his  apprecia¬ 
tion  to  the  St.  Louis  Globe-Demo¬ 
crat  for  the  assistance  given  by 
Ralph  Wagner,  staff  reporter,  in 
the  apprehension  of  Lester  Lee 
Rogers,  a  bank  robbery  suspect. 
Mr.  Wagner  covers  the  Federal 
beat. 


Carriei  Zips  Up 
Spaghetti  Title 

Syracuse,  N.  Y. 

A  newspaperboy  here  has  es¬ 
tablished  a  record  for  spaghetti 
eaters  to  shoot  at. 

William  Myers,  15,  who  deliv¬ 
ers  the  Post-Standard,  downed  a 
plate  of  the  spaghetti,  plus  two 
meatballs,  bread  and  cheese,  in 
one  minute,  six  seconds  flat  to  win 
the  honors  in  an  eating  contest 
and  a  $25  U.  S.  Bond.  Ed  Puma, 
also  15,  fastest  eater  among  the 
Herald-Journal  carrier  boys,  was 
a  close  second  with  one  minute, 
14  seconds.  He  also  received  a 
$25  bond. 

Two  dozen  P-S  carriers  and  25 
H-J  newsboys  participated  in  the 
contest. 

J,o3-rer  Press  Rates 
UNESCO  Treaty  Aims 

Lower  and  uniform  press  rates 
for  transmission  of  news  in  all 
parts  of  the  world  is  a  prime 
goal  of  the  United  Nations  Edu¬ 
cation.  Scientific  and  Cultural  Or¬ 
ganization.  which  plans  to  push 
for  a  treaty  on  the  subject  among 
member  states  of  the  world  or¬ 
ganization. 

“We  are  trying  to  get  member 
governments  to  lower  press  rates 
for  news.”  said  Dr.  Luther  Evans, 
director-general  of  UNESCO,  in 
New  Delhi,  India.  “That  will  be 
a  more  fruitful  attack  than  going 
into  the  news  service  business 
ourselves. 

“I  hope  the  general  conference 
of  UNESCO  at  Montevideo.  Uru¬ 
guay,  in  October  will  set  the  stage 
for  member  governments  to  make 
the  necessary  treaties  to  permit 
the  lowering  of  press  rates  on 
cable  and  radio  messages,”  he 
added. 

“.At  the  present  time,  UNESCO 
cannot  do  more  than  call  the 
attention  of  member  governments 
to  news  barriers,  but  the  Monte¬ 
video  meeting  may  produce  more 
impact.” 

■ 

Waldrop  Joins 
State  Department 

Washington 

Frank  C.  Waldrop,  former  ex¬ 
ecutive  editor  of  the  Wa.shington 
Times-Herald  has  been  appointed 
a  part-time  consultant  to  the  State 
Department  and  will  be  paid  on  a 
per-diem  basis.  His  contacts  with 
the  State  Department  have  been 
in  the  office  of  W.  Scott  McLeod, 
head  of  the  Bureau  of  Security, 
Consular  Affairs  and  Personnel, 
but  his  duties  have  not  been  pub¬ 
licly  defined.  Mr.  Waldrop  was 
with  the  Times-Herald  from  1933 
to  1953. 

Mr.  Waldrop  was  one  of  seven 
publishing  executives  to  whom  the 
late  Mrs.  Eleanor  Patterson  be¬ 
queathed  the  newspaper.  They  sold 
their  interests  to  the  Chicago 
Tribun-. 


LONDON  LETTER 

Irish  Censors 
Bar  Paper  for 
Montague  Story 

By  Doris  Willens 

London 

Lord  Beaverbrook’.s  Sunday  Ex¬ 
press  has  been  banned  by  the  Re¬ 
public  of  Ireland’s  state  censorship 
board  for  three  months. 

No  details  were  given  by  the 
censorship  board.  But  the  Irush 
News  Agency  pointed  out  that  a 
recent  issue  of  the  Sunday  Express 
devoted  nearly  three  columns  of 
its  Irish  edition  to  reporting  the 
trial  of  Lord  Montague  of  Beau¬ 
lieu.  who  was  charged  with  an  of¬ 
fense  against  a  Boy  Scout. 

Eire’s  Censorship  of  Publications 
Board  is  made  up  of  a  priest,  two 
profes.sors.  a  magistrate  and  a  uni¬ 
versity  lecturer.  At  the  same  time 
that  they  banned  the  Express  they 
also  banned  the  British  weekly 
magazine  Illustrated. 

*  4  * 

With  commercial  television  now 
a  certainty  for  the  near  future, 
British  newspapers  are  wondering 
what  its  effect  will  be  on  their  ad¬ 
vertising  incomes. 

Sir  Miles  Thomas,  chairman  of 
British  Overseas  Airways  Corpo¬ 
ration,  said  that  as  an  advertiser 
he  would  not  use  television  unless 
he  is  forced  into  it.  TV  advertis¬ 
ing.  he  added,  would  make  a  “tre¬ 
mendous  hole”  in  his  budget,  and 
newspapers  or  posters  would  suf¬ 
fer.  It  was  clear  that  he  felt  it 
would  not  be  worth  the  cost. 

«  *  * 

Two  libel  actions  brought  by 
the  Dean  and  Chapter  of  St.  Paul’s 
Cathedral  and  Westminster  Abbey 
against  Lord  Rothermere’s  Sunday 
Dispatch  have  been  settled. 

The  actions  were  based  on  an 
article  headlined  “Clear  the  Com¬ 
munists  Out  of  the  Church.” 

The  Dispatch  apologized  unre¬ 
servedly  and  plaintiffs  settled  for 
costs. 

*  *  « 

Largest  .shareholder  in  London’s 
new  daily  Recorder,  apart  from 
Owner-Editor  William  J.  Brittain, 
is  Industrialist  Sir  Bernard  Dock¬ 
er.  Sir  Bernard  is  on  the  board  of 
directors  of  several  large  companies 
including  Daimler’s. 

Already  the  industrialist  has  put 
approximately  $36,000  into  Ihe 
Recorder,  and  is  said  to  be  can¬ 
vassing  among  his  business  associ¬ 
ates  for  more  cash. 

■ 

Minister  Now  CM 

Liberal,  Kan. 

O.  M.  Rayborn  has  resigned  as 
pastor  of  the  Assembly  of  God 
Church  here  to  become  circula¬ 
tion  manager  of  the  Southwest 
Times  succeeding  Charles  Moore, 
who  resigned  to  go  into  the  office 
supply  business.  Mr.  Rayborn 
worked  part-time  for  the  Times 
prior  to  serving  in  the  ministry. 
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Truce  Prevails 
In  El  Mundo's 
Internal  Feud 


itor  (and  former  Columbia  Uni¬ 
versity  student). 

Both  parties  took  their  views  to 
the  public  via  Mundo’s  chief  rival, 
Diario  de  la  Marina.  Dr.  Botifoll 


New  Scan-A-Giavei 
Service  for  Canada 


A  cooperative  arrangement  for 


accused  Mr.  Barletta  of  “usurping  the  marketing  of  Scan-a-Graver 


Press-Farm 
Unity  Called 
Great  Need 


r 


Havana  functions,”  and  the  latter  said,  machines  and  plate-making  mate- 


A  battle  for  pontrol  of  P/  Mun  conflict  with  Dr.  Botifoll  is  rials  was  announced  this  week  by 

do  one  of  Cub“rS<^;g  dallS^  f  origin  totally  apart  from  officials  of  the  To  r  o  n  t  o  Type 
has  resulted  in  an  impasse  between  Foundry  Co.,  Ltd.  and  Fairchild 

the  paper’s  publisher  and  editor.  Camera  and  Instrument  Corpora- 


After  direct  intervention  in  the  .  _  . 

dispute  by  the  Cuban  government,  GgiIIUS  XlGlpS/ 


the  Provincial  Collegium  of  Jour-  Wasko  Tells  RepS 


nalists  asked  for  and  got  a  truce 
between  the  publisher,  Amadeo 


representative 


Camera  and  Instrument  Corpora¬ 
tion,  manufacturers  of  the  elec¬ 
tronic  halftone  engraving  machine 
which  was  introduced  into  Canada 
nearly  five  years  ago. 

Through  TTF  facilities,  Fair- 


Barletta,  and  the  editor,  Luis  J.  mustjcnow  many  thinp,  David  J.  child  will  distribute  its  Scan-a-plate 
Botifoll,  with  neither  setting  foot  'o  i^e  president  plastic  directly  to  newspaper  users, 

on  the  grounds  of  the  paper  f  Moray  Humm  &  Johnstone  - 

Dr.  Botifoll,  who  i!  I  lav^.  York  'SteTS^Ihe  Ler-  Big  Sunday  Papers' 
handTan*irtiIi'doz\to?L"S^^  Association  of  Newspaper  Pulpwood  ‘Waste*  Hit 


ior  en^s,  Representatives  at  a  luncheon 

slon  chain,  a  bank,  and  sales  agen-  t,- 

1  u-.. _  .u-  In  order  to  sell  his  newspaper. 


Ottawa 

One  Canadian  member  of  par- 


cics.  Lately,  however,  the  two  newspa^r,  Uament  recently  rose  to  protest 

men  had  drifted  apart,  partly  be-  representative  against  the  amount  of  Canadian 

cause  of  differences  iii  policy  to-  should  know  it  thoroughly,  as  well  p^ip^o^d  being  utilized  both  in 

ward  the  government.  Mr.  Barletta  markets,  pr^iwts,  advertising,  United  States  and  Canada  for 
favored  supporting  the  Batista  re-  problems,  ^eek-end  newspapers. 


gime,  whereas  Dr!  BotifoH  leaned  and  presentations.  _ 


A.  J.  Brooks,  Progressive  Con¬ 
servative,  said  he  referred  to  the 
Sunday  issues,  some  of  which 


toward  a  neutralist  or  even  oppo-  a  genius,  he  smiled,  s^rvative,  said  he  referred  to  the 

sitionist  attitude.  •  Sunday  issues,  some  of  which 

National  Unity  Urged  T^®  advertising  executive,  com-  ^veighed  three  to  four  pounds.  “I 

The  discord  boiled  over  on  New  Panng  t^ay  with  yesteryear,  added  that  it  requires  the  pulp 

iiic  Ulscura  oouca  over  on  new  that  old-time  representatives  had  ,  ,«/> .  r  TanaHian 

Years  Eve  when  Dr.  Botifoll  wrote  to  create  advertisim?  idea<!  and  art  acres  ot  Canadian 

an  editorial  urging  national  unity.  wo?rbeside  land  to  produce  one  of 

The  editorial  was  writ^n  in  the  Zw  U’s  a  "SeT  V  imi^^^^^^  iMs^^is  LTei  wX  ” 

first  person  and  signed  by  Dr.  Bo-  walkine  encvclonaedias  ®  ^  great  waste. 

tifoll,  and  it  was  to  appear  on  the  n  s  p  ^p  e  ?  rSresentatives 

ivewspdper  represeniaiivcs  .u  Vnnrnuvpr  tR.  C.t  .Vun.  and 


...  .  ,  °  - . — worK  oesiues  placing  me  aos. 

The  editorial  was  written  in  the  jt*g  ^  g^Q^j  jjjgg  to  imitate 

first  persOT  and  signed  by  Dr.  B^  ^ai^ing  encyclopaedias. 


tifoll,  and  it  was  to  appear  on  the 


front  page.  Mr.  Barletta  objected  represeniaiives  the  Vancouver  (B.  C.)  Sun,  and 

toitasIperso^almSsagebrS  himself  a  member  of  the  Canadian 

or  rewrite  it.  He  ordered  the  pa-  p  |^ad  awncS  a^7adverth-  Po\'®y  ‘•f' 

per  printed,  and  he  had  passage  er^M^  Wa!ko  «!d  ^  crease  newsprint  supplies  merely 

into  the  building  barred,  with  the  j  L  TsTobHiations  are  ful-  pulpwood  He  termed  the 

«l..«orshalW„„  ,h.  third  he  salj  I””'  ■”“* 

Of  M  I  ?  ir'  “  ®s®?rt  can  make  themselves  Indispensable  ““*''®"“y- 

of  Military  Intelligence  Service  far  as  their  newspapers  are 


and  police  agents  and  they  entered  concerned  "  ^ 

the  building  through  the  distribu-  '  ■ 

tion  room,  which  had  been  opened  Buddle  Heads  AANR 
once  the  press  started  rolling.  Fortri  F.Hitnrct 

Mr.  Barletta  ordered  the  presses  tdltors  UrrOUp 

halted.  Then  one  of  the  printers  .  Chic/ 

was  ordered  to  chisel  out  from  the  Charles  Buddie,  of  J.  P.  I 
mold  two  paragraphs  of  the  edi-  Kmney  &  Son,  who  has  served 
torial  (where  the  first-person  pro-  co-chairman,  will  head  the  ne 


Allen  Goes  to  Church 
In  City  of  Protests 

Cincinnati,  Ohio 
Going  to  church  Sunday,  Jan.  3, 


1  n  jji  A  *  Chicago  important  self-assignment 

CharlM  Buddie,  of  J.  P.  Me-  fQj.  Douglass  M.  Allen,  new  edi- 
Kinney  &  Son,  who  has  served  as  of  the  Kentucky  Times-Star. 


for  Douglass  M.  Allen,  new  edi- 

_  — „  -r  -  —  — -  — .  .  .  Ml  u  J  L  'o*"  Kentucky  Times-Star. 

torial  (where  the  first-person  pro-  co-chairman,  will  head  the  news-  Instead  of  attending  services  in 
noun  appeared),  as  well  as  Dr.  Bo-  paper  representatives’  Food  Edi-  Cincinnati  where  he  lives,  Mr. 
tifoll’s  name.  When  this  had  been  Conference  Committee  for  Allen  decided  he  would  go  to 

done,  the  press  run  was  resumed.  1954,  it  was  announced  here  by  Covington,  Ky.,  where  he  was  to 

Mr.  Barletta  then  attempted  to  AANR  President  Paul  Elsberry.  over  the  job  of  getting  out 


Baltimore,  Md.  j 

County  farm  bureaus  have  been  | 
hiding  their  light  under  a  “tomato  | 
basket”  and  should  work  closer  | 
with  community  newspapers.  Nor-  ; 
man  W.  Harrington,  president  of 
the  Maryland  Press  Association 
and  editor-manager  of  the  Easton 
(Md.)  Star-Democrat,  told  the  an¬ 
nual  convention  of  the  Maryland 
Farm  Bureau  here  Jan.  8.  I 

“When  was  the  last  time  you  i 
contacted  the  editors  or  represent-  i 
atives  of  your  local  newspapers,  or 
the  managers  of  your  local  radio  i 
stations  to  talk  things  overT’  asked  * 
Mr.  Harrington.  “Do  you  have  an 
interested,  capable  publicity  chair¬ 
man  for  your  county  farm  bureau 
or  are  such  matters  handled  willy- 
nilly? 

“You  know,  no  individual  really 
owns  a  newspaper,”  added  Mr. 
Harrington.  “The  public  does.  A 
newspaper  serves  the  public  or  it 
ha.s  no  function  and  it  dies.  We 
want  to  serve  the  farmer  as  im¬ 
portantly  as  we  serve  anyone  else." 

Mr.  Harrington  warned  his 
hearers  that  “there  has  been  a  ten¬ 
dency  among  public  officials  in 
many  sections  of  the  country  to 
regard  the  public’s  business  as  none 
of  the  public’s  business.”  He 
added: 

“No  meeting  of  a  public  body 
is  closed  by  reason  of  Constitu¬ 
tional  provision;  only  by  arbitrary, 
uninformed  actions  of  officials  in¬ 
volved.  Who  can  tell  what  great 
good  or  despicable  evil  is  accom¬ 
plished  behind  closed  doors? 

‘To  have  a  free  press  and  an 
informed  citizenry,  the  press  must 
have  full  access  to  the  news.  That 
access  I  would  describe  as  a  part 
of  your  basic  freedom.  It  alone 
can  implement  your  right  to 
know.” 


Advise  Post  Office 


take  over  the  job  of  getting  out 


fire  Dr.  Botifoll,  who  countered  Mr.  Buddie  will  be  assisted  by  the  Kentucky  section  the  follow- 


that  Mr.  Barletta  had  no  right  to  J"'®  vic^hairmen,  Kenneth  Den-  jpg  morning, 
oust  him.  Dr.  Botifoll  said  that  O’Mara  &  Ormsbee,  Inc.,  On  the  w 


way  there,  he  discov- 


although  Barletta  was  the  single  representing  the  Chicago  AANR  gred  he  had  no  funds.  So  he 
largest  stockholder  (39%),  Boti-  Chapter;  and  A.  J.  Maruchhi,  called  on  Mary  Wood,  radio  and 
foil  represented  a  larger  share  of  Branham  Company,  representing  television  editor  of  the  Cincin- 
stocks  (53%).  The  remaining  8%  ^®'''  York  Chapter.  nati  Post,  at  her  Covington  home 

might  favor  Barletta,  but  this  Yhe  1954  conference  is  sched-  and  borrowed  a  dollar. 


stocks  (53%).  The  remaining  8%  York  Chapter.  nati  Post,  at  her  Covington  home 

might  favor  Barletta,  but  this  Yhe  1954  conference  is  sched-  and  borrowed  a  dollar, 
would  make  no  difference,  since  Waldorf-Astoria  Hotel,  “I  could  have  done  you  a  dirty 

under  the  rules  of  the  company  ^®''^  York,  the  week  of  Oct.  3.  trick,”  she  said.  She  knew  about 
55%  of  the  stockholders  must  Headquarters  for  committee  cor-  Kentucky  ministers  threatening  to 
agree  on  any  major  decision.  respondence  concerning  the  con-  boycott  the  Times-Star  because  it 

The  Journalism  Collegium  f®*'®'^®  wiH  1^  the  AANR  office  replaced  Joe  Dressman,  Kentucky 
stepped  in  in  an  attempt  to  arbi-  *’®^® Suite  1121,  360  N.  Michi-  side  chief, 
trafe.  Roth  Hr  Rntif/ill  S^n  Ave.  ■ 


Washington 
Results  of  almost  one  full  year’s 
study  of  'Post  Office  Department 
operations  and  practices  were  laid 
before  the  Senate  Post  Office 
Committee  by  an  advisory  counefl 
of  1 0  committee-selected  members, 
including  Eugene  C.  Pulliam,  pub¬ 
lisher  of  the  Indianapolis  Star,  and 
Ed  M.  Anderson,  publisher  of  sev¬ 
eral  North  Carolina  weekly  news¬ 
papers.  The  report  was  presented 
at  a  closed  session  and  its  content 
was  not  publicly  disclosed. 


trate.  Both  Dr.  Botifoll  (who 
owns  some  shares  himself)  and 
Mr.  Barletta,  as  well  as  other 
stockholders,  agreed  to  stay  away 


Burner  in  Agency  PJl. 


Cullen  Ups  Peterson 


Special  Ford  Section 

The  Bridgeport  (Conn.)  Sunday 


L.  A.  Peterson  has  been  named  Herald  on  January  10  published 


from  the  paper  while  a  solution  manager  of  the  New  York  office  an  eight-page  supplement  for  Cop- 


was  sought 


of  the  John  W.  Cullen  Company,  pola  Motors,  Inc.,  Ford  Dealer  in 


Management  of  the  paper  was  in  advertising  representative  for  the  Fairfield,  Conn.,  according  to  A.  J. 


the  hands  of  Jorge  Marti,  city  ed-  Ohio  Select  List. 


Miller,  ad  director  of  the  Herald. 


Ashley  W.  Burner  is  now  assis¬ 
tant  to  the  director  of  public  re¬ 
lations  at  Anderson  &  Cairns,  Inc. 
Formerly  with  Fairchild  Publica¬ 
tions,  Mr.  Burner  had  been  a  i«- 
porter  on  the  Passaic  (N.  J.)  Her¬ 
ald  News  and  the  Plainfield  (N. 
J.)  Courier  News. 
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Express-News 
Sunday  Edition 
In  San  Antonio 

San  Antonio,  Texas 

The  San  Antonio  Express-San 
Antonio  News  made  its  bow  Sun¬ 
day,  Ian.  10.  The  expanded  paper 
in  a  new  dress  replaces  the  88-ycar- 
old  Express  as  the  Sunday  pre^uct 
of  the  Express  Publishing  Com¬ 
pany. 

As  the  creation  of  the  combined 
staffs  of  the  Express,  morning,  and 
Sews,  six-day  evening  paper  since 
1918,  the  streamlined  Sunday  edi¬ 
tion  is  designed  as  a  new  package 
different  from  the  dailies  but  con¬ 
taining  their  best  ideas  and  fea¬ 
tures. 

Notable  is  inauguration  of  a 
standard  (8-column)  size  magazine 
section,  printed  in  the  company’s 
own  plant  as  well  as  locally  ^ited, 
replacing  the  tabloid  roto  magazine 
that  was  printed  elsewhere.  This 
Week  Magazine  continues  as  part 
of  the  Sunday  edition. 

Sectionalization 

A  high  degree  of  sectionalization 
marks  the  new  11-part  Sunday 
paper. 

Of  the  various  home-printed  sec¬ 
tions,  at  least  five  of  them  will 
have  wide-open  front  pages  for 
display  of  news  and  pictures,  with 
the  magazine  front  page  in  color, 
according  to  Ed  Ray,  executive 
editor.  He  spoke  on  behalf  of 
President-Publisher  Frank  G.  Hunt¬ 
ress  and  General  Manager  Frank 
G.  Huntress,  Jr. 

An  Innovation 

An  ii^vation  in  the  combined 
paper  is  the  Men’s  and  Sports 
Section.  With  its  start  Bill  Bel¬ 
lamy,  Express  managing  editor, 
intr^uced  a  new  column,  "Male 
Call.”  Besides  usual  sports  and 
outdoor  news,  this  section  also 
contains  oil,  business  and  related 
news. 

The  first  two  sections  of  the 
p^r  are  for  general  news  and 
pictures.  A  section  is  devoted  to 
classified  and  real  estate  news. 

Three  sections  primarily  de¬ 
signed  for  women  include  two  fea¬ 
turing  society  and  a  variety  of 
feminine  -  interest  material..  An¬ 
other  is  the  Home  and  Garden 
Section. 

Flexibility  Was  Goal 

Flexibility  as  well  as  more  space 
for  news  and  features  was  the  goal 
in  switching  the  locally  edited 
magazine  to  conventional  size. 
Deadlines  will  be  weeks  earlier, 
and  could  be  cut  to  less  than  24 
hours.  Ad  deadline  will  be  only 
one  week. 

Among  those  working  under 
Mr.  Ray’s  direction  besides  Mr. 
Bellamy  arc  H.  G.  Vincent,  man¬ 
aging  editor  of  the  News;  Charley 
Kilpa^ick,  Sunday  editor  of  the 
combination,  and  June  Kilstofte, 
tnagazine  editor. 


Chicago  Dinner 
For  Robert  Hurleigh 

Chicago 

A  testimonial  dinner  in  honor 
of  Robert  F.  Hurleigh,  founder 
of  the  Chicago  Press  Club  and 
recently  transferred  to  the  Wash¬ 
ington  staff  of  Mutual  Broadcast¬ 
ing  System,  will  be  held  at  the 
Sheraton  Hotel  here,  Jan.  28. 

Joining  with  members  of  the 
Press  Club  in  arranging  for  the 
dinner  are  other  civic  groups  with 
which  Mr.  Hurleigh  was  identified 
during  the  years  he  had  been  news 
director  of  WGN,  Inc.,  Chicago 
Tribune  station.  Mr.  Hurleigh  is 
now  associated  with  the  Fulton 
Lewis  organization  in  Washington 
and  is  continuing  as  a  MBS  news 
comnsentator. 


901  Advertisers 

In  N.  Y.  Times  Sections 

Display  advertisements  from 
901  advertisers  were  carried  in 
three  special  business  review  sec¬ 
tions  published  last  week  by  the 
New  York  Times. 

The  Times  62-page  annual  U.  S. 
business  review  and  forecast  on 
Monday,  January  4,  carried  112,- 
202  lines  (46  pages)  of  advertising 
placed  by  670  advertisers.  In  ad¬ 
dition,  the  Times  carried  44,502 
lines  of  regular  display  and  classi¬ 
fied  advertising  in  the  first  part  of 
the  96-page  January  issue. 

Sixteen  foreign  countries  with 
156  ads  were  represented  in  the 
New  York  Times  International 
Trade  Section  of  Tuesday,  January 
5.  Linage  total  for  this  33-page 
section  was  54,157  (23  pages). 
Another  79,467  lines  of  regular 
display  and  classified  ads  were 
published  in  the  Times  on  the  same 
day  in  an  issue  that  totaled  88 
pages. 

The  34-page  Financial  and  Bu.si- 
ness  Review  of  the  Americas  on 
Wednesday,  January  6,  carried  ad¬ 
vertising  from  75  advertisers  in 
Canada  and  1 1  Caribbean,  Central 
and  South  American  countries. 
Advertising  in  this  section  totaled 
54,987  lines  (23  pages). 

This  issue  of  92  pages  also  in¬ 
cluded  87,228  lines  of  regular  dis¬ 
play  and  classified  advertising, 
a 

13th  Election 

Washington 

George  W.  Combs  of  the  Bal¬ 
timore  Sun  who  holds  the  all-time 
record  for  election  to  National 
Press  Club  office — he  is  about  to 
begin  his  13  th  annual  term  as 
treasurer — ^has  been  given  a  cita¬ 
tion  by  the  NPC  Board  of  Gov¬ 
ernors  for  service  as  “an  unswerv¬ 
ing  advocate  of  a  sound  financial 
structure,  and  an  unfailing  champ¬ 
ion  of  club  progress.” 

Mr.  Combs  has  never  personally 
filed  as  a  candidate,  or  cam¬ 
paigned  for  office — and  has  never 
been  opposed  at  a  club  annual 
election. 


New  President 
Introduces  New 
Film  by  Metro 

Metropolitan  Sunday  Newspa¬ 
pers,  on  behalf  of  Metro  Sunday 
Comics,  has  just  premiered  “Solid 
Citizens  .  .  .  Solid  Salesmen!,”  the 
story  of  Sunday  comics  supple¬ 
ments. 

Theme  developed  in  the  strip  is 
that  the  characters  in  the  Sunday 
comics  arc  today’s  folk  heroes 
whose  adventures  are  read  by 
eight  out  of  every  10  readers. 

The  value  of  advertising  in  this 
medium  is  described  by  various 
advertisers  and  heads  of  industry 
groups.  Success  of  ads  in  Metro 
Comics  round  out  the  film  which 
also  includes  famous  cartoonists 
describing  their  working  methods. 

Introducing  the  color  strip  at  its 
showing  Thursday  was  Charles  T. 
Kline.  Mr.  Kline  has  been  elected 
president  of  Metropolitan  Sunday 
Newspapers  effective  April  1.  Now 
executive  vicepresident,  he  will 
succeed  W.  E.  Hosac  who  is  retir¬ 
ing  after  more  than  20  years  as 
president. 

In  his  introduction  of  the  film, 
Mr.  Kline  said,  “Big  pictures  that 
tell  an  interesting  story  can  con¬ 
vey  an  idea  faster  and  better  than 
any  other  known  device.” 

■ 

Gerald  Brown  Made 
Vancouver  Publisher 

Vancouver,  B.C. 

Gerald  M.  Brown  of  Toronto 
has  been  appointed  publisher  and 
vicepresident  of  the  News-Herald 
and  Bernard  J.  Wood  of  Vancou¬ 
ver  has  been  named  manager  of 
the  News  Herald.  Mr.  Brown  will 
succeed  Ray  A.  Barford,  who  has 
been  transferred  to  the  Thomson 
Newspapers’  overseas  division. 

Mr.  Brown  has  served  as  city 
editor  of  both  the  Toronto  Star 
and  Windsor  Star,  and  was  also  for 
a  period  of  time  an  advertising 
agent  in  Toronto.  For  the  past  six 
years  he  has  been  president  of  his 
own  industrial  relations  firm. 

Mr.  Wood  has  lived  here  for 
40  years  and  served  his  apprentice¬ 
ship  as  a  printer.  He  worked  with 
both  the  Sun  and  the  Province  and 
joined  the  News-Herald  19  years 
ago,  rising  to  the  position  of  fore¬ 
man,  mechanical  superintendent 
and  assistant  publisher. 

■ 

HT  Director 

William  E.  Robinson,  who  has 
resigned  as  executive  vicepresident 
and  publisher  of  the  New  York 
Herald  Tribune  (E&P,  Jan.  9,  page 
10),  will  remain  a  member  of  the 
Board  of  Directors  of  the  New 
York  Herald  Tribune  and  of  the 
Herald  Tribune  Fresh  Air  Fund, 
it  was  announced  this  week.  Mr. 
Robinson  has  become  chairman  of 
the  board  and  chief  executive  of¬ 
ficer  of  the  public  relations  firm  of 
Steve  Hannagan  Associates,  Inc. 


editor  &  PUBLISHER  for  January  16,  1954 


Richmond  Team  Wins 
VPA  Reporting  Prize 

Richmond,  Va. 

A  team  of  Richmond  News 
Leader  staffers  who  wrote  a  stop' 
of  four  youngsters  found  dead  in 
an  abandoned  icebox  have  won 
the  top  newswriting  award  in  Vir¬ 
ginia. 

First  prize  in  the  annual  com¬ 
petition  of  the  Virginia  Press  As¬ 
sociation  went  to  William  Bien 
and  James  Elliott.  The  runner  up 
in  news  story  competition  was 
Charles  McDowell,  Jr.,  Richmond 
Times-Dispatch. 

The  feature  prize  also  went  to 
Mr.  Elliott  for  an  account  of  a 
supersonic  flight  he  took  last  Oc¬ 
tober. 

Editorial  honors  went  to  Jack 
Kilpatrick,  editor  of  the  News 
Leader,  for  his  editorial  on  the 
death  of  Dr.  Douglas  Southall 
Freeman. 

Second  in  the  editorial  compe¬ 
tition  was  A.  L.  Singleton,  Jr.,  of 
the  Petersburg  Progress-Index,  for 
an  editorial  in  the  form  of  a  let¬ 
ter  to  Santa  Claus. 

Louis  J.  Patterson  won  the  com¬ 
petition  for  daily  news  photogra¬ 
phy  with  a  picture  taken  for  the 
News  Leader. 

The  Barter  Theater  Award  in 
the  feature  picture  class  was  won 
for  the  second  time  by  Howard 
Hammersley,  Jr.,  Roanoke  Times 
and  World-News. 

Bob  Yingling  and  Dick  Ander¬ 
son,  Newport  News  Daily  Press, 
received  the  trophy  of  the  Vir¬ 
ginia  Press  Photographers  Associ¬ 
ation  for  the  best  reporter-pho¬ 
tographer  team  effort. 

''PPA  members  elected  James 
Nether  wood.  Richmond  Newspa¬ 
pers,  as  president. 

■ 

Horry  Gramm  Heads 
Hamilton  Journal-News 

Hamilton,  Ohio 

At  a  reorganization  meeting  of 
the  board  of  directors  of  the  Jour¬ 
nal  Publishing  Company,  publish¬ 
ers  of  the  Hamilton  Journal-News, 
Jan.  7,  Harry  B.  Gramm,  former 
manager  of  the  New  York  office 
of  the  John  W.  Cullen  Company, 
was  elected  president  of  the 
board. 

Mrs.  Homer  Gard  Gramm,  who 
had  been  president  and  publisher 
since  the  death  of  Homer  Gard 
18  months  ago,  was  elected  to 
the  newly-created  post  of  chair¬ 
man  of  the  board.  She  also  retains 
the  title  of  publisher.  She  and 
Mr.  Gramm  were  married  here 
Dec.  31. 

■ 

Press  Plane  Foimd 

A  five  -  passenger  Beechcraft 
biplane  owned  by  the  Springfield 
(Mass.)  Newspapers,  object  of 
search  since  it  disappeared  Jan.  5 
on  a  flight  to  Richmond,  Va., 
was  found  scattered  over  a  field 
near  New  Brunswick,  N.  J.,  this 
week.  Killed  in  the  plane  was  its 
pilot,  Samuel  Zilkan,  46. 
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Investing  Firm 
Acquires  Stock 
In  Ark.  Gazette 

Little  Rock,  Ark. 

Sale  of  a  29  per  cent  interest  in 
the  Arkansas  Gazette  to  an  invest¬ 
ment  company  was  announced 
Jan.  6. 

It  represented  the  first  sale  of 
any  Heiskell  interest  in  the  daily 
since  1902,  when  two  brothers  of 
a  Memphis,  Tenn.,  family,  J.  N. 
and  the  late  Brad  Heiskell,  bought 
a  majority  interest  in  the  morning 
newspaper. 

J.  N.  Heiskell  is  president  and 
editor  of  the  Gazette,  and  his  son- 
in-law,  Hugh  Patterson,  as  pub¬ 
lisher. 

Sale  of  the  minority  interest  was 
by  Mrs.  Fred  Heiskell.  whose  hus¬ 
band  served  as  managing  editor 
before  his  death,  and  her  two 
daughters. 

The  purchase  was  made  by  the 
W.  R.  Stephens  Investment  Com¬ 
pany  of  Little  Rock. 

The  majority  of  stock  is  held  by 
members  of  the  Heiskell  family: 
J.  N.  Heiskell,  Mrs.  J.  N.  Heiskell, 
Mrs.  Rowena  H.  Yeager  and  Mrs. 
Powell  Smith  of  Knoxville,  Tenn., 
and  Misses  Effie  and  Grace  Heis¬ 
kell  of  Memphis. 

.  >i<  . 

Marsh  Gabriel,  a  free  lance 
writer  and  photographer  abroad 
for  the  last  three  years,  has  bought 
the  Plymouth  (Wis.)  Review  from 
A1  and  Joyce  Petermann. 

■ 

Donahue  Acquires 
East  Hartford  Gazette 

Mr.  and  Mrs.  Charles  W.  Dona¬ 
hue  of  New  York  City  and  Har- 
1  i  n  g  e  n  ,  N.  J. 
have  purchased 
the  Gazette  Pub¬ 
lishing  Corp.  of 
East  Hartford, 
Conn.,  publishers 
of  the  East  Hart¬ 
ford  Gazette. 
from  Kenneth  B. 
Telfer. 

Mrs.  Donahue 
will  serve  as 
chairman  of  the 

Donahue  board  and  Mr. 
Donahue  will  be  president  and 
publisher.  The  transaction  was 
handled  by  George  Romano,  New 
York  broker. 

With  the  exception  of  three 
years  during  World  War  II,  Mr. 
Donahue  has  had  more  than  35 
years  of  experience  in  the  news¬ 
paper  business.  He  started  as  an 
errand  boy  on  the  Chicago  (III.) 
Trihune  and  after  graduation  from 
Notre  Dame,  he  was  employed  in 
the  merchandising  department  of 
the  New  York  News.  For  more 
than  15  years,  he  was  manager  of 
the  merchandising  department  of 
the  News,  and  most  recently,  man¬ 
ager  of  coloroto  and  color  comics 
advertising. 

He  is  a  nephew  of  the  late  Wil¬ 


liam  E.  Donahue,  former  adver¬ 
tising  director  of  the  Chicago 
Tribune. 

■ 

Dine  <S  Kalmus  in  PR 

Josef  Dine  and  Allen  Kalmus, 
both  well  known  in  radio-televi¬ 
sion  publicity  fields,  have  opened 
a  public  relations  firm  in  New 
York  City,  with  branches  around 
the  country. 


S.Al.ES,  Appraisals.  Manasonient  Con- 
siilt.anl8.  NEWSPAPER  SERVICE  CO., 
Htn  Oeorifia  Bank  Bldic.,  Atlanta,  Ga. 


For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 
ODETT  &  ODETT,  Brokers 
P.  O.  Box  527,  San  Fernando,  Caiif. 


JOSEPH  ANTHONY  SNYDER 
Western  Newspapers 
a')70  F’rances  .\ve.  Venice,  Calif. 


★  ★  WE  are  interested  in  listinK  only 
safe  and  sound  newspaper  and  inaRa- 
7,ine  |>roperties.  .V.  \V.  Styi>es  &  Co., 
1125  Market  St.,  San  Francisco  5,  Cal. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 


LEN  FEIGHNER  AGENCY 
A  aa  Year  Successful  Brokeraue  Rec¬ 
ord.  Courteous,  confidential,  personal- 
izi'd  service.  Weeklies  and  dailies 
lioujrlit  and  sold,  anywhere.  Box  192, 
.Mount  Pleasant,  Michigan. 


•  •30  CALIFORNIA  Weekly  Proper¬ 
ties.  Priced  from  $22,000  to  $a00,000, 
await  your  inspection.  Call  on  us  to 
furnish  the  facts. 

J.  R.  GABBERT 

3937  Orange  Riverside.  California 


New  Dailies  Fewer 
Than  Suspensions 

Chicago  i 

During  the  past  three  years,  63  | 
new  daily  newspapers  were  .start¬ 
ed,  while  67  papers  either  suspend¬ 
ed  outright,  merged  with  another 
paper,  or  went  to  weekly  or  semi¬ 
weekly  publication,  according  to 
the  AN  PA  Special  Standing  Com¬ 
mittee. 


MID-WKST  >»ewspaper  Upportunitios 
HKUMAX  H.  KOCH 
2610  Nebraska  St..  Sioux  City,  Iowa 


MAY  BROTH KKS,  BinK'hamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

Newspaper  Appraisers 

NEWSPAPER  VALT.VTIONS 
Tax  and  alt  other  purposes 
Experienced  court  witness 
35  years  in  newspaper  work 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 

APPRAISALS  ANYWHERE  FOR 
Fire  Insurance,  Taxes,  Mergers,  Re- 
I>lacement,  Purchases,  Refinancing, 
Mortgage  Loaus,  Liquidations,  etc. 

PRINTCRAFT 

REPRESENTATIVES 

277  Broadway  New  York  7,  N.  Y. 
"Newspaper  Plant  Specialists" 

Newspaper  Consultants _ 


NEW'SPAPER  -  T\'  sates,  purchases, 
management,  finance,  personnel  prob¬ 
lems.  Publishers  Service,  P.  O.  Box 
3132,  Greensboro.  North  Carolina. 

PubUcatioBS  for  Sale 


SMALL  LONG  ISLAND  WEEKLY 
newspaper  for  sale.  Box  246,  Editor 
&  Publisher. 


ANNOUNCKMENTS 
Publications  for  Sale 


5  KANSAS  WEEKLIES.  FROM  $6- 
000  to  $45,000.  Kansas  daily  $10o[. 
000.  Bailey-Krehbiel  Newspaper  Serv¬ 
ice,  Box  88,  Norton,  Kansas. 

OUR  FREE  BULLETIN  of  western 
buys  is  now  ready.  Write  for  yonr 
copy  today.  Jack  L.  Stoll  &  Associ¬ 
ates,  4058  Melrose,  Los  .\ngeles  29, 
California. 

OPPORTUNITY  SOON  for  man  wsnf 
ing  ownership  in  big  weekly,  but  with 
limited  capital.  Must  be  managing 
editor.  Large  salary,  good  earninga 
based  on  investment.  Complete  own¬ 
ership  possible  in  time.  Minimum  re- 
quired,  $25,000.  Give  full  details. 

Box  341,  Editor  &  Publisher. _ 

WEEKLY  newspaper  for  sale.  Long 
Island.  Owner  must  sacrifice.  5,000 
eireulation.  Box  331,  Editor  &  Pub¬ 
lisher. 

.S.MALL  WESTERN  DAILY,  $150.- 
000.00  rash  with  a  long  time  leaM 
on  the  building.  This  property  is  un¬ 
der  absentee  ownership  for  the  past 
seven  years  and  has  earned  the  own¬ 
ers  a  handsome  return  on  their  in¬ 
vestment.  We  will  reply  only  to 
genuine  buyers  who  have  proven 
ability  for  a  rash  deal  and  the  sell¬ 
ers  have  made  this  derision  with 
great  regret  through  their  attorney 
subject  to  withdrawal.  Box  330,  Edi¬ 
tor  &  Publisher. 


Publications  Wanted 


DAILY  NEWSPAPER 

If  you  would  honestly  like  to  sell  yonr 
newspaper  and  have  established  yonr 
price  I  would  like  to  talk  to  you.  Am 
negotiating  in  my  own  interest.  Box 

201.  Editor  &  Publisher. _ 

W.ANTED  TO  BUY  by  experienced 
publisher  in  the  Mid-West  in  Chart 
Areas  three,  five  or  six,  a  newspaper 
with  circulation  of  10,000  to  20,000, 
Prefer  outright  purchase  of  whole  or 
majority  interest.  Confidential.  Reply 
to  Box  343,  Editor  &  Publisher, 

Bnaiiicas  Opportunkiea 


EXPERIENCED  W'ashington  economic 
correspondent  will  write  up  to  date 
sitiiationers  for  trade  periodical.  Val¬ 
uable  insight  on  new  administratioB 
fiscal,  tax  and  money  policies,  acti. 
Write  Box  125,  Editor  &  Publisher. 
DON  t  BE  FOOLED.  Your  advertil- 
ing  dollar  lives  7  days  in  Sanders  3 

.\BC  Livingston  Co.,  New  York, _ 

WILIj  CON.sIDER  selling  part  inter¬ 
est  newspapi'i-  brokerage  business  to 
qiialifieil  person.  Profitable.  $5000 
cash.  Box  352,  Editor  &  Publisher. 


Business  Opportunities  Wanted 


W.\NT  to  lease,  ptihlisli  or  manage  on 
profit-sharing  basis  good  weekly  or 
small  daily  in  town  of  at  least  2.000. 
Box  240.  Editor  &  Publisher. 

SYNDICATE  mTV  NTj-fl) — Would  like 
to  purchase  for  rash  established  and 
successful  newspaper  feature  syndi- 
rate.  No  brokers.  Ri-plies  strictly  con¬ 
fidential.  Box  300,  Editor  &  Publisher. 


NEWSPAPER  SERVICES 
_ Photti  Engraving 

SCAN-A-GRAVING  Plastic  Platen, 
mounted  or  unmounted,  10c  square 
inch.  Same  day  service — Smith  Serf- 
ice,  Demarest,  New  Jersey. 

Press  Idcntificatioii 


FREE  SAMPLE,  Preshield  Decal. 
Send  Today!  I’peKliiolds,  781  Pierpont 
St..  KafiwRy,  New  elorsey. 

Syndicatca— Features  Wanted 

FEATURES  WANTED  for  Syndica¬ 
tion — comic  strips,  adventure  stripe, 
eartnons,  text,  art,  photos,  etc.  Box 
too.  Editor  &  Publisher. 

Periodkal  Subsciiptioiis 


EDITOR  &  PUBLISHER'S  "Know- 
How”  cuts  reading  lime.  $6.50  t 
year’s  subscription  saves  you  money 
{12',‘ic  a  week) 

■  ’ 

Write  GMCB,  EDITOR  &  PUBLISHER 


EDITOR  &  PUBLISHER’S 
CLASSIFIED  CHART  AREA 


Use  CHART  AREA  Number  in  copy  for  showing 
LOCATION  without  IDENTIFICATION 

LINE  RATES  For  EACH  Consecutive  Insertion: 

SITUATIONS  WANTED — (Payable  With  Order) 

4  times  @  45c  line  each  Insertion;  3  @  50e;  8  @  55o:  1  &  65e 
Add  15e  for  Box  Service 

ALL  OTHER  GLASSIFICATIONS: 

4  times  @  90c  line  each  insertion;  3  @  OSe;  %  &  $1.00;  1  ®  $1.10. 

3  line  mlnimnin;  15o  additional  for  box  service. 

Deadline  We<tee8day  9  P.  H.  (After  last  mail). 

COUNT  30  units  per  line,  no  abbreviations  (add  1  line  for  box  informa¬ 
tion),  Boxbolders’  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the  right  to  edit  all  copy. 

AnnDECC*  Editor  A  Publisher  Classified,  1700  Times  Tower, 
New  York  36,  New  York,  Phone:  BRyant  0-3052. 


ANNOUNCEMENTS 
Newspaper  Brokers 


ANNOUNCEMENTS 


Newspaper  Brokers 
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NEWSPAPER  SERVICES 
_ Press  Engineers _ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  preasea 
A  X  V  W  H  E  K  E 
28  East  4th  Street,  New  York  3,  N.  Y. 
Phone  SPring  7-1740 

E.  P.  WALLMAN  &  CO. 
Jlachinists,  Movers,  Erectors,  Repairs,  i 
Msintenance.  Erections  all  types  ot 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford _ Illinois  | 


dismantled  -  MOVED  -  ERECTED 
^rvice — Maintenance — Repairs 

SAM  S.  PUNTOLILLO  CORP. 

SPECIALIZING  in  Duplex 
and  Goss  Flat-bed  Webs 

311  Lincoln  .Vve.,  Lyndhur.st,  N.  J. 
Phone  Geneva  8-3744 


MACHINISTS — Dismantling,  moving, 
assembling,  entire  newspa[>er  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO.,  INC. 

3626 — 31  St.,  Long  Island  City  1,  N.Y. 
STillwell  6-0098-0099 


MACHINERY  and  SUPPLIES  | 
_ Composing  Room _ 

LINOTYPES  and  Intertypes,  Models 
5,  8,  14,  26,  Intertypes  B — C — CSM, 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania. 
MODEL  C  Intertype,  3  mags;  £10850. 
price  $2500.  Now  in  use,  delivery  60 
days  after  purchase.  Can  be  seen  in 
operation  our  plant;  good  condition. 
Vermont  Newspaper  Corp.,  Bellows 

Falls,  Vermont. _ 

FOR  SALE:  Model  31,  4-Hagazine 
Linotype  Machine,  Ser.  £60028,  (4 

yrs.  old — used  sparingly)  equipped 
with  4  Magazines,  4  Molds,  Emerson 
AC  Motor-^6,000.  4-Practically  New 
Stereotype  Newspaper  Press  Chases 
for  21 Cut-Off,  with  bars — $25. 
each.  Printcraft  Representatives,  277 
Broadway,  New  York,  New  York. 

BLUE  STREAK  MIXERS 

5  Model  29  Linotypes — 4  Ma^asine 
2/72  and  2/90  Channel 
Microtherm  Electric  Pots.  AC 
ft  Molds,  Mohr  Saw  and  Accessories. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave. — BR  9-1132 — N.  Y.  3« 


Mafl  Room 


FOR  S.ALE  —  .Addressograph,  Model 
1955  CB,  Oraphotype.  Model  6341, 
cabinets,  trays,  steneil  holders,  2V4 
year.s  old.  Like  new.  Will  sell  for  best 
price.  Box  5201,  Editor  &  Publisher. 


_ Newsprint _ 

MEND  PAPER  BREAKS  with  SpHc-  j 
ing  Tapes.  Also  newsprint.  Bunge  Pnlp  i 
*  Paper  Co.,  45  W.  45th  St..  N.  Y.  36.  | 

frtm  Room 

35,  40,  75  and  100  H.  P.  .\C  motor 
■press  drives  —  Hoe-Qiiarler-Page- 
Folder  —  Metal  pots  all  sizes  — 
Metal  pumps  —  Cutler-Haiiiiner  pa¬ 
per  conveyers  any  length  —  2  Mod¬ 
ern  Cline  reels  automatic  tensions  — 
■Csmeron  Paper  rewinder.  George  C. 
OXFORD,  Box  908.  Boise.  Idaho. 

IT  G<>SS 

STRAIGHTLINE  OCTUPLE  PRESS. 
4  deck  double  width,  28-9/16"  cut  off, 
A.C.  drive.  2  folders,  1  equipped  with 
fold.  Equipped  to  run  4  color  both 
■zides,  top  deck  reversible  for  extra 
color.  Includes  electrical  and  stereo 
equipment,  electric  paper  hoists,  extra 
rollers  and  spare  parts.  In  exception- 
.'lly  good  condition,  can  be  seen  oper- 
*|ing.  Minneapolis  .Shopping  News, 
Minneapolis  14,  Minnesota. 

■editor  & 


MACHINERY  and  SUPPLIES 
Press  Room 


20  PAGE  DUPLEX  TUBULAR 

Complete  Stereo — 22)4" — -AC  Drive 
Combination  H  pg  Folder 

4  DECK  GOSS 

2  Plate  wide — 23-9/16" — Complete 
Stereo 


3  UNIT  HOE— 2550 

Steel  Cylinders,  Roller  Bearings — 
21)4" — Complete  Stereo — .\C  Drive 


3  UNIT  HOE— 2148 

Steel  Cylinders 
Roller  Bearings — 22)4" 


4  UNIT  HOE— 2804 

A'ertical  Type — AC  Drive — 22)4" 

3  Arm  Reels,  Tensions  and  Pasters 


4  UNIT  HOE— 2283 

steel  Cylinders 
Roller  Bearings — 23-9/16" 
Cline  Reels  and  Tensions 
Balloon  Former 


6  UNIT  HOE 

Vertical  Type — DC  Drive — 2154" 


2  UNIT  DUPLEX 

Semi-Cylindrical — 22)4" — 16/32  pgs. 
Complete  stereo.  AC  Drive. 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  N.  Y.  36.  N.  Y. 


DUPLEX  UNITUBULAR 

4  Unit  16-PniPo  Unitnbular  with  color 
cylinder,  A(’  drive,  Stereotype  equiji- 
ment. 

Press  available  iniiiiediately. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


1  OR  2  INDIVIDUAL  Hoe  Straight- 
line  Units.  22)4.  for  additional  press 
capacity.  Broker,  Box  5127,  Editor  & 
Piihli.Hlier. _ 


NEWSPAPER  PRINTING  PRESSES 
STEREOTYPE  MACHINERY 

John  Griffiths  Co.  Inc. 

IT  W.  42nd  St.,  New  York  36,  N.  Y. 


GOSS  ROTARY,  32-page  (collect  64), 
2154"  cutoff.  Decker  construction  — 
4  plates  wide  —  strsight  line.  75  HP 
A(J  motor  -and  controls.  TWIN  PONY 
■VUTOPL.ATE,  8,700  lb.  furnace  and 
twin  pumps  included.  Equipment  in 
.A-l  condition.  Located  Davenport. 
Iowa.  Priced  ridienloiisly  low  due  to 
sale  of  building.  Early  removal  neees- 
sary.  WILL  SELL  INSTALLED  AND 
GU.ARANTEED  or  “as  is.  where  is." 
For  full  information  eontaet  INLAND 
NEWSPAPER  SUPPLY  CO.,  422  W. 
«th,  Kansas  City  5,  Missouri. 


Used  Presses 

it  Since  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of  good 
used  presses  available  or  which  may 
)ie  available  soon,  for  newspapers  of 
all  sizes. 

★  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

■k  CORRESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

1535  S.  Panlina  St.  Chicago,  Illinois 


GOSS  3  Deck  with  color  cylinder  2 
plate.s  wide,  21)4"  ent-off.  .AC  Drive 
and  Casting  Equipment.  GEORGE  C. 
OXFORD.  Box  993.  Boise.  Idaho. 


PUBLISHER  for  Januar'y  16,  1954 


MACHINERY  and  SUPPLIES  '  MACHINERY  and  SUPPLIES 


Press  Room 


DUPLEX  METROPOLITAN 

20  Page  —  22)4"  —  1  Unit  5  Plate 
Wide.  AC  Chain  Drive  —  Half  and 
Quarter  Fold. 

COMPLETE  STEREO 
DUPLEX  Mat  Roller;  Gas  Metal  Fur¬ 
nace:  Pump  and  Spout;  Curved  Cast¬ 
ing  Box;  Shaver;  Tail  Cutter;  Chip¬ 
ping  Block;  Curved  Router;  Scorch¬ 
er;  16  Chases;  and  16  new  Turtles. 
A  COMPLETE  COMPACT  PACKAGE 
AVAILABLE  I.MMEDIATELY — 
LOCATED  WYOMING 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  36 

GOSS  perfecting  press  68"  web.  45  54" 
circumference.  22)4"  double  folder. 
Prints  16,  32.  64  page  tabloid  or  full 
newspaper  web.  Behrens,  427-2nd  Ave.. 
N.  Y..  N.  Y. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  F’ifth  Avenue,  New  York  36,  N.  T. 

WILL  BUY  FOR  CASH 
Used  late  model  Intertype  mixer. 
-Adilress  Box  202.  Editor  A  Publisher. 
CURVED  ROUTER,  good  mat  roller, 
hand  easting  outfit.  George  C.  Oxford, 
Box  903,  Boise,  Idaho. 

HELP  WANTED 


Clmlatfon 


GOSS 

64  PAGE  PRESS 

THIS  Goss  Octuple  is  in  excellent 
condition,  eomplete  with  motors  and 
conveyors.  .Vvailable  immediately.  Had 
l>een  in  daily  operation  until  it  was 
replaced  by  Goss  Headliner. 

Write 

J.  E.  Holtzlnger,  General  Mgr. 

ALTOONA  MIRROR.  ALTOONA,  PA. 


SCOTT — 3  deck,  24  page,  two  plates 
wide,  23-9/16  cut-off,  color  deck,  two 
■xtra  colors,  half  and  quarter  folder, 
in  operation.  .Vvailable  April  1st. 
Press,  21  North  Main,  East  St.  Louis. 
Illinois. 

SACRIFICE 

FORCED  to  vacate  premises  of  the 
former  Philadelphia  Record  and  are 
offering  at  a  great  reduction  the  finest 
equipment  available  on  the  present 
market. 

4  UNIT  VERTICAL  HOE 
NO.  2804 

Steel  Cylinder-Roller  Bearing- 
Spray  Fountain- — 22)4"  cut¬ 
off — .VC  Drive,  Reels,  Ten¬ 
sions  and  Anto  Pasters. 

This  equipment  was  installed  new 
in  1938  and  shut  down  Jan.  1947.  It 
ha.s  had  proper  maintenance. 

For  information  and  inspection  call 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.  New  York  36.  N.  Y. 
BRyant  91130 


HOME  DELIVERY  SUPERVISOR 

Wanted  by  New  England  daily  and 
Sunday.  (}ood  opportunity  for  circu¬ 
lation  manager  of  small  newspaper  or 
district  manager  with  experience.  Box 
225.  Editor  &  Publisher. 


TWO  WEEKLY  BUSINESS  PAPERS 

LE.VDERS  in  their  fields,  need  man¬ 
ager  for  combined  circulation  depart¬ 
ment.  Good  opportunity  for  aggressive 
siiliseription  salesmanager  well  versed 
ill  direct  mall  promotion.  Lorated  in 
midwest.  Write  Box  237,  Editor  & 

l*iiblislier. _ 

OI’ENING  for  supervisor  in  eastern 
city  of  about  100,000  ...  for  ener¬ 
getic  young  man  willing  to  start  for 
iilioiit  '  $75.00  per  week  with  bonus 
for  increased  eireulation,  morning, 
evening  and  Sunday.  Car  allowance 
and  out  of  pocket  expense  paid.  Group 
insurance  and  hospitalization  includ¬ 
ed.  0|iportiinity  for  di.strict  manager 
wiio  IS  ready  to  start  on  the  up 
grade.  Give  experience  and  availabil¬ 
ity.  Confidential  if  desired.  Write  box 

3.')4.  Editor  A  Publisher. _ 

Uft.VDM AN  OR  DISTRICT  MAN.VOEK 
with  Division  Manager  possibilities 
for  North  Carolina  MES  100.000  dai¬ 
ly.  Must  be  capable  procure  and  train 
dealers  and  carriers;  free  to  travel; 
effective  sales  director.  Salary,  car 
expense,  promotion  bonus,  group  in¬ 
surance.  Give  age.  education,  experi- 
l■nee.  references.  VVrite  Box  307,  Edi¬ 
tor  Sc  Publisher. 

CbsaMed  Advertisinc 


FOR  S.VLE:  Used  VV'hitlock  Premier 
newspaper  press  well  maintained. 
Kea.snn  for  selling,  ehanging  to  Du¬ 
plex.  This  is  a  bargain.  'Write: 
MOCKSVTLLE  ENTERPRISE 
Moeksville,  North  Carolina 
Phone  84  Mr.  Bowman 


8  PAGE  Duplex  double  drive,  flat  bed 
newspaper  press,  angle  bar  folder. 
22)4"  eiitoff.  15  H.P.,  AC  220  motor. 
Produces  good  paper.  See  running. 
Terms.  Broker,  Box  5200,  Editor  & 
Publisher. 


Wanted — Classified  Manager 
PERSONABLE,  hard-working,  young 
man  with  good  ideas  and  experience  in 
classified  ran  increase  our  linage  and 
be  paid  well  for  doing  it.  10,000  circu¬ 
lation.  chart  area  10.  Splendid  living, 
working  conditions.  Write  full  details 
of  background  and  experience  to  Box 
203,  Editor  and  Publisher. 

Dtiptay  AdrertMBK 

OPPORTUNITY  FOR  a  good  special 
edition  salesman  for  work  on  anniver¬ 
sary  edition  in  large  southeast  city. 
Good  salesman  will  earn  $200  to  $300 
per  week.  Will  require  3  first-class 
references.  Liberal  advances  against 
commissions.  Write:  C.  L.  Leach,  1218 
Westmoreland  Ave.,  Norfolk.  Viryi°i». 
SOUTHEASTERN  PENNSYLVANIA 
D.-iily  in  college  tow-n  of  15,000  has 
opening  for  a  wide  awake  space  sales¬ 
man;  must  have  3  to  •'>  years  experi¬ 
ence  in  ropy,  layout,  selling,  and  pro¬ 
motion  work.  'Write  giving  experience, 
references,  and  salary  expected  to  Box 
201  Editor  ft  Piibiisher.  _ _ 


_ Stereotype _ 

FOR  S.VLK. :  Goss  4.500  lb.  Melting 
Furnace,  gas  burner:  Claybonrn  Pre¬ 
cision  full  page  Plat  Shaver;  Hoe  Com¬ 
bination  Saw  ft  Monorail  Trimmer; 
Ostrander  Roughing  or  Planing  Ma¬ 
chine,  24  X  36  bed;  Large  Quantity 
Stereo.  Chases,  good  condition.  Thomas 
W.  Hall  Company,  Inc.,  Stamford. 

Connectiriit. _ 

FOR  S.VLE:  Go.ss  heavy  duty  Dry 
Mat  Roller,  chain  drive,  .V.C.  Motor. 
Dealer,  Box  3630,  Editor  ft  Publisher. 

_ Wanted  to  Buy _ 

W.VNTED:  One  used  teletype  setter] 
and  adapter  keyboard.  News-Star  j 
W  irld  Pnblish'ng  Corp..  Monroe,  La. 


ADVERTISING  PROMOTION  MANA¬ 
GER  wanted  by  daily  with  nearly  8,- 
000  eireulation.  Need  energetic,  en¬ 
terprising  man  with  ideas  who  mn  sell 
and  promote.  Own  two  dailies  and  a 
radio  station.  Unusual  opportunity  for 
man  who  can  produce  results.  Daily 

.Journal.  New  Ulm,  Minnesota. _ 

AN  IDEAL  set-up  for  the  Big-City 
man  who  wants  to  get  ont  from  under 
the  pressure  and  really  enjoy  living. 
Experienced  ad  man  for  20.000  daily. 
No  high  pressure  selling,  but  must  be 
good  in  layout  and  copy-  Congenial 
staff,  fine  working  conditions,  plessant 
town  in  heart  of  hunting  and  fishing 
country.  Write,  inclosing  sample  lay¬ 
outs,  to  Advertising  Manager,  Times- 
News.  Twin  FaTls.  Idaho. 
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HELP  WANTED 

Display  Advertising 

OUTSTANDING  OPPORTUNITY, 
small  daily,  3-man  ad  staff.  Pleasant 
city,  ideal  mountain  sport  and  recrea¬ 
tional  area.  Low-pressure  selling, 
high-powered  servicing  and  layout.  Sal¬ 
ary  plus  bonus.  Trainee  considered. 
Send  complete  resume,  salary  needed 
first  letter.  K.  A.  Wedig,  Durango 
(Colorado)  Herald-News. 

ADVERTISING  MANAGER  wanted 
for  strong  daily  in  15,000  town. 
Chart  Area  8.  Prefer  thoroughly  sea¬ 
soned  young  man  who  has  the  poten¬ 
tial  to  assume  greater  responsibility 
after  he  proves  himself  with  us.  Must 
be  good  copy  and  layout  man,  able  to 
lead  a  well-manned  staff  of  7  or  8. 
Write  fully.  Confidences  respected. 
Box  344,  Editor  &  Publisher. 

ADVERTISING  solicitor  for  out¬ 
standing  P.M.  daily,  11,000  ABC,  in 
good  16,000  college  town.  Prefer  ex¬ 
perienced  man,  strong  on  layouts  and 
copy,  capable  of  servicing  general  run 
of  retail  accounts.  Real  opportunity. 
Permanent.  Tribune,  Fremont,  Neb. 

EXPERIENCED  SALESMAN  top  sal¬ 
ary,  steady,  quality  weeklies.  Imme¬ 
diate.  Must  be  experienced  in  selling 
and  layouts.  Mr.  .Glaser,  SPOKES¬ 
MAN  PUBLISHING  CO.,  New  Bruns¬ 
wick,  New  Jersey.  CHarter  9-3900. 
FIX)RIDA  weekly  needs  all  around  ad- 
news  man.  Ad  sales  primary  job,  but 
news  and  photo  experience  necessary. 
Permanent  job  in  growing  field  to 
top  notch  producer.  Outline  complete 
background  letter  to  Box  334,  Editor 
&  Publisher. 

MIDWESTERN  enterprise,  comprised 
of  daily  newspapers,  will  have  open¬ 
ing  for  2  advertising  managers  in 
communities  of  10,000.  Splendid 
areas,  excellent  potentials,  good 
chance  for  advancement.  Furnish 
background,  salary  requirements, 

availability.  Box  340,  Editor  &  Pub¬ 
lisher. 

OPENING  in  Atlanta  and  Charlotte 
for  farm  publication,  radio  and  'TV 
advertising  salesmen.  Box  302,  Editor 
&  Publisher. 

OPPORTUNITY  for  Beginner  to  head 
Advertising  Department  of  live  Con¬ 
necticut  weekly.  Give  full  details  in 
reply.  Write  Box  304,  Editor  &  Pub¬ 
lisher. 

OPPORTUNITY  for  experienced  dis¬ 
play  man  to  head  department  in  thriv¬ 
ing  Chart  Area  6  metropolitan  weekly. 
Right  man  can  obtain  interest  in  busi¬ 
ness.  Box  306,  Editor  &  Publisher. 

UNUSUAL  opportunity  for  experi¬ 
enced  advertising  man  who  would  like 
to  live  in  pleasant  county  seat  in 
Southern  Maryland.  Must  sell,  know 
lay-out,  and  adapt  self  to  growing 
weekly.  Moderate  salary  to  start.  Po¬ 
sition  now  open.  Give  full  details  as 
to  age,  education,  experience,  recent 
references.  Box  348,  Editor  &  Pub¬ 
lisher. 

Editorial 

EDITOR  WANTED 

To  expand  its  operations. 
CHEMICAL  WEEK,  wants  a 
young  man  versed  in  basi¬ 
nets  management  practice 
and  economics.  Essential  too, 
is  the  ability  to  meet  people, 
dig  out  facts,  interpret  them 
intelligently,  and  write  lu¬ 
cidly. 

Address  yonr  resume  to: 

Gerald  B.  Reynolds, 
Personnel  Relations 

McO  RAW-HILL 
PUBLISHING  CO..  INC. 

330  W.  42d  St.,  New  York  36,  N.  T. 

CITY  EDITOR  SPOT  on  fast  growing 
newspaper  10.000  circulation.  Start¬ 
ing  salary  $60  per  pins  small  expense 
account.  Increases  after  proof  of  ca¬ 
pabilities.  'This  is  good  opportunity 
for  live  wire.  Contact  at  once  by 
phone  reverse  G.  G.  Tucker,  Hunting- 
ton.  West  Virginia  44194. 

DESIRABLE  OPENING  for  man  reared 


on  a  farm,  good  jonrnalUtie  and  agri- 
cnltnral  background,  willing  to  travel. 
Salary  eommeneurate  with  background 
and  experience.  Reply  confidential. 
Box  207.  Editor  i  Publisher. 


HELP  wanted _ 

Editorial 

KtiPuRThR  —  r-astern  newspaper  of 
11,000  circulation  wants  reporter  for 
general  assignments  and  features. 
Knowledge  of  photography  preferred 
but  not  mandatory.  State  experience 
and  salary  expected.  Address  Box  239, 

Editor  &  Publisher. _ 

SPORTS  EDITOR,  small  Ohio  daily. 
This  is  combination  sports-general 
news  vacancy.  Applicant  should  have 
camera,  darkroom  knowledge  or  will¬ 
ingness  to  learn.  Reply  to  Box  228, 

Editor  &  Publisher. _ 

SMALL  5  day  afternoon  daily  wants 
combination  Sports  Editor  and  General 
Reporter.  Journalism  grad  or  equiv¬ 
alent  experience.  Car  necessary.  Good 
opportunity.  Growing  city  18.000. 
Write  full  details  The  News,  Hopewell, 
Virginia. _ 

WANTED:  Some  young  man  between 
thirty  and  forty  can  make  a  real  rec¬ 
ord  and  earn  a  real  salary  editing  a 
well  known  and  large  weekly  in  area, 
upper  midwest,  if  he  is  an  old  fa¬ 
shioned  newspaperman  who  actually 
loves  the  business  and  has  enough 
pride  in  his  soul  to  want  to  use  some 
imagination,  resourcefulness  and 
drive.  This  post  involves  handling  as¬ 
signments  for  three  to  four  persons, 
being  responsible  for  getting  all  the 
news,  editing,  heading  copy  and  pro¬ 
viding  dummy  for  makeup  man.  An 
unusual  job  with  an  organization  that 
has  gone  and  is  still  going  places.  The 
man  who  can  fill  the  hill  will  not  be 
quibbled  with  on  the  salary  question. 
And  the  location  too.  is  an  ideal  one. 
Write  in  detail  giving  references  if 
interested.  Box  226,  Editor  &  Pub¬ 
lisher^ _ 

NEED  Man  who  understands  court¬ 
house  coverage  and  farm  news.  Perry 

Stewart,  Times,  Pekin,  Illinois. _ 

ALL  ROUND  desk  man  wanted  im¬ 
mediately.  State  experience  and  neces¬ 
sary  salary  in  letter.  Apply  Pampa, 

Texas,  Daily  News. _ 

EXPERIENCED  newsman  to  write 
and  edit  local  front  page  of  six  day 
afternoon  daily;  city  of  6,500.  Photo 
experience  desirable.  Good  salary; 
permanent  position.  Ideal  working 
conditions.  Kenneth  G.  Meuser,  Mo- 

nett  (Missouri)  Times. _ 

EXPERIENCED  REPORTER,  after¬ 
noon  daily,  city  13,000.  Permanent 
situation  open  immediately.  Write 
Gazette,  Sterling,  Illinois,  giving  ex¬ 
perience,  salary  expected  and  perti- 

nent  information. _ 

JUNIOR  EDITOR — With  at  least 
year’s  experience.  Good  future — Ex¬ 
cellent  editorial  position  assured  with 
well  established  business  publication 
located  in  Chicago  if  you  qualify.  Per¬ 
sonal  interview  necessary.  Write  Box 

305,  Editor  &•  Publisher. _ 

NEWSPAPERMAN  wanted  by  small 
Texas  daily.  Must  be  capable  all¬ 
round  writer,  able  to  handle  respon- 
sihility,  have  knowledge  of  all  depart¬ 
ments,  and  contribute  constructive 
ideas.  Opportunity  for  permanent  po¬ 
sition  with  long-established,  substan¬ 
tial  newspaper.  Present  personnel 
knows  of  vacancy  and  inquiry  would 
be  completely  confidential.  If  quali¬ 
fied,  give  background,  qualifications 
and  starting  salary  desired  in  first 
letter.  Moderate  drinking  okay  but 
alcoholics  need  not  write.  Write  Box 
303,  Editor  &  Publisher. 

P.  M.  REPORTER 

Some  experienee  preferred.  Chart 
Area  2.  Daily.  Box  308,  Editor  & 
Publisher. _ 

REPORTER 

Young,  aggressive  beat  man  for  court¬ 
house,  city  hall  run.  Also  feature  work 
outside  town.  Need  car,  must  use 
Speed-graphic.  Salary  open.  Four 
others  in  newsroom.  Daily  Inter  Lake, 
Kalispell,  Montana. _ 

SEMI-WEEKLY  has  opening  for  ex¬ 
perienced  man  to  have  charge  news, 
features,  photos,  front-page  layout, 
headlines,  etc.  Good  references  neces¬ 
sary.  Attractive  opportunity  for  ad¬ 
vancement.  Permanent  position.  Avail¬ 
able  at  once.  Bristol  Phoenix,  Bristol, 
Rhode  Island,  Phone  Bristol  1-0044. 

TELEGRAPH  EDITOR,  either  man 
or  woman,  for  southwestern  Michi¬ 
gan  P.M.  newspaper  of  7,500  circula¬ 
tion  to  handle  2  A.M.  to  3  P.M.,  single 
AP  TTS  wire.  Don  Carlson,  News 
Editor,  Daily  Star,  Niles,  Michigan. 


HELP  WANTED 

Editorial 

UPPER  MICHIGAN  daily,  10,400, 
soon  to  be  employee-owned,  desires 
experienced  reporter.  Good  opportun¬ 
ity  for  hustler  as  bureau  manager. 
State  qualifications  and  salary  expect¬ 
ed.  Ken  Gunderman,  Editor,  Escanaba 
Press,  Escanaba,  Michigan. 

WANTED  —  Woman’s  editor  witii 
imagination  for  small  Chin  daily.  Ex¬ 
perience  or  college  desirable.  Can 
wait  till  spring.  Daily  Standard, 
Celina,  Ohio. 

WIRE  EDITOR,  permanent  situation, 
afternoon  daily,  city  13,000.  Write 
Gazette,  Sterling,  Illinois,  giving  ex¬ 
perience,  salary  expected  and  perti¬ 
nent  information. 

WRITER-EDITOR  for  weekly  in  col¬ 
lege  town  of  20,000.  Tribune-News, 
Manhattan,  Kansas. 

WRITER:  Newsletter  experience. 

Pull  or  Part  Time.  New  York. 

Box  337,  Editor  &  Publisher. 

PromoHon — Public  Relations 

AGGRESSIVE  Promotion  Man,  24-31, 
growing  organization  newspapers,  tele¬ 
vision,  radio  stations  Southwest  United 
States.  Prefer  journalism  graduate, 
experienced  ad  copy,  layout,  news 
writing.  Write  complete  educational, 
business  resume,  salary  required.  Box 
208,  Editor  Sc  Publisher. 

WANTED — Man  fully  experienced  in 
writing  both  news  copy  and  advertis¬ 
ing  copy.  We  want  a  seasoned  writer 
who  has  worked  both  as  a  reporter 
and  as  an  ad  copywriter,  with  clip¬ 
pings  available  showing  actual  work 
done.  Unlimited  opportunity  for  a 
man  who  has  the  ability  and  ambition 
to  develop  the  public  relations  de¬ 
partment  in  well-established  midwest 
advertising  agency.  This  is  a  onee-ln- 
a-lifetime  opportunity  for  tho  right 
man.  Write  in  full  detail,  giving  per¬ 
sonal  background,  experience,  present 
•srnings.  positions  held,  etc.  Oora- 
niotnlv  confidential.  Box  5204,  Editor 
4  Pnhiisher. 

IMMEDIATE  OPENING  top-fiigbt 
special  edition — promotion  man,  or 
crew.  State-wide  edition.  Box  301, 
Editor  Sc  Publisher. 

NK-WSMAN,  young,  full  of  beans, 
preferably  4-5  years  New  York  Daily 
or  wire  service,  wanted  for  exciting 
publicity  job.  Send  brief  letter.  Box 
335  Editor  Sc  Publisher. 

Mecfcmical 

Growing  Daily 

NEEDS 

1  ad  compositor 

1  straight  matter  operator  and 

1  combo  printer-operator. 

Pay  scale  $2,  unorganized  shop. 

Also  need  machinist-operator,  salary 
open. 

Box,  234,  Editor  &  Publisher 

IMMEDIATE  OPENINGS  on  Pennsyl¬ 
vania  daily  and  weekly  papers  for  all 
classifications  of  mechanical  d^art- 
ment  personnel.  Open  and  Union 
shop.  Send  application  to  PNPA,  304 
Telegraph  Bldg.,  Harrisburg,  Pa. 

PRESS  ROOM  foreman  with  full 
operating  knowledge  of  Duplex  Tubu¬ 
lar  press — also  some  stereotyping 
experience  desired.  10,000  press  run. 
Union.  Chart  Area  3.  Excellent  posi¬ 
tion  for  right  man.  Box  342,  Editor 
&  Publisher. 

NOTICES 

ARE  YOU  MOVING? 


Please  allow  two  weeks  for  a  change 
of  address  and  be  sure  to  give  ns  the 
OLD  as  well  as  the  NEW  address. 
Saves  timel 

Editor  ft  Pnblisher  Circulation  Dept. 


INSTRUCTION 
Classified  Advertising 


CLASSIFIED  STAFF  MEMBERS: 
you  can  get  ahead  faster  I  A  great 
future  belongs  to  you  ...  if  you 
train  for  it. 

THE  new  Howard  Parish  Course  la 
Classified  Advertising  makes  experts 
of  earnest  people.  You  get  want-ad 
fundamentals,  selling,  copywriting, 
methods  step-by-step. 

20  LESSONS  CAN  CHANGE  YOUR 
LIFE  .  .  .  AND  YOUR  FUTUREl 

20-WEEK  correspondence  program  su¬ 
pervised  by  practical  specialists.  Writ¬ 
ten  examinations  required.  Scores  of 
top  newspapers  represented  by  stu¬ 
dents  in  training. 

COMPLETE  Course  $44  per  student. 
Send  onW  $6  for  registration  and  first 
lesson.  'Then  pay  S2  week  19  weeks. 
Write  for  descriptive  folder — or  EN¬ 
ROLL  BY  RETURN  MAIL  TO  START 
FASTI 

HOWARD  PARISH 
School  of  Classified  Advertising 
2900  N.W.  79tn  St..  Miami  47,  Florida 


WKI'I  LKS  SKKVICIiS 
Lltenir>  Agsttsep 

WRITERS l-TV  minded?  You  do  not 
have  to  be  a  televiaion  writer  to 
write  for  TV.  Outline,  plot,  or  syn¬ 
opsis  will  suffice.  Write  for  terms — 
'TODAY  I  Mead  Agency,  419-4th  Avo- 
nue.  New  York  16,  N.  Y. 


SITUATIONS  wanted 
Adminiatnitfv* 

EMPLOYED  NEWSMAN,  43.  seeking 
outlet  for  accnmnlated  experienee  all 
positions  news  side  and  some  business 
office  in  dailies  all  sizes.  Want  good 
salary  and  results-bonus  basis  looking 
to  acquisition  of  interest  in  daily  of 
medium  size,  preferably  Southeast 

Box  320,  Editor  &  Publisher.  _ 

Mid-east  manager  in  complete  charge 
10,000  circulation  daily,  would  oea- 
sider  making  change  for  greater  op¬ 
portunities  apd  responsibilities.  WeU- 
rounded,  sound  experience  in  compe¬ 
titive  field  in  every  operation  of  newi- 
paper  publishing,  including  bud^ta 
and  labor  negotiations.  Supervised 
award-winning  advertising  staffs.  Best 
ifeferences  —  college  —  married  — age 
43.  Salary  and  tocalitp  secondary  to 
challenge  and  potential.  Box  339, 
Editor  &  Publisher. _ 


—  PUBLISHER  — 
GENERAL  MANAGER 
Thoroughly  experienced  in  all  depart¬ 
ments  on  Daily  anT  Sunday  newspa¬ 
pers  from  10,500  to  36,000  circula¬ 
tion.  .A-1  References.  Box  329,  Editor 
&_Publi8her^____^^^^__^^^^^_ 

ArtiNta — Cartoonfsts 
CARTOONIST  —  12  years  experienee 
comic  and  illustrative.  Age  33.  Spots, 
panels,  strips,  editorial  cartoons,  lay¬ 
outs  and  photography.  An  asset  to 
newspaper,  magazine,  syndicate  or 
other  cartoonist.  Box  241,  Editor  and 

_ CImilaHssn 

THIRTEEN  YEARS  Circulation  Man¬ 
ager  Experience.  Available  30  days. 
Married,  age  34.  Will  furnish  com¬ 
plete  resume  of  experience.  Will  go 
anywhere.  Box  108,  Editor  A  PuD- 
lisiier. 

CIRCULATOR  with  established  record 
as  consistent  ecpnnmical  producer, 
available  as  Circulation,  Country,  or 
Promotion  Manager.  Complete  resume 
of  training  and  experience  on  request. 
Confidence  respected.  Write  Box  224, 
Editor  k  Publisher. 

THOROUGHLY  EXPERIENCED  Cir¬ 
culation  Manager  capable  of  taking 
complete  charge  of  department. 
Knows  ABC  and  Little  Merchant 
Plan.  A  go  getter.  West  preferred. 
Box_315j_Editor_&_PiiblisheTj^^__^ 

CliKsified  Advertidne 

EXPERIENCED  Classified  and  class¬ 
ified  display  salesman,  I'/j  years 
with  daily,  6  months  display  small 
town  daily.  Excellent  record.  Married, 
37.  Chart  Area  1  preferred,  ^x  316. 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  January  16,  1954 
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Hsncisaszszsisi 

H.ASS1F1EU  MANAGER  —  Sound 
knowledge  of  what  it  takes  to  build  a 
profit-making  want-ad  section,  backed 
by  26  years'  experience  in  doing  it. 
Xow  employed.  Age  47.  Fully  capable 
pf  managing  any  size  operation.  Top 
recommendations  and  a  record  that 
sill  stand  close  investigation.  Avail¬ 
able  immediately.  Box  209,  Editor  ft 
Publisher. 

AMERICAN  NEWSPAPERMAN  and 
feature  w-riter  residing  in  Madrid, 
Spain  seeks  assignment  as  full  time 
correspondent  or  stringer.  Can  ren¬ 
der  complete  photo  coverage  with  own 
equipment.  Write  Richard  G.  Lever¬ 
ing,  Regente  Hotel,  Madrid. 

Diapla>  Advertising 

SPECIAL.  bi>lT10N8  fipecialitt  or 
work  under  supervition  of  another. 
Box  126.  Editor  k  Publisher. 

EXPERIENCED  display  ad  manager, 
itiesman,  seek  permanent  position 
Chart  Ares  2.  Young,  married  vet  alive 
and  ambitious,  with  spark  for  snccess. 
Box  211.  Editor  ft  Publisher. 

ad  MAN  10  years,  display  and  class¬ 
ified,  age  40,  married.  Box  332,  Editor 
snd  Publisher. 

ADVERTISING  DIRECTOR 
PRESENT  retail  advertising  manager. 
Aggressive,  hard  working,  14  years 
experience  department  store  to  daily. 
Age  34  with  excellent  record  of  de¬ 
partment  management.  Advancement 
present  position  impossible  as  ad  di¬ 
rector  is  years  from  retirement.  Box 
346,  Editor  &  Publisher. 

ADVERTISING  MANAGER  or  Num¬ 
ber  1  man,  available  Febrnary  1st. 
Circnlstion  5,000-10,000  bracket.  3 
years  experience,  National  and  Local. 
M.  A.  Degree.  ^80  minimum.  Excellent 
references.  Write  Joe  Bishop,  Milford 
Center,  Ohio.  Phone:  9-2584. 

ATTENTION,  PROGRESSIVE 
PUBLISHER: 

AM  SEEKING  new  connection  as  Ad¬ 
vertising  Manager,  or  Salesman-Copy¬ 
writer.  Mature,  many  years  practical 
experience.  Skilled  in  layout,  copy, 
sales,  service.  Worthy  of  your  best 
offer.  Box  317,  Editor  ft  Publisher. 

SOON  AVAILABLE,  thoronghly  ex¬ 
perienced  display  advertising  man 
who  understands  advertising,  mer¬ 
chandising,  selling,  copy  and  layouts. 
This  man  is  sober,  tactful,  enthu- 
sisstic,  cooperative,  a  hard  worker 
ind  a  business  getter.  Box  311,  Ed¬ 
itor  &  Publisher. 

Editorial 

NEWSPAPERMAN — Three  years  ex¬ 
perience  on  dailies  snd  press  service, 
all  positions.  Desire  general  report¬ 
ing;  26,  vet,  B.S.,  good  references, 
185  minimum.  Want  to  become  part  of 
s  hustling  staff.  Chart  areas  2,  6,  8. 
Box  122,  Editor  ft  Publisher. 

8PORTS  —  Thoroughly  experienced 
cditor-writer-eolumnist,  15  years  news¬ 
paper.  After  5  years  sports  promotion 
desires  retnrn  to  newspaper.  Prefer 
Chart  Area  2-3-4-6,  but  will  consider 
other  locations.  Box  121,  Editor  ft 
Publisher. 

500,000  DAILY  NEWS  EDITOR 
(one  of  three),  29,  salary  now  $180, 
atymied  and  stified.  Wants  join  rons- 
mg  staff  anywhere,  permanent  only. 
Pine  executive.  Former  publisher.  Box 
112,  Editor  ft  Publisher. 

ADEPT,  circulation-making  Editor  who 
knows  economical  operation,  gets  along 
well  with  mechanical  departments, 
makes  friends  for  the  property,  it 
looking  for  job  in  the  Northeast. 
Thoronghly  trained  in  small  operation, 
went  into  big-city  editorships  (still  at 
it)  desires  retnrn  to  normalcy  on 
medium  daily  or  big  weekly.  Steady, 
never  alcoholic,  available  at  non-big- 
fity  figure.  Box  245,  Editor  ft  Pub¬ 
lisher. 

COLORADO.  IDAHO,  UTAH  —  Want 
to  return  to  Rocky  Mountain  region  on 
UrRe  weekly  or  non-metropolitan  daily 
where  I  can  make  down  payment  on 
home  and  start  oldest  of  two  young- 
iters  in  school.  Nine  years  versatile 
reporting  and  city  editing  on  weekly, 
•Mill  and  large  dailies  in  that  order. 
Jx  years  this  job.  Farm  background. 
■Jo  drinking  problems.  Excellent 
health.  Prefer  to  move  this  spring. 
Write  Box  214,  Editor  A  Publisher. 


SITUATIONS  WANTED 

Edttortel 

PUBLICITY  or  reporting  opportunity 
in  newspaper,  radio,  TV,  etc.  desired 
by  married  veteran,  27,  now  house 
organ  editor;  4)4  years  in  sports  on 
large  Sonthem  daily,  college  editing 
and  publicity  experience.  Prefer  Chart 
Areas  4  and  5.  Box  5125,  Editor  ft 
Publisher. 

COPYRE ADER — Fast,  accurate;  lucid, 
punchy  heads:  11  years  metropolitan 
dailies,  five  on  copy  desk;  rim,  slot, 
makeup.  $120  minimum,  nightside  pre¬ 
ferred.  Chart  areas  1,  2  and  6.  Mar¬ 
ried,  children,  sober.  Now  employed 
on  Public  Relations  job  at  more  than 
asking  minimum.  Box  213,  Editor  ft 
Publisher. 

EDITOR 

Trade  or  Company  Magasine 
SKILLED  in  news  and  feature  writ-' 
ing,  copy  editing  and  prodnetion ; 
thorongh  knowledge  of  layout  and 
typography.  Ten  years  experience  as 
business  paper  and  house  organ  editor: 
former  newspaperman.  Prefer  Chart 
Areas  1  or  2.  Box  231,  Editor  ft  Pub¬ 
lisher. 

EDITOR-REPORTER  would  locate 
family  of  3  in  California  or  other  mild 
winter  clime.  Top  farm  editor,  experi¬ 
enced  city-hall  reporter,  but  can  han¬ 
dle  any  desk,  news  run;  also  advertis¬ 
ing.  Box  233,  Editor  ft  Publisher. 

EDITORIAL  START  in  New  York 
City  ares  desired  by  capable,  indus¬ 
trious  college  grad,  24,  married.  10 
months  weekly  experience.  Box  230, 
Editor  ft  Publisher. 

EX-PUBLISHER  AND  EDITOR.  Seek¬ 
ing  berth  as  editor  of  medinin  or 
small  daily.  Thoroughly  familiar  with 
advertising  and  plant  management, 
also.  Box  212,  Editor  ft  Publisher. 

FAMILY  MAN,  35,  thoroughly  experi¬ 
enced  city  side,  will  take  pay  cut,  if 
necessary,  for  right  job  Chart  Areas 
2  to  6.  Box  238,  Editor  ft  Pnblisher. 

HOW  ’BOUT  ITt 

14  years  on  Oopy — News  desk.  Both 
Metropolitan  snd  small  fields.  Work 
anywhere.  Good  references.  Write  Box 
215,  Editor  ft  Publisher. 

INDIVIDUAL  seeking  expressive  job. 
BA  in  English.  Excellent  stylist.  Some 
weekly  experience.  Also  speak,  read 
and  write  Spanish.  6  months  at  Uni¬ 
versity  of  Mexico  City.  Dependable. 
Vet.  Single,  age  26.  Will  re-Iorste 
anywhere.  Box  247,  Editor  ft  Pnblisher. 

P.M.  EDITORS,  Massachusetts  or 
Connectient.  Reporter,  4  years  experi¬ 
ence  ail  beats,  seeks  permanent  spot 
with  future.  Now  employed  20,000  dai¬ 
ly.  Family  man,  age  35,  journalism 
grsdnate.  Box  216,  Editor  ft  Pnblisher. 

REPORTER-EDITOR  wants  position 
large  weekly,  daily,  Chart  Areas  1,  2. 
Woman  journalism  grad.  Experienced. 
Box  218.  Editor  ft  Publisher. 

REPORTER  .  CARTOONIST  -  COL¬ 
UMNIST — proven  triple-threster  seeks 
location  in,  around  New  York  City 
after  Feb.  1  in  any,  all  capacities. 
Five  years  daily  experience,  college 
grad,  vet,  27.  Best  references.  Box 
217,  Editor  ft  Publisher. 

REPORTER,  feature-writer,  24,  ex¬ 
perience:  news,  features,  small  daily. 
Free  lance  writing,  editing,  MA.  Box 
235,  Editor  ft  Publisher. 

REPORTER — J-Orad,  23,  Vet.  1  year 
s  p  0  r  t  s  reporter-copyreader-feature 
writer  Stars  ft  Stripes  in  Europe. 
Article  in  "SPORT”  magazine.  Other 
limited  experience.  Would  consider 
police  or  general  reporting.  $$$  sec¬ 
ondary  to  opportunity.  Box  232,  Edi¬ 
tor  ft  Publisher. 

TOP  RUNG  on  small  daily  sought  by 
experienced  assistant  managing  editor 
now  ropy  editor  one  of  biggest  dailies. 
Box  220,  Editor  ft  Pnblisher. 

VET,  32.  married ;  seven  years  experi¬ 
ence;  now  100.000  daily  A.B.  Journal¬ 
ism;  news,  features,  sports;  wants 
permanency;  Chart  Area  2,  3,  4,  6,  0. 
Box  242,  Editor  A  Publisher. 

YOUNG,  MARRIED  SPORTSWRITER 
seeks  solid  position  Chart  Areas  1,  2. 
Vet.  experienced.  Box  222,  Editor  k 
Publisher. 


I  Editor  &  publisher  for  January  16,  1954 


SITUATIONS  WANTED 


Editorial 

1  WANT  a  challenging  job  with  an  ag 
gretsive  weekly  or  middle-siied  daily 

I  have  some  experience.  I  am  a  26 
rear-old  veteran,  college  graduate,  mar¬ 
ried.  I  will  work  where  the  oppor¬ 
tunity  presents  itself.  Box  248,  Edi¬ 
tor  ft  Publisher. 

MY  Eight  Years  press,  radio  means 
accurate  police,  publicity  know-how 
clear  rewrite,  vivid  style,  photography 
oo-the-ball,  reliable,  good  appearance, 
at  liberty.  Chart  Ares  2.  Allen  Eric 
son.  6  Young  St.,  Poughkeepsie.  N.  Y 

DESK  MAN.  telegraph  editor,  etc., 

writer,  experienced.  Want  2  or  3  con¬ 

secutive  days  AM  or  PM  within  50- 
mile  radius  Newark.  Box  355,  Editor 
ft  Publisher. 

EDITOR,  mature;  daily,  weekly  ex¬ 
perience;  top  all-around  man.  Box 
319,  Editor  ft  Publisher. 

EDITOR,  6  years  weekly,  small  dai¬ 
lies.  Married.  Seeks  permanent  job  in 
Midwest  BA-MA,  Iowa  University. 
Box  313,  Editor  ft  Publisher. 

EX-Infantry  Officer  Korea.  Seeks  op¬ 
portunity.  Experience  publicity  writer 
for  ad  agency,  production  and  layout 
for  national  magazine.  Box  318,  Edi¬ 
tor  ft  Publisher. 

EX-PUBLISHER  AND  EDITOR.  Seek¬ 
ing  berth  as  editor  of  medium  or 
small  daily.  Thoronghly  familiar  with 
advertising  and  plant  management, 
also.  Box  212,  Editor  ft  Publisher. 

EXPERIENCED  REPORTER 

Desk,  all  beats,  26,  well  traveled,  car 
and  furniture,  go  anywhere.  1115  Six¬ 
teenth,  Port  Arthur,  Texas  3-2482. 

GAL  society  reporter,  25,  some  fea¬ 
tures,  3  years  with  top  New  England 
daily,  wants  full-time  feature-news 
job  anywhere.  Prefers  Florida.  Sin¬ 
gle,  A.B.  Enthusiastic,  versatile,  many 
ideas.  Box  310,  Editor  ft  Publisher. 

I’M  LOOKING  for  an  interesting 
spot  in  Chart  Area  1,  2.  Experienceo 
in  daily,  trade  magazine  and  publicity 
work.  BA;  28;  single.  Box  350,  Edi¬ 
tor  &  Publisher. 

NEED  MANAGING  EDITOR  who  can 
do  lion’s  share  of  work  while  direct¬ 
ing  staff!  College  graduate,  35,  now 
number  2  man  on  southern  daily.  Fat¬ 
ly  experienced.  A-1  references.  Send 
full  details  to  Box  323,  Editor  and 
Publisher. 

NEWSMAN  —  Mature.  Responsible. 
Knows  ail  desks,  departments.  Inter¬ 
ested  in  permanent  post,  outstanding 
paper.  Chart  Areas  3,  4,  5,  9,  11. 
Box  321,  Editor  ft  Pnblisher. 

NEWSPAPER  WRITER  —  TRADE 
MAGAZINE  WRITER  —  PRINTER 
would  like  job  with  some  publishing 
firm  in  Buffalo  or  Western  New  York 
that  prints  and  owns  publicatipns, 
with  opportunity  to  assist  in  editing, 
layouts,  plus  other  writing  and  print¬ 
ing  duties  such  as  estimating,  report¬ 
ing,  etc.  Rochester  Tech.  Printing 
Graduate,  Ke  26,  presently  employed. 
Box  322,  Editor  ft  Publisher. 

REPORTER:  four  years  varied  ex¬ 
perience  including  desk,  seeks  job 
with  chance  for  advancement.  Age 
27,  married,  journalism  graduate. 
Box  314,  Editor  ft  Publisher. 

REPORTER,  one  year  experience, 
emphasis  on  features.  Single,  26,  ma¬ 
ture,  hardworking,  well  traveled, 
veteran.  AB  and  BJ  Missouri,  Pre¬ 
fers  Chart  Area  12  but  will  go  any¬ 
where.  Box  324,  Editor  ft  Publisher. 

REPORTER,  17  months  experience 
journalism  degree,  veteran,  30.  Box 
309.  Editor  ft  Pablisher. 

REPORTER,  34  months  on  small  dai¬ 
lies,  photographer.  B.  A.  Government 
Vet.  Chart  Area  2,  Ohio.  Box  338,  Edi¬ 
tor  ft  Publisher. 

REPORTING  job  with  future  sought 
by  MSJ  honor  grad,  vet,  25.  Daily 
newspaper,  publicity  experience.  Box 
312,  Editor  ft  Pnblisher. 

SPORTS  WRITER,  COLUMNIST 
with  intelligent  approach  seeking  ad¬ 
vance  to  city  paper.  Now  sports  edi¬ 
tor  of  small  daily  also  doing  news, 
features.  Single,  25,  college  grad,  ex- 
01.  Prefers  city  over  70,000  Chart 
Area.s  2.  3,  6.  Good  references.  Box 
345,  Editor  ft  Publisher. 


SITUATIONS  WANTED 
Editorial 

HEPORTE&,  26,  girl,  employed  small 
Eastern  daily,  wants  larger  paMr. 
News,  features,  rewrites.  M.A.  Pol¬ 
itical  Science.  Relocate  anywhere. 
Box  325,  Editor  ft  Publisher. 


SPORTS  WRITER-EDITOR,  photog¬ 
rapher,  25,  married,  BSJ,  car,  prefers 
Midwest.  $65-$75  to  stsrt.  Formerly 
sports  editor  18,000  Nsvy  weekly, 
now  writing  sports  for  20,000  daily. 
Interesting  style  I  No  trite  cliches. 
Jerry  Pfarr,  912-  40th  Place,  Kenosha, 
Wisconsin. _ 


SPORTS  WRITER.  EDITOR.  Profes¬ 
sional  background  in  sports,  general 
news,  photography,  Fairchild.  College 
graduate,  single,  21,  draft  exempt. 
Has  ear,  will  travel.  Box  333,  Editor 
ft  Publisher. 

WOMAN  WRITER.  33.  married.  Pub¬ 
lished  professionally  English,  Spanish 
and  French.  Just  back  from  two 
years  Paris,  five  years  South  America. 
B.S.  (medicine)  French  B.A.  (Liter¬ 
ature  and  History  major).  Type.  Seek 
research  or  writing  job  New  York 
area.  Salary  secondary.  Box  326,  Ed- 

itor  ft  Publisher. _ 

YOUNG  MAN  seeks  magazine  or 
newspaper  job  preferably  New  York 
City  or  vicinity.  Willing  to  start  at 
low  salary.  Harvard  B.A.,  Journalism 
School,  former  teacher.  Experience 
as  reporter  and  news  editor  of  semi¬ 
weekly.  Currently  employed  in  Indus¬ 
trial  Relations.  Excellent  references. 

Box  347,  Editor  ft  Publisher. _ 

YOUNG  Reporter-Deskman.  ex-metro¬ 
politan  daily.  B.A.  Wants  desk  work. 
Prefer  Chart  Area  SI,  12.  Top  refer¬ 
ences.  Box  327.  Editor  ft  Publisher. 


_ PhotoRmpliv _ 

CHIEF  PHOTOGRAPHER  snd  Fair- 
child  Engraver  desires  to  relorata  in. 
Southeast.  Has  cameras  and  car.  Avail¬ 
able  immediately.  Draft  statns  5-A. 

Box  229.  Editor  ft  Publisher. _ 

PHOTOGRAPHER,  four  years  with 
dailies.  Known  as  one  of  best  Fair- 
child  engravers  in  Mid-West.  Avail¬ 
able  now  at  $75  per  week  minimum. 
H.  Kiar,  912  Lakeside  Place,  Ohica- 

go,  Illinois. _ 

PICTURE  EDITORS 
YOUNG  man  25,  single,  seeks  pho¬ 
tographer-trainee  position  on  daily. 
Metropolitan  snd  syndicste  back¬ 
ground.  Own  camera.  Box  949,  Editor 
ft  Publisher. 

Promotion— Puhlic  Rclattona 


EXPERIENCED— Oonscientions.  ener¬ 
getic  newspaperman  seeking  public  re¬ 
lations  opportnnity  with  Midwest  flmt. 
Joumslism  graduate,  married,  99.  Box 
128,  Editor  ft  Publisher. 


Mcchanlcftl 

PRESSROOM  FOREMAN  seeking' niv- 
sition  In  Chart  Area  12  tor  responsible 
position.  References.  Bos  115.  Editor 
ft  Publisher. 

MECHANICAL  SUPERI.NTENDENT 
— 11  years  as  composing  and  mechan¬ 
ical  executive,  presently  employed, 
cost-conscious,  union.  Medium  or  large 
operation.  Box  223,  Editor  ft  Pub-. 

Usher. _ _ 

SUPERINTENDENT,  foreman. 
Experienced.  Proven  record.  Temper¬ 
ate  habits.  Must  have  aggressive 
publisher.  Box  353,  Editor  ft  Pub¬ 
lisher^ _ 


TELETYPESETTER 
Maintenance  Engineer 

DESIRES  locate  Southwest  account 
wife’s  health.  20  years  experience, 
best  references.  Now  employed.  Box 
336,  Editor  ft  Publisher. 


20  YEARS  DAILIES,  job,  trade  plant 
operator,  printer,  pressman,  estimator. 
Paper  and  printing  equipment  sales 
experience.  Former  plant  owner, 
•Age  35.  Family.  Qualified  to  assume 
duties  as  Production  Manager  or 
Superintendent.  Now  employed;  pre¬ 
sent  position  has  no  future.  Available 
30  days.  Box  328,  Editor  ft  Pub¬ 
lisher. 


55. 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


n  bwesn’t  take  the  Commu- 
jiists  too  long  to  recognize  a  good 
ihing  and  start  to  copy  it  for  con¬ 
tusion  and  distortion  purposes. 

Two  and  a  half  years  ago,  the 
International  Press  Institute,  which 
now  has  576  paid  members  among 
newspapermen  in  the  free  coun¬ 
tries  of  the  world,  launched  its 
monthly  IPI  Report.  This  is  an 
8  by  11  bulletin,  the  last  one  run¬ 
ning  12  pages,  containing  not  only 
news  about  IPl  activities  but  also 
^reports  on  the  free  press  situation 
around  the  world. 

Now  comes  the  International 
(Organization  of  Journalists,  which 
is  the  official  body  for  Commu¬ 
nist  -  controlled  newspapermen, 
publishing  a  bulletin  of  the  same 
isize,  on  the  same  paper,  and  ap- 

froximately  the  same  format  as 
R}  Report.  This  one  is  called 
ff}^  Democratic  Journalist — which 
m  itself  is  a  tip-off  as  to  its  con¬ 
tent.  It  will  be  remembered  that 
the  American  Newspaper  Guild 
and  its  counterparts  in  other  free 
countries  broke  away  from  lOJ 
.iCveral  years  ago  when  it  was  dis- 
^•overed  to  be  Commie-dominated 
.and  operated  by  its  Commie  sec¬ 
retary  in  Prague  for  the  sole  bene¬ 
fit  of  the  Party. 

lOJ  is  probably  hopeful  that 
.some  free  newspapermen  around 
Jhe  world  will  confuse  this  propa¬ 
ganda  bulletin  with  the  IPI  Report. 
•We  think  that’s  rather  doubtful 
_,as  the  tenor  of  the  Democratic 
Journalist  is  fairly  obvious. 

♦  *  ♦ 

On  the  first  page  is  a  report 
•  by  Jean  Maurice  Hermann,  lOJ 
.president,  on  an  executive  com- 
.mittee  meeting  in  Prague  which 
authorized  the  new  Bulletin  start¬ 
ing  last  November.  Mr.  Hermann 
.reports:  “Journalists  of  all  coun- 
. tries,  united  against  the  brutal  op- 
.pression  of  fascism,  whose  power 
was  based  to  such  an  extent  on 
lies  and  hate  propaganda,  created 
,our  organization  for  the  purpose 
,of  defending  their  material  and 
moral  interests,  regardless  of  na¬ 
tional  frontiers,  and  also  in  order 
.constantly  to  remind  themselves 
that  their  prime  interest  is  to  work 
.for  progress  and  better  relations 
among  the  nations.  Since  then  we 
•  have  been  attacked,  slandered  and 
divided.  And  today  everyone  can 
,see  who  has  remained  faithful  to 
the  charter  of  our  early  days.” 

Inside  is  announcement  of  the 
“lOJ  International  Solidarity 
Fund”  amounting  to  one-tenth  of 
annual  membership  fees  “to  ren¬ 
der  aid  to  the  journalists  regard¬ 
less  of  their  nationality,  religious 
and  political  convictions,  who  are 
subjected  to  any  type  of  discrim¬ 
ination  and  persecuted  for  truth¬ 
ful  reporting,  for  utterances  made 
Tor  the  benefit  of  peaceful  cooper¬ 
ation  among  nations,  and  for  pro- 
•  tection  of  national  sovereignty  and 
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democratic  rights  of  nations.” 

What  would  be  your  definition 
of  “truthful  reporting”  behind  the 
Iron  Curtain?  An  article  ‘The 
Truth  Will  Out”  purports  to  give 
a  report  of  the  press  situation  in 
Switzerland.  Theoretically  based 
on  a  speech  made  in  Budapest  by 
a  Swiss  lOJ  member  the  article 
said  “freedom  of  the  press  only 
exists  in  a  formal  sense”  in  Switz¬ 
erland. 

“What  is  the  truth  about  Amer¬ 
ican  propaganda  in  Switzerland?” 
the  article  asks.  “The  overwhelm¬ 
ing  majority  of  Swiss  newspapers 
subscribe  to  the  services  of  the 
American  news  agencies,  the 
United  Press,  Associated  Press, 
etc.  which  mainly  supply  them 
with  foreign  news.  Also  the  offi¬ 
cial  Swiss  news  agency  ‘Schweiz- 
erische  Depeschenagentur’  carries 
news  from  the  American  services. 
It  is  obvious  that  under  these  con¬ 
ditions  the  objectivity  of  the  news 
supplied  to  the  bulk  of  the  Swiss 
press  is  open  to  grave  doubt.  The 
distribution  of  the  American 
magazine  Reader’s  Digest  is  like¬ 
wise  significant  and  very  telling. 
This  periodical,  notorious  for  its 
aggressive,  warmongering  contents, 
is  distributed  in  Switzerland  at  the 
rate  of  I9().()00  copies  for  each 
edition.  Reader's  Digest,  however, 
is  not  the  only  organ  of  Ameri¬ 
can  propaganda  in  Switzerland. 
Among  others  it  is  accompanied 
by  Colliers,  Life,  Time,  etc.  .  .  . 
Nor  can  it  be  denied  that  the 
American  film  industry  is  entirely 
at  the  service  of  American  war 
propagand  a.”  This  is  just  a 
sample. 

*  *  ♦ 

T  H  H  N  there  is  an  article  on 
“How  Czechoslovak  Journalists 
Live  and  Work.”  In  addition  to  a 
glowing  picture  of  all  the  wonder¬ 
ful  things  the  People's  Democratic 
Government  has  done  for  the 
workers  including  journalists,  it  is 
reported  that  correspondence 
courses  have  been  started  at  the 
universities.  “This  is  an  innova¬ 
tion  in  our  higher  schools  which 
has  been  introduced  according  to 
Soviet  methods.” 

It  seems  that  the  Czechs  have 
also  started  a  “Journalists’  Study 
Institute  which,  among  other 
things,  “will  help  to  spread  knowl¬ 
edge  of  the  experiences  of  Soviet 
press  work.” 

After  all  this  display  of  its  de¬ 
sire  to  disseminate  “truth”  and 
obtain  “truthful  reporting,”  lOJ 
comes  out  with  an  “Appeal  to 
Journalists  of  all  Countries”  to 
“come  forward  with  an  appeal  for 
a  peaceful  settlement  of  outstand¬ 
ing  international  questions  and  for 
the  consolidation  of  economic  and 
cultural  relations  between  t  h  e 
countries.” 

Admirable  intentions,  but  the 
examples  cited  lead  us  to  believe 


E  &  P  CALENDAR 

Jan.  15-18 — National  Editor¬ 
ial  Association,  Mid  -  Winter 
meeting,  San  Marcos  Hotel, 
Chandler,  Ariz. 

Jan.  17-20 — Newspaper  Ad¬ 
vertising  Executives  Association, 
convention,  Edgewater  Beach 
Hotel,  Chicago. 

Jan.  19 — New  England  Daily 
Newspaper  Association,  Winter 
Meeting,  Sheraton  Plaza  Hotel, 
Boston. 

Jan.  20-21  —  New  England 
Association  of  Circulation  Man¬ 
agers,  Winter  meeting.  Hotel 
Kenmore,  Boston. 

Jan.  21-23 — National  News¬ 
paper  Publishers  Association, 
mid-Winter  Work  Shop,  Tuske- 
gee  Institute,  Ala. 

Jan.  21-23 — Tennessee  Press 
Association,  Mid  -  Winter  con¬ 
vention,  Hermitage  Hotel, 
Nashville,  Tenn. 

Jan.  21-23  —  Alabama  Press 
Association,  83rd  annual  con¬ 
vention,  Montgomery. 

Jan.  22-23 — New  Mexico 
Press  Association,  annual  meet¬ 
ing,  Crawford  Hotel,  Carlsbad. 

Jan.  24-26— Southern  Clas¬ 
sified  Advertising  Managers 
Assn,  convention,  Tutwiller 
Hotel,  Birmingham,  Ala. 

Jan.  24-26  —  Northeastern 
Classified  Advertising  Mana¬ 
gers  convention.  Lord  Balti¬ 
more  Hotel,  Baltimore,  Md. 

Jan.  29-30  —  Michigan  Press 
Association,  annual  meeting, 
Kellogg  Center,  East  Lansing. 

Jan.  31-Feb.  1-2 — New  York 
State  Society  of  Newspaper 
Editors,  winter  meeting.  Hotel 
Statler,  Buffalo,  N.  Y. 


that  it  can  only  be  “peace”  Soviet 
style,  economy  and  culture  also 
Soviet  style.  lOJ  has  shown  its 
devotion  to  “Soviet  methods”  and 
“Soviet  press  work”  in  its  first 
bulletin. 

■ 

'Big  Story'  No.  6 

Denver,  Colo. 

Willard  C.  Haselbush,  city  ed¬ 
itor  of  the  Denver  Post,  has  been 
named  winner  of  a  $500  “Big 
Story”  award  to  become  the  sixth 
Post  staffer  to  win  the  prize  since 
the  radio-TV  series  was  started. 


Korea  Controls 
Correspondents? 

Foreign  correspondents  in  South 
Korea  expressed  fear  this  week 
that  the  government  of  President 
Syngman  Rhee  is  attempting  to 
control  or  intimidate  the  foreign 
press. 

In  a  precedent-setting  case,  the 
Seoul  District  Court  convicted  a 
correspondent  accredited  to  the 
United  Nations  Command  of  per¬ 
sonal  assault  against  a  Korean 
guard  at  the  8th  Army  press 
billets. 

Akira  Shiraishi,  Japanese  pho¬ 
tographer  employed  by  the  United 
Press  Movietone  News,  was  re¬ 
quired  to  pay  a  fine  of  $55.  The 
8th  Army  made  two  unsuccess¬ 
ful  attempts  to  gain  control  of 
the  case. 

Heretofore  it  has  been  assumed 
that  foreign  correspondent  in  Ko¬ 
rea  were  covered  by  U.  S.  mili¬ 
tary  law,  but  Korea,  in  this  case, 
claimed  and  kept  jurisdiction  over 
the  defendant  as  a  foreigner  and 
over  the  correspondents’  billets  as 
well. 

■ 

Big  News  of  '54  Seen 
From  Latin  America 

Phoenix,  Ariz. 

The  growing  republics  of  Latin 
America  will  provide  many  of  the 
top  stories  of  1954,  Frank  H. 
Bartholomew,  United  Press  Vice- 
president,  told  the  annual  conven¬ 
tion  of  the  Arizona  Newspapers 
Association  here  Jan.  11. 

He  predicted  that  the  growth 
and  prosperity  of  the  American 
nations  to  the  south,  communist 
efforts  to  undermine  democratic 
governments,  economic  adjust¬ 
ments,  President  Eisenhower’s  pro¬ 
grams,  and  war  and  peace  will 
vie  for  the  new  year’s  headlines. 

■ 

Fund  ior  Operation 

Atlantic  City,  N.  J. 

In  a  10-day  fund-raising  drive, 
the  Atlantic  City  Press  raised  $6,- 
415.63  to  make  possible  an  urgent¬ 
ly-needed  heart  operation  for  a 
three-year-old  boy.  Samuel  Schor 
wrote  the  articles  which  resulted 
in  the  collection  of  gifts.  The  Press 
gave  $100. 
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How  to  save  money  in  Ad  Alley! 


Modern  Wide  Range  Linotype  Mixers  save  you 
money  on  all  your  display  composition  by  cutting 
make-up  and  floor  time. 

Here’s  why:  With  them  you  quickly  cast  mixed  lines 
with  ease,  and  also  keyboard  the  larger  sizes  you 
need  tor  heads  and  display. 

With  these  Linotype  Mixers  you  get  a  bigger  dollar’s 
worth  .  .  .  they  give  you  the  easiest,  fastest  maga¬ 
zine  shifting;  the  greatest  safety,  the  most  depend¬ 
able  distribution  and  simplified  maintenance. 

Modernize  with  Wide  Range  Linotype  Mixers  and 
save!  Your  Linotype  Production  Engineer  will  be 
glad  to  give  you  all  the  money-saving  features  of 
the  modern  Wide  Range  Mixers. 

MERGENTHALER 

r*  LINOTYPE 


LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  N.Y. 


The  M(xiel  35’s  wide.  90-channel 
magazines  give  you  18  extra  chan¬ 
nels  for  big  display  characters  from 
normal  24  pt.  to  36-pt.  condensed. 
No  other  mixer  has  this  main  mag¬ 
azine  range.  Model  36  gives  you  the 
auxiliary  range  needed  for  sizes  up 
to  60-pt.  condensed. 

Set  iM  Lintdvite  S/wirfriH  omi  r  familiea 


Agencies:  New  York,  Boston,  Chicago,  Dollos,  Atlanta,  Cleveland,  San  Francisco,  Los  Angeles.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 


Printed  in  U.  S.  A. 


There’s  something 

you  should  know... 


When  selecting  the  newspaper  in  Cincinnati 
to  carry  your  schedule  you  should  know... 


That  The  Post  has  the  largest  home  delivered 
circulation  in  its  history. 

That  no  other  Cincinnati  daily  reaches  as 
many  city -zone  families  exclusively!* 


That  over  77%  of  The  Post’s  city -zone  cir¬ 
culation  is  unduplicated  in  the  evening  field. 
This  is  approximately  98,000  families  or  over 
300,000  people. 


♦Cincinnati:  Buying  Traffic  Survey 


The  CINCINNATI  POST 

-  For  Active  Cincinnatians 

SCRIPPS-HOWARD  NEWSPAPERS 


NEWYORK  WorW-Te/egromi  TheSun  COLUMBUS . Cilhen 

CLEVELAND . Press  CINCINNATI . PosI 

PITTSBURGH . Pres.  KENTUCKY . Po.l 

SAN  FRANCISCO . News  Covington  edition,  Cincinnoti  Pott 

INDIANAPOLIS . Times  KNOXVILLE . News-Senlinol 


DENVER.  .  .  Rocky  Mountoin  Nevfs  EVANSVILLE  ........  Press 

BIRMINGHAM  ....  Poit  Herald  HOUSTON . Press 

MEMPHIS . Preis  Scimitar  FORT  WORTH . Press 

MEMPHIS  .  .  .  Commercial  Appeal  ALBUQUERQUE . Tribune 

WASHINGTON . News  EL  PASO . Herald-Post 


General  Advertiiing  Department,  330  Park  Avenue,  New  Terk  City 


Chicaga  San  Franciico  Oatreit  Cincinnati  Philadelphia  OoNai 


